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Community Based Tourism Management and Sustainable
Tourism Development of Bangkantaek Community in

Samutsongkhram Province
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Abstract

A study of community based tourism management and sustainable tour-
ism development of Bangkantaek Community in Samutsongkhram Province has
aim for studying to understand the level of community based tourism manage-
ment and the ability to be further sustainable tourism development that contin-
ues the research findings in 2012. Data was gathered from 536 samples in 12 vil-
lages of Bangkantaek Community. The performance of community based tourism
management in “community organizing” and “management” factors were found-
ed at the highest level, especially in the items of understanding to each other
among people and the ability of linkage for tourism and overview of community
development. Besides, the regulations and rules in their environmental, cultural,
and tourism management were the essential components of potential in commu-
nity based tourism management. For the perception and learning on community
based tourism management, most samples acknowledge about community based
tourism management from printed media (brochure) via the activities of academic
project that researcher conducted before field study. As a whole of overview on
sustainable tourism development, most samples refered that tourism activities

effect sustainable incomes, society, and environment at the highest level.

Keywords: Community Based Tourism, Tourism Development, Sustainable Tourism
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Abstract

Community-based tourism is tourism that is managed by the community
for the benefit of the community. Using tourism activities to build partnerships
and relationships between hosts and guests by the collaborative tourism activities
that may lead to learning, deep understanding about the community root, focus-
ing on sustainable and environment friendly. Building the balance point between
tourism resources, social culture and the way of life of community members. In-
cluding better quality of life for community members. It also provides the learn-
ing and valuable experience for the guests. Managing the community-based tour-
ism including planning, organizing, leading, coordinating and controlling in all pro-
cesses with focus on the participation of community members, co-planning, co-

decision making, co-developing, joint doing, profit sharing and evaluation sharing.

Keywords: Management, Tourism, Community Based Tourism
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ABSTRACT

The objectives of this research were to study 1) local people opinions on
community tourism benefit in Nong Chaiwan Wetland Dondeng Village,
Srisongkhram District, Nakhon Phanom Province, 2) the local people knowledge
and understanding about sustainable tourism, 3) the level of local people partici-
pation in environmental conservation at Nong Chaiwan Wetland Dondeng Village,
Srisongkhram District, Nakhon Phanom Province, and 4) the relationship of communi-
ty tourism benefit and the knowledge of sustainable tourism on the levels of local
people participation in environmental conservation at Nong Chaiwan Wetland Don-
deng Village, Srisongkhram District, Nakhon Phanom Province. The purposive sam-
pling was employed to select a total of 50 households from the village. Question-
naire survey was carried out to collect data. Percentage and Mean was employed

to analysis data research.

The results found most local people agreed that community tourism
brought benefit to the communities. The monetary value was seen as the highest
benefit to the communities, secondly, the knowledge and understanding of sustain-
able tourism, and finally the environmental conservation. The hypothesis testing

revealed that the tourism income and the knowledge and understanding of sus-
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tainable tourism, and finally level of environmental conservation participation
were not significant different. Thus, the government should take into account for
consideration the equality of benefit from the community based tourism together
with the educating about environmental conservation to local people. That will

lead to the sustainably tourism management in eventually.

Key Words: Community Based Tourism, Sustainable Tourism, Nakgon Phanom province,

Nong Chaiwan Wetland
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Abstract

The objectives of this research report are developing managing organiza-
tion culture guideline and stages for managing values-driven organizational Cul-
ture in hospitality and tourism industry to sustainable development. The qualita-
tive research was adopted by interviewing of 16 operators in hospitality and tour-
ism industry from Chonburi, Udon Thani, Chiang Mai and Phuket.. The guideline
for managing organization culture values-driven organizational culture are (1)
Meaningful Culture (2) Community Building Culture (3) Belonging Culture. The
stages for implement Values-Driven Organizational Culture are (1) Preparing stage
(2) Practice Stage and (3) Maintenance stage. The findings from this research show
guideline for developing sustainable tourism activities in hospitality and tourism

industry.
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Abstract

This research aims to (1) investigate issues regarding human capital devel-
opment (2) explore the needs for human capital development and (3) propose a
framework of human capital growth for Phangan Island sustainable tourism devel-
opment. A mixed method of in-depth interviews, focus groups, and surveys was
employed. The data collection was based on two sample groups (1) 316 mem-
bers from a tourism business sector and its labor business (2) 26 members from a

local sector.

The findings reveal that there are four groups of human capital having
both direct and indirect relations with Phangan Island tourism business (a) busi-
ness owners and labors (b) the locals (c) the seniors (d) the youths. Although the
problems involved are varied based on their classifications, the overall issues are
(1) work skills (2) foreign languages skills (3) insufficient supplement career devel-
opment (4) insufficient quality labor force. A framework for the human capital
development is subsequently set in three key phases. Phase one, in a short term,
is to focus on various training courses; phase two, an intermediate one, is to or-
ganize a network of public and private sectors; phase three, a long term, is to
establish a training center emphasizing on the heightening of a local curriculum
for human capital advancement that leads to the island’s sustainable tourism

development.

Keywords: human capital; sustainable tourism; Phangan Island
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Abstract

The objectives of this research is (1) to explore travel motivation, travel
constraint, and tourist behavior of foreign female tourists in Bangkok (2) to ana-
lyze the influence of travel motivation and travel constraint on tourist behavior of
foreign female tourists in Bangkok. The data was collected by questionnaire from
325 foreign female tourists in Bangkok. The data was analyzed by descriptive sta-
tistics and Multiple Regression was used to analyze the influence of variables. The
results of the study show that tourists had high levels of push motivation average
pull motivation, least travel constraint and highest level of return and repeat.
However, it was found that push motivation had no influence on tourism behav-

ior while pull motivation and travel constraint influenced tourism behavior.

Keywords: Female tourist, Travel motivation, Travel constraint
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