International

Thai Tourism
Journal

VOLUMN 21 No.1 &

-JUN
2025

Un 21 agun 1
(IRdUUNSIAL - UNUIBL)

O"ISH"ISOZ?"In"Is ANENISIANSNNSTOUINEY ANTUTNTANWAIUUSHNSFANERS

nqsria‘"ﬁgdlnguququqﬁ 1avAi 148 nuuiasTng Aaovdu un:=U nNsuINwe 10240 ISSN 3088-1420 (Online)
https://s002.tci-thaijo.org/index.php/jitt

International Thai Tourism Journal (ITTJ)



2M5a153IN1sN1sviaBg2 lneuIuuf

International Thai Tourism Journal

MIEFIBINSNSVIeRA galnauIwwd Sudunielanig

°o A

Fuiuuresan1tuide on1swainisviewd ealve dein
dnaunesyuatuayun1side dausd we. 2508 qufls ne. 2553
nenddlud w.e. 2554 auzn1sianisieadisn aandududaiau-
vimseanslaidudddunisdariuazineunsinsansaanan
sorfonnaudstagiiu Mansiidmaneddylunsifasinouns
UnANITeLarunANIvInTg Ineddede 1ernuna3essIy
WHudney

. .

InquszaeALazvaULYn
N3ANSTURNSANHENUUSHATUNAIIATE LazuNAIIATIANS
mmlwmmxmmé’anqwﬁLf"i‘msz]"aqﬁ’ummnﬁviauﬁmLLaxms

UININTOE1IDY 9 MAEeIves

NSHNTUIUNANY

nosusIAINsIzddunsiasund st udunanuiaaiu
donndoafuingUiranveansans lifiautheou wazdlguuuy
UnAEAINT 215815 uA 90T uIsETun 15T 9T
Taugnsanaidl (Peer Review) S1u2u 3 viru Fadufidervglu
a1vdniiirvesannainvatsanitu uarlddatanyaeaiu
VA EIN U U WH el nszuaun1ITeITMIUNALIL
1y30uuUn15W9130IUY Double-blind Peer Review fo n1371¢]

finsanunauazlinauveyavesus uazdussiaglinsuveya

YOUNANTUIUNAIY

anlyanalunisiniuiunany

5a15 9 FaluduwlevrenisAannlyatslunisadaunainy
oL
AMUANISEBN5E1S  Uay 2 atu
atudl 1 (Wns1Au - fquiew)

auufl 2 (nsngnau - Sunaw)

b91UDN

ANYNNSIANISNSYIBAYT darTuluAnimuUSISAans

Wantnesussansnig

wA.azlvade guyiauga (@ondutndeiauuimmand)

{Y¥28naeusINNENIs

HA.ATANATY aninys (@ndudndiniauuimsmans)

NBIUTIAUTNT

AanIINERRRAM A5.dINa 18918y (QWAINIalunTInende)
ANEN31915¢ ATAYY PreUge Earduduniniauuimseans)
Aan31915¢ a3.dsloun Snewefia (Piansaluvnine de)
ANEN31915¢ A3.355 LA InedusTIumans)

509A1AN 19138 A5.5988 grsTudvail (i Ivendeinunseans)
399NART19158 A5 ANNsEd 15ailsednd (uvminerdusudgmesys)
F9FNANTINTE AT YWANIA FUadNe (UnInendeysna
399NANTI158 A5.801050] Usradviu (uninendeinuasaans)

v

HY8fans19158 an1d InSeey (@rinnuamenssunisduaiy
nerans Ieuazuinnsy)

Professor Dr. Jittima Tongurai, Ph.D. (Kobe university, Japan)
Professor Dr. Timothy Lee, Ph.D. (Macau University of Science &
Technology, China)

Associate Professor Dr. Ahmad Rasmi Albattat (Management and
Science University, Malaysia)

Assistant Professor Dr. Michal Apollo (University of Silesia,
Poland)

Aaron Tham (University of Sunshine Coast, Australia)



2M58153vIN15N15viaRig2 lneuIuvh

International Thai Tourism Journal

NBIIANITINTET

OIFNANTINTE AT.NUNNILS LAY
599ANANTINIY AT.LASYTY onulnena
FOPNANTID150 AT AN NANLARYS
$94MENT19136 A%.4NT WA
Hierans19156 03 lwgsd wudmiunes
frurans19136 n3.3nEwad 2emlsan
H8Aans19158 79935801 YRAMEINS
frerans1138 n3uay YA

A3.807157 WANY

Yayansanse

ANYNNSTIANITNTVIDUY?

L@UINBIIANTTINTANS

¥

A3.5A% Daau

a a  a

WNSNLNESA T

9
Tunivs vonse
Al Unuimunmg

o

1510508 Ul

anuUULAzNIINAR

\WnINAESA T

aondudaufnianudmseans 148 a.ia3lve paosdu
U9Ngl NTUMNY 10240 Insénvi : 02-727-3678
E-mail : jitt.nits@gmail.com

Website : https://s002.tci-thaijo.org/index.php/jitt


mailto:jitt.nits@gmail.com

UNUIIUIENIS

TuganignamnssunIsiesieIveslssmelnemasuasuinugnisiiulaegedadu vinunas

v [ Ly |

USUNYDIFIANALTE ANUTIIMIEURIEIIndaY Lazauaaniwwesinveaiietsulv unaialy

v

NImTIvImsnenierlneuuind avull Jsldasounualiunsiauiwaresdanuilni
AseunquNITieisalufiffinarnvats Hansimuiguau nsmatn n1sANESNAU N waznIs
Famsm3nensoeedadu

MUNANEITINTT 8 Besfildsunsdmdenmeunsluatull Iidudidnnuddyvesns
ponuUUAINIsINTVsaieineulandngudmuieianis 81 nsitaszianuaiansalunis
sosfuresunasiesiisadiaawinaou Sminaga tiewdounisdanisiuilesaiiuszansam uay
unAnmfidnwdadenenisnatadenisidnsauAanssuiniiiequaim Jaagvieuunumues Soft
Power TunstulnAsulasygiagiusn

uenanissdiunaruiissdnasunsidiusuvosumiluunsuen awan wogBoens H
mMsviesfiendaununs nsdafanssuinmsssy wasmvissiioalaeyuu Ineunsiauinagnsi
fefunazaenadosiuuiunviesiu lusagiiunmudnnguviaiiaueiirmanisvioniisndeguam

o

dmiuasony Ineliun1sdnnudnudiieduaiugun1ienie-1a warasiuaied1egnaInnssy

1 [y |

P = L) Y @ Yo v
ANFLLNNYIINAUNTITNBILNYD GU\‘iLLEWNI‘MLMU@QW’J’]&JW?@&I%@QU?%LV]ﬁiVlEJIUﬂ’]iLUUNU’]@’m Wellness

Y

[y

Tourism Tuszsvana
domitmasluatiuifodutoyadednfiansadesonlugnsnausuuasnisivunulouis
fiflusyansnwislunadguaziensu nesussaninsniaudusgsdeinuirinmsgedandunaln
dglunmsudndunsiaugrannssunsieadisnlnegitmngvesnaiulnegisauna fnam
Suilaeusiodiny wazmeuaussiensiUdsuulaastan
YvaUAAEMTIAIAN NI UnUImAIAY U TRANTANAMAHYBIUNAINL AABATUL
TwusynviuismaiesdauitaduusgloniiernAnmsnsvieuiisvesseme

a

vnefant luwiuveinewussansns 1s@sIvInNIINveanelnewInws veldayyiumn
MufnnnunaNidenazunauivinisiuatuialusg1eeiies Feasdenaduiuiiuianns
wanNaEUeIARNIENINRTINSAUNSUURYSY ietasuasanddbiiuanamnssuvieaiealne

Tunndia

HeLAT. LAty govTuuga

PNUNINBIUTIUNTANT



ansury

UNuUsSSU1SN1S

ansuny

UNAOUIYY Kl
*  A%dIUISniunN1SSaISUNIINIENIWIIA:FAI91U28AIE-AINTU 1

TR . | e
nnavnavingonaainlinaou Whnondna
- NUNOSSEU IIR0QINY MNUSAU SJ8R 9SSHOSSS dSSSU INFANA WHUYS SUDSSY MoNduns AWEdn Wauds
ANSMU 1VAMSIND SBNS 9BSISALU SUNNK AIVIAY Wury INANNA 9INNJ8 gvasiny la:Nadk NawnNnswIy

= J9dudouwaunnnisnarnnazwnanssulinnavingsnidwaso 20
nasanaulaidenIiasouudIDUANWALDABU

- Unua dungoassou Ununuunn INalANuY §39uniumi waiden 1a:19u3si hduiso

" [Usinsuna:fianssunisnovingoiBuinuns Wundgunoawydu 39
911N9a9W Na:31NdEWNa N INIAUASFASSSSUSIY

:Ugz wgsavA nusivas [osSnu Urunu 1ndiwss nazlawrwla novlda

= Jedudounaunnnisnalnndiwasnon1snauuinegosNAN1agus sNs:I 57
SAIusssSUBUILT Na:nMwWRaBILdaay RNIAITEISIY

1 VOrYNNY ASOJYR U UIYWeUU l1a=nyneiin ASans

" pasdvidasunasnarnnasnodingaidvasassansoinalulad 77
IWoWrIuNIAsugNvgusuludundnenesl

: URUUA ASFossiu la:Usurynydng suunnisnosuns
UnAIIIBINIS

= Heritage Foods: The Pillars of Tourism Development 103

: Chanon Sarasuk and Watchareeya Thammasorn

" paswsuInasHeviNgouugIUNSWeNsiounu AuadInul SANoINWA SIKSAaIVal 124

1188 UrySmu

" Ansniwvainisdnviudiousiwonasreuinsodugvniwdansugauoneluds:inAlne 137

: oudIUNS Twlsad nazN1eyunFA INGIND

N1AWUON
= ANIUUNEIMSUGITIUUNADUITOWANSUNAWUWIUONSENSIBINTISNSHUIREOTNIUUNBER
" NS:UOUNISWRISEUIUNADIL
»  UJs:nAeSusssulunisiwgnwsioyadsinis



Physical and Facilities Carrying Capacity of Le Stegodon Cave

Satun Province
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Abstract

This research article evaluates the physical and facility carrying capacity of Le Stegodon
Cave in Satun Province. Using a mixed-method research approach. Data were collected from
10 experts and academics through a survey form to assess physical and facility potential. The
results indicated that the utilization levels of the Geopark exhibition, restrooms, long-tail boats
and minibuses were appropriate for the physical carrying capacity and available facilities.
However, the utilization levels of kayaking, homestays and parking areas were lower than the
physical carrying capacity and facilities. More importantly, the number of tourists should be
regulated in accordance with the site's carrying capacity to prevent potential negative impacts

from tourism.
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Abstract

This research article evaluates 1) examine tourist behavior and the marketing mix
factors influencing the decision to participate in mass sports events, 2) analyze the relationship
between marketing mix factors and the decision to participate in mass sports events, and
3) compare the differences in individual factors affecting the decision to participate in mass
sports events. Using a Quantitative Research approach. The sample group consisted of 384
tourists who traveled to participate in sports tourism activities in Thailand. The marketing mix
factors significantly influencing the decision to participate in mass sports events were analyzed.
It was found that price had the highest impact, followed by product and service quality and
efficiency, promotional activities, location and accessibility, physical characteristics, personnel,

and the overall process of product and service delivery. Multiple Regression Analysis Results
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revealed that factors significantly associated with the decision to participate in mass sports
events were: Product and service quality (+0.06), Price (+0.17), Location and accessibility
(+0.12), Promotional activities (+0.08), Personnel (+0.93), Physical characteristics (+0.25),
Process (+0.10) and Product and service efficiency (+0.15). The coefficient of determination

(R?2) was 0.57, indicating a moderate explanatory power of the model.

Keywords: Marketing Mix Factors, Mass Sports Events, Sports Tourism
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Agro Tourism Programs and Activities in Pipun Chawang and
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Abstract

The objective is to 1) study appropriate forms and activities for agro-tourism.
2) Expectations and satisfaction for agro-tourism. Using a mixed-method Research approach
with a questionnaire on expectations and satisfaction of 400 tourists and focus groups, from
representatives of the agricultural professional group, community leaders, and government
agency representatives totaling 75 people. Results of the study on appropriate formats and
activities, using data from a survey of tourist expectations and satisfaction, and data from
focus group discussions. is the integration between agro-tourism and religious and faith sites,
historical sites, and natural resources to meet the needs of tourism, relaxation, and local food
menus along with participatory activities in developing a one-day tour in 3 routes: 1) “One-
day trip to Suan Kan” route, integration between agro-tourism with religious places. 2) Mhoung
rae pra watti satt tham ma chat pen ji” route, integration between agro-tourism with historical
places and natural locations. 3) “Krab luang Pu Imm lao rim Khao” route, integration between
agro-tourism with historical places and natural locations.
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! Faculty of Management Technology, Rajamangala University of Technology Srivijaya, E-mail: piya.pe@rmutsv.ac.th
? Faculty of Management Technology, Rajamangala University of Technology Srivijaya,
E-mail: kiatkagon.c@rmutsv.ac.th
® Faculty of Management Technology, Rajamangala University of Technology Srivijaya,
E-mail: mantana.d@rmutsv.ac.th
* Faculty of Management Technology, Rajamangala University of Technology Srivijaya,
E-mail: sopispilai.t@rmutsv.ac.th

" Corresponding Author, E-mail: kiatkagon.c@rmutsv.ac.th

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



40

lUsunsuuazianssumsvisaiigndaunens wundnnanyu

91LN9R2Y LALINITIINANT MIAUATAITITUSY

Yo wwysdan’
= a %4 0‘2*
Wesivas luesn
gyl waanys® wazlananta neela’

JuSuuneny: 13/09/2567, Fuunlaunana: 12/03/2568, Y1usausuUnNAIy: 21/03/2568

UNANED

muideiififngusrasaiiie 1) AnwsUuuuuazRanssufimanganiunistesiisndunwns
2) Fnwmnumemiauazanufiswelavestinviesiion mesulouisidodwaunau vuuvasun
anuAenisuaraaianelavestinvieadisn $112u 400 $18 wATMTAUNUINGY FUnuNga3unTn
\NEAINTTU JUNYNTY {UNUNII89IUTITNT $1UIU 75 518 HAN1SANwITULUULAEAINTTUT
wangay taglyveyannisdisaeumenisazanufisnelavesinoniisrsmuiunsdnni
@Y A YIAINITIENINNIS e 80T AnuRTAUAD T NamIALILAEATNS @a1UT TN
Usgifmans uvassssued iiloneuaussaudossiunsvisadion mawnseu waziyems
vioaiiu wiouRanssuiivhianfulufiudifedauidulusunsunsvenfisuuiuiedlu-ndu Tu 3
Wumsite 1) s “Suidisniiermudy” Taoysannsuasieniiondanumsiuanuiimaenaun
2) duma “mileausvszidmand sssuenddule” Tneysaunnmsundsiondondanunsiuunas
viouflgndasziRmaniuazsssued 3) ums “nsuvansydy lagdumeimvans” lasysanms
widsvieaflendanumsiuuvamienlondUse iimansuagssuua

ANENARY: ViBUNEUTANYAST, ViBuTE YUY

€

' agwmaluladnisinnis uninedewmaluladsivaenas?

(e

®) ) ) o)
=
i

. piya.pe@rmutsv.ac.th

€

D
(e
—
i

: kiatkagon.c@rmutsv.ac.th

€

D

® aguzwaluladnisdnnis wninendewaluladsusenanside

,,_
=
Do Do Do Da

3

2 o T, T, = o a o I I = =
AUTLNALULAENITANNTT UNNINYIRYLNALULAYINVUIAAAT
3 : mantana.d@rmutsv.ac.th

* auzmaluladnisdnnis wninendewaluladsvienanside

L1a : sopispilai.t@rmutsv.ac.th

* Corresponding Author BLud : kiatkagon.c@rmutsv.ac.th

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



41

AnudRguazinva sty

Frvaumsedssusudunidudioiiuss Hmanssusnuuuasiuawioadfiesiuauun
nszawagNnsnne tnvewdierdnlngnszaniegluiiuinensiadoiiioundundavioniion
Uszidmansnszsrdesnsu anadftnvieniioalud we. 2563 unusiauinsvieauieadmin
UASASSIINTIY W.A. 2564-2570) Mnadniinvieaiiend 2562 Seuuinveaiion 3,808,253 au 1y
smlnedenay 97.77 uazwsnalsend Yovas 2.23 finlvanewasluiiuil 2,233.03 umsdoauseTu
wiasieadisnidnrieadisniunis Ussammiansierienzia teun neiavuen dva vienan 38330
dmﬁw 1#un a;uiigwﬂmwﬁ’ﬂ Ureiau Umgaauiads, maun Aavs Tausssu ldun Yanszumsng

a

UV Aisduaiilos nsunevilingge Gnadnen laun Wienwivans nsanuenngsle Jadu

9

¥ '
A = U I

ity fusenvonloniumans druiiuiitlms Tunnveaiionivvaisdsusznaudesunodifion
uouAnfukuaionimans 3 sune tiun Sunofiyu sunoans uagstnerinas Insleiduma
auumsnelay 4015 Wudumavdnlumsiiumadesseandneaiuani vemasalndislaanians
anilnaeadud anindnyns fdnvasnagivssmauaraniuiivioaderlusuuuy duaduen i
VETLRTAToN AN (wu then Yethfew) 3Uuuuiddianinnues léun nduinwasuladlvg)
(1w ySou faa) nauendwminunsng (W nquisinasine nduayulng) aouivieadsands
UseTRmanfingud ussduiidsesundsiondienmaun Aads Tausssu 1dun Tnfiwovinuadie
NS Guidewiald 9 Saviovinuadie fanumieslusuduemns fifn uslésuanuien
Tumseaflentosniuvasionderluiiufisy 4 vesfmiaunseisssuny eliaonsuiunagns/
WIS YesdminuAsAsTINTY (WHuRNMSYe s T iaunsAIsTTNT 1Y 1A, 2565-
2570) Valuduvesnisiamurdweuiawaznisenseduianssunisvieadion o uaanu
yanvanBresEVaNfismudnsnwiugurem e nsm e aflenTuiugityygurulidy
wdsisaiisanunn wazidunisaiidenalunisaiisendn ifinseldfdmasesyuuiasvgialy
A mnegresmMsimunsieuievesiminuasalssausvlunme
Fmiaunsaisssnsy Mvusddedial “uasuve1sesssy Uieguniien manwnsLaz
gnamnssudadu” Tunisamn (gnsmansdanin w.a.2565) lnslanizAgadiu “nsinvasuay
graminssy” Mdluliguasvgianuudanigludmin Wuuvdsnmsudamamaneasiidanuauga
yosszuLiing suduasughadulnanmsveniion WuuvdwieasmsTmussuLaysssed u

v o

FafnuaUszifunsiaundanialure mswauinisvendisruui ugusssuy s53ud was
#auiaussan Inglvundsioadienldsumsimulildunnsgrudundduingussasaveansiaun
fifesanniufuamudoamanaraiunnufimelalifuinvonfleaisiuvesdsunsuuasAnnsaly
uwndsvieaiiien Aansaneuiuiuanudesnisvesinviesiieasuiisnisairsgadgaliinyiodien

wazlynaniuuindulunvawisaiien IngnizwasiaaieinlasuanudeutosnIkrnayione?

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



42

ndnludanin Suldun Aufisnnefiyu snnoans wardunesnans Miileduaulvingunnuning
Tudlufifisgldifistuiiuianssueing q waeresatvayunissdamamanuesidulinsfuiunndon
sufafuumasseuiiaviaduaiisUszaunsaiiferdumainuasiuntnvieaiion dsliinefinisde
Tsunsumsvieafisndunwnafnduluiui @dssnsifumaraniefnwgan) demadanan
Anuzff3e3dlimuaulavhnmsfineidelusunsunasAanssumsviondiendaununs Aufisunofiyu

DNDRIN HATDUNDYNAN JINIAUATAITITUTY

o

QUsTaeAraINTTIdY

1) iefnwmanuaaniiuaraufimelavesinvionfisfifumananeaiiedluiud
FLNeeLNBNYU 81LNDRINS Sunerenan favinuasaisssuse
2) iilefnwsuuuuuasianssuiivanyantfunisiesiisndanuasluiiuiisuaefiyu sune

2719 DNV MNAN TINIAUATATTITUTY

VOULYNYDINTTIAY
1'%
YaULYANUUIZYING
YaULWARUUTEIINTTUTUN Ao naudnvieuigdInAunIsuIviaiedly s an1udn
vonfiedluiiuil Fellengunnndn 20 U wlesnnbinsiuiuiuusesnsiuiueu giTedaldruin

& a

vanguiaeglnglygns W. G. Cochran (1953, $naiislu 51iiun$ Aadang, 2557) $1uau 385 Au
FerAteldifinvunngudiegrndu 400 au tnglynisdmuadiegsszensuuulainausiuu
favun warlansduihegtauutads Mntdnveadorfifunasunvioadedluiiuiins 3 suae
vouiaduUszEnadnmam Wi funuiinrsmeun s 75 au Taswdnsdan
wnundu 3 fudl Taefdunuannguendmneasns Auflag 10 au 593 30 AU (FonuuuiaIwasan

NASIUNLIUTEEIY 509U5E511) MIUNUAINYUYUNTLraviugLdunynsiuias 5 AU 59

eX2p

15 AU (INNISBYIIUYITINRUUATATLD) AIUNUIINH UTENDUNITTILA 8T BT UNITVIBUTE?
fufiag 5 au 991 15 au (egliduszneunisluiiuindudiauede) dunuarnmiieauniaisi

el

W gIVBINUNNITVBWAINUNAL 6 AU 571 12 AU (TAgN1SVINLIE BT UIIUAINVID WA 8ILAZ AN

o
Ty

Fandn Wawyuwy f1539) wazgnilanuiaulsyimasyusuluiuninuiag 1 au 50 3 Ay

ATINUNIUITIUNIIU
n19398luasellvuwAauazngulanuianela wuiAanseaiellag vy LuiAn
NMsviBufigNTUNEAT WazlwiAanquiiefunsiiasgianimuindeuniglunazaninuindes

AYUDNDIANT LD T LA LUTWATULAZLAUN NSV UNEWTINEAT UNUNA

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



43

WUIAAAUNIND TR
Uaudin Hatisuns (2548) Anudianela munefs anuitanelaniguilaalasuannisusinadunn

v Y (% ot

WAZUINITANY 9 Lﬁamauauaammfé’ﬂLﬂw'%amméfaamisuaﬂQ’U'%T,m Lﬁasugimummgaﬂ@waﬂ
wioldsauresinyionfioriiinduannisiumamanyioadiorluiluil sudawasenisnduwiu
vioaealuiui

wunAnn1svisaLienlneyuvy

msvieafiedlayuvy e mavieadisuvuiidmsnilaeyuu aeldmnumioustislios
4 304 (nsznynmsvesiisiazim, ddniauiuasieadion, 1.0.4) Wun 1) TUswnsa / Aanssy

A15YI9UNYT 2) USAISAIUNITNBIIET 3) A991UEANNELAIN 4) STUUNISUIIISIANS MRl

v
a [y

arumieuianelugarunarssannsnadugfausulisusuiazaisanufisnelaliuntdnvieaiien
FagufinuuasTansss fudunndey uasduasugia suluthdeiugiu
wuAnN1sYiB e uBaununs
nsudsasunsinuns (2562) lalvdemwesnisveaiondanyas vaneds msvioaiiend
gatumasnunisieuiitinumsnssulaglitnveadiedidusaulunmsdniuionssy RansiFeus
Frunanensuariinisdsedin Yausssy Ussnd uasdminensiifleglyuselovifioainensld
uARsoUASazyYY TineliAnmufianele WWuiauvivounasvie e
wwaRangufiieafunmsiiassianwwandeunislunazanmuandeunisuenasans
dudns dausuey (2555) Msieszdt SWOT iuwiduismsfithunluiiednsest euny
nagmd waznsnauuieimunsiduaulugiuuusng 9 luduflaziiia Yssansamnsihay
AT9EUUsEANEINNMTINUYenegIia MIUsznauen@m wile thlugmsdmundmineuay
mafmuanagnssialy laeg S-Strengths fie Yaudanseatausalunsaniuniswasuinisinnis
anmuwaindounglusinng W-Weakness Ao 9ngeuniavaunnieswisvaidslunisdiiunisuas
UImsians anmuandennelusannis O-Opportunity A Tona wSeanInwIndesnieuenesnns
fitemyplunsudms fansvdentsdiiiununelusans T-Threat #o gUassa vioanimuwindon

mevenasansiludymvsaluguassasie Msuimsdanisvsenisaliununiglussans

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



44

NAUKUIANNITIY

N13ANYIUTUATULAEAINTTUNITHOUNUTUNYAT NUNTUABAYY BNNDINN LALEIND

[
a VA v

YNAN FJnTnUATASEIINTIY TuAsell fITeiinseunufntunmsfnyidaning 1

Yadusuiinvieniien Yadeeuysvy
prumaniazaufionelavesinveadion AUNTBUYDIYNYY
L ghumsdndunawioniion 1 anwhluvewundwieadion
2 fdsuneanuaranluawieadion 2 qAgeu
3. ﬁwummﬁngm’iwmamuﬁﬂmLﬁm 3 A
o fudnwwIndeuvetumaWiea e q  Tond
5. shunsliunisvesyrannsluuvasvioaiie 5 guassa
6 munsUsznduiusuasnsdaasInsie e
7. gufnssulundwiendiouaznisidiusanves v
Unvieaudien TWsunsuuazAanssunsvieuiioluiiui

AN 1 NTDULUIAANITIVY

s2iUgulaNI153Y

\nTasilannside

1. wuvasuanuanuAeniaLazanufianelavestinvioniien Tnsuvsesnidu 3 neu Ae
poufl 1 veyadulsrrinmanivenguiog1s noudl 2 seduanufanelaludiusig q fidde
sUuvukazAanssunviondien Tdun 1) funisandaumaswiondlen (@unsadumaniddazain

YNEANIANISHUNNLAINYADATY ANTNVDINUUALLAUN N YITVOUFUNNEEAINUADAAEY AW

9 Y

o

Faruvesthoveniduns anudaauresgauzinsgnitaduns fnsssyidumeidaauuuuaud
5idnnsednddsausydmaliusnsiundeaauiivioniion) 2) dudseruneauavainluunds
vioadien (ﬁﬂqﬂimLLazu'%Im‘LuLmﬁwiaqLﬁaa svuuliiluundwioniien dyaralnsdnsiluumas
vioudien fuezuaznsminvesluunauiondien feeasoluuvdsmioniien Suewns/umeves
fisgdn/Auneiadesisluunasisniien mnunelfisaaraiwareinvosiesauiluuvamisadion)
3) fupuisgelavesanuiivieaiion (@an1uivienodfinueeLaINANNEIIYIR/NMTANLAS
aivimflnaunduiusssumAvieanwinden anuvatnransuazauaulavesanuivie e
mnuadlavesianssunsvieadien fanudelesfuanuivieadetluuinalndifsmarsussunm
:ﬁmwafLmLﬂ'uéfmqﬁf]ﬁyiywﬁaaﬁuﬂgﬁmmms AIUNITNEAT LAZRRONTIY TANUKAINUAIEAI
00 Usznal Tausssy 1anulaawiunuaudiseusaunIsnens) 4 AUanIniIndouYaees

Vo (Eaunvisaiiedivindenmleesinaisay ddweiiliveyanisvieaiiedndaiauweilae i

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



45

degnwlgANuazAINTosUNSlIUIMIMINsRuuntnvesieluiun (wu ¢ ATM Sudnsiasin 1y
Mobile Banking) inn3aan1ufivieufisiuwsiazurisag livineadiuuin azainlunisiaunis aniud
VioufigIeguuauumenanAuNIEEaIn awisungilinminauannuUaoniueg1eii unea

)

viedimaegliilnannanuiinvnisiidny) 5) sunsliuinsvesyrainsluuvadaiesien (yaans
flvuinsluaauiviesfisdsinisudameaamisusos yaansiliuinisluanuivieadivaiving
Thduuzihuazmemdetnvionfielsidusgied yaansliuinmstnvienfisrdomnugnnuaz s
\Resatnvieaiion yrannsiiliuinsiimnamieunazidalaliuinig yrannsiiliuinstinviesiiend]
aruladaauluuvawiendsr yaainsiliuinisiiyadnamiadenudutues fyaainsd
Thusnstinvienfissgamaiio) 6) dunisssrduiusuagnisduaiunsoniien @voya
asaumalunisuugiiisatuanuiiveadsyunuiveadloluiiud veyamsaumeauusinieai
anuiiin Tsswsy Saedn $ruo1ms wasedosluiuil veyaamsaumauurinAgiuAansuns
vieafleluiiud fveyaasaumauusiniefuauaiudosvesiisydnluiiui luiluiftheuenma
warthouusianuiveaiisafinlansuasfismeremaiunsionden SukuiuUssenduius
wugthanuivieadisanwanlvidnvieniien Insdnduaiunisviesiiedlusuuuuvesdiuan vie ques
dmduuanduamiovesiisyin) 7) duRanssulumadweadewaznisiidiusiuvesinyoudien
(uwasienfgfimsdafenssuihaulalidnviouiienldfdmim luuvdmesaiivafinnsdayaains
pogliinug vderuuginliogramnzan gueuluudwiouisnrnidusutuinieiiollu
Aanssunsvieadien Aansaluudswissiisivsaivayussnanuiferiuiundon szuuing
A uduiitinvesyueu AanssumsviendiviaunsaainsUszaunisallu q wavairsmnuysyiivla
undatinviondies Avnssunisviealedluiiuiiinunaeade) aoufl 3 anwmevisiitinvieaiiendise
sUsuULaERaNTsINTealen meul 4 veiauouurdu 1

2. msdaniivssguain Teduunmasiduniseondu 3 fufl emaadanluanundon
vosiiufl Ainseiqeseu gauds loma guassn aufennundenvesuvaiondedluiud (nduendw
anfid utamsndnesnUszneufudumaionien) warswiufmuaguiuuiazianssunis
vipaftealufuflusuuuuiiorfudedlu-ndu

N1333UIIUVIYA

(%
e

msielundeiifenunueyannenansuufauasngul nislsuuuaeuaumLAANT
uazaruiienelavesinvieadlen Usznoude wagnstaniieungy Weliiiduiiismesldiaue
wnAnLAzuaNIUABUA LAY

nsAnTzvivaya

1. yhmslinsesinadeadfadmesn duresnasinnumaniiuazaufimela Ty

NSMAUAAININTIAAULUUAIATY (Likert Scale) Faluinasinslinuszananianaitesiiantaniun

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



46

Mg wuudnulla 5 seAu (Wagw waewna, 2541) Taeli 1 = Weedian 2 = ey 3 = Yrunans 4 = 11n

[
o v a

5 = wniign waziinawiinaaisvesveya neuumiweyasondu 5 szau tnglygaseniide dail
(AIAZUUUGIEN — ATASUUUAIER) YIIATUUY
(5-1)/5=08

fatiunuaNllunIswlanNuNLNgEINNTANUA AR T

Tnglvipuadesaud  1.00 - 179 fszduilosiign
180 - 259  Hszeutiey
260 - 339 dsyeuliunand
340 - 4.19  Aszeunn
4.20 - 500  fisgduinniian

2. mshaszidleonm Mnn1sdaniiain duundulssiiusazaunadwsnlaie i

TalUsunsy AaNTsu waztdunianisvioaielununi

NAN1SANEIIY
AN UV ILNE VI N NTINYATHAZHANITIATIZIE SWOT

annn2lUva99LnNa¥9Naa

' 1Y
v = S

WU Tna9v o9t 93 9nunsmudds1e%ond unsdeulifusnev19nale Nanue

o
¥

7 nau/Asmiaguy uardifudnannmsasiuisn 3 ngu AinsdeiudldfinaAnviFous
$1u7u 9 naw uazegluraswesnawdsuarumieusulifnsleiudlidnisndnyiFoudsiuo
1 ngu Suundu fufiduaganansdiunn 3 nau leun nesiamAsyuvUNGNII MY WA Ngy
duaduodnuazauinaSoudineifinguey quruaudsunsilondnuasiaunaeiuiunaiders
nans Aufishuaaiudusiuou 4 ngu Téun naulamiagusuaudununsdsdu nduiamfaisngs
nethueaestinuile nasiauRagueutenilenuamuiy nqulamiaguruauduturuy fiud
suandnanesiuau 3 ngu ldun nalauRauTunaIeniy ndlanRTLTNAILAS oIty
yuaeng napdamRanguaulnstiunglus Sdanundoslunisiauidesenainnisdidufanss
sudsgUnandniosiue madeiuilliandnungnuudddenundonlumadatuiluguu
voamsvioaiietlillamsfnugruiifumjrazandunuviossansing 4 WHun Aufiiuaaudy

anmiluvassneans

wuluiui fundweadisndunwnsmudyTsedent unsSoulisusunoas fngu
JamRagumuiiefiuiliinanifnwidoudsia 4 ndundn éun Jamivgmueaiiondunes
YRINY WHATUSIAMAIYUTUAINRLIMAATYFR AN LB FAMAIYUTUNIZEATIUNTUNE

Favnayuugddygnueiudiu danunseulunisimuidesenainnisaniufanssunisuusgy

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



47

Handaiad Uiy nsidanumieliiudnwigauuaiddanunseulunsilanunlusdiuures
nsvienfigaililonisfnwgauiilungpazaindiuiuniessansnig q e 4 ngu tnedidunis
VouNeNTUNEATNTTILRE IUNUT

anmilvassnafiyy

wuilufiuifunssionfisndununsnutydeedensuns oulifusunediyu fnqu/
FamAaguey Adnadafuilidnnandnuideudsnu 3 ndundn fndedn 5 nqudlindeuda
fufidufieinisudn wagluazsimite lufiuiiduaeisaey 3 nqu ldun nauiamAagusungy

v

wUsguldnaduiinmt JanviaguvuindingauduinaUuaunun Jamtaguwugugnniwn snnaiyuy
nianunianlumsauidesenainnisaiduianssun1suussunandniiedimitg nsidanui
Welimufnwgauudidadianunionlunmsdanuilugluuuvesnsvesiienlilevnsdnwigaui

Jumiragaindiununionsanssng q s 3 ngu Inedlidunnsiesfiendunuasnssaivegluiiui 2

FAUALAA FIUBINTE WAY AIUAAIUNATY

NAN15IATIZA SWOT

A15197 1 LEAINANISILATIEI SWOT

SWOT

i

=
=

=

WJu

WAIN

BWNAN

I3
RIZERON

T

“dufi darestan aunlng
Sufinanaydu wezasaiidu
Amsnasnsidaguiion
w100 9 7o uusindn
ﬁmmﬁnviauﬁm
fidounseyu verhiou 7
A1U1909995UNINTINNT
Vioadieale
fanmiuilnerudeogin
AuBuILT oL Inadeila
AETuURNY & 9nIdn TN
555U%R Tthen 4 uvas Ly
hanYause unanmiedii
Duduidy
AAwangoudusinisi

AN11505095UTNVIDNTY?

= A

AUUNAIVDILNAWIDINEIN

@

\duiden wanduiiisnves
Ynvioadien Toun Lmquéﬁ
Ynreafisruenainazlduy
nelanuenudl Suluse TR
Yraulaludosweenisvium
fousiaunsy 7 lddinns
tealasadesluadady
nilasurudqluefn 8
Ynvieudl srauisatiuniy
douseslsyinF1ans niou
WU NeI5IIUIIA B9
éiu’qa&ﬂuﬁuﬁ svaldises

—ﬁ@'igdaﬁﬂul,l,msuamﬁumq
dyasndn Weusedusiiua

Y suamedsn

(Huiidundsieniisafidu
Afdnvestnvioniion ldun
Tasin ey ould ui
USEAYgIUNTELAN g NTY
a133nsnuaraIsedInTe

o

yuaatglulasng wazdad

o o -

Yaarudududuinfiinse
T5UTUNT wasNITRLYUNS
dudunszauisiivosionu
AGNERNEANS

—ﬁamwﬁuﬁimmau&gﬁagﬁm
funuaLienivinalal siie

AETUANT & IAIANTN

1/'?
s35uv@ Hhnnvuiuaadu

v Y o o ' & 4
Gluuﬂﬂ’lﬂmblﬁam‘u‘wuw

7

International
Thai Tourism

0A 21 a0uf 1 uns AU - TNUNBU 2568




48

SWOT WJu 2719 F19naN
il
SifinnnSeusesiutinvieaiien -Tnseduaulugduuy
—ﬁuﬁimiméﬁgﬁagﬁmﬁ’mm maum%aﬂw?awﬁwmuﬁ
Wenwivarsilsmeunndy | wuuda
Juiuildadatusinon
nanawazd LNy
pRRY! douiiviendisndununs | -aauiivieniiondununs | -aaufiviesdisndununs
lirosifuiyan Gntavien | luresidudisdn 9 [ lud uiliaosidud §9n
Tvai \Jounsey) Aug) (F3ninautu)
“ANTUTLINFUNUS “ANFUTEVIFUAUS “10n15UsEVEURUSYI A
-MIANTUNUNRUIANAR | -n15ALTUIIUYRINGY tnvieafioriiunianands
guyudulvluguuung | Taaud ey uyurd wldly | deaudu vdseindnnisswe
naus1avin EULLuumwmgﬁamIaﬂuﬁuﬁ NIUARGUAILAUNIIBDN
unasiefieruisuniine | duavesmueadudday v uenituil
mﬁQLLaﬁuﬂMLLasmﬁmmiﬁ Iﬁlﬂmmmﬁd@jmﬁﬂﬁauﬁm Lyififivtn Lifisuomsude
gn3% vilildanunsadiage TAumaaBeuvuuas | Suausiluitug
tneuiiealdiiunianan | veadiondaunsnsld
Beurldogwseios
Tona MNPNUTWATIIEILY | MBI | WU 1891US18n15H ad Y
§ILND LATAIUIIUBIANTT | 11UILAD WATE IUITY | 91UTILND WATE IUIY
Usmsaaunesd uuunly | esansudmsdiuviesiuiy | ssAnisudmsdiuviesiuiy
anuddytunsdaiuiily | anldaudidyiuninde | srldanuddyiunisda
EULLUU%@GLLM@IQW'ENW]AEJ’J ﬁyu‘ﬁyiugﬂuuumamuéq ﬁyu‘ﬁyiuzﬂuuumaumdq
1Nty visaisnetadeidiedlag | vieudismnniy
Fhpnudunisaneia I%mequ&hl,agmmﬁauim —ﬁﬁyﬁﬂagiuﬁuﬁﬁwa%ﬂq
Nnludaninuasassssusy | ludunaeud nanavingeanlulaiunn
wardingsnugsondinnn | -Rufidniouveisidunis
fudulasanisuinsinns | msveadien
sty
guasIA —ﬁﬁnmmé’wmaﬂQu 2EYN | -91ANTITUTNITT ANIS —ﬁéﬁgwawﬁuamu%’uagi

NAUNITSNIUNITAUNI
UnvieuigmIeniaula des
& | A ) a
Junqunilasnsssunduay
AILALAUNIBUVINUN
-1ANSUSTLVFUN UG LAY

ANTLYIUE AT UAITYN

AIINABUA1UVYE A QY]
N0 8AUNINIIUES
¥ & o v a a
wiAud MliAadgnises

o ¥ 4
A15INNSVELIUNUT
A UNIT LU 1D ILTA

yeaigrunsduldazein

WNLE UGN
ludsalagansusean
VIENISLAUNI LY 19 U
ausanseyinlalagnnuy
dauynna WIBN1TTNUNY

WINULLAUNI

International
Thai Tourism

dA 21 a0uA 1 uns AU - TnuNBU 2568




49

SWOT WJu 2719 F19naN
i

Fanssud ev o 82189 -LagVIANTUTEVIAUNUS

LNEATIINMUIBUNIASTYI LAZAITL A LAS NI

T¥una 9o srinwnsla Fanssundaviaadi eaan

aooiduiisan AN IRR IR LR LRI SITR R
voudisnuaslunesdud
33N

NRAYLYAR: ANNANIIANY

INANSIN 1 NUIG 3 NN

= Ly '

uds feflgafsgatniieaiion filugluuuresundsieniismnemauuazasng aniud
MeUsyIRmans wazunawie e 5T

Woou uwiawsnsndunuasliiduiiiinvetinvieaiion seviansuszadusius uazns
sifunuresnguednmemanuastuiuiilifinnudesleamsinfanssusuiy

Tona misnuswnsnniadulfmuddyifumadaiuiiiiesessutnendl

guassn anufissogieanidunmdn uaznaamusaiedunisdaaiuuaratuayudy
M3UsEndius MmsguaanIAdeLTeIUvawiaile) LaynsduaiuAInsTINTYiouEaN

NIYUNIASTT

NANSIATIZRAIUAIAUILAZANUNIND lavasinTio e

A9 2 LEAASANUAIANIILALANUNANBTATBINYiB g lun NS IU

AMUAIANIINAUNITHAUNINLYT | AUNIwalallaiunian
. - WY WLy
AUANANIIATANUNIND TV y — ¥ —
o a4 . o 1288 S.D. SEAU LR S.D. S26U
UnviaaigIfanInsIUNISia e -
AU AUNS
AN wola
1. AUNSRNAHEVIDAL TN 4.47 0.500 | wwniiam | 4.49 | 0476 | w1nign
2. uAEIIgANNATAINlULAIaNAYY | 4.05 0.543 110 3.87 0.532 110
3. MUANUAINALIYDIEN UV 432 0.303 WINVign 431 0.248 | 11n1gn
4. SUANTNLINADUVDILNAINDAUNE? 4.07 0.712 110 3.81 0.730 110

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



50

AMuAARSInaUNSHuIaET | anuieelademuman
AUAIARIILAZAUN D TVBY wvioudien wiaadien
Unvisafieasianinsaunisvieadien iy S.D. 20U \ady S.D. SEAU
A4 AUNS
ANNNI wala
5. munishiuinisvesyaansluumes 3.97 0.510 170 4.00 | 0.487 10
Vioaien
6. AMUNTUTEFURUS UL NTAUETUANS 4.45 0.530 mﬂﬁqm 430 | 0.499 mﬂﬁqm
Vioaien
7. puRanssuluuvawiondfieuaznnsd 4a.79 0.240 mﬂﬁqm 470 | 0.240 mﬂﬁqm
drusuesiinvieadien
57U 430 | 0476 | wnilgn | 421 | 0458 | wnilgn

NRAYLYAR: ANNANIIANY

MNANTA 2

AUAIANTIIUNTNTIY

wui1 Unrieaiisafianuaantmadnlunmsweylussduaniian daads (X=4.30,
S.D.= 0.476) WeRasandusedunuii danuamenisfufanssluumasmisaieuagnisiaw
samesinviondiswnniian fanads (X=4.79, $.0.= 0.240) sesaauldundrunisiunfsunas
vioufien finads (X=4.47, SD.= 0.500) uardiosfianldundunislvuinisvesyrainsluunas
vieaiflen faads (X=3.79, S.D.= 0.510)

auNswalalunngu

wuin dnreadigrfiaudisnelayndulunmsmegusdumniian daads (X=4.21,
S.D.= 0.458) ieRansaidusesu wuir TanufswelasuAansaluumasionfisuaznisid
famvasinvieadisanndian fanade (X=4.70, $.D.= 0.240) sesa3un denufeneladiunainis
uwdavieadien Tanade (X=4.49, SD.= 0.476) uastiesfigaiianufianelanuanimuindeuvos
uwidwioudlen Saiade (X=3.81, S.D.= 0.730)

arundexlunsialusunsunazianssunisiaaiien

s

INANTIATIER SWOT TUnflEIuILarNaINnNA1TE15I9ANNAIARIILaE AN laY8

Pnvioaiie) ANUINUNLIALT L UAIULNEYV DA T T UN S NI ILNA IV D WA ST AUSTTULAE

9 Y

whawiaelssIuYA Ndnvisafigddianuaianiwazanuieneladewnavisunedluiunagly

'
N Y v 1

szaunniign Tudiuvesunanionfiendunuashiilunidnvesinviaaiies anndiaunddladne

Y

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



51

widsioufisnfuiifegudrsutuamionvosnguerdwmnaninnuasunuiuliionfuduma
vieuflndunumaiiieadslusunsuuasdumamavioaiondanuasluiui Usenoudae

sunevrnansdarumeulunadaduns “fufeniisrmutu’ lnefaanuiuniveia
sovevundsanuiuAnssdanuasluiiui ansnsodmustudulusunsuuasAanssulddd

7.00 . thvieafisnfumands a gasauma ndeafundludnnissenssuivileurievinu
adneeanlng) ATnsrgitige (Fold) nieusuilsseiinmuduunvesin (nvieadedeaduma
indsgatiavineies uazanusawdouvadlauinsnazasals)

8.00 u. 9N deld ludnmszdguinsuagnszguums nuidvigEdnasmsldamyw
wziATesweviuAdny a1 Ineudu nieusuilssyialaegevesoviuade

9.00 u. WunIninauduliifanssuddndau /Huidn anguiamiaguouaiudy
\numsdadu (UiAnanud) wiesBumyinddoudhandiuussnouesdudu

11.00 . iumsannguudnaudu ludinguiamaasusumudutusun ieiFeudnnsh
yunlne Juuazvevldiduresdin wiomssugnisisnisdnewmalsl wagvesluriosiuunlyly
NILUIUNTIN VUL

12.00 u. Lau%ﬂﬂlﬂgﬂﬁmﬂ‘Vi‘u’m?ﬂaLﬁﬂ%UUﬁz%ﬂuaﬁwﬂiLﬁEJQEL‘LJEULLUU@ﬂﬁﬂ%Mﬁi‘iN“Uﬁ%ﬂJﬁﬂ
flyamnanianvuiuas luyemnsiuduiiviuddsulunungnia ndeuliinvieadealdiduin
vi3o ienlufulssmuemaiissdsnasmatoan Mdudnnimauiuasduiuifonsautous
nsvhanwnassuni WudunilwesnmsGeusito o

14.00 u. WWunsluganguianiaisinssnetunassdnmile fulsosnanuilunmadss
Aalnsdlve wiewvinRanssumsviaylaeddunauamiidnsdne wasdonwanfasivesnduludy
vowhn wieuesraruiluniseyintsssumi defnsazegldluiiufiivsonsoanatsiiv

16.00 u. \umanduluseiansying wieusundndasiduidndilifungu (i eds
tiviouflenfumandu (fvuansaunsaasuulasdnuaiuimanza)

gneaedanundanlunaladunis “wilewsuszifaans sssummdula” Tnefs
fqmLoﬁué’mamuﬁviaaL‘1'7fmmwszi’ﬁmam%mi’wﬁuﬁamis:uL%amwm’tuﬁuﬁ ansnsnrsuaduiy
Tusunsuuazianssuldded

'
a Yo v A

7.00 u wiAngud Aagldduruiunsiansensue dadusniaduilibuiidntuivos
tvisaflsmFensuilsUseiRnnuduinvesuvdausijaunsuiisasedluein (nvioufleideaiiums
NdanlnnungLed wieuumuniazomasuuFeune) wieusuiliUsy fRauduvesiiug

8.30 u. umsludaunaaioudiaviayuvunuiumaasygianefios sdininug

NNNTNEATIURLINAATEFAINELNEY (HAW18IAANFENTUROR) annUsvejyssu

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



52

10.00 u. WundlUSamiagursumzdintumume Ainmsasenasdensuderiauuuasy
2995 Maaneniiin uasnmsulszUiia dnvieadleaasnsaisafansamsidisluduneusing q wdeu
gomdumannguluduvesiuresin

12.00 U. $uUszmuemInatsiy a davRayuvuioniiendaununs wiveany swiy

dunalsgifienansiinevinuadie tadnwiudvefvduindunaludainlunansiy wazieeidu

' '
v

fifadrnsvesaenouiiafad dnvieadierldifousuidinwnmiousiuAanssunisvien Jumn
nsziundoudevuandnnduluduvosin

15.00 u. Jawiagueunidayn ety Wuwdmudidemnaumdunulnedunsun
wazanulns dnviouiiviagldneunaeiunsuanii 30 ud wasndeulvdnaudssslovives
aulnsuarnisuin wioustemnansusinduluduvosin

16.30 u. Wumenduluievsinangud ovsiemidu nioudsinvieadioniumandy
(Fvuansanansaasuulasldmuamiuimanza)

sunefiyu fnnamieslunsdaduns “nsuvaisdy aziuemans” Tagisgaiusny
auasnsifevarsydumnsauiuianssmdaneasluiiud awisafnundudulusunsuuas
Aanssuldddl

6.30 . tnvieafisnfunisn a 9asuma nousenifiunidly nsudnnisenszesalng
o LSy waenTudnnssriuTgannowiuiutiule 307 du nieusuvuiiaied 360 asmves
sunefivu (Gemadilaiuagldnuiunziansonsune) wieusuilssyfRamduin

8.00 u. fuusgmue WY o $ruenslugury 9128w Tan 11 nul 9 (dnvieadiendos
Momewnsies) iumildusuuuuvesmsGoudidyuy

8.45 u. unlunsudnniseguiniiaunalinenaey ofmematanelnfidudiaim
UREL R T L%ﬂﬁuagﬂsuﬁﬁua'wLﬁmfwml,lm wiousuilivsz Henudusnvessnafuiiung

9.30 u. \iumarndousy wildld ldvansuau Wusundousuilinsussngesnnuivng
MsinuasfivanuatessdulUannunsuuunatsay fiiemguiive (Asuganeiies)
Uszgnailalusvuuureununsdundd uagsauyiiAanssunugiaiaI1ean1siin1snun LUy
AGHIAG Y

11.00 u. futszmuensnarsiu a than Wunswegdedn q Adeuiudeudnitaung
diolugaen Afunisluduivesuiin® davieafisrannsaduild wiensuuszmuoims
deduguuuuresymvanuuazfurniuiusuggnia vide Wundlusudssmuemadies m Juen

3 s k4 [y wa [ ! < 5
LNUUINTENU W‘i@iﬁU‘Wﬂﬂﬁ%’J@ﬂ’mNLﬂUZJWGUBQGWQLﬂUU’]ﬂiﬁﬁVJU

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



53

13.00 1. Wumsludufunaendonvsiamiguruidadousuimdususiun Yuils
psnarmilunisinertagainsssuvulevhindnden nioufanssuvhindindeunndaudeiiio
voafaes (@udedlulan) dnvienfisranunsotomadesusiluduresnyievesiisanld

14.00 . WWiunsludsinveunln wiasligminsliivymnssiaiemasd wazdimansy
lLufaAaduudaunsainsuvensdy wvaswiiduiiesnasnsii dagdudenyiiu 100 T

1ND1TE 5 WEUAL)

15.00 u. Wwumal3amisgusuguanniwi dnnefiyu suiltosarnuslunisudndaniumiy

Y A g

muaiifuendnuwalianizvesiamia nieuasiieauniu (wanzdmiuasniu) dlilyaeniu
falfingunanoslusuuuuresandusivndniasunouaulilads

16.00 u. iiumalUgsauddndmnondafusigususunefivy lonarldifufindaandu
wiumendulugasama Wedwinvieafisndumendy (Fvusmisanansaddsuuvastimuaiy

WANNZEN)

n1safUsEazaTUNan1sIY
nsfnwlUsunsuwagAansTunsvionfiendununsuaze s Ruiisnnofiyu suneaa
uardunerena favinuasaissuny aguavedusenaldded
MnmAeneianandenluiiuil wui wissiuiitigaiuiifsgelatnvendeunnseiy
Tnglugunevnansdigadudiuaniuiivamauniifiindornsssuduiidonla léun weviundne

191395 wagdnguendnnianisinuasimunzgdniuduuanious s1nealiganuiiuanIu

a &

esTsuvIRMdugaey laun wigud wasinguandnmenisineasivanzaud nsuiduinaasous

9 Y

unefiyudgnauaiunisenaw lawn ey waggraufvinnfinuainnisiindesssuyiiiy

= A

flufl sdadinguondwmamsinunsiimnzasdmiuduuvaadoud aonadosivanuidevesnsiuen
avdung (2562) inuinmauadiidenidanvaslusineusdiuuniignde anuiagalavesaniud
vieafiedlusunewisu Insdnlngifiumeanvionfisndaununslusunousialugguun Tunsiuvgs
ARFUAIYT LAYNAUITI SN LazANy (2563) nultvmiidnvionfisnu B eusaiienisinaou
veoula neieldssuvawieadiey aruiiendnualldniduvesuvasieniion uaz@nwiuudn
NSYNEIUNBATUUURENNEY

MnmsdisveyarumanTesinvieadien wud feuaentsedlussdunniian laed
anuaanislusuianssuluuvdwissiiswasnsildiusmvesinviesiionnniiga Wululufiema
WWerfuruauAdevesnniivg] niluazsihe wazany (2566) wuin dhvieafienfinnunianistaesy
ogfluszdunnn lnefienumanidudunmdnvaivesundaioudiniian feduarmazein A

aa

Uaende wazanulanAuvesunaviauied Adediianssunviainvaly wazuviie yudgns mil

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



54

(2564) wuirdaadsaunanisegluseiuinn Tnsandsrnuaanisnuasisgemsnsvioaiion
FusTIUTATAINNTIaN sesasnAef Uy TRrmansuazAanssy
Mnmsdreeaiianelavesinviondismuin danufiemelslunmsamsniian Tnefin
famelasuAnsnluwmasisnfiswaznsildrusmvesinviouiisnnniign ulUlufimmafedv
ATevesdTuns eunslan wazan (2565) nuitaudianelavesinvioflenfiiiunisndigud
msFeuimundaiu lunmsmeglussduinniigalaetinveafisfianelalunisliuinsnnign
s99A1AD MuUNINeINTNTeaTier NM3TARanTN wazduMIRUNNEIRY wazyyaars
uvsatiud (2560) wuinanufisnelavestinviefisndenisdaaiunsieadisndanunsiigs sy
Asfsgalannmsvieaiion dumadaundmeniion Fufiin ogfluszduunn dudesingei
AveNYNINSYiaaie) fufanssumsmsvieadien sglusefuuiunans sugne
FafunagIdosmivgumiluiuilddaaiauliinsdalusunsunisuasianssumiondond
AT wuuTudelu-ndu 3 dumedel Tuiiufisunessnaadudumaiondieafiysannissud
uwidweaitevnaman Wuduns “Yufsuilermuty fuiiduaeanadudumaiondonds
\nuAsTiysannsiuurasieai oudeding wazdsgiAmansifen uiiduduns “midows
Usgdamand srsummdule” Aufidnnofiyu Wudumaioniondunumsdysannstuumds

VieagIneauIkazravenenddiam Wudums “nsunaisdu langiuennais”

YaLAUBLUENNTITY

voiuauusilfaNnside

1. Tudufuvdsieaiisndanuasiiausinonsiimsiulsafimfuduanmindoues
uwiaslaaiisdludmvestheiliveyansesiisrfidaau wilane swdsumuaisdugemily
nssneanaazmnamsiuliinintesileliinannisletuandesediadien

2. Tuiufundsieafisndanuasisanusune msdinmsdanmsdenomeamnsfifeiuns
Tuinsnsvieafisaduanudasadeliifivunniu Hiluguveseraadasiesiu mufetanmen
vipaniu

vouauuzlumsiseassioly

1. msAnuiandnenmnisuimsiansmsvesdiendanuasiausine

2. MsfnwinmssTuosiunariitinyuwu WewamnlusunsuuazAanssunsvioniion

JUNUYU VY

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



55

asnAulusiitldannside

Mnnafnellsunsuuasinnssunmavieaiisndanunemuin quruefdusulunsesnuuy
TWsunsumsvienfisndanuasluiuiilaenmanaunaiuaivis mnude aoufivesssumnsaui
FFinanuidueguesmeuusdmunrlilufnssufileistuinveailen wu n1sdeuddh
meluinn n1sdeudinandiudseneuvesiudu N15veInmenisinens nsueniaUseiiany
Duunvesiosiu asnsuazaude luyuueswesauluiuil neliiAnlusunsuuazAanssunis
visuiiondununslneyumuiidusmnelinineinslurieaiu suneliiAnnsadanuuazmsnszane

s1elanelugugu
1@N&E1581989

NULITIOL AT LAARLE. (2563). WIMMINMTRALAINTIINesiendunyns nsdlfinw: anununs
LUURANHATY FUAIN1zee sunoiles Swinawan. 293ms3deTiudgouy? sulvdiey,
6(1), 49-64.

nsuen quiums. (2562). wgdnssuuazvimuadvesinvieuiiesauvasiouiieudunymslus unaussu
Smimfedud. [msmunidasyUSyaumUndin TlldaRu. aminendededm.

NIUANASINTNENT. (2562). NITFUTIUNTSTOUALUTUN 9.

nsenTRMeufisanasiun, dinauiauinisieadien. (LU.U.). @ﬁam?a*zhyﬁ75w'a\uﬁé/ﬂ@y
YUYY. https://thaicommunitybasedtourismnetwork wordpress.com/wp-content/uploads
/2012/01/cbtnetworkhandbook.pdf

iy yuRas Sand. (2564). mmmmuiuaznssuFauaRegalaniinisveaiisiveninyeuiie
s lneiiuniendaiuisnaosuua vanInansang [ﬂwséjuﬂi’wﬁaﬁw'%zyzyﬂumﬁ’msﬁm
Llaafian]. aingndengamm.

o

516luns @alang. (2557). 015998uaz ATI¥Yvayan19aannIe SPSS uay AMOS (RuinTei 15).

& a

DaATuans waum .

Y

3]

U ay

n [9l3uns (2548). 1ATYEAIANI9ANIA. SITUANS.

Utu]

yayayays e, (2560). uwanmsiaInIisaisuFunynsige Tiuduigu-truyusias
Jorianezie) ineninwusUsgarumtadia lulaaiui]. uniinedungien.

ey wasuna. (2541). ms3semdaumans. drinfusigmasnsaiuminede.

Anniie] niluazine uazan. (2566). M3FUFuazamAanTwetinvieaisIiiregudisouiinums

HALUNAUUUINEY BMNDVNEERN JIVIARTI. 27557530 ITIaNTINYATHALNITIANTT, 6(1),

97-104.

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



56

AUANT AT, (2555). N7590N797739879. EUNTRUNUING IR TIUAINI.

drfnanunsvieafisnas T minuasaSsssusY. wHTRINI ST TaunTATsTINTIY
W.A. 2560-2564. https://province.mots.go.th/ewtadmin/ewt/nakhonsi/download/article/
article 20200427145138.pdf

dnaudmiauasaAIssTusIv. (2565). NsAIansNITHAUITINIAUASATETTNTIY N.A. 2565,
https://www.nakhonsithammarat.go.th/web_52/datacenter/detail.php?news id=1035027

Sesund eunslan wazanie. (2565). arufianelanazaudesnisvesinvioniioafi drouwndas
vionfisndunus: nsdlnw) gudnsdouiauvdsii dvavinan sunetulds Famie

SIVYT. 979FITINIMIANTNATUALNITIANTT, 5(3), 35-43.

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



Marketing Mix Factors Affecting Re-Visit Tourists to Tea Tasting
Sakura Blossoms Tribal Culture and Doi Mae Salong Coffee Festival
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Abstract

The objectives of this research were to study 1) the satisfaction level of participating
in the Tea Tasting, Sakura Blossoms, Tribal Culture, and Doi Mae Salong Coffee Festival and
2) marketing mix factors affecting re-visit tourists to the Tea Tasting, Sakura Blossoms, Tribal
Culture, and Doi Mae Salong Coffee Festival. Using a Quantitative Research approach. The
Infinite population was Thai and foreign tourists who visited the 25" Tea Tasting, Sakura
Blossoms, Tribal Culture, and Doi Mae Salong Coffee Festival. Data were collected from a total
of 400 samples. The research instrument was questionnaires. Descriptive statistics were used
for data analysis, including frequency, percentage, mean, standard deviation, and multiple
regression. The results found that: 1) The tourists were overall satisfied at a high level. The
highest satisfaction was product, followed by activity and price, respectively. 2) Factors that
affect repeat tourists are the promotion of public relations and physical. Y = 0.022 + 0.113(X,)
+ 0.147 (Xs). Organizers should pay attention to clear allocation of event zones, improve
bathroom cleanliness, prepare adequate parking space, and increase event publicity through

various channels, especially social media.

Keywords: Re-visit Tourists, Tea Tasting Testival, Doi Mae Salong
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Ay dandeneld 4,744,974 U (Een yayiand wazany, 2564) Tnsesansuimsdrusiuausiaa
2IUBNAIANITANITNAUNITAMANIANIEVRIIINADIUNTILATA-19 Tul 2565 Aganusanseau
tnvieadisimmineussienflindunnifieaussemaesniiusuaysssmAndoutunsauaog
Piaeus Avesnesudansadnase nendaind luidnvend sufunisviond sanosul
aaodlur 2 Dikiuan (esrnsudmsdrusuautaassuen, 2566)
nsdndulandunniiessvesiniesdisndunginssuiiuanafenudosnislunisidiuma

NN Bags@n U ANT ALY TEYiUlanaunaviodnieddu 9 (Isa et al,, 2020) lay
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Rattanaprichavej (2019) lasgyinnisnaunviosfieagiduiudsiuiannudnfvesinvesiiesd
ey lidununsadufanssunansaainnisesignanas lnenmanvalveunasmoaineniu

Jadenilaniinainnissuivestineanedniureunazilninulsevivlasounawiesiien danalv

[V 7
v

PnvinaiieIndun e (Battino, 2013; Chen et al,, 2020) 98 Hn1sAnwnugldanafanny

Nanaladudasdeiivsuandamnudalanaznduuiensi (Kozak, 2001) Ingnanis@nenved Wicker

v
o a 1

et al. (2012) wuiranufianeladidninasenisnduaiisrglneazisnsnasounawionisamuy
Slounnminumanaienianssy wenanifiemAdeiituduldhmsitniesieniianufionelaly
sedugeasduualdui asdanudslandunnd vadnadsgeniuludae (Brown et al, 2017;
Michopoulou & Giuliano, 2018; Prayag & Grivel, 2018) agislsfimuunawisuiiersndusg1abad
dosfimaudmsdanisundmeaiioiimsdawdon Adnsanuagan sruvastsalneiug i
Indulunsliuinis aunmnsuinis uaznisguanuUasndeainnisiinguRveuase1yeyInssu
Faladusing o Srudwmalidnreadisnilulsznevlunsindulanduandionsn (Hasan et al, 2017;

Thammadee & Intravisit, 2018) Fadswiavisaiivailossodlasiamsluuvamisaiienfiegvinslnauas
lifivhenuguaivingey Fauueuimndesnsliinvieafisnanmsdndulauifiediazsdosd
nsdansludunstanlassaisiunisduauuauuagssuvTuds mMswa Lz uUTumas
viouflen msUsznduiusnenisvieniiod waznsiauszuuinnisauasndeifiosessunis
veneFaveIMIviouivaiiosseaiimduiuln (U3as yguRT waraaws MR, 2562) Faiu N3
WondsilTuldnuszduanuiionelalumsiniumaniaduy 91nseam Tausssumus wagnu
nosutianes warAnutadedunaunamanainidsadensndunifleas uaniadum 91nszam
Faussauruni uazniunnosutanes ey duuumedmiunisususamnin snsgilunisdn

Nuen1as Tuasssold

o

nQUsTaeAraINTTIdY

1) iefnmszduaufianelalunansaumaniadue enssey Tausssurus wy
QUINTEREIGRRR

2) efnwiladediunanynaniseaeiidsasonisnduaniissuaniaduen YN TTIU

TAUSTTUVULE AN ILNADYLLAADI

VBULYNYDINTTIAY
YaULALTIL LM
MnsAnwszAuaUianelalunIsusImMANIATUYT 91058 TRUSTTUYUN Lazn N

AaeLiansd lagUszendlyuuiAndIuNaun1enIsnatn lawn f1udunl d1us1al d1ufanssy
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funsdaasIMImaIalazsEINATUS wagsunenm wagAnudadediunaumianisnanndidang
somandus et imanaum YINTLU TRUSTTUYULEN kagnuNnpuslanes

vouLumBeud

UG 91Tz Tausssurusasunosulaaes Ass 25 suauslaaatuen

DN DHNBBUNINAI FINIATLIIE

NIINUNIUITIUNIIU

wwaRABafuNInduLLTigaT

Hall et al. (2016) na127 Mg AnssuAILA 31a (Behavioral Intention) wasru3 Ty
fhagiiourasnisvhmenginssumstenienislauinsluewan Seanunsnusuduldnuvdeeya
fisn91naely (Intermal Sources of Information) 1wy Usvaunisal@uivseddiinnisisouiann
UsvaunmsaivesBudsldinannisfununuveyatesnisuenidminsetinfiiearesiunsuin
figndanIoul il uilaaviodlsuinis uazunaseyaiiunainnisuen (Extemal Sources of
Information) l¢iun mslawan nsUszenduiug Aefiasing q AvhlmAsarudanumailalureyaud:
fuilnavdedlauimssannsadadulaesddindsvuiimnanmsazdenteviofiazdenlauing
(Lennon et al,, 2001) Ausdlandunifiendniunisuansdsanundonvestinvieiisrlunisden
uwidaviuiefiraniiaenndofunudesnisvesmu (sa et al, 2020) il Srisanga (2018) nanai
nsfinresfisndonnduaniisduandiidiuisenufimelalusvaumsnifldsuresinieaiion
nnsvendt galuasanou lasaruisantsdssianvesaudndaean ud viead vald
4 5wy fe sedufinils (Latent) dnvioafisafiarufianelanndszaunisaivioadierluadanouud
Benflazlinduavieadisrdnduinandszaunisainfmid dudiowagliannsoasndululésn

Wasnnidulvamaaisinisiaung lasunisusnisiluarselinsasaninudainisvesinviadine

]
a

sedufians (High) thviesiflenfifinnusnfiseaniuiiviesisriieglusysugauasdeaiumadienduly
vieaflendiase uaﬂmﬂﬁ?uﬁm/iaqL‘ﬁ'mé’qLﬂuﬁﬂizﬁmé’uﬁuﬁlméqﬁaaLﬁa’ﬂmamumsuaﬂﬁiau,ast,a'w
falszaumsalanuanudsesiulavieusyaunsaiiile suluunasieaiisavdeanuiiy o ldun
yanad ulisuy seduiian (Low) dnvisnd salifianudnansefianudndfoglusedui e
dnvionfiendssnniiinnnimuafinionalliwelafifinanyszaumsniflédfunnundsieaden
w3 WnususanlUs@auuinnsene q ildAnaznduluvend sag s suans onseusnian
Uszaunsaif laifliyaaaduldiud seduiid (Spurious) dnvieadienduluiisadidemnuadu
usnniieanauiiswslavienufnideoradumszuvawienisnduiidurevvesyanalnddn
viadenlusuvawioniinflidunazmnviefimmsidulumssesndulud Tny dosty ASuasiving

(2564) lasin1sAnwIsEAUAILFBINISNaUL I AgE lneUsliuananuUserulalunisviesiien nns
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wuzthuandeauddn uagaudslanduuiieluadadaly wudertuamuiseves Kuo (2011)
findmiauagnduniiisdiiedaulssivladeaniul fmsuendedessnuazuusimiodngu
Tiauganluiieadsaniudidu wardenuysiulunianduluifiendnass suudenisiianusng
fomsliunieaiien uazanugilalunisuenidszaunsaifid (Sadeh et al,, 2012)

wurAMAEIUFILUsTaINTARN

Kotler (2003) nanabidruuszaunianisnann (Marketing Mix) 1usauuswiewas osilonia
nsaaafianansaruauld lsannsnthalssusudionsvaussderufismelauazaudoanis
vesrjuslaa Usznoudie 4 fuds (4Ps) fe 1) Aundndae (Product) 1udafiiausveniedd
fuilnadesnislaendndasioraduiuniviousnisdsasdosdivsslond (Utiity) Saaean (Value)
Trituguslng nanfesiowmevaussenislanuuazaiuanufienelatuguilan 2) #usian (Price)
Juamnvdoyanvasimansaeifiuanseenulugivesiaiudadudsigusloaviedlyane
Wisuiuldae Tneuilnasilieuiisuseninguaitldsuiumnsautusamield dady

Aliusnsasimuesanliansauiudfigusiaalasu 3) duanuiinievemianisdndmuie

Y

[
a o [

wAnsnut (Place) \udadeiliAnvesfufidauassuuuuanudliuinis Tasdesinnsanlfimnyan
AunanfausidfiolfAnnisifiugan 4) uazdunisdauaiunisnann (Promotion) Wunnsdeasiu
serhagliuinisuazduiloaviedliionssfunisnonaraiaiiruadiiatundn Susiiuadosde
duasunisnatn laun nslawan (Advertising), nsvielaslaniineuwie (Personal Selling),
N159A1AN19959 (Direct Marketing), n15T9w1uazUszdunus (Publicity and Public Relation)
sdaEsunsee (Sale Promotion) Insenaidenluinieilesgslnedmiloionats 9 wisdle
wuuUszauUsrauiy eg19lsAn1d Wongmontha (1999) nannshtlauATSeUssiazaNse
poulanduarnssmuanufesmsvesiuilnafiviilignaniaauimelaluduauasuimssailuis
semasduauaruinsioglussduiignaivieduilaaiilanelstuaunmieuinistu (Willing to
Pay) fiaannsdnsiuminefinsounauuarazminungnan suluinisaireussgslalumadente
AUAILAYUINITIINAINTIUNTANATUNNINITAAIN @1MSU Warawattananon (2020) nd1771 dau
Usvaumamananadunagniflazdiomaunuiinssineandendielylumssiiugsiaia q Tay
Hunsaguierilavessasgsiaulidhetu 4 ve deife ndndust 1A sesmansdadiuiing uay
NMSALEINNITAATN

wurAARgaRuARanele

arufisnela (Satisfaction) inannsiuidstlevdmendanmslanulaefodudsiiddounn
Tun1smeuaLBIALRBINIITBIgNAT (Pham & Ahammad, 2017) il Correia et al. (2013) naai
anuiianelafeaningmunmviesziuaruiianelad adunamainanuaulasie q uazvimuadi

yaralinediu o lng Wolman (1989) laauainaiuianaladunasinviiiiuaniaiiuidnse
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Aanssu yara uazmuduussEinengy anuftswelaidunginssunigluiiinannssioudioy
arwEndedunnieuinminmendaiildledunviold Sunsuimsdsmnufiselaaunsodssasio
anufniuaraudeshiluduauazuinislé Oliver, 2014) tadeiifnaieauienelalunisuims
Usznausie 1) mslsiuinisediasinfisuuasiauenia 2) msliuimsfinsanaiuaziuseniny
dioansvasily 3) msliuinisogadiemeludusing q Tdun dueinsanud dutaggunsaisa q
paeaILEuyAaINTElTUINg 4) Fuliuinisediwieiiestausineumslauins sewdenislsuims
wazmendsnasadunslyuins 5) maliuinsiifiennuniomiivtensimunauuinmsidlugy

UsinamazannmlitianuniamdiluiFes 9 (Millet, 2007) luvaugi fiua waaad (2550) Iaue

a 2 '3

Uadefidaadonnuiianelavesisuuinis loun 1) ndadaeiuinis lnedesdinisunauenindo

UININLAUNIMKAELTEAUNITIIUINTNASITUAINABINITVRIFULTNIWS ok by At lald

Y

warALIstlasanunMBNandamuINsdwauliFuUIMImTellY 2) $1A1A1UTNNT LARRN
NUsTdLAMNNLAE JULUUNSUIMSIBUAUTIANATUSNSNdeIBeenty 3) anunuins aefed

finsdneseuanunlunsliuinsngsuusnisvsedlvusnsanunsawndalaegsazain danud

Y

NINYMgINe wagA1deadansgueauazaInwNEsuUINIUs oy llunnau 4) nsdaasy

wugtusNs feslinisiviveyavianstudsuinungsuusnisviseslanslusuaaninnisuinisuas

Y Yo a

ANANYaIYRINTUTNISHIUMSERANY 9 el Suuinisvsedlvusnsvsegluaunsauseidiuive

Y

¥
P

naulagauinisaely 5) Jliuinis dewmsentndanisaieliiinanuianelalunisiiuinisves

e

SuusMIviseyly Menshanamginssunsiiuinsuazdiaueuinisignadenis welaldedns

@22

Wufigne3nd1inueanisu3nis 6) annuwindeuaesnisuinis feadliinanuasnuvese1nis
aoufinIuNIsoRnLUUANLAS MsuUsituiilaesfimnzauass neliinnmdnvalfidvesionis
Uinsuardenndnuaioonlugdsuuinisviedly 7) nssuaunisuinig Fesilssuunasiduau
U3n1508198UsEANE Nl aLfiuAnuAd oAz AN INSe lUN S VAU IR B AILE 891504
analéogragnies Saan lnsmstyasnsuazmalulafivniadediudssansamluns
uins wagUszdniuaiiifind udoy Tuuinig siad n1starinuianaleanuisavialé
3 wwamns Tdun nsdanm nsdunval wasnslawuuasuany Tnsuuvdeuaudeduisnisiilasy
audounazlyinanuianelosdauninane sgrslsinuuuuasvanuilelunsianuimela
whosinafvreyadmauuaznedenniluludielieseiveya (dfsg lnins, 2560)

wuaAMREIRUNISI AN SUTILAY

Goldblatt (1997) Waumaneianssufivey (Special Event) 1318 umananiifivavd nsu
NNSLRANAARINEN1IIANENIT (Ceremony) WaonTsu (Ritual) \ieflaznauausInufosnIsianiy
¢u Tuvaig?l Shone & Parry (2004) uesiAanssufivay AeAanssunnsuuuuliiezidufonssile

gununnng (Leisure Events) 19U AWIM59R9NIIUNIIIRINSTTH (Cultural Events) 1w Aavy n1swady
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aa04 ioRanssudmiuesAns (Organizational Events) i Aanssuisafunisue nsiles wie
AunssuduyAna (Personal Events) 1 s1uusisiu Wludu iy aansoaguldinfonssufiewie
AanssunnsUuuuiidnvhi undeadnedu Welhdumnnisaifiddyuazinandlaekiunisfnauay
MIUHLINEE A BnpUALD TN UsasA U097 89AnsAIMLAT U Goldblatt (1997) Iéawue
nszvIuMIUImMsTansianssufivay Usznaulude 5 dumeu Ae n153%s (Research) mssanuuy
(Design) N152196KU (Planning) N15Usza1u91u (Coordination) wazn1susziiiuna (Evaluation) 1ng
i Giannini Jr. (2010) ¥aueuuimslunisdnfansafiiavliszauanudiiaszneusae 1)
BonvszanAanssufivavegesziinge T Insdasfulainseifuresiansuiiamsiiand uanse
agviouiushavesesansuasdinguidmneddaay 2) Weulssnmdnuaivasesnnsianduians
fiey osnaudilnginnsuinssuiiasanivenietonuuesionssuiae iy mnosans
ansndeulosdenuntuasansiduniludaganunsaaitanisansildundu 3) fdiusauf
wnsamRanssufiiavlaenisanefudinnsmnunioadsfanssuiineliiiny fauwusseuing

U

Hunulinfge 4) a31an1ssuileenislydaedu o lufanssuiivey wu nslvdhelayan e

e e

=2

ielvidlunsinaulasuitsesansuagnisiidiusinvesasanslufianssuty o 5) ueuvesnseanliiiu

24 v

YL DD UNITADNEI NI BLA DUAINNI WA BINUDIANTNI DL UTUAVDIDIANT 6) F319N155US

Y

e

b

b

[

ARANTTUTILAY LU NISIdRINaYU TN UMIRaseANUseiulaliiugus ey uae 8) ashe

gafufanssuiliavaIminlnensdeasiuddeuavurserudueaulal 7) asenisiuiluvuey

Msfuindsnnisdananssuiiae laenisdand anenludideuayuvsenisdaveanuvauns

v
AT P FERLY!
a aw
NIBULLUIAANITIVY
dayauszynsAans aaanaladudIuUsEaY

- e A13MA1A

-9y - AuAu nsnduaniead

- SEfuMSANW - AU WANTATNYY M T2U

- 9% ” - FufanTsL Pl Sausssususn uas

-selsadureiiou SPUMSELESHMTRAIALAY Aunnesuldaas

- gl USgdUIUS

- AUAEAN

AN 1 NTDULUIAANITIVEY
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521U8U35N1539

Useynsuazngualagig

938 lunsiiun193¥eideUin (Quantitative Research) Tnefwuauszannslunside
AetinvieaiierrilneuaryisUsemANA U DTINANaTLIY 91058 SAUETIHTLEHN
uaznuaesutaaes a3afl 25 usidesnnlansusuaulsesnng (nfinite Population) 34l4ans
AwINLIANgNAIaE 1w UUlinTUTIINYSEYINT (Infinite Population) %8¢ W. G. Cochran lag
fvuananulesuiesas 95 uazaianunanAdeuTosay 5 livuinngudaogia 384 fegis
ohslsfimuiiiatiosfuaufionanaluniaiivteyausziinuindefionndu §iTeddldifuseds
W 400 Foga Tmsﬂ%ﬂmjmﬁ’asimwummzmﬂ (Convenience Sampling)

\nTasilannside

fAfelsuuuanuaty (Questionnaires) ifuedasiiolumalfuteya Usenouse 3 neu il

poufl 1 vayariluvesmeunuuaeunN Usenaudeina 01y seRunsing 01w 1eld
\ndesolfouazgiiaun

poufl 2 muftmelasodiulsvaunienisnan ldun duduan fusian fufanss fu
NNSAUETUNTAAIALAEUTEFURUS wazAIUNIEA N

poudl 3 nadadulanduaniiiedn

poufl 4 valausuUkayALANTILEY |

WUUFRUNUAINAT lé’r;humiwmaaummL‘171"mmm%uﬁammﬂ@mmmq@ 11U 3 Yy
Tnensmadatinuaenndes (Index of tem-Objective Congruence: I0C) WuidAALIiensa
Badlevnogsening 0.6 - 1 9nduiiilunases (Try Out) $1uau 30 9a ednsizsiaanuieshy
(Reliability) faen13AduUszans wean1nsoutn (Cronbach’s Alpha Coefficient: Q) larAu

VDR UYDILUUADUNUN9RUUMINAU 0.926

Bnsiuveya

a o v A 4

Az ddevinilsievooynmiAvteyanisidefivasenisuimsarusuauiaansuen dadul
IANUNANBTNYT F1NTLIN TAUSTIUTUH LA N IUNADLLIFAD adadl 25 uazduduniuan
wuuAeUNudaues nefinstuasingUsrasalunsvinifeuasasuniuanuaiaslalunisaey
wuugounuiungusedne vinisdudiegiswuuliendeninuunazilu (Non Probability Sampling)

Inely3Bnnsdusieganuuniuazain (Convenience Sampling)
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A5N159AT1ZYNE

Ya v o

fAfovhnmaUssinanalaglsaiminsginuinguizasnveanside
voyadafvdiuyana Usznaudeina a1y seun1sfine 013w s1eldladedeifou uaznddiun vh
melinneiveyalnslyadifuanuasauid wasanfosas
anufiawelasodiulsranmeniman warnsiadulandunniiendt snsinmsiveyalaglyada
ALadY LLazmdauLﬁmLuummgm (5.0.) Fadnmndunuuinngin (Rating Scale) lngiin1sulana
il

Au0dosEning 4.21-500  eglunasi  anndign

AiedesEwing 3.41-420  eglunasl  un

Auadoszing 261 -340  eglunusi  U1unang

AidesEwing 181 -260 eglunawi  vee

AuedesEwing 100 - 1.80  eglunasi  Yeeiian

Hadudutszaumenismana Tin duduan fusian Fufonssy Funsdaaiunnan
wazUsznduius wazdunienin Aduadenisnduunifiersinaniadue s nsenu Taussa
BULHT LagnIunLlaaDs ﬁmwﬁl,mwﬁsﬁjagaiﬂaﬁaﬁﬁ Multiple Regression laeilauufgiu
913 fail

1) anuieneladudulsraumamanaaiinnuduiusiunandunidiess uaniadumn
91752973 TRUSTIUYURT UagnunBeLLaaDs

2) advdrmyanaiiuandistuderufianeladudnuszaunisnisnanlunisiuniau
WIANATNYY 91705913 TRIUSTIUYWT Wagnunneuulaas unnfaiy

3) emufleweladudiulszanainismanndamanenisndun s uinaniadum YINTY

93 TAUTITUTURNT Az Inoeuwlaand

HaN15ANE13Y
vayaladudiuynna

) [

Unvioaiigrdlngidunandgs Anidusovas 56.5 Togszning 45 - 54 U Anluiosas 22.8
Uszneuenlinwinauuievensu Anduissas 22.0 finsAnuluszaudigyes Anduiosas 61.0
fisnglamdenafiow 10,001 - 30,000 U Anduesas 73.8 dgliawweglunamile Anduseuay

455
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aruteweladuduraun13AaInTuNITYISMANIATUYY 91N5291N TAUSTTUVULK uaz
RIS R IR

pansAnmaTuRelafudusainsaaaluMI AN TuT 9nTran TausTey
WU waznulnesulaass wuin Ynveadisafianufisnelaluniwsnluseduann (X = 3.60) e
fsansiesunuindnveadisniinnuitewelassdsuanunludes de dudum (X = 3.87) fu
Aan551 (X = 3.81) A1us1A1 (X = 3.57) a1un1ea1n (X = 3.39) Laga1un1sauasunisnantay
Uszanduius (X = 3.33) mudidu sawanslunisnsd 1
A1599 1 émﬁéuazdamﬁmLuummgmmmﬁawaifﬂéﬁ’ma’aumaumimmﬂiumirﬁjﬁ'wLwﬂma%:u

U PINTLU TRUTTIUYULE kagnunneeuslanss

Uadwdaulszaunisnain X S.D AMuNInela
1. §udu 3.87 0.42 110
2./7U31A1 3.57 0.50 110
3.AUAINTIY 3.81 0.53 110
4.oUNIENESNAIRAALAT UTE U IEURUS 3.33 0.49 U1unang
5.AMUAEATN 3.39 0.52 Urunans
ANadeIIN 3.60 0.50 1N

srrumadnaulanduifieasinanaduyn YINTTIU IUUTTIUVULE waznILWnaeLsl
LN

wansAnuszdumaiadulanduinfienduaniatu w1nszen Yanssususn uagnul
posulaaes wud1 lunmsudnvioadieafseduanudslanduaidieadluszduan (X = 3.75) idle
finsanmedunuidnreadisafiszdiuanudslanduaniisrsidssiduanunludesie
sioamslumandusifisamaniadus luddalu (X = 3.87) agndusniiisunanaduy noadeiid
Tona (X = 3.81) wazazuendeuazidyyiugduuniisunaniadum (X = 3.57) muddu fans
Tupsnadt 2
a319fl 2 Anadsusrdudsauuaassussfunsdnaulandunifisdinaniadun ensze

TAUSTTUVUL AN ILNADYLLAADI

Usuidunisindulanduaniiionsn X S.D szaunsanaula

1. vhufimudesnslunmsnduaiismaniadugn-luddaly 3.87 0.42 11N

2. vhua]zuaﬂﬁiaLLazL%zgmué’ﬁlumﬁ&nmﬂma%mw 3.57 0.50 110

3. Yiugzndundisnnaniaduy 2 nﬂﬂ%?nﬁ'ﬁiama 3.81 0.53 110
ARRYTIN 375 | 050 1N
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A15ANEIANUFUNUS VB IANRINalaR1uduNaUNIINIsAaIadUNsAndulanduun
g2

NansAnEIALELTLUSATmelagudUsT AN sRae A UNSNE UL mAna
Py PINTEOU TAUSTTUVU Laznwnineswslaass Inen1siaseianduiuswuuiiesduy wudn

AnuienelasuduUTEaNNINsIaInluynauiaUdNR U UINA UM SNAUN g NANES

'
o w aaa

Py PINTENN TAUTTTUYUET waznuneswlaasy agraltudAynsaiiinseau 0.05 lngay
Hanaladiunaunsnanlusuauadanuduiuslusedugann (- = 0.837) 7098311ABAMUNEATN

(r = 0.803) WALATUNTALESUNTHAALATUTEVNAUNUS (r = 0.725) AakandlumisIan 3

AN9199 3 HANNTIASITINANUAUNUSVDIAIUNIND LA UAIUUTLAUNIINITAANNAUNISNAUL LN

FUNANATUY W17 TN FAUSTIUVUR LagnunnBeLLaaDs

AMUFUNUS r P-value STAUANMUTUNUS
1. Fruduan 0.837* 0.000 gan
2. U 0.536* 0.000 Uunang
3. ufanIIY 0. 543* 0.000 Urunang
4. guUMIENLENNNIRAIALAEUTETIFUNRUS 0.725* 0.000 GR
5. FUA1EAIN 0.803* 0.000 gann

'
aaa LY

naewma: * Ilvdrdgyneainnsesiu 0.05
nswSeuiisutadediuyanarandnuisnalafiudiunaunnITnaIn
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Abstract

Technology plays a vital role in tourism management, particularly in tourism marketing.
Accordingly, this study has two primary objectives: 1) to develop a marketing promotion
strategy for creative tourism; and 2) to design appropriate technologies for enhancing creative
tourism marketing in local communities in Uthai Thani Province. A Participatory Action
Research (PAR) methodology was employed, with qualitative data obtained from in-depth
interviews and focus group discussions with 20 key informants from government agencies, the
private sector, academics, and three local communities—Ban Tha Pho, Ban Rong Namkhaeng,
and Ban Sanam. Data were analyzed using Thematic Analysis. The research findings comprise
four key marketing strategies: 1) building the image of Uthai Thani as a creative tourism
destination; 2) promoting tourism through partnership networks; 3) implementing social media
marketing; and 4) engaging in community-based direct selling. With regard to technology, two
key systems were developed: 1) a video highlighting commmunity creative tourism activity and
2) a tourism website platform for Uthai Thani Province. These research outputs were delivered
to relevant governmental and community stakeholders for practical use in marketing

community-based creative tourism.
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Abstract
Heritage foods are essential for the development of tourism, as they enhance cultural
experiences, stimulate economic growth, and encourage sustainability. These foods are deeply
ingrained in the cultural identity of a region, serving as symbols of tradition, history, and values.
They attract travelers who are interested in establishing genuine connections with local
traditions by providing distinctive culinary experiences that are impossible to replicate
elsewhere. By generating opportunities for local producers, restaurants, and food-related
businesses, heritage foods stimulate economic growth in tourism destinations. They assist
destinations in distinguishing themselves in a competitive tourism market, drawing in cultural
travelers and food enthusiasts seeking distinctive experiences. Sustainable practices, such as
the preservation of traditional farming methods and the involvement of communities in the
preservation of culinary heritage for future generations, are also supported by the promotion
of heritage foods in tourism development. Destinations can foster a more profound
understanding of local traditions by emphasizing the significance of heritage foods, which will
also ensure the preservation of their cultural identity and provide tourists with unforgettable

experiences.
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Introduction

Throughout history, food has been a significant indicator of regional and ethnic identity,
in conjunction with religion, language, folklore, and various other defining characteristics of
culture (Timothy & Ron, 2013). The significance of gastronomy as a cultural influence in the
development and preservation of heritage tourism is growing, given its capacity to stimulate
improvements in the overall tourist experience (van Westering, 1999). As the 'new tourist' seeks
to gain an understanding of other cultures, the pursuit of an individualistic way of life is
transforming the tourism industry (Francis-Lindsay, 2009). Dining out during a vacation
frequently constitutes a “consumption” of the local culture, analogous to the experience one
has when Vvisiting museums and historical sites (Scarpato, 2003). This comprehension of
gastronomy as a product of tourism is vital, as it establishes a structure for how traditional
foods can function as foundations of tourism growth (Bessiere, 2013).

This day, tourists can actively participate in regular agricultural activities by visiting local
producers or farms. Consuming the food products produced on-site contributes to the
economic prosperity of these local enterprises ( Elss, Buono, & Treu, 2020). Active participation
in the local culture of the destination region is an essential tenet in the establishment and
growth of sustainable tourism (Roberts & Tribe, 2008). As food is intricately linked to regional
and ethnic differentiation, the promotion of heritage cuisines and traditional foodways may
additionally facilitate the formation of social identities (Timothy & Ron, 2013). Local traditional
foods have the potential to facilitate intercultural interaction, enabling local communities to
benefit from the increasing demand for genuine tourism experiences. Since place and
surroundings are inextricably linked, the ambiance and setting enhance the overall eating
experience (Bessiere, 2013; Lo, Chin, & Law, 2019; Mi, Qingwen, Hui, Zheng, Lu, & Fei, 2014; van
Westering, 1999).

Gastronomy tourism is a growing niche with a large economic impact for destinations.
Only those tourists who have a high interest in local gastronomy, e.g., “experiencers,”
appreciate local food more and provide a larger share of the economic value of local
gastronomy ( Mora, Solano-Sanchez, Lopez-Guzman, & Moral-Cuadra, 2021). They want to
experience the local food, culture, and traditions, which motivate tourists. Segmented in
gastronomy-related approaches, they are survivors, enjoyers, and experiencers (Nicoletti,
Medina-Viruel, Di-Clemente, & Fruet-Cardozo, 2019). Moreover, reasons are social and

environmental sustainability, which affects the regularity of the culinary experiences
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(Testa, Galati, Schifani, Di Trapani, & Migliore, 2019). It is the most experiential one, involving
all of the senses, especially taste. Covering spectatorial (food programs), experiential (wine
tours), and participatory (cooking classes) participation (Dixit & Prayag, 2022). Local food; flash
of the sensory; reactant tourists of local food; sensory performance; tourists’ satisfaction; but
also tourists’ loyalty to destination (Mora et al., 2021). There are a number of countries and
regions famous for their food tourism activities. For example, Greece: The regional gastronomy
of Greece is highlishted as a significant attraction for tourists seeking unique culinary
experiences (Pavlidis & Markantonatou, 2020). Pakistan: Northern areas of Pakistan are emerging
as popular destinations for gastronomic tourism, with local foods significantly influencing
tourist satisfaction and loyalty (Ullah et al., 2022). Taiwan and Catalonia: Both regions have
distinct gastronomic cultures that attract tourists, with high satisfaction levels reported in
online travel reviews ( Lin, Marine-Roig, & Llonch-Molina, 2022). Peru: Lima is recognized as a
leading gastronomic destination, attracting tourists with its unique culinary offerings (Pérez
Galvez, Lopez-Guzman, Buiza, & Medina-Viruel, 2017). Italy: Cities like Trapani are noted for
their culinary tourism, with tourists showing high appreciation for local food (Nicoletti et al.,
2019).

Heritage food can also be used as a soft power and cultural influence tool, attracting
tourists and building a strong sense of community. In Vojvodina, Serbia, ethnic groups' diverse
cuisine has become a tourism staple, emphasizing the importance of preserving and promoting
authentic culinary traditions (Kalenjuk Pivarski, Grubor, et al., 2023). The "food heritagization"
process promotes economic and social well-being through local governance and active
community engagement, thereby ensuring the long-term viability of rural tourism ( Guan, Gao,
& Zhang, 2019). Regions such as Latvia, Romania, and Italy demonstrate the importance of
gastronomic heritage in sustainable tourism. Initiatives to promote local producers and digital
food resources demonstrate how heritage food can boost tourism and strengthen rural
economies (Rivza, Foris, Foris, Privitera, Uljanova, & Rivza, 2022).

Each year, natural and cultural heritage attract millions of tourists from around the
world (Hugo, 2020). If promoted effectively, heritage foods have the potential to encourage
travel and tourism (Cafiero, Palladino, Marciano, & Romeo, 2020). In many cases, culinary
tourists are interested in experiencing both local and international cuisine that is representative
of the destination's culture (Turker & Sutzer, 2022). They desire for consumption food that

promotes and communicates community values. Hence, heritage cuisine has the potential to
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function as an environmentally conscious tourist resource, promoting progress at the local
level and benefiting gastronomic locales that have not been conventionally designated as
food destinations for tourists (Batat, 2020). The epitome was discovered in the Greek locales
that were universally acclaimed for their cuisine (Pavlidis & Markantonatou, 2020). Their varied
traditional dishes, which are prepared using unprocessed ingredients or traditional natural
processes, are both a tangible manifestation of the cultural heritage and an evocative reflection

of the way of life and history of each region.

Understanding Heritage Foods

Heritage Foods Explanation

Many literatures have put forth several criteria for heritage foods, which can be
categorized into genetics, history, taste and culinary attributes, culture, tradition and labor, and
regionalism (Della Spina, 2020). The most commonly shared criteria among the researches are
the origins and region-specific characteristics. Furthermore, food products can be categorized
as heritage food in various countries based on specific criteria, such as being traditional, locally
originated, historically linked to the country, or associated with cultural origins (Bytyci et al,,
2024). Table 1 presents the definition of heritage foods and provides explanations from a

tourism perspective, drawing on various studies.

Table 1 Heritage food explanations and tourism perspectives from various studies

Summarized Explanation and Sources

Heritage foods are culinary traditions and traditional dishes that function as tourist cultural
attractions. These traditional dishes exemplify the nation's abundant gastronomic legacy,
which reflects its historical and culturally diverse background ( Omar, Karim, Bakar, & Omar,

2015).

Heritage foods are an essential component of the local diet and are prepared according to
traditional methods under natural conditions, using staple ingredients. Moreover, heritage
food preparations must be untouched by outside influences and present a

conglomeration of distinct flavors that appeal to visitors (Tanwar, Tanwar, Tanwar, Kumar,

& Goyal, 2018)
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Summarized Explanation and Sources

Heritage foods are traditional foods with cultural significance that evoke nostalgia and
authenticity. Made from local, traditional, and organic raw materials, these foods reflect
the region's cultural and culinary traditions. They serve as symbols of cultural identity,
connecting to the past and emphasizing quality and authenticity through traditional
craftsmanship. The designation of some heritage foods as intangible cultural heritage

underscores their crucial role in the preservation of local traditions (Guan et al., 2019).

Heritage food is defined by the Saudi Commission for Tourism and National Heritage as
"Food associated with the traditions and customs of each region in accordance with their
unique heritage." These customs have persisted for generations and may differ in
accordance with the local vegetation, climate, and the characteristics of life in each area.
This definition underscores the correlation between food and region-specific customs and
traditions, placing particular emphasis on the intergenerational transmission of practices
and the impact of environmental elements on culinary customs ( Almansouri, Verkerk,

Fogliano, & Luning, 2021).

Heritage foods refer to traditional foods and culinary practices with cultural and historical
significance in a specific region or community. They include physical elements like local
ingredients and recipes, as well as intangible aspects like rituals and beliefs. Heritage foods
from a tourism perspective could showcase a destination's culinary heritage, provide
authentic experiences, preserve traditional practices, support local producers, and

promote sustainable food systems ( Zocchi, Fontefrancesco, Corvo, & Pieroni, 2021).

Heritage foods are traditional foods that are part of a region's cultural heritage and identity.
These foods are deeply intertwined with a community or society's history, traditions, and
practices. Heritage foods encompass not only the ingredients and recipes but also the
generation-to-generation methods of production, processing, and consumption. People
most often describe heritage foods as traditional foods that carry cultural significance and

connect to a region's identity (Britwum & Demont, 2022).

Heritage food refers to typical foods, recipes, and culinary traditions that have been
passed down through generations as part of a culture's intangible heritage. These foods

attract tourists by showcasing the unique flavors and culinary traditions of a specific region

or community. Authentic culinary experiences that offer visitors a taste of local culture
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Summarized Explanation and Sources

and history often highlight heritage foods (Quintero-Angel, Mendoza-Salazar, & Martinez-
Giron, 2022).

Heritage food refers to food products produced and consumed within a specific geographic
area, focusing on sustainability, supporting local farmers, preserving culinary traditions, and

enhancing rural economic development (Stein & Santini, 2022).

Heritage food is a part of cultural tourism experiences; tourists promote and showcase
traditional culinary practices, recipes, and food-related intangible cultural heritage.
Moreover, heritage foods are an important key to attracting visitors to destinations by
offering authentic culinary experiences that reflect the local culture and traditions. In
addition to their taste, people appreciate these foods for their cultural significance and the

stories they tell about a community's heritage (Zheng, 2023).

Heritage foods are traditional dishes that are well-known among foreigners and are
considered intangible cultural heritage. These foods are significant not only because they
are common in everyday life, but also because they represent popular local cuisine

around the world (Jhearmaneechotechai, 2024).

Defining Heritage Foods

Across definitions, heritage foods embody concepts of tradition, identity, and place-
based significance. Tradition links the past and present through enduring culinary practices,
while identity connects communities through taste and experience. These foods inherently
reflect their regions, appealing to tourists and reinforcing the bond between place and cuisine.

Heritage foods are an integral part of cultural tourism, incorporating historical,
traditional, and local uniqueness. These foods are not just recipes; they are cultural practices
based on passed-on culinary knowledge that bind generations, creating a sense of belonging,
preserving identities, and connecting communities.

Heritage foods hold significance due to their cultural relevance. They reflect cooking
and consumption practices handed down through generations, embodying the values and
histories of their regions of origin. Often prepared traditionally, these foods are seen as
authentic, attracting tourists seeking genuine local experiences. Their authenticity sets them

apart from mass-produced alternatives, offering a unique sense of place.
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Sustainability is another defining feature. Heritage foods frequently use locally sourced
ingredients, promoting environmental goals by reducing food miles and supporting local
ecosystems. As a result, they align well with sustainable tourism goals, fostering practices that
benefit both the environment and local economies.

This study explores how heritage foods contribute to tourism development by
examining their role as cultural assets that drive tourism and economic growth. It investigates
heritage foods as a form of “soft power,” where local cuisine becomes a tool of cultural
influence. Additionally, the study highlishts how heritage foods enhance experiential tourism,
allowing tourists to participate in cooking classes, tastings, and cultural storytelling, fostering
deeper connections with the destination.

In conclusion. Heritage foods from a tourism perspective refer to the culinary traditions
and traditional dishes that are integral parts of the local diet and act as cultural attractions for
tourists. The products are produced using locally sourced, traditional, and organic ingredients,
which embody the cultural and gastronomic heritage of the region. These kinds of foods are
recognized as intangible cultural heritage, as they serve to safeguard local customs and
encourage the development of sustainable food systems. Heritage foods must have a strong
connection to a community's history, traditions, and practices. Additionally, they will play a
role in cultural tourism as they attract visitors by highlighting distinct flavors and culinary

traditions.

Heritage Food Tourism Development and Sustainability

Traditional cuisines not only enhance the cultural richness of local destinations but
also serve as a valuable asset for attracting tourists, stimulating economic growth, and
promoting sustainable practices in the tourism industry. In several ways, traditional cuisines
could play a significant role in the development and sustainability of tourism in local
destinations.

Cultural Identity

Zocchi et al. (2021) stated that by recognizing and safeguarding food heritage,
communities can maintain their cultural identity and strengthen social cohesion. This
preservation of cultural values and traditions can help foster a sense of belonging and
continuity within communities. Frequently, traditional cuisines are considered a core part of a

country's identity. They represent the heritage and knowledge of a particular region,
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contributing to the preservation of cultural traditions. By showcasing traditional dishes, local
destinations can differentiate themselves and attract tourists seeking authentic cultural
experiences.

Tourism Attractions

Gastronomic tourism is gaining popularity due to its cultural experience, economic
development, destination differentiation, marketing strategy, and cross-cultural awareness. It
offers tourists a deeper, authentic travel experience, stimulates economic growth, and
showcases diverse culinary traditions (Brokaj, 2014). Organizations like the Canadian Tourism
Commission are promoting culinary tourism initiatives to enhance destination image and attract
more tourists (Su & Horng, 2012). Fox (2007), also discussed the reinvention of the gastronomic
identity of Croatian tourist destinations, focusing on local gastronomic heritage rather than
international cuisine. This approach aimed to showcase the unique culinary traditions of
Croatia, which could contribute to promoting cultural diversity and harmony among different
racial groups visiting the destination. An additional culinary tourism endeavor that has
effectively fostered economic development and racial harmony is situated in another
continent. Rand, Heath, and Alberts (2003) proposed effective marketing strategies for food
tourism as well as indicators that could guide future development. This research demonstrated
the potential for culinary tourism to promote economic development in South Africa and
simultaneously honor the nation's diverse culinary heritage, thereby potentially fostering unity
among its multicultural population. Since local food is a key component of food tourism
attractions. Destinations that offer unique culinary experiences attract tourists, offering them
an opportunity to immerse themselves in the local culture. Traditional cuisines can serve as a
gateway for tourists to explore and understand the heritage of a rural area.

Economic Development

Traditional cuisines can also help local destinations' economies. As described by Stein
and Santini (2022), local food systems and short supply chains contribute to economic
development by enhancing agricultural practices and providing value-added opportunities for
producers. These systems can increase local financial flows and synergies with the tourism
sector, contributing to international trade. However, challenges such as limited consumer
demand and limited economies of scale may arise. Consequently, promoting local food

products and culinary traditions, local communities can create opportunities for local
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producers and businesses, leading to job creation and income generation (Mason & Paggiaro,
2009).

Sustainability

Promoting traditional cuisines in tourism could promote sustainable practices in local
areas. Destinations can preserve biodiversity, promote sustainable agriculture, and reduce the
environmental impact of food production by embracing regional agriculture and traditional
cooking methods (Kalenjuk Pivarski, Teki¢, et al., 2023). This research provides the prime
example. Guan et al. (2019) study emphasizes the significance of promoting sustainable tourism
practices, with a specific focus on Yuanjia Village, China. Tourism contributes to the
preservation of cultural heritage, local development, sustainable agriculture, and the reduction
of food waste through the exhibition of traditional cuisines. The village's adherence to
traditional food production methods further enhances the resilience of the community.
Tourism in Yuanjia Village engages in the promotion of regional cuisines and the assistance of
domestic food producers, thereby fostering community empowerment, income gap
management, and the long-term viability of rural tourist destinations. This strategy promotes
the resilience and economic sustainability of the local community. Another successful
example is the Slow Food movement, which began in Italy and has since spread to many
countries around the world (Slow Food USA, 2024). Slow Food's mission is to preserve
traditional food cultures, support small-scale producers, and promote sustainable food
systems. Slow Food's network of local chapters has helped to develop a few heritage food
tourism initiatives, connecting tourists with artisanal producers, traditional recipes, and the
stories that underpin local culinary traditions. Slow Food has shown that heritage food tourism
can serve as a catalyst for sustainable development by emphasizing the importance of cultural

preservation, environmental sustainability, and community empowerment.

Challenges in Heritage Food Tourism

Commodification

An important concern revolves around the possibility of cultural traditions being turned
into commodities and losing their authenticity (Reynolds, 1993). As described by Moosa (2016),
the concept of authenticity significantly influenced the overall tourist experiences and played
a crucial role in attracting repeat business for the destination. Commodification, however, arises

because of the need to make the experiences authentic to present them to tourists, as these
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events cannot be presented in their original form or nature. Thus, presenting heritage foods
exclusively as consumer products in the tourism industry can potentially oversimplify or distort
their cultural significance (Timothy & Ron, 2013). This can lead to the distortion of local
identities and the marginalization of traditional producers and communities, as found in this
study (Long, 2018). To reduce these risks, it is essential to engage local stakeholders in the
creation and administration of heritage food tourism projects, gsuaranteeing fair distribution of
benefits and adherence to cultural sensitivities. Timothy and Ron (2013) proposed several
strategies to ensure the authenticity of heritage cuisines in tourism. Thorough documentation
and research into traditional recipes, ingredients, and cooking techniques are required. Chefs,
cooks, and food vendors receive training and education that emphasizes the importance of
preserving authentic culinary practices, while regulation and certification programs set
authenticity criteria. Community engagement, such as culinary events and sustainable practices
that benefit local farmers, enhances authenticity. Partarakis et al. (2021) stated that
collaboration with culinary historians and heritage experts ensures accuracy, while continuous
evaluation and adaptation enable thoughtful adjustments to market demands without
jeopardizing traditional culinary heritage. These strategies help to preserve and celebrate
authentic heritage cuisines in the tourism industry.

Environmental Sustainability

Sustainability of the environment is an additional crucial issue. Muangasame and Park
(2019) provided a detailed explanation of this struggle in their article. This article explained
that the uncontrolled expansion of heritage food tourism can have a significant impact on
regional food systems and natural resources. As the popularity of food tourism grows, there is
a risk of overexploitation of local ingredients, disruption of traditional farming practices, and
strain on the environment. This can result in environmental degradation, loss of biodiversity,
and depletion of natural resources. Furthermore, the increased demand for authentic local
cuisine in heritage food tourism may encourage unsustainable agricultural practices, such as
excessive pesticide use or monocropping, to meet tourist demands. This can have a negative
impact on soil health, water quality, and overall ecosystem resilience (Sun et al., 2011). To
address these challenges, destinations must implement sustainable practices in heritage food
tourism. This includes encouraging responsible ingredient sourcing, assisting local farmers and
producers, implementing waste reduction strategies, and raising awareness about the

significance of preserving regional food systems and natural resources for future generations.
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Destinations can ensure the long-term viability of their culinary heritage by balancing heritage
food tourism promotion with sustainable practices that protect the environment and support
local communities.

Social and economic disparities

Another issue is that heritage food tourism has the potential to worsen social and
economic disparities within local communities (Bessiere, 2013). If the tourism industry neglects
to consider the varied requirements and viewpoints of marginalized groups, such as small-
scale farmers, women, or indigenous communities, the advantages of heritage food tourism
may be unevenly distributed, favoring those who possess more resources and influence (Long,
2018). The study by Giliberto Labadi (2023) found that the COVID-19 pandemic has significantly
impacted tourism and heritage in Sub-Saharan Africa, leading to economic decline, closure of
heritage sites, loss of livelihoods, unequal distribution of economic benefits, power
asymmetries, and social, economic, and political challenges. Marginalized groups, such as
women and youth, have been further disadvantaged. As a result, sustainable and inclusive
strategies are critical for these sectors' recovery and long-term resilience to the unexpected.

Negative Impact

Nonetheless, despite its benefits, heritage tourism can have a negative impact on host
communities, including restrictions on local community participation and access to land, loss
of livelihood, community relocation or fragmentation, increased outmigration, increases in
crime rates, and erosion of cultural values (Vaz de Freitas & Koskowski, 2021). The study by
Wang, Sun, Gu, Wu, & Yao (2022) shows the negative impacts of tourism interventions on
Huzhou Digang Food Street in China. Several negative impacts have resulted from the tourism
intervention, such as inconsistent decorative styles that undermine the authenticity of the site,
the loss of community functionality due to the conversion of traditional houses into
commercial spaces, and a limited understanding and awareness among residents about the
broader objectives of heritage protection. Additionally, tourism demands drive unreasonable
reconstruction, which puts pressure on the protection of ancient houses and could lead to
the loss of local folk culture and heritage values. Furthermore, the residents' spatial
transformation and displacement disrupt the community's traditional layout, social fabric, and
cultural continuity.

Numerous challenges in the food tourism industry require collaboration across different

sectors to manage effectively and mitigate negative impacts. Successful collaboration in
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tourism disaster management necessitates consistent communication and trust, a principle
that also applies to food tourism (Jiang & Ritchie, 2017). Furthermore, building social capital
through joint marketing schemes, localized distribution channels, and enhanced policy
engagement can help overcome constraints and conflicting ambitions in food tourism (Everett
& Slocum, 2013). Key behavioral factors such as joint efforts, sharing activities, trust, and
commitment are critical for effective collaboration in sustainable agri-food supply chains,
which is also important (Dania, Xing, & Amer, 2018).

Roles of Government and Private Sector

Government policies and initiatives are essential for creating a supportive environment
for food tourism, that involve the promotion of local food production, rural development, and
sustainable practices (Everett & Slocum, 2013; Slocum & Everett, 2010). Public-private
partnerships are essential, as collaborative efforts enhance localized distribution channels,
foster improved policy engagement, and facilitate the integration of ICT services, thereby
increasing the efficiency and sustainability of food supply chains (Everett & Slocum, 2013; Singh,
Luthra, Mangla, & Uniyal, 2019). Partnerships contribute to sustainability objectives, particularly
through initiatives that aim to reduce food waste, including zero-waste restaurants and

sustainability business awards (Delgado, Rodriguez, & Staszewska, 2023).

Case Studies: Diverse Approaches to Heritage Food Tourism

China: Yuanjia Village

Yuanjia Village in West China's Shaanxi Province, is an infographic good example of food
heritagization and its impact on rural tourism (Guan et al., 2019). The village relies on local,
traditional, and organic raw materials in preparing food that depicts the culture and heritage
associated with the Guanzhong area. This approach caters to the nostalgia of city visitors for a
rural past while helping to provide a contribution toward economic and social sustainability
for the village. A system of bottom-up regulation and leadership by local elites secures the
preservation of traditional foods while, at the same time, promoting it. It achieves the effect

of industry convergence due to cooperatives and peasant schools, solving social problems.
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France: Rural Regions

In France, the process of 'heritagisation' of food is explored through case studies in
three rural regions (Bessiere, 2013). This process involves the construction and mobilization of
gastronomic heritage as a resource for rural tourism promotion and regional development. The
study emphasizes the importance of local ownership in transforming heritage into professional
opportunities, highlighting the social and cultural dynamics at play

Serbia: Vojvodina Region

The Vojvodina region in Serbia, inhabited by over 30 ethnic minorities, integrates its rich
cultural heritage into its gastronomy (Kalenjuk Pivarski, Grubor, et al.,, 2023). This region's
hospitality industry plays a pivotal role in preserving and promoting gastronomic heritage, with
dishes like goulash and river fish being central to the local cuisine. The study underscores the
significance of sustainable consumption and production, aligning with the UN's sustainable
development goals, and suggests steps to enhance the visibility of gastronomic heritage as a
tourist attraction

Italy: Marche Region

The “Marche Food and Wine Memories” project in Italy's Marche region exemplifies
how intangible cultural heritage (ICH) can promote sustainable tourism in rural areas (Cerquetti,
Ferrara, Romagnoli, & Vagnarelli, 2022). This initiative brings together local communities and
businesses to preserve rural heritage while contributing to economic, social, cultural, and
environmental sustainability. The project illustrates the need for enhanced networking,

marketing, and management skills to realize its potential.

Conclusion and Recommendations

Heritagization of food can be a catalyst for sustainable tourism and regional
development. The research by Bessiére (2013) examines how the “heritagization” process of
food aids tourism and regional development, particularly in rural areas. Bessiére (2013) argues
that food heritage fosters tourism by creating a unique cultural identity that resonates with
both locals and visitors. The expression of this identity through culinary traditions and local
products serves as a crucial resource for regional tourism strategies, attracting tourists seeking
authentic cultural experiences. Heritagization transforms food traditions into symbols of local
culture, drawing tourists and bolstering local economies. The research, focused on three rural

French regions, highlights that food heritage strengthens local economies by encouraging
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agrotourism and providing professional opportunities tied to local cuisine. The study concludes
that food heritage not only supports economic development but also reinforces social
cohesion and cultural pride, promoting sustainable tourism that preserves local traditions.

Rivza et al. (2022) showed that digital and physical marketing of local gastronomic
heritage can boost tourism. Online platforms and e-commerce sites allow tourists to discover
and buy local products, expanding home producers' international reach. Tourists seeking
authentic, regional experiences need this digital presence. In addition, home-organized markets
allow tourists to interact with producers, observe traditional production methods, taste
samples, and buy goods in a culturally rich setting. Destinations can boost tourist engagement
by including these markets in travel itineraries and providing accurate location and schedule
information. Promoting high-quality ingredients and traditional production methods also
appeals to food tourists. Social media, influencer partnerships, and virtual food tours highlight
local foods' unique qualities and increase visibility. Digital marketing, authentic market
experiences, and quality-driven promotion break the appeal of gastronomic heritage and
attract authentic culinary tourists.

Heritage food tourism has significant potential to promote sustainable tourism
development through the enhancement of cultural preservation, economic vitality, and
environmental resilience. This investigation illustrates that heritage foods, integral to regional
identity and tradition, function as effective instruments for attracting culturally motivated
tourists, enhancing their experiences through genuine culinary involvement. Heritage foods
differentiate destinations in the global tourism market, enhancing visitor satisfaction and
reinforcing community identity, thereby contributing to local pride and economic stability.
Instances like the Slow Food movement and the initiatives in Yuanjia Village, China, illustrate
the significance of heritage food tourism in advancing rural development, bolstering local food
networks, and encouraging sustainable practices within tourism ecosystems.

The findings point out the necessity for coordinated actions among governmental
bodies, private stakeholders, and local communities to preserve the integrity of heritage food
tourism. Public-private partnerships, strong policy frameworks, and sustainable resource
management are essential for addressing commodification, environmental impact, and social
inequality. Integrating responsible sourcing with community-centered tourism strategies
enables heritage food tourism to tackle these challenges, thereby enhancing the sector's

resilience and inclusivity. Active participation of local communities, especially marginalized
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groups, in planning and equitable benefit-sharing from tourism can enhance social cohesion
and promote sustainable economic growth through heritage food tourism.

Future research should examine the impact of digital platforms on perceptions of
heritage foods and their influence on tourists' engagement with culinary tourism. Moreover, it
is important to analyze the environmental effects of heritage food tourism and the efficacy of
sustainable practices in protecting local ecosystems and community well-being. Comparative
studies across various regions may provide insights into effective practices and emphasize
innovative methods for preserving culinary heritage. Longitudinal studies evaluating the
enduring impacts of heritage food tourism on cultural identity and economic resilience would

provide significant insights to the field.

Key Findings

Heritage foods could serve as a driver of tourism development by fostering economic
localization. Consequently, heritage food tourism strengthens short supply chains, directly
benefiting small-scale producers and reducing dependency on mass food distribution.
Additionally, identification of food heritagization can transform local cuisines into cultural
assets, enhancing tourism appeal while preserving intangible heritage. This is because most
travelers seek emotionally resonant food experiences tied to historical and regional identity,
which motivates gastronomic nostalgia in tourists. Moreover, digital gastronomy platforms
could help grow the impact of heritage food, which influences tourist perceptions and shapes

demand for authentic food experiences.
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Abstract

This academic article aims to present the development of community-based tourism
rooted in local resources in Pak Bang Subdistrict, Thepha District, Songkhla Province. Creating
community-based tourism plans based on local resources will help the community stand out,
which will make it more competitive. The development and promotion of area-based tourism
can generate employment, create occupations, and provide income for local residents. Thus,
it is evident that community-based tourism has become increasingly popular, especially in
activities that allow tourists to experience local ways of life and engage in community activities.
It fosters community participation and raises awareness about the importance of managing
natural resources and the environment, which are essential factors for creating area-based
tourism activities defined by the community's unique identity and local resources. Therefore,
communities must outline development approaches that offer distinctive tourism activities
based on spatial resources. Additionally, it is crucial to emphasize strategic development in
community-based tourism toward sustainability that aligns with the Sustainable Development

Goals (SDGs) in social, economic, and environmental dimensions.

Keywords: Development Strategies; Community-Based Tourism; Local Resources

! Management for Development College, Thaksin University, E-mail: saree.b@tsu.ac.th

: Corresponding Author, E-mail: saree.b@tsu.ac.th

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



125

N1SARAILINITHBUNYIVUFIUNINYINTNDIAY

AMUaUINUIY BILNDNNT AINIAEIVAN

=) o/ g%
beid Yeyanu

JUSUUNAINY: 09/10/2567, Suunlyunanas: 10/03/2567, Tunausuunay: 21/03/2568

UNANED

UNAINUIVINITULIY

3

U1nU1e 800NN FIiAaaral NINAUINAENSNITauN e laeyuyuuugIunsneInsviosdiuy

NAUBNITNAUINTYDUNEIALYUIUVUTIUNTNYINTNBIAU 61U

aeldusunyuvu Foiduvildunagndnsieadienfiavainenlandulazunnsislusnanualves
yurufisdaaruaunsolunsudiuresurunsiawasduaiunsveaiiondsiufingriliag
nsadanu afreondn uazadaneldlitussrsuluiiud duasduldinsvenielaesumy
Wunmsvieafeniildsuanudeslutagiu lneemzAanssuidnviesienlsdudaifauduoguay
BEUFNANTINTWAVYUYY A319015T UMV TE VUL UYNYY MADAIUATIAINATENTNDS
ANuEIFreINTT AN NEINIsTIHTRRazAwndeufisviiundutedelunisadeianssunis

vounedlulsiunlagyuyuimuadnanualuugiuninensiesdu aztduyuvuavdesdnisiivug

a

LUININITHAILINSYIBUA SN SULUUAINTTUNN SN DUNINES19ANULANAAETANS We1N LT

Y

]
o A =

Wuin dnnsazdeslinudidyiunisiivuanagnsnIsiauInsieuiedlaeyuyugAudsdun

goandasiudmunen s gy (Sustainable Development) Tufifignudany Auasugia way
AUALINADY

s v I

AEAY: nagnSNTRIL, Nsvieaiienlaeyuy, NneNvieddu

L 3ngndunisdnnisiiionswaun unninendesinta 818 ; saree.b@tsu.ac.th

* Corresponding Author BLua : saree.b@tsu.ac.th

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



126

unin

UagUiulssinalnefiodu 1 quwmaﬂmamwamdmﬁﬂﬁaaLﬁaaﬁgqmiviauﬁaﬂmﬁaq
ninuagnavieniisluiliossesiiSgunauasminsnusisnassniaentund eguauliauddy
ﬁumiﬁ’ﬂmﬁmsﬁaﬂLﬁsjﬂumsﬁq@@ﬁ’ﬂﬁaqLﬁsmfgmﬂuﬁyuﬁ nesATgRANI TN BINaT AN
nsgnsnnIsvenfisanazin edsuudnvead saflidumaravieaderlugas unsieu fs
damAun 2567 A91U9U 21,045,344 au ad1es1elalidudsenede 990,835 A1uUM F1UIU
tvieadiengaan 5 Susiuusn leun Ju siaide Suide inmald uazsads (hsenmamsvieadioauas
AnN, ﬂaamegﬁﬂmwiaqL‘ﬁ'mLLazﬁm, 2567)

a o

luafinfiiiuu n1ATglay siunisisssanmuAsegianufedlnevIna1usElinse i

[

danalinsnenssssuvfuazd wandaugninatsatagnesania Sguiaddiaudidyiu

<

ninenssssuyIRasnisiulavuaun el uinsredsunden Felddeuhamaninszsug

[
a [y

MR lnedandn 3 Uszns e danmmedsvana fwewa fafinuiu sidundnlunis
Javhensmaniund uazunuiaLATYgRaLardInLuianA atufl 12 (na. 2560-2564) fidandn
Uswuasughaneiios uazdnruduguinanamsiaun feairsnunm@inwazguanziindmiuay
g safenisadnulilelseloniuazogfuannndousgraiona eusny iuy Tyusslovian
NINEINTFIIUALALAUAGRNREINZAN (NTENTANTYANANY Ineremans Ideuazuinnsay,
2562) thgtunmsviouiisadnlngadunsiamunaseafieliinunmdadu Famaildsuiu
yuvude Meldlifuyguvuviosiiu maiannmevieaiiervugusndnuvalvesyuvuiesdiu Ssyuvudy
wveslunsuimsdanisnielddanuausovesurunasninensluiiui asndndanisddon
$aulunsdnnis nseusng Muy Tamsssy Usemduariidinvesaulufiud kiufanssunie
nszvILuMeaiindfildfunalsloviianeniatu aaensunsianisminensiiioausseugeanis
YoIUszTUeIUATYERY deu uavAandeuuugiuninensviesiu Yaussa Ussondl 383
1l (afiwgn Tasds, 2567)
Ffaasvandudminddseglunaldinsunuindulssmaniads vlvdisumy
fnvioadivaduniauivieaiiodluyiaunsiag - Ay 2567 119U 2,524,678 AU Fau1nnn
T 2566 9 57.55% (nsznINMTefisInazinn, nedasugiamsvieaivanazin, 2567) Sanin
awaniinineInssssunAuasduandoniifinnuvannvanevilifsgatinviondenuioadeals
otwaiiles Tisuloniefianiaigneaensudluudiifanssudaadunarativayunisvies el
Aanssuidianuvainuans e Msdnmanassaemeia MIdamaAnaRuae Aanssunsviesien
\Betlna Aanssumsvieaiiendeoyint laslowzmsdudiunazatvayuliiAnnsviesiolneyuyy
(Community Based Tourism: CBT) Aigusuduiaveminenssssumfuazduindon Yamsssy

Uszinel 3TInvesnuluguruiisinnuunndisaz dudndnvalvesyusu nuindunmsasisianssuns

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



127

a

vieuniuliinviesioalddudauszaunsaiiuiase IdasdleufisamAanssufugumuindy
maviealelaeyumuiiiiunsidusmwesnuluyumy

fuaU1nu1e suaemm Samiaaswan 1Wuviwuyuiinsianisnsvieadelasyuwy
wnnzdouneldnguiamisguyuviondieduatinuis snaemmn Sminasan luniseuiy
Aanssunisviendisunszurunisiidiuswvesanidnlung ui i uuss s sulugusustsdu
Tnethgtuguaulfinausmeriuianssumaieadieriithieminenssssunuasdundeunniy
Aanssulunsvieniien wu AnssuiaFesmesunesy Aanssuaeadovusluantilnenis Beamis
nsidssiiedulss nquinvioadieandn 9 andundudnugauiivunimfanssudumsveades
dnvioafienidosnisfnuudumsssunaivamiveuassnasnad dulintesfisrnnusznea
unadeiiinusssudiliuandnafuiilesnndseawy Sevas 95 iuwiyadn msviesiisrvesyuvy
fuauinu Snnemm daviaaswan dnsfuusufiunsienderilosnludeiuiidvedidn
i seduthiilaaed anmiwandew (13 yaysal uavane, 2567) fatlannsfnunuis YUTUVIA
waINsRaLINagnsnvisafislnyusuuugunIwenTiosd u unawivinisty iy
nMaausLIMIn TRaLnagnsun e el furusululy s lowdiAafunisaus

nsivuanagnsnsiauINsvisuiguveaisdndnuallivuvuinanudduluynii

-4 %
NAYNSNITWAIUN

nuandl heagn uazane (2564) laAnwINagnsnIsHamINIT e e IuLgIuNSNeNSYuYL
Auansegs 81LNeUNeng JmianszuasAseysen Han19ITeNUIN NagnsiavdluvmuInig

& @

viouenluyuvuiuanszus Suneutlng Smianszunsedeysen S 7 nagné il NALNSLTT
1) fadegrudouiiazaud Founidanguey 2) duasilindesaryurldSusosuinsgiuain
miwnuniasy 3) UserduiusmaviesfloruruuasUsseduiusvosivarunssues nagnsunle
1) §aanguiemivgususunsieadles 2) Inevsuanudfunsiamaeaderlugisuiarousy
tndemnumnelugury nagnsidsdostu afaeiereniniaszuazniaiensu nagndidedu davh
uHuSTAINSisunlasyuruLazgnssnandiausuuriin 2 nagns Ae nistinlivumuToy
VONUATUAUIINTIUILINUA 9 FamAsguazLanTy

NTLUIUNITNITINLHUNAYNS (Strategic Planning Process) AUNUIMaIA A BN1THAUN
MsvieafruuTngumsnensvesuvusing 4 luussmdlng iesanmsnaununagns (Strategic
Planning) \ignvesfiunsriisuaddesiai (Vision) 15A9 (Mission) Hadegaudnsa (Factors for
success) ngUszasn (Objectives) nagmns (Strategy) T2ulUFsnsivuauleuty (Policy) 1len1s
Wannmsvienfisrvunngiuninensvesyruegaiuszuy Fadunseeudnnin “viluyila’

Wude wWielesan1suazyuyusig q In1simuinisvieaiigivugiunsneinsededaniiag

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



128

wWhsnedidaiau Tlunsimihidussanisuasguvuiiainuainsdsay wagimuilviaennded
Fugnsaransi ddyresdninauiauiasssiaaingiudanin (esanisums) aelduloune
lnsuaust 4.0 uazesAnisuasgusudosiianseninlidndeildimualidy wu Idevim a1sia
Hadugaudnia Taguszasa uazulowis Lildildnvarasiiauely wiazdnmauasuulasldnmg
anmIndeuilUasunUas MNeIANITLAT YT 9 fosntsauduaniendniluingflfidu
Tondldl aesostmusuazdenlenagnsvieTBnsiivmnsautuannnsaifiusyaveg
15IUHUNAYNS (Strategic Planning) iR NTTUIUNITAIIMUALNLYBIIANIFT KL
nszUUMTATanmWIndeNkaz AN assa Tneswihmsiruniienauas Tnguszasn
Y9499AN1552028170819UUTA Lazn1simuaIinsauduauf aonndestuaninuindou
W olsfussq TnnUszanue18ann1s (Wheelen & Hunger, 2012) F91ana191631 n15213u8Y
nagmstiduddyuardniuogrsbaiomaimunaivassamuduiin Inesjamsasrsnmdnuallvgl
19989ANT UARIBeALLATiATIuANAITINALYSTY wagnmlugideiimifidesnislusuan
nnsfnwiveduagulddi nagudniswauinisviead sauugiunineinsviesiu
fuauinuis sne Sinawa Sududenhaiisnagnsmsiauinsveadeidudgn
sulsznduiusnmsviesielneyurunazssndiiusvesivuvu duaulrinansusigusuldiuses
1055 LML uarinveiunsTansieaisalurirunariainunnsd oans ity

Undonnumingluguyu dnienguianiaguvuviesiietdzdesiinisniviun (Strategic Planning)

'
=

L E2BINUNITANTUMIdEVTAY (Vision) 1513 (Mission) ﬁﬂﬁﬂ&jmmﬁ%%ﬂ (Factors for Success)

mqﬂizaqﬁ (Objectives) nagns (Strategy) sauluiisn1simuauleuie (Policy) [iensWaLINg

ViogIuuIINgIUNINeINIVIguTUREN L dusEUY

nsvisaiienlneyuy

aings udllsat (2560) inmiiudn msvieadienlngyuvu (Community Based Tourism:
CBT) Wudnwaznseaiisifdiuliussrsdlugusuaanidusulunsuimsdams madiiu
Aunssuvnanmaviendien WedwmalfAnmadsslevidesusuiiuniu TngUssvuluodusuiu
AmuaiiansvosguruLazdinisuIms danistasyuvu i oliyuvuldiunauseloviuiniian
dosnguruiunumduaivedlufuningdu q vesyuvu dmaliuszasulugusud ansly
nsadafanssulfifnnafeufudnveader TasAanssuniseadertumsyatiu nisada

UduiusuaziinanugniusenitaUssvivuluiesdiuiazineunedniundidiusulunisyi
3

Y v aadaa

Aanssusuiu auaiunsavibiiAnn1sisous Tausssudsiusaziu anuduiadinvesyuoy

MANYAIUDIYUIY N15E319ALTI TaNAURE1NENTeienuTudinuvesuTURs o sddny

Ao N1sdunN1TeUsNYd wIndeueg g unazinisasisnasninseninanislynsngins

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



129

yansviendien deau Taussy wardinTinvesUsseuluguey Tuanisenssdunuaminda
TifuUssrmiluguvu Auvarddmaliifansfouivssaunisaidumatuinvoaiioaludiu
fauusssy wuvssaudeutssndiunneeiu uisaosefininasnludns Sausssufiuandrsiu
warAnAmsanuduuyed wardwaliiinarndusssuunvssseuluiiesdu wazueanaindy
Annsiauaieels Ineiinsnsgaenelaludyususiennuateniamiiieuiu

a3l Augnd (2566) SiawAniiuin msuimsinnsviesinlasyuvuiiedenaretiade
fisgneuinndeiuudragilinsdansveadien Tnsyusulszavaudiia 1dun 1) aundnly
gusuiuUsglovivesnsdamsvisaiionsiniu 2) JadeiidWayresnsvieadivalasyuvy 3) uuimis
MaAssuMILagRamuINTieniion 4) mewamuilinsvieuisteglunasiunnsgiuvesnsvioniie
Tneguvuniomsiuseaunaniondien 5) duuszanynanismaiaiiion1sviesien 6) Muimsians

[ |

AUl UNIUNIsYBaied Taudenisasendnduaidmsutdnvieaneinaznaliiian15andn

€

2 L4

fydnuaivesuvu 7) Yssrvulugususasinvoadiersudofulumsoninuiuneden ademeni
WuwnmdumsiamnmavieadienlneyuruidmaliiseudisauazdmaliAnnsvioniieives
YuyUREEIEY

nsuimsdanisvieafisilneyuauiidnisidnvas S 1) afunsidiusulunisuins
Fansnnduneussradussuu SudewdnsUssgu nsszavaues nssuny nsiadula
nsiudunis 2) dnszuaunsumnsiansiludda 3) Insadieng ssfsunazuuufUalunsg
oty uazunlailymilonsdsmansenudeguruiislududsny Tausssu ninenssssuminay
Aawndey Tansensziunuan@iavesauluguvy 4) Insnszenaussloviliuusyanmly
“qwliuﬁ'Lﬁﬂﬂ??NLﬁuﬁﬁiuLLazﬁﬁﬁﬂ 5) dn13fAR1Y M5 UNANITANLTUNT ASUTELTUNA

nsuURnuieilugnisusuusnly wazanunsaiwuinsianisveaiisrvesyusulninaiy

'
v

Fabu 6) nmslynnenssssunddisauddu 7) nisdaasuliaulugususutueying
yuvssauioy Ussindlanududadnuaivomuruiioduaiuliinveadisnuvoniieonlud
oysnuRaUTamsssy @iinvieadioalaeyuvy, 2557)

et nsvieaienlagyuLu (Community Based Tourism: CBT) Luguuuunisvioaiiondi
wiilwdssvwulugusuddiuswilunisuimsdnnis uagdndufanssunisvieadiondelviia
Uselomidoyumu Snve Wunsadanu adeendn afrmeldlvisuussavuluguruiivnnnid
SaulngtiemineInssssumaazisndouduianssusunisvieadion lngfanssunisvieiien
whilinvieaienlsdudanagliusraunsaliyueuldsnnanssuiuinvieaden
nanledn msdanismsviesiislneguwu suaUinuie snemnn Samiaaswar Sududesi

nannsusmsTansidlssendlelunsiauinguiaviaguon AaurnszuunIsusesy n1sseay

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



130

AUB9 N199AU N5ARAULA N1TAMTUNNT 2) TNTEUIUNITUSIISIANISTLUSILE 3) Tn15d519

ng seeu waznwuuilunisdesiuuasunledymnnelsnagnsnisimunisvesiiervesyusy

asAUsENaUNINISYiofien
Buhalis (2000) nandvesrUsznaufiddynisnisieniisrinusznauluse 6 Usznis wie

6A’s il

1) uvawioailen (Attractions) dailiussausznoudiey mneudsigdlaliinvieaden
Wumsauvieadien a anudity wu wissieadsnisssuend WA aLf BT uywdatng
annUnenssuuaznsInnanssuiiiey

2) M3L1Es (Accessibility) Ao AuazaInaueivhldinvisaiisadumanily ds
anuildsndy Yasade uazazmnauie wu szuunsasunen anfvudeiaans wagenuwimy

3) A461UrBANAZAIN (Amenities) maneds AsswisanuaznInuazatssaUlnaty
fugruiliuinsundniiondlen wu $uemmns msdaidss msuinismaendiendsgniaioulag
Aunassewhstinvieafinfuindhu dhuseun Tudh Tnsdwdt esawn wagnsuinislunsdlanidu

4) fisitn (Accommodations) #ie Tiinfinesliuinistnvieadisndinndeuwuiiuiiuas
vieafienasiifinweifins wieurlimuvannvateduneuarnsuinisivanzausoan i

5) Aanssul (Activities) fie Aanssuiitviesisraunsavldluseninsvirdnuasvioaiien
 udsviondie Wevhlinmsvieafieuassnainiouvesinteaileniiaulanndy Aunssuas
framanvaeuagasafuaudieanIsveinviaadien

6) mslu3nsvesumasviondien (Ancillary Services) loiun su1as Tssneunaluswels
wazlnsAuuIAY

Winune 9980159 (2552) lenands nisvieaiien 1iuenainazidugaainnssuiiily

londnwallonns unnssangmamnIsdy q wdddidnuurfitaydnusensnis Aeidugaamnsy
filsimu ndmie mateafienfunsasvesgeaminssadu 4 ed1etes 5 ssrUsznay fil

1) fisn (Accommodation) maneds anuiifidalidleliaudunie viednreadesldian
Wnndeunsuinsensuaziaiesiu Fetlagtugshadinldiauizesun Tneflsuuuunsdnuinig
#19 9 ilesuaseuazmInltugnATeL1sasan

2) n1sauuIAY (Accessibility) Wi ussnUsyneund i drdayil esanfunuanlunis
wdeudhetinvioniisdlusumdaeadieasing q ilan

3) Asfagala (Attraction) manedia n3wensmsviosiivafiannsadsgalitnrioniion
Wumsluvieaiienld wu Asiagalassanundsiondeamissssund Idun neia g1 dan e

WY MANTE 18

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



131
4) AsunpANEEAIN (Amenity) ineds Aeidatuitelnsousslevtiag sy
agmnuntinvioadien
5) Aanssusing  sun1svieaiiien (Activity) vaneds wandaeimansviesfisdignaing
JulneiinguszasaifioduaiuuasfspalfAnmaeadiedluudsieaiissndsdunenuieainns
B eumauvasio iy
MNNTIUNILTTUNTIY agulddn esaUsEnaunsvieaialdidu 6 Usensiiaenadeariy
Usznauaiy éqﬁa@ﬂﬂ (Attraction) funsviadien (Activity) n1sauunay (Accessibility) #agnuae
AINAZAIN (Amenity) 1N (Accommodation) wazn1slsiu3nsvesuna e en (Ancillary
services) fi1il asaUsENOUNIRuTisRUBgfUUS UMD IvesiuAiTunnsaifu
Fuatinue snewmn Samiaasua dn1sdanisnisaiuesnusznauresnisvioadien
73 5 peAUsENa uAidasdEnITAEINIEUINNIRAILITA 5 asaUsznou Wi aliiAnnagns
mMstwunsendisafifanudsdu uandulumuviundeiiui afafiuauaiuasyanives

asaUsznaulilianuunnsuwazlannudadudndnvalvesguwy

A1SRAILNTIEeBY (Sustainable Development)

AMsWAILNT 98 (Sustainable Development) Hu Wufilafuannlunswauiyssing
finsliddenuuwandraiuluaunisudannuvesusemenng q wagladidlianumneglivainuae
Teuy fal Aarnssuismslaniidedanndenuasmswam (World Commission on Environment
and Development: WCED) 3 o7l i3 enlud nuiumni s31anenssundnisusuvivaud (Brundtland
Commission) Nan1l¥371 nswaunfidsdu Ao “nswmufddudunsimniiauesanudenisves
augutlagiu lngliaaneuauaiusnveauusenn i Ao UALDIAILABINITYBY WINLYY”
(Sustainable development is development which meets the needs current generations without
compromising the ability of future generations to meet their own needs) el nswanTgE
wdesiliszrwuiamunm@infintu fszuudenuiidudsaussansy Sszuumaiauniasusiad
fuas ldsududesiswinnugiemdennaieuen Saunmdwindeudia Yszawuddnly
NINYINTFITUNIRRE19FATIAN IﬂaLa‘wwzmﬁ%m%’wmmﬁsimﬁl,ﬁaLﬁugmiumiwﬁm iiovnlug
N19433YLAuleNIaAsEEAa (Brundtland Commission, 1987) uananil esAnIsAny1 Inegeans

WA IMUSTTULIaNUTEY Y8 (United Nations Educational, Scientific and Cultural Organization:

UNESCO) §atauplitslfininnsiauNgigunisniaguusingiunieinusssundnie AnA1veay

q

Wunywdaae nanndls anudeduduanudaddnaingisiududeniaasegia dufe A

¥
= ra o

WigAulakarNsiuAegAvewywdTueg AUNUFIUAUNTNGINTEITUNIR Teduasuatiuayuszuy

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



132

M3mssTinvesywiuardsauiidedu (Sustainable Society) Aazidudnumiaiiimuaszuuinsugia
wasruudsiiviliminenssssunAnarsruunsdauaduatiuayudinliiunsguasssinuly

msRafisudunanaunay serimsoydnsuagnmsianfiauosnuionisiugiu
voauywe WWalanialvinndieddiusinegrvanenianazgAsssy In1sHauNaIunanssy
i ovih i dsamAnminug ity wazey$nylidsanunainvatemeimusssy dAddanissne
Aandou naonsunsiunelulafadelminunlyogaenndosiugury nswaunissdudy
A5YTUINIIMIHAIUNT ReUaYDIAILFBan1sYesUsEavui I ulUunungInueive a5 35U
nsoydnvuagnislaninenseganed il elilyusslovddelulussoren wazdinisnszany
naUszlenilunaudnilve) (WSuns atafduns wavazein ussdngws, 2565)

msimuissdu Wethuysanmslsfunisiauinisvienden amsnouaussaufions

[

vosaulutiagdunazannsadunenseideslusuian Tnglinsenuselenalunsiaunvesauiumds
Fefosrilsialifvasnaiauisnuavgio Sa Auwndeuedisauna TasuuAansiwuniidau
faenndoafiunsiaunisviondion (23 luaauning, 2565)

LUINMSHALINSYBAA BIvug N NeInSTesA Ui uatnuIs duneimm Fiminauan 3s

o o

nduspahuwfansimunihlivlylunmsimuanagnsnsimuinisveaieinaenndesiuusunas

fufikunszuasnsdidusiuvesyumy foll

1) a$1sdndriinnseusnemineinsvieaiien dunnden Aauiausssuviesiu gidaan
fioshu o Tiundiievemndeindndinlunisuntessnuminensieadls

2) adaenunelaliundnvieaiion dumdalidnveafisrfiianudssaumioaula
Boufifefusssumni Tausssu Isuanufieelonduly

3) a¥msidsulunalsslovniliunguuviesiu aslimnauluguvuiiunumandny
sonsimuATegia du uarduandouvestursudemadalemaliauluguvuianidmdaly

M3Innsmsviesiiealaegusy wazlasuuselorianmsvisiemnmemsaas ey

yurwiaaiigaiuatInu1e s Jsmdnaevan

fruatinun Sunawm daminasan guruitednduiiuiiunngunnisaidunsenuseay
funwweITIvenaNdng dwansznussnunmTInuazn1sdusgveseulutmey msUszneueTwen
sonsinisfiiemesiunisieniien wiluiligtuanunisallufiuffuund demannasguas
metensusfudthguey Usssneulugueudnitudadanguiamigueuieniion uasdinisan
nzidouiiesusesnguaanan lnsaanzidounglinguiamiagusurieadisrduatinuis sune

winn rinasan WesniiuidanulanaudugurungaulumesssuynAsusuiy Iamsziauas

Unldfdaianugauanysal muizwnnisdnwszuuineveslilniniawasisaeia auluguyud

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



133

]
aadada d’ aaaov a

e s eyl duiuift faussswas gty duendnual dreanmituiivesyumy
fdnwamduiirguisnziasilne fdnvazadeineidonsousetlnmauaauluiuiidlg
Usgnavorinuszasiiudiu Tasasdiuldiueuioadenlufiufimuatinuis sunawmmn Sanie
awan WuBnanuiivilaifidnunrveamvieniorifirnamannvans wu nsvieuilendsssuna
mMavieaflendaFouditvesmiluguvu uaznsviesielneyuey

Yuvuioadigaiualinu snemm lesunisaduayunieldlasanis OTOP uinid

Nindndueigusulsenouluaie Wiketulss duueninadadu nelwmn wagdfanssunis

1
=

vipaiieniitagtudtiviondionfumannifiosmosunssy Wudnvishanssudleuiiusildo n1say
vesusuiieaitnvesiieldduiaianssuiviimeonasiuiddinvesauluguyu Anssudenie
yuisestduAanssufiszdnlurisnainandudaduussernmafinauaynuagindamauiunis
fisvosiidowuassyBusydulunreiiuauniaasssluuinnigeusoudeilnems uagiitduandlsk
wWiudannugavanysaivessruuinailidnvisadiedldundudasssuni seldalaunugusudiin
“QUMeBUNNTY YITNTEETIAT uATATIINTE” YruvisaisaiuaUInu WuyruATiUsEvIvy
Sovay 95 duitomaundanu Ussnauandnnisuszuadundn wasialannmehussunataduiasd

n15vie1dmasulaensvinsviewfisdlagyuyu Yagtuidnveunedlianuaulayuvuisuiien

[
= v aa

LH9991nT01915NLLaNEA 9 LAaZUITENWNIANIZLNNITWNKNOUY ANWISTINYIFR DNIdAINTTU

Yo v

nsvieafienlvtinviesiiealaduiaityuuy (a3 yasn uazane, 2567)

asraudlvsifildannnisdnen

MsWRLINITYo sruugumsne1nsviesdu Wuwwmalunssanisnisvioniiend
audadu wieudunisdaasunislaninenadediufiegradusesdnsaiw nalnluniswau
msvieafienuugiunineinsviesiu Usenoudae mslsusslerinnnineinssssunfuayAsnden
vosuTy NMseuintuarduaiuTausssuvesiuiiduwendnualluiiufiadsnisGousiunssuiuns
fdusmvosyuvy Wnslenagnsnswaundeiiuiilunisiuuafanssunisviondslasyuay
a¥1suszaunsalliundudou nmsatuayunsaiisedndasiviesduiiinannineinsluriosiy
Huaumdmiumavesfisnfieaiunisansuaniesdesiiud matauszuulassaieiugiuly
nserursanuazanlifiunviead diidunaviondion msdanisnisviendiorlusiesdiu
Junalnddnlunisdaaiunsiiduinmesurulumetam anisdadnguientsuimsdans
Faiuil vnfimamausuedsseunay wagiimstiuilefuseninaniady nwu wagruy a0

L4

asralamaluniswauimaasvgialiedadedu uagvilinisvesniendunieslofiviveaysny

o
a v A o

ninensviesdiugnsiaungsdu Amalnlunmi 1

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



134

Sustainable Development

A

Community-Based Tourism (CBT)

A

Community Participation Development Strategy

Local Natural Resources
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Abstract

This article focuses on the potential of organizing wellness tourism events for the
elderly in Thailand. It analyzes the factors that contribute to the development of the wellness
tourism industry for seniors, such as natural resources, high-quality medical services, and
healthcare management capabilities. The article considers the specific needs of elderly
tourists, including specialized healthcare, physical and mental rehabilitation, and the design
of activities that cater to comfort and safety across all aspects of tourism. The study also
addresses the challenges of organizing events that align with the health limitations and
environmental requirements of elderly individuals, such as adapting venues and designing
appropriate programs. Additionally, it highlights the economic opportunities from developing
wellness tourism activities, particularly through marketing strategies that target elderly tourists
who have significant spending power. The findings suggest that promoting wellness tourism
events for the elderly in Thailand can create economic development opportunities and
sustainably enhance the well-being of seniors. This strategy also serves as a key approach to

increasing Thailand’s competitiveness in the global tourism industry.
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WuARvBINTTYIBATBTagunIW (Wellness Tourism)
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youlsraunsainiduendnun dufuuaglsiunioulas lastinveufisraunsadengavangyatenis
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nsluaneieatuiinnusy Suens uinsaun vesiisedn wieanuiivieniisasing 9 UaNNs
yawadunelalituiuszneunislugnamnsmguainiaznisvisaiiondsquamdnde (Global
Healthcare Accreditation, 2021) nsnszsuaswgiaidmedinlanalunsadrsnuuasiamuas
sneauazmnluiody wuReiuiiulunudinuiess Middle East International Medical
Tourism Congress & Fair §s3nduiiioadrslenanisgsiauazauisuiiolugraimnssuguaim
(MIMTC, 2025)

3) EsuasnmEnualvesUsEmAvIaLilos

msdnnudnuiidgunmesiasuaiunndnvaiialitulssmavdedesiduainin Tu
gruzdugamuneuaeniswnuguniw (Wellness Destination) Msdaiaiunsvieadioandeaunmeny
suBudang q Seelifiuiidy 9 nareduiisdnlugusaudnamesnisguagunmuazdaay
aunm Jeansadgalatinvieadisdfidanuaulanaglinuddgyivauamainialanudou
USEnAreInuLNng uLas Saiy (Zhong et al., 2024) §0819.91 Health Tourism Future Forum
2024 lugrgfonsuide dedndwi euansutnnssuuasiananisamulugaainnssugunin
(ExpoPlatform, 2024)
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amnuuazUszaumsal lidanduinlavnnis filsmgiulens 1nids niofuszneunsiiu
aunIn MIaaaieririuNInUy Wane wazuaniUAsuteyatsrieliAnmIRaLKEn STy
nsusnsTiienvesiuguainldunndu wudiiiulu Global Medical Tourism Summit 2025 39y
urfiilugaavnssuaninlanileaiisanusiuiiouazuinnsniuin (Newswire, 2025)
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wazn1sUUameayulnsviesduiudiu Famaulandannusen1sveddioneiueminIsinNeuLay
AuagunnluanIunsTsuYIR (Smith & Puczko, 2014)
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FsUszing Sntsadrenadulafsrtunisdndnudifioguamuasnisveafienldif uuniy
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