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Physical and Facilities Carrying Capacity of Le Stegodon Cave

Satun Province
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Abstract

This research article evaluates the physical and facility carrying capacity of Le Stegodon
Cave in Satun Province. Using a mixed-method research approach. Data were collected from
10 experts and academics through a survey form to assess physical and facility potential. The
results indicated that the utilization levels of the Geopark exhibition, restrooms, long-tail boats
and minibuses were appropriate for the physical carrying capacity and available facilities.
However, the utilization levels of kayaking, homestays and parking areas were lower than the
physical carrying capacity and facilities. More importantly, the number of tourists should be
regulated in accordance with the site's carrying capacity to prevent potential negative impacts

from tourism.
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Abstract

This research article evaluates 1) examine tourist behavior and the marketing mix
factors influencing the decision to participate in mass sports events, 2) analyze the relationship
between marketing mix factors and the decision to participate in mass sports events, and
3) compare the differences in individual factors affecting the decision to participate in mass
sports events. Using a Quantitative Research approach. The sample group consisted of 384
tourists who traveled to participate in sports tourism activities in Thailand. The marketing mix
factors significantly influencing the decision to participate in mass sports events were analyzed.
It was found that price had the highest impact, followed by product and service quality and
efficiency, promotional activities, location and accessibility, physical characteristics, personnel,

and the overall process of product and service delivery. Multiple Regression Analysis Results
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revealed that factors significantly associated with the decision to participate in mass sports
events were: Product and service quality (+0.06), Price (+0.17), Location and accessibility
(+0.12), Promotional activities (+0.08), Personnel (+0.93), Physical characteristics (+0.25),
Process (+0.10) and Product and service efficiency (+0.15). The coefficient of determination

(R?2) was 0.57, indicating a moderate explanatory power of the model.

Keywords: Marketing Mix Factors, Mass Sports Events, Sports Tourism
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Agro Tourism Programs and Activities in Pipun Chawang and
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Abstract

The objective is to 1) study appropriate forms and activities for agro-tourism.
2) Expectations and satisfaction for agro-tourism. Using a mixed-method Research approach
with a questionnaire on expectations and satisfaction of 400 tourists and focus groups, from
representatives of the agricultural professional group, community leaders, and government
agency representatives totaling 75 people. Results of the study on appropriate formats and
activities, using data from a survey of tourist expectations and satisfaction, and data from
focus group discussions. is the integration between agro-tourism and religious and faith sites,
historical sites, and natural resources to meet the needs of tourism, relaxation, and local food
menus along with participatory activities in developing a one-day tour in 3 routes: 1) “One-
day trip to Suan Kan” route, integration between agro-tourism with religious places. 2) Mhoung
rae pra watti satt tham ma chat pen ji” route, integration between agro-tourism with historical
places and natural locations. 3) “Krab luang Pu Imm lao rim Khao” route, integration between
agro-tourism with historical places and natural locations.
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Marketing Mix Factors Affecting Re-Visit Tourists to Tea Tasting
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Abstract

The objectives of this research were to study 1) the satisfaction level of participating
in the Tea Tasting, Sakura Blossoms, Tribal Culture, and Doi Mae Salong Coffee Festival and
2) marketing mix factors affecting re-visit tourists to the Tea Tasting, Sakura Blossoms, Tribal
Culture, and Doi Mae Salong Coffee Festival. Using a Quantitative Research approach. The
Infinite population was Thai and foreign tourists who visited the 25" Tea Tasting, Sakura
Blossoms, Tribal Culture, and Doi Mae Salong Coffee Festival. Data were collected from a total
of 400 samples. The research instrument was questionnaires. Descriptive statistics were used
for data analysis, including frequency, percentage, mean, standard deviation, and multiple
regression. The results found that: 1) The tourists were overall satisfied at a high level. The
highest satisfaction was product, followed by activity and price, respectively. 2) Factors that
affect repeat tourists are the promotion of public relations and physical. Y = 0.022 + 0.113(X,)
+ 0.147 (Xs). Organizers should pay attention to clear allocation of event zones, improve
bathroom cleanliness, prepare adequate parking space, and increase event publicity through

various channels, especially social media.

Keywords: Re-visit Tourists, Tea Tasting Testival, Doi Mae Salong
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tnvieadisimmineussienflindunnifieaussemaesniiusuaysssmAndoutunsauaog
Piaeus Avesnesudansadnase nendaind luidnvend sufunisviond sanosul
aaodlur 2 Dikiuan (esrnsudmsdrusuautaassuen, 2566)
nsdndulandunniiessvesiniesdisndunginssuiiuanafenudosnislunisidiuma

NN Bags@n U ANT ALY TEYiUlanaunaviodnieddu 9 (Isa et al,, 2020) lay
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Rattanaprichavej (2019) lasgyinnisnaunviosfieagiduiudsiuiannudnfvesinvesiiesd
ey lidununsadufanssunansaainnisesignanas lnenmanvalveunasmoaineniu

Jadenilaniinainnissuivestineanedniureunazilninulsevivlasounawiesiien danalv

[V 7
v

PnvinaiieIndun e (Battino, 2013; Chen et al,, 2020) 98 Hn1sAnwnugldanafanny

Nanaladudasdeiivsuandamnudalanaznduuiensi (Kozak, 2001) Ingnanis@nenved Wicker

v
o a 1

et al. (2012) wuiranufianeladidninasenisnduaiisrglneazisnsnasounawionisamuy
Slounnminumanaienianssy wenanifiemAdeiituduldhmsitniesieniianufionelaly
sedugeasduualdui asdanudslandunnd vadnadsgeniuludae (Brown et al, 2017;
Michopoulou & Giuliano, 2018; Prayag & Grivel, 2018) agislsfimuunawisuiiersndusg1abad
dosfimaudmsdanisundmeaiioiimsdawdon Adnsanuagan sruvastsalneiug i
Indulunsliuinis aunmnsuinis uaznisguanuUasndeainnisiinguRveuase1yeyInssu
Faladusing o Srudwmalidnreadisnilulsznevlunsindulanduandionsn (Hasan et al, 2017;

Thammadee & Intravisit, 2018) Fadswiavisaiivailossodlasiamsluuvamisaiienfiegvinslnauas
lifivhenuguaivingey Fauueuimndesnsliinvieafisnanmsdndulauifiediazsdosd
nsdansludunstanlassaisiunisduauuauuagssuvTuds mMswa Lz uUTumas
viouflen msUsznduiusnenisvieniiod waznsiauszuuinnisauasndeifiosessunis
veneFaveIMIviouivaiiosseaiimduiuln (U3as yguRT waraaws MR, 2562) Faiu N3
WondsilTuldnuszduanuiionelalumsiniumaniaduy 91nseam Tausssumus wagnu
nosutianes warAnutadedunaunamanainidsadensndunifleas uaniadum 91nszam
Faussauruni uazniunnosutanes ey duuumedmiunisususamnin snsgilunisdn

Nuen1as Tuasssold

o

nQUsTaeAraINTTIdY

1) iefnmszduaufianelalunansaumaniadue enssey Tausssurus wy
QUINTEREIGRRR

2) efnwiladediunanynaniseaeiidsasonisnduaniissuaniaduen YN TTIU

TAUSTTUVULE AN ILNADYLLAADI

VBULYNYDINTTIAY
YaULALTIL LM
MnsAnwszAuaUianelalunIsusImMANIATUYT 91058 TRUSTTUYUN Lazn N

AaeLiansd lagUszendlyuuiAndIuNaun1enIsnatn lawn f1udunl d1us1al d1ufanssy
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funsdaasIMImaIalazsEINATUS wagsunenm wagAnudadediunaumianisnanndidang
somandus et imanaum YINTLU TRUSTTUYULEN kagnuNnpuslanes

vouLumBeud

UG 91Tz Tausssurusasunosulaaes Ass 25 suauslaaatuen

DN DHNBBUNINAI FINIATLIIE

NIINUNIUITIUNIIU

wwaRABafuNInduLLTigaT

Hall et al. (2016) na127 Mg AnssuAILA 31a (Behavioral Intention) wasru3 Ty
fhagiiourasnisvhmenginssumstenienislauinsluewan Seanunsnusuduldnuvdeeya
fisn91naely (Intermal Sources of Information) 1wy Usvaunisal@uivseddiinnisisouiann
UsvaunmsaivesBudsldinannisfununuveyatesnisuenidminsetinfiiearesiunsuin
figndanIoul il uilaaviodlsuinis uazunaseyaiiunainnisuen (Extemal Sources of
Information) l¢iun mslawan nsUszenduiug Aefiasing q AvhlmAsarudanumailalureyaud:
fuilnavdedlauimssannsadadulaesddindsvuiimnanmsazdenteviofiazdenlauing
(Lennon et al,, 2001) Ausdlandunifiendniunisuansdsanundonvestinvieiisrlunisden
uwidaviuiefiraniiaenndofunudesnisvesmu (sa et al, 2020) il Srisanga (2018) nanai
nsfinresfisndonnduaniisduandiidiuisenufimelalusvaumsnifldsuresinieaiion
nnsvendt galuasanou lasaruisantsdssianvesaudndaean ud viead vald
4 5wy fe sedufinils (Latent) dnvioafisafiarufianelanndszaunisaivioadierluadanouud
Benflazlinduavieadisrdnduinandszaunisainfmid dudiowagliannsoasndululésn

Wasnnidulvamaaisinisiaung lasunisusnisiluarselinsasaninudainisvesinviadine

]
a

sedufians (High) thviesiflenfifinnusnfiseaniuiiviesisriieglusysugauasdeaiumadienduly
vieaflendiase uaﬂmﬂﬁ?uﬁm/iaqL‘ﬁ'mé’qLﬂuﬁﬂizﬁmé’uﬁuﬁlméqﬁaaLﬁa’ﬂmamumsuaﬂﬁiau,ast,a'w
falszaumsalanuanudsesiulavieusyaunsaiiile suluunasieaiisavdeanuiiy o ldun
yanad ulisuy seduiian (Low) dnvisnd salifianudnansefianudndfoglusedui e
dnvionfiendssnniiinnnimuafinionalliwelafifinanyszaumsniflédfunnundsieaden
w3 WnususanlUs@auuinnsene q ildAnaznduluvend sag s suans onseusnian
Uszaunsaif laifliyaaaduldiud seduiid (Spurious) dnvieadienduluiisadidemnuadu
usnniieanauiiswslavienufnideoradumszuvawienisnduiidurevvesyanalnddn
viadenlusuvawioniinflidunazmnviefimmsidulumssesndulud Tny dosty ASuasiving

(2564) lasin1sAnwIsEAUAILFBINISNaUL I AgE lneUsliuananuUserulalunisviesiien nns
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wuzthuandeauddn uagaudslanduuiieluadadaly wudertuamuiseves Kuo (2011)
findmiauagnduniiisdiiedaulssivladeaniul fmsuendedessnuazuusimiodngu
Tiauganluiieadsaniudidu wardenuysiulunianduluifiendnass suudenisiianusng
fomsliunieaiien uazanugilalunisuenidszaunsaifid (Sadeh et al,, 2012)

wurAMAEIUFILUsTaINTARN

Kotler (2003) nanabidruuszaunianisnann (Marketing Mix) 1usauuswiewas osilonia
nsaaafianansaruauld lsannsnthalssusudionsvaussderufismelauazaudoanis
vesrjuslaa Usznoudie 4 fuds (4Ps) fe 1) Aundndae (Product) 1udafiiausveniedd
fuilnadesnislaendndasioraduiuniviousnisdsasdosdivsslond (Utiity) Saaean (Value)
Trituguslng nanfesiowmevaussenislanuuazaiuanufienelatuguilan 2) #usian (Price)
Juamnvdoyanvasimansaeifiuanseenulugivesiaiudadudsigusloaviedlyane
Wisuiuldae Tneuilnasilieuiisuseninguaitldsuiumnsautusamield dady

Aliusnsasimuesanliansauiudfigusiaalasu 3) duanuiinievemianisdndmuie

Y

[
a o [

wAnsnut (Place) \udadeiliAnvesfufidauassuuuuanudliuinis Tasdesinnsanlfimnyan
AunanfausidfiolfAnnisifiugan 4) uazdunisdauaiunisnann (Promotion) Wunnsdeasiu
serhagliuinisuazduiloaviedliionssfunisnonaraiaiiruadiiatundn Susiiuadosde
duasunisnatn laun nslawan (Advertising), nsvielaslaniineuwie (Personal Selling),
N159A1AN19959 (Direct Marketing), n15T9w1uazUszdunus (Publicity and Public Relation)
sdaEsunsee (Sale Promotion) Insenaidenluinieilesgslnedmiloionats 9 wisdle
wuuUszauUsrauiy eg19lsAn1d Wongmontha (1999) nannshtlauATSeUssiazaNse
poulanduarnssmuanufesmsvesiuilnafiviilignaniaauimelaluduauasuimssailuis
semasduauaruinsioglussduiignaivieduilaaiilanelstuaunmieuinistu (Willing to
Pay) fiaannsdnsiuminefinsounauuarazminungnan suluinisaireussgslalumadente
AUAILAYUINITIINAINTIUNTANATUNNINITAAIN @1MSU Warawattananon (2020) nd1771 dau
Usvaumamananadunagniflazdiomaunuiinssineandendielylumssiiugsiaia q Tay
Hunsaguierilavessasgsiaulidhetu 4 ve deife ndndust 1A sesmansdadiuiing uay
NMSALEINNITAATN

wurAARgaRuARanele

arufisnela (Satisfaction) inannsiuidstlevdmendanmslanulaefodudsiiddounn
Tun1smeuaLBIALRBINIITBIgNAT (Pham & Ahammad, 2017) il Correia et al. (2013) naai
anuiianelafeaningmunmviesziuaruiianelad adunamainanuaulasie q uazvimuadi

yaralinediu o lng Wolman (1989) laauainaiuianaladunasinviiiiuaniaiiuidnse
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Aanssu yara uazmuduussEinengy anuftswelaidunginssunigluiiinannssioudioy
arwEndedunnieuinminmendaiildledunviold Sunsuimsdsmnufiselaaunsodssasio
anufniuaraudeshiluduauazuinislé Oliver, 2014) tadeiifnaieauienelalunisuims
Usznausie 1) mslsiuinisediasinfisuuasiauenia 2) msliuimsfinsanaiuaziuseniny
dioansvasily 3) msliuinisogadiemeludusing q Tdun dueinsanud dutaggunsaisa q
paeaILEuyAaINTElTUINg 4) Fuliuinisediwieiiestausineumslauins sewdenislsuims
wazmendsnasadunslyuins 5) maliuinsiifiennuniomiivtensimunauuinmsidlugy

UsinamazannmlitianuniamdiluiFes 9 (Millet, 2007) luvaugi fiua waaad (2550) Iaue

a 2 '3

Uadefidaadonnuiianelavesisuuinis loun 1) ndadaeiuinis lnedesdinisunauenindo

UININLAUNIMKAELTEAUNITIIUINTNASITUAINABINITVRIFULTNIWS ok by At lald

Y

warALIstlasanunMBNandamuINsdwauliFuUIMImTellY 2) $1A1A1UTNNT LARRN
NUsTdLAMNNLAE JULUUNSUIMSIBUAUTIANATUSNSNdeIBeenty 3) anunuins aefed

finsdneseuanunlunsliuinsngsuusnisvsedlvusnsanunsawndalaegsazain danud

Y

NINYMgINe wagA1deadansgueauazaInwNEsuUINIUs oy llunnau 4) nsdaasy

wugtusNs feslinisiviveyavianstudsuinungsuusnisviseslanslusuaaninnisuinisuas

Y Yo a

ANANYaIYRINTUTNISHIUMSERANY 9 el Suuinisvsedlvusnsvsegluaunsauseidiuive

Y

¥
P

naulagauinisaely 5) Jliuinis dewmsentndanisaieliiinanuianelalunisiiuinisves

e

SuusMIviseyly Menshanamginssunsiiuinsuazdiaueuinisignadenis welaldedns

@22

Wufigne3nd1inueanisu3nis 6) annuwindeuaesnisuinis feadliinanuasnuvese1nis
aoufinIuNIsoRnLUUANLAS MsuUsituiilaesfimnzauass neliinnmdnvalfidvesionis
Uinsuardenndnuaioonlugdsuuinisviedly 7) nssuaunisuinig Fesilssuunasiduau
U3n1508198UsEANE Nl aLfiuAnuAd oAz AN INSe lUN S VAU IR B AILE 891504
analéogragnies Saan lnsmstyasnsuazmalulafivniadediudssansamluns
uins wagUszdniuaiiifind udoy Tuuinig siad n1starinuianaleanuisavialé
3 wwamns Tdun nsdanm nsdunval wasnslawuuasuany Tnsuuvdeuaudeduisnisiilasy
audounazlyinanuianelosdauninane sgrslsinuuuuasvanuilelunsianuimela
whosinafvreyadmauuaznedenniluludielieseiveya (dfsg lnins, 2560)

wuaAMREIRUNISI AN SUTILAY

Goldblatt (1997) Waumaneianssufivey (Special Event) 1318 umananiifivavd nsu
NNSLRANAARINEN1IIANENIT (Ceremony) WaonTsu (Ritual) \ieflaznauausInufosnIsianiy
¢u Tuvaig?l Shone & Parry (2004) uesiAanssufivay AeAanssunnsuuuuliiezidufonssile

gununnng (Leisure Events) 19U AWIM59R9NIIUNIIIRINSTTH (Cultural Events) 1w Aavy n1swady
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aa04 ioRanssudmiuesAns (Organizational Events) i Aanssuisafunisue nsiles wie
AunssuduyAna (Personal Events) 1 s1uusisiu Wludu iy aansoaguldinfonssufiewie
AanssunnsUuuuiidnvhi undeadnedu Welhdumnnisaifiddyuazinandlaekiunisfnauay
MIUHLINEE A BnpUALD TN UsasA U097 89AnsAIMLAT U Goldblatt (1997) Iéawue
nszvIuMIUImMsTansianssufivay Usznaulude 5 dumeu Ae n153%s (Research) mssanuuy
(Design) N152196KU (Planning) N15Usza1u91u (Coordination) wazn1susziiiuna (Evaluation) 1ng
i Giannini Jr. (2010) ¥aueuuimslunisdnfansafiiavliszauanudiiaszneusae 1)
BonvszanAanssufivavegesziinge T Insdasfulainseifuresiansuiiamsiiand uanse
agviouiushavesesansuasdinguidmneddaay 2) Weulssnmdnuaivasesnnsianduians
fiey osnaudilnginnsuinssuiiasanivenietonuuesionssuiae iy mnosans
ansndeulosdenuntuasansiduniludaganunsaaitanisansildundu 3) fdiusauf
wnsamRanssufiiavlaenisanefudinnsmnunioadsfanssuiineliiiny fauwusseuing

U

Hunulinfge 4) a31an1ssuileenislydaedu o lufanssuiivey wu nslvdhelayan e

e e

=2

ielvidlunsinaulasuitsesansuagnisiidiusinvesasanslufianssuty o 5) ueuvesnseanliiiu

24 v

YL DD UNITADNEI NI BLA DUAINNI WA BINUDIANTNI DL UTUAVDIDIANT 6) F319N155US

Y

e

b

b

[

ARANTTUTILAY LU NISIdRINaYU TN UMIRaseANUseiulaliiugus ey uae 8) ashe

gafufanssuiliavaIminlnensdeasiuddeuavurserudueaulal 7) asenisiuiluvuey

Msfuindsnnisdananssuiiae laenisdand anenludideuayuvsenisdaveanuvauns

v
AT P FERLY!
a aw
NIBULLUIAANITIVY
dayauszynsAans aaanaladudIuUsEaY

- e A13MA1A

-9y - AuAu nsnduaniead

- SEfuMSANW - AU WANTATNYY M T2U

- 9% ” - FufanTsL Pl Sausssususn uas

-selsadureiiou SPUMSELESHMTRAIALAY Aunnesuldaas

- gl USgdUIUS

- AUAEAN

AN 1 NTDULUIAANITIVEY
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521U8U35N1539

Useynsuazngualagig

938 lunsiiun193¥eideUin (Quantitative Research) Tnefwuauszannslunside
AetinvieaiierrilneuaryisUsemANA U DTINANaTLIY 91058 SAUETIHTLEHN
uaznuaesutaaes a3afl 25 usidesnnlansusuaulsesnng (nfinite Population) 34l4ans
AwINLIANgNAIaE 1w UUlinTUTIINYSEYINT (Infinite Population) %8¢ W. G. Cochran lag
fvuananulesuiesas 95 uazaianunanAdeuTosay 5 livuinngudaogia 384 fegis
ohslsfimuiiiatiosfuaufionanaluniaiivteyausziinuindefionndu §iTeddldifuseds
W 400 Foga Tmsﬂ%ﬂmjmﬁ’asimwummzmﬂ (Convenience Sampling)

\nTasilannside

fAfelsuuuanuaty (Questionnaires) ifuedasiiolumalfuteya Usenouse 3 neu il

poufl 1 vayariluvesmeunuuaeunN Usenaudeina 01y seRunsing 01w 1eld
\ndesolfouazgiiaun

poufl 2 muftmelasodiulsvaunienisnan ldun duduan fusian fufanss fu
NNSAUETUNTAAIALAEUTEFURUS wazAIUNIEA N

poudl 3 nadadulanduaniiiedn

poufl 4 valausuUkayALANTILEY |

WUUFRUNUAINAT lé’r;humiwmaaummL‘171"mmm%uﬁammﬂ@mmmq@ 11U 3 Yy
Tnensmadatinuaenndes (Index of tem-Objective Congruence: I0C) WuidAALIiensa
Badlevnogsening 0.6 - 1 9nduiiilunases (Try Out) $1uau 30 9a ednsizsiaanuieshy
(Reliability) faen13AduUszans wean1nsoutn (Cronbach’s Alpha Coefficient: Q) larAu

VDR UYDILUUADUNUN9RUUMINAU 0.926

Bnsiuveya

a o v A 4

Az ddevinilsievooynmiAvteyanisidefivasenisuimsarusuauiaansuen dadul
IANUNANBTNYT F1NTLIN TAUSTIUTUH LA N IUNADLLIFAD adadl 25 uazduduniuan
wuuAeUNudaues nefinstuasingUsrasalunsvinifeuasasuniuanuaiaslalunisaey
wuugounuiungusedne vinisdudiegiswuuliendeninuunazilu (Non Probability Sampling)

Inely3Bnnsdusieganuuniuazain (Convenience Sampling)
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A5N159AT1ZYNE

Ya v o

fAfovhnmaUssinanalaglsaiminsginuinguizasnveanside
voyadafvdiuyana Usznaudeina a1y seun1sfine 013w s1eldladedeifou uaznddiun vh
melinneiveyalnslyadifuanuasauid wasanfosas
anufiawelasodiulsranmeniman warnsiadulandunniiendt snsinmsiveyalaglyada
ALadY LLazmdauLﬁmLuummgm (5.0.) Fadnmndunuuinngin (Rating Scale) lngiin1sulana
il

Au0dosEning 4.21-500  eglunasi  anndign

AiedesEwing 3.41-420  eglunasl  un

Auadoszing 261 -340  eglunusi  U1unang

AidesEwing 181 -260 eglunawi  vee

AuedesEwing 100 - 1.80  eglunasi  Yeeiian

Hadudutszaumenismana Tin duduan fusian Fufonssy Funsdaaiunnan
wazUsznduius wazdunienin Aduadenisnduunifiersinaniadue s nsenu Taussa
BULHT LagnIunLlaaDs ﬁmwﬁl,mwﬁsﬁjagaiﬂaﬁaﬁﬁ Multiple Regression laeilauufgiu
913 fail

1) anuieneladudulsraumamanaaiinnuduiusiunandunidiess uaniadumn
91752973 TRUSTIUYURT UagnunBeLLaaDs

2) advdrmyanaiiuandistuderufianeladudnuszaunisnisnanlunisiuniau
WIANATNYY 91705913 TRIUSTIUYWT Wagnunneuulaas unnfaiy

3) emufleweladudiulszanainismanndamanenisndun s uinaniadum YINTY

93 TAUTITUTURNT Az Inoeuwlaand

HaN15ANE13Y
vayaladudiuynna

) [

Unvioaiigrdlngidunandgs Anidusovas 56.5 Togszning 45 - 54 U Anluiosas 22.8
Uszneuenlinwinauuievensu Anduissas 22.0 finsAnuluszaudigyes Anduiosas 61.0
fisnglamdenafiow 10,001 - 30,000 U Anduesas 73.8 dgliawweglunamile Anduseuay

455
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aruteweladuduraun13AaInTuNITYISMANIATUYY 91N5291N TAUSTTUVULK uaz
RIS R IR

pansAnmaTuRelafudusainsaaaluMI AN TuT 9nTran TausTey
WU waznulnesulaass wuin Ynveadisafianufisnelaluniwsnluseduann (X = 3.60) e
fsansiesunuindnveadisniinnuitewelassdsuanunludes de dudum (X = 3.87) fu
Aan551 (X = 3.81) A1us1A1 (X = 3.57) a1un1ea1n (X = 3.39) Laga1un1sauasunisnantay
Uszanduius (X = 3.33) mudidu sawanslunisnsd 1
A1599 1 émﬁéuazdamﬁmLuummgmmmﬁawaifﬂéﬁ’ma’aumaumimmﬂiumirﬁjﬁ'wLwﬂma%:u

U PINTLU TRUTTIUYULE kagnunneeuslanss

Uadwdaulszaunisnain X S.D AMuNInela
1. §udu 3.87 0.42 110
2./7U31A1 3.57 0.50 110
3.AUAINTIY 3.81 0.53 110
4.oUNIENESNAIRAALAT UTE U IEURUS 3.33 0.49 U1unang
5.AMUAEATN 3.39 0.52 Urunans
ANadeIIN 3.60 0.50 1N

srrumadnaulanduifieasinanaduyn YINTTIU IUUTTIUVULE waznILWnaeLsl
LN

wansAnuszdumaiadulanduinfienduaniatu w1nszen Yanssususn uagnul
posulaaes wud1 lunmsudnvioadieafseduanudslanduaidieadluszduan (X = 3.75) idle
finsanmedunuidnreadisafiszdiuanudslanduaniisrsidssiduanunludesie
sioamslumandusifisamaniadus luddalu (X = 3.87) agndusniiisunanaduy noadeiid
Tona (X = 3.81) wazazuendeuazidyyiugduuniisunaniadum (X = 3.57) muddu fans
Tupsnadt 2
a319fl 2 Anadsusrdudsauuaassussfunsdnaulandunifisdinaniadun ensze

TAUSTTUVUL AN ILNADYLLAADI

Usuidunisindulanduaniiionsn X S.D szaunsanaula

1. vhufimudesnslunmsnduaiismaniadugn-luddaly 3.87 0.42 11N

2. vhua]zuaﬂﬁiaLLazL%zgmué’ﬁlumﬁ&nmﬂma%mw 3.57 0.50 110

3. Yiugzndundisnnaniaduy 2 nﬂﬂ%?nﬁ'ﬁiama 3.81 0.53 110
ARRYTIN 375 | 050 1N
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A15ANEIANUFUNUS VB IANRINalaR1uduNaUNIINIsAaIadUNsAndulanduun
g2

NansAnEIALELTLUSATmelagudUsT AN sRae A UNSNE UL mAna
Py PINTEOU TAUSTTUVU Laznwnineswslaass Inen1siaseianduiuswuuiiesduy wudn

AnuienelasuduUTEaNNINsIaInluynauiaUdNR U UINA UM SNAUN g NANES

'
o w aaa

Py PINTENN TAUTTTUYUET waznuneswlaasy agraltudAynsaiiinseau 0.05 lngay
Hanaladiunaunsnanlusuauadanuduiuslusedugann (- = 0.837) 7098311ABAMUNEATN

(r = 0.803) WALATUNTALESUNTHAALATUTEVNAUNUS (r = 0.725) AakandlumisIan 3

AN9199 3 HANNTIASITINANUAUNUSVDIAIUNIND LA UAIUUTLAUNIINITAANNAUNISNAUL LN

FUNANATUY W17 TN FAUSTIUVUR LagnunnBeLLaaDs

AMUFUNUS r P-value STAUANMUTUNUS
1. Fruduan 0.837* 0.000 gan
2. U 0.536* 0.000 Uunang
3. ufanIIY 0. 543* 0.000 Urunang
4. guUMIENLENNNIRAIALAEUTETIFUNRUS 0.725* 0.000 GR
5. FUA1EAIN 0.803* 0.000 gann

'
aaa LY

naewma: * Ilvdrdgyneainnsesiu 0.05
nswSeuiisutadediuyanarandnuisnalafiudiunaunnITnaIn
nan1sseuisuladediuyanaseanuiitnelasudiurauniinisaanalun1sinmaniady

Y1 YINTEN TAUTITUYULET waznwnegulaass lnan15inTeiaulUsusIu wud Jadediu

A a
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Abstract

Technology plays a vital role in tourism management, particularly in tourism marketing.
Accordingly, this study has two primary objectives: 1) to develop a marketing promotion
strategy for creative tourism; and 2) to design appropriate technologies for enhancing creative
tourism marketing in local communities in Uthai Thani Province. A Participatory Action
Research (PAR) methodology was employed, with qualitative data obtained from in-depth
interviews and focus group discussions with 20 key informants from government agencies, the
private sector, academics, and three local communities—Ban Tha Pho, Ban Rong Namkhaeng,
and Ban Sanam. Data were analyzed using Thematic Analysis. The research findings comprise
four key marketing strategies: 1) building the image of Uthai Thani as a creative tourism
destination; 2) promoting tourism through partnership networks; 3) implementing social media
marketing; and 4) engaging in community-based direct selling. With regard to technology, two
key systems were developed: 1) a video highlighting commmunity creative tourism activity and
2) a tourism website platform for Uthai Thani Province. These research outputs were delivered
to relevant governmental and community stakeholders for practical use in marketing

community-based creative tourism.

Keywords: Marketing Promotion, Creative Tourism, Technology, Uthai Thani

! Faculty of Liberal Arts, Rajamangala University of Technology Phra Nakhon, Email : nitinan.s@rmutp.ac.th
? Faculty of Liberal Arts, Rajamangala University of Technology Phra Nakhon, Email : puripunyawit.t@rmutp.ac.th

* Corresponding Authors, Email : nitinan.s@rmutp.ac.th

International
Thai Tourism dA 21 a0uA 1 uns AU - TnuNBU 2568



78

AN5A9LESUNITNANANSVIBUNETIES19855AN A Lulat

LaRAILATEgNAYUYU UM INgNEs1L]

AT Asgss’

Y3UayeyIng suwawnzuns’

FuSuumana: 11/11/2567, Fuunlaumama: 14/04/2568, Tunousuumamy: 24/04/2568
UNANED
weluladfiunumddglunisaduayunisuimssanmissunsviesdien Taslamzlugu
mInanmaendion Mewnil nuAfeidiiagusraadndionaniwumamsduaiumanainns
viouflsndaiassn wasiiloaumeluladfivngaudmiunsdauadunsnainnisviesiionds
assassadmivgurulutmingiivsndl nsidelrsndeuiBuuuuioinndeddiuiau (PAR) Tasif
veyalisnnnmaInmsduntuaiuasUssungudspfugliuayandn 20 918 Anthsnunasy
maeney Tnivnswarguvy 3 wis Tdun Sl Sulsehuds uasthuasi Sinsgiveyade
33 Thematic Analysis Nan15398 Tuuavnenisnann 4 Ussiu 1oun nsasrenndnualdaninly
Fruzuvasionsndeaiiassa massrduiusinundieiorevioniisn manamiudediny
ooulatl nmslawaniiihala wagnsdaaunsveanyuvuginviendisy nanuidesumealulad
fidoadamandnszuumaluladdiuau 2 szuu Tdun 1) delamiRanssumsveaiiondaiisassn
Tuguwu wag 2) wnasvlesinivledifiensvioniondsairsassnvesdmingiosdl naidvdaou
mesgiiAsvewaryury Wielvusslonilunisduaiunismaansvesiiondainsassnlussdy
guuog1nlugusssu

Y

AEARY: NTALETINNINATN, MIviBaeNTEIeaTse, nalulad, gyiesndl

' aauzfauenans uminendomaluladsunsnanssuns 8ia ; nitinan.s@rmutp.ac.th
2 pugRadmans uvnninenaewaluladsisusnanszuas SWa : puripunyawitt@rmutp.ac.th

* Corresponding Authors 8I3a : nitinan.s@rmutp.ac.th

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



79

AU uaznuvastdym

nmsnaadanaluladiluteduddglunisnszduuasiiuiasvgiagururesUszwmelne ¥

9

'
aa o

duaFumaAulamaasvgiauas Tmusssuegedsdu unanesunsnaindavia wu ledeailifoway
\asilonuaiaaiu (Augmented Reality) ¥aeligsAantsvioaiisrannsnidanguntmanely
209 Wiiumsiidausan Tdsssnduiusuvasieniienlfogsfluszansam (Afren, 2024)
mpsgranewiainisidulasinailiesdaaierluuvamisaiiomdn iwu Smingifin Midunsaeu
dleadu Smart City wazludau Smart Tourism dmsuiinviaadien fisguu Hi Speed Internet ua
Free Wi-Fi naanauloUndindunisnisveaiien wiesnszduuszaunisainsvionden wazvieli

UNYIawNgIFLAINAUILMNALAENTUTEANT AN (ARAM AUATIULN wazluNa Wanad, 2560)

q

o 5

uenniBnuilauvasioniiorldun Uinannieneiu Smingaugiond udnvilsihedidulne 7
nasguialddumalulad AR uaz VR u1daviluzunuy 360 a9an w1gaevinismatananiiy
anunsaiviondlen lnetnvieaisaniamnyalan anunsaiesaufanssy “Full Moon Party” 1¢
wdtouluagluusseniaeis wavdmwalsiinvieaile dondmduladenundmsadiodluseuuin
Fmiagamegfond [uundsisuiisdusuduidoaniunsaineunarsnazdaussimaliifunia
vioaien (Etinauuinnssuuieni, 2564)
Mnnsmsgnindsssiduanuddyreanaluladuazuianssuiivunlelugaavnssy
vieaflendanan fuidvaulaludsiannnmieniivmesmeulutoingiesd iesaniduiiuias
yuninensvionivisluiifivessruuinamissssuni uaznisveailergusuiausssy 3nvislilna

NNTINNAIUAT dealitinvieaisnfunazainlussegdu Tuiuanuiuadeveiies Jandn

v = o [

aves1daniuan nanwallidudneazilonius (Slow Life) Agsldiinslumalulagvseninu

9 Y

Ly v

uadeiguinuaviodieiieman NeluauveyauNuinuTmingyiosil (w.a. 2566-2570) lay

¥ 2

dinanudmingivsil (2566) aguanulanmunisdnenmvesdmingivsiilianueiu lawn du

WINNTVBUNITTIUNYIF Wasmeiunagluusmaeuusanlaniigv ks daiuseniugey Wy

s a

nysalldl wazAuAYsalveTEULIALALSIINIA Auiiaes Taausien1sieuielaYNsuLaL

!
aaaa ) =

Jausssu Wesgipslinayususeuun Fiulvitywuauuuihuvasgarienauysaifiaalulne

yuguFuuithazunndsfifiauifsgemisnisieniion ludaseimans fmsaununimdeunou
UsefRmansiiniun o wiand dutausssuemnsilaneiu 1dun UausauwasUauithiidude
wazsuaavine leun suguainuaznisiaeas WU pvieaiienddifinumsiinilesunuinuuny
uzngn WWumsudnserusouinmemln uagitinunadaUszas
fadnnnsnsgidnenmmaieaiisngiivsdl wuseshafiowaunided Tdun nisdaadu

]
= =

a1 lvtnvesiel3Tnuntu uiirdwmingviesdiiiauiludmsvieuneilevacy uasilyuyui

U

fanulaaauludsnisveaiieraieassavateyusy uiludnseaiauaznisussuduiusdares

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



80

'
N Y v [V 1

FFumsitaunegunn welmduiisdndmsutneadior mnmsdieneivesinednani assiuns
daneveyan1siATeaInY oy auku T aning Wesnil (n.e. 2566-2570) sryqasou
(Weaknesses) Msvioaifivaiiosgiiosnilin “msvieuiieadivinnsusymdunius msasrmsmsymin
U msvmgiuveyanistuiedeudeulsenaloniinisvienies uaznisuinisveyadmsy
dhvieaien” @inendmingis, 2566) deililaisuiuroyatonindy wu Terinanssans §

nsimwealuladansaumaiedLasunsvieuneuyueg 19l UsEEnSam 019 weundintuulugdn

[

Wsunsleaitvuntinieaiiorseyara nsluweluladimuiyaaing (ainamen) ndngnanisvhia
siadliungury wagnslumniisanusinmu saensumslsdoairaimunsmaiavieafioaguy
HIUAN D TEITINIdEvean T uaANAnYILaEyNYY (W INeauaIundn, 2566) lnuasy 9z
ilddn awddyuesnisuszgndlamalulaginanlugusunsvieafisndsaiiassn vy
A110a10190TUN 10T 9T U0 IUNE I D LT 82 LU ena unv o s munely
2 Bnvisameaiassaumsnilnadlifdnioade)

uenINd SamureiausuurveINUITEuaty nanfnsaduayuliiinidedunalulad

Tudmingiiesil 019 voyauide lay Usendun InSasTmil wazvassnid ASunsnsal (2567)

3

ANYIITBLT09 JUKVUNTTANITVIBLTEUTETRUETTNLAENTHAIUT VDU vURUM U IAEINNSY
Jringviesnll Svewauewuzlinaguuuunisdnnisvioiendeiausssy Wukuu sawn “da” Toun
d9g1ueAUEzAIN N1580d15 N15TdIuTIN warnsduasuianssy Tuusziauaiunisdedns

VEUDLUY LANNNSUSEUEUNUSALND9978 [ANLASV8LAEINUNITEDENS SIUDIUYDLEUD WU TSI

'
= o '

33 naaduayully Digital Platform 19 9 Wedauensvisaiiergies il asinissuiay

{a o ¢ o

Augelatinviesied (USeiunt Tnsfsiand uazyaedni Awnsnsal, 2567)

InveayanudAgLasUynidinand Auidefavaunnuideussinuied n1sduasy

NsRaIANTSYiRRNglTEIvassamewmaluladiteiauasygiaguvuludmingiesid iivewmun

)

WILWINNINTARETUNIIaINNT Yo NeTvasvassavesuruludwmingviostl hduniandmsu

33nd
UnvigaliennnTu wazawandinniseumalulag 91U 2 seuu anudmaneveiniiide laey

Towmalulagiduniosonanisdaaiunisnainliunionssuvo e nT@s19assAvegusY NIHY

=

Tidnvesfisnfiunisnvieuiies uenantl guruagliieuinszuiun1sdnnsidesiuiuiiuideniy
nsruIunis ddwuinlunmsadinandananalulagivednavednvisuiien wazasyvindnunn
NINYINTVOUTN IRy TURE19EIEY

il 9ddedanan 1ulasinsideges neldunulasanisidendn n1sdanisdununig

Tausssuwaz)ideyy iy eenseAuRINTIUNTVONNLNTIATETIA WagNUATYFRIYUYY

U A

[ 1Y v v

JaningVies il NHIngUsEasmnanaeInuAe WAWINITVIBRNEITIATNATIAVRIYNYULNBNTEAY

3 a

\WisygNUNTVIBUeId I Ingiesil

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



81

o

nQUsTaeAraINTTIdY

1) efauuuminsduaiumanmavesnsvioufiniiaiisassn melususuvioadien
Janingyigsndl
2) eanmaluladivangaudmiumsduaiumanaansvioufiendeaisassnnelu

YUYUDE7

VOULYNYDINTTIAY

1) veunduienide dwiunseuidonilunuite AuAselddnw uasnumuilennd
Aemesdal maviendlsndsaiisassa nsnarnuazmalulad uazvoyaidomnsvieaiieaguey
awassnlufmingiiusnil

2) weuaduiiuil fudteAnunituiigeuiiiianssviondendaisasen S 3 gu
1éun guutiuasi sunethuls gueuthuiiln Sunenuesymens uasgusutulsniuds suno
Wes Ywingvivsnil

3) vpunduUEInT uazdliveyandn flfveyandnluniside WWun nassuratiesiud
Aenvestumsimunnmsviendlss Munugusuiiiseaiiedmunismaaienfiondadisassa i

3 YUY NABNTY LaztinivINsNgIvesiunsviediien 3T uIU 20 AU

NIINUNIUITIUNTIU

U ¥ 1

AINTUITEN LAY aﬂuﬂimﬁuﬁwﬁmmmumimLa'%umsmmﬂmwfauﬁ 97 ATUNIT

o

'
=

viouflondeadiassaluyuvy wagdumaluladifewauinisisaiion MsnumuIssanssuds
wtnu anusivendnged

NsRAIATiaALTIEILAZUUIMINTRALESNNIIAAAYIDLTTE"

dwSunAauasvguifummaiansvieadien adnen 2151naIng (2558) IaliuunAnsu
nquiliin nemmavieadion fmnuuandnsanpaindy 1 iesingutiunisueaunimeiuuingg
flaifidanu dnwuendndusiidnuusane Weswn Wundndusiddutuiugununineins
vipufien lifidaududedld fuslaanietinvieaiiswinduladeuuiiugureamsduaiunisnans 14
ansduadunnousnauledemuiisaiuaunay 4 nskanuaznisuslan atulunaieatuld
anunsausnanduld nanfe glvuimauasdiuuinisedluiiuiiiendu ldansousnainduld as
ddydmsunsnaaviondien fo “fugiureunalulad” munavituazmstauveuneluladd
duredaadunsnanaldinn wefsuaulavestvieadiedliinusagdlauazduindeusiomnisns

71999187

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



82

Tufifwesnsadaasunainviadiion Pluta-Olearnik (2018) nanldsnisiauiazaudAgludsna

sJwﬁ‘suaamiﬁamﬁmimmmwugimmi (Integrated Marketing Communication: IMC) TuuSum

9

3 3

gaRagelul Wunagns IMC gnussinduiissnisssarunuiaissdioduaiunisnainsig q 1
sefu wiszezsion letiannlugnszuiumsiinseunquuasiinagsasilunumddgsenisians
LUTWALAZEIANS Pluta-Oleamik (2018) wisnsidedu IMC poniduaudiundn téun nmsdanis
IMC dnuasansuazuusus nsvhaualalunszuauns IMC uazn1sUszgndlaiedosila IMC
shuraanensioanssng 4 dwsulinea IMC annsnagUanszadaldwsd

1) IANULANAININNNITALESUNITAAIALUUALANATINLLUNITAS 1NANUFUNUS SLeL8)

(% '
[y

ffugnAn dNsdeansuuUaRIma

2) weddayiie nislufionanuanseeuaunay assvtindinumnevesn1saeasienis
amulugsna

3) Tawa IMC anansathluusulsfioduaiumanan daussedudalous Tuaudeseiubs
USR5 wenand IMC Swvhanluanusziuneluesens thun sesunely (Msusvanunufanssu
nsdeans) sefuMEUen (mﬁgimm'ﬁﬁ’uaqﬁﬂazﬂau5u1udauﬂ5mumqmmam) LATSEAUBIANT
(msdeanslitaenndesiuiderim Wusia uaznagnivesuith)

0) ausuurllunanisdoansuy 360 oam esniduuuvanmsdeasmenisnaneiia
fifluszavan Satuauiiufievensiosilodearsidenly sufmsusulimnzautuuusudvie
LLﬂmLUmLawwzmaaﬁugﬁ

5) liarwddmesnisysanmveamenisiemstannisuagliidunionis Tnsawglu
yaidedsaveeulatiiiunumas
Tavasu M3Uszendluina IMC Afuszansamdosedenisinniseiseunoy Insuszanuauila
msfomInmanegiandussuy Msaauusuditaunassaanmdnuaiiifinunduiugnen
vi3efuilna nsuszaunutumelussansiiazdearslufisgnan asfesieuuiuguiifiedosiielunis

doansnanaziiusydnSamgs Insmeuldnungugnaiegeasinase (Pluta-Olearnik, 2018)

'
=Y

NNTANYIIBBU 9 NABIVOININNTOUTBINITITEAIUNTALETUNITRAIAAIBALULAE

08
wuddeiieve sl

97 Lesuven (2563) ldvinnsAnvuAadunagnsnsdaaiunisnain dnsunisvisaiien
yuy 1ina1nin msdaaiunsnaiaiunisvieaiioaguy avdessynaulusonsiamnansiai
vioudlen Tavihdndnualyuvuilanisy siamnduianssumsviesiisfidndsraumanisnain
mMsviesieafimunzan nszfuinviesiisadensdamania Insimuiynainslugueu fumauns

v v

Tusnsvisaienfiadudaau ldgsendugeu Ay nsvieaiigrgusuasdszauanudniauas

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



83

gagulariginasdian1sduasun1snann wu N15auUTUe admadunmdnduaiguy liofge
Pnvissnglinaunaegn
5% WAUYS (2564) ANE1TIT8L599 LUINIINISHAIUINITVDIA 81U IUs AN a3

v = a o

yapwinlugARdva nan1sfnyITenudn wwaninsiaunsesielugafidviavesussmdlne

'
aa o

Usenaunag 4 wuanig laun 1) USuseuun1siaung@dna wu vMlasenis Aanssueng q 7

Y v o

auayuAanssuviondisriusruudoasuazsruuAdaliunduilan 2) ndndunisliveyauias
TnsnseduliiAnnsuszvduiusvoyarnarsiiunisdomsuagssuuAdng 3) ynsmatnuy
Aodsnueaulay] wog 4) Aeansuutownaiivarnuanglunisdeansianuvosulatuazeoslatiiie
thiaueteyaliunngugnatimane

Mnvefnyifeiifisvesiingn agulddn nsdaasunismaindmunsveadealuge
gty Sududedlriimsdomsnaviamuunansieuesularring 4 vutemnisioansfivarnvany
waziisinvieadiedliunnitgn srzinvieafierorafinmdinaulatonntemsesulal uarly
YRty guruardes Wauaueddudinisuimsinnisviendsd uavadrauususyusud
avviousndnualimuiilennuuszivlauasisgalatinvie il

wuaRanvisnfienBeaireasan LLazmivimLﬁm@ea%aasiﬁimgwu

wAnsuNMseafieadadrsassa (Creative Tourism) Senulag (Richards and Raymond,
2000) Tnenamnis Vssinnnisiesiieniilalomalsitniieadienlfivnluivsaunisel Tlontasamn
dnenmidsaineassa sunmsiiduinlufnssuwesuyy uenind Anssuavassalugury 919
duRansaundeulesduifviesiu UssiAmans vietausssuyueu wWunsaiaganivesysvy
uena1nil nsumavieaiion (2560) aguuspifu undsiouflondeairsassa sxdidnvnzdidny au
Usgnslaun Usznisusn Bidnvieiienlifdmsiulunisasiiovhisnssulugusy Wudiumiaves
yuwu Usznsiaes Aanssumsviondienasjaduinisfiujduiussevinainvenivauazsyuvy
(191970) wazUsznisgatine AansmiiaieduazdeadufanssudineliiAnnaiFeus Hadunds
vioaflenvedosdinsdaguuuuinssuuuiiugiunudumaminenssssuei 3 Tausss waganu
Tanwsiu Aduendnualvosuo lunsdnfanssudeainsassaiionisvioaiion

uanaINt nsunsvieadien (2560) endrogvasuruenfiififanssuvieadis s
a¥1vassaninaula wu quaudsailng dsemadu fRanssudeainassaia o woad
Usvaunmsaivesinvieadieruuiiugidfinun sy LLazmiaﬂg%’ﬂﬁwyjﬁ’m%nméﬁqLﬁmaaiﬁﬁu L
msinlasanduuuguyy dudadurnuiiesiusaniousinisairediuuuud iy Beum
SITUNALALINTINTO UL TsAIlUTIN Wazdulusia AANTTUNISSEUITINAUSTINYIR $Iu

AanssusazinAnIan uUsndliesdiu wasiseus Tausssug U vislaziiuii Useleviveanis

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



84

vionfiendaassasse Ao nslvnisvieniisnduniesile asrnuaivesyuoy a519nulagus
sgntnviesiskavgurua i ukass Ny iguendnvalviosdu dussdiudnisimuiagadagy

Anfuuddeninedve Tuldansiauin1svaangwdsassassanuraula lawn Janadl

'
a

SUNTINY warAMe (2564) ANW1IT8L589 N1SIANITANTNDITALITIAS 1NATIAAEUIRNTSUE8TTIR

v v

Yo Uy sunersuTINg Jandaings Iedinanilinguszase eWaundneninyuvulunis

q 4

aaa a

Famsvioaiondeadieasse lunisiFeuuinnssuriefidinangd Vg guu $35n53duuuy
Ui U Anisiaausaudug sy (PAR) nan133Tedvon unud uraulavssidudanolud
wamsmsiaAneamMiesisndaivassavesyusufonisaiunue nsildiuswvesumy
anvingnsaenenrudifsfuuinnssureidindadugityavuvdiiuinvesieiauls
dnvionfleraunsnaddiouas Feuidunounsiuhesssumdsugueuldlunientunisalassuy
fnrAuarn1eysng wenniyurudosydnsnmanulnarureseuiesnsvioaiiendednemn
Juendnualilednnisvieuiisraivassa naonsuduaiuliguszneunismedosihiondnuaiyuvy
uiiuyaelsidnfasivesiu

waluladilaslunswanngaamnssumareadion

gaavnssuvieaiiodlutlagdu Innsduindounazidvlnegesinaiessuuimalulad
desnidududenselvitnvieaiisailan Wldsunsvenasveyanisvieniisaldessaznin
9057 fvesmsnsinseilionisindulaneufunmsieadislegsazninauie fassmnsanuazan
vuiugumaluladisidulurasmadunsieaiion naemauiinisuszifiugunimniseaden
dmaranisnanavieafivanaznisndundesivesinvioaiion éfm%"ummﬁﬁmaﬂmﬁﬁmﬁmﬁ?u
nvayalasisna walsat (2565) dninnuuianssuuiend aslveyamealuladfilygnavnss
vieafien 8 Uszinmiiaula lun

1) msnunveyansvioniisaine 4 feszuuides mdsnisaaunudendes (Voice Search
& Voice Control) llugshaviaaiiier osinvedlsusy uariiloniavensseolugsiadu 4 e
avennaunevestinvioadien

2) waluladvusust (Robot) iiles1uismuazanmanmsviondios lelun1suinissing 4 Tu
graminssuvieaiilen Tasusu $ruewns enfi n1suimisenns msdeusuuanlulsusy maonaulsly
aunfuiioannsdudatuiinviesilen

3) waluladnsthsziuwuylinmsduita (Contactless Payments) Wufidleueesunnlumy
Msvieafien wazgsiauinng e uemnuazmnaute Yasade thvieaiiedlifesinalunisie
Rudn

8) shiwailousss (Virtual Reality: VR) waevhnisaanaliinvissdisnandosuvasvisadieon

adlauasinaunsanaulaviesnenls

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



85

5) wwnuanlunsliuinig (Al Chatbots) 1aeldmevdeansliveyatugnailunisuinig
ﬁi’fagaﬁdnmi M3UEEe 9 Mamsvieaiialdegnasinia

6) weluladnslydumedidndousofuusnisee 4 mensvendion Intermet of Things
(loT) isrusanuazmnauislumadousensliiinig aumveyansviondie:

7) mawaﬁ’wgﬂé’ﬂwmwaqﬁﬂﬁaaLﬁaa (Recognition Technology) 81 nsansraneiiaile
szuvannuluniiflonsaaeuteyaresinendien Sealrlulsusuunauiuazanenisu

8) weundwtudiiflsndunislunuiiiaula Augmented Reality (AR) waevilvinvieadieon
farumdamdusureyalunsuinimmenisveadie

wanINHEsveyaatiuayuNAUIRAUIIVINITAIUAAIANTVBNNET (2564) ajUiilon

'
=

veyaisafumaluladndnilalugramnssuvioniion wudeadu Sgna 2emlsat (2565) 1dun
welulafnisdsnsdedes vianmsaumteyadedeunuszuunsduda ssuudunedidaie
Auautoya sruLusuddanies flrlugshauinmslausuuagdiueims mufsauudu walulad
iilouass (Virtual Reality: VR) finaelidnvieadion wwuundwioadien dnvndumaaiiowailuly
uwidsviaaifiorsis nslisruuaunuldneusiados (Al Chatbots) fivisnsurenutnvieadis uaxd
d1AgyAe W1mIN13snwIAuUanany Cyber s'ﬁQﬁﬂamﬁ’ﬂﬁ’zymﬂiumﬁLﬁugwuﬁagaﬁwﬁ’maa
ﬁfﬂviauﬁsml,azqﬂf-;w

YU WUEA WazAy (2567) Anwiideiies mawanndedviausmnduiusnsvisadioalae
Tyiedoviedsnussulavinsdfny nguiamAagusugiusnairsassanavnl Singaseid

aa o v v 6 '

n153deaenaliingUszasanan efnwiwagaundendviaussnduiusnisvieunetyuvulagly

wIsvedenusaulal wazsiieUszliunnuisnelavelunlvedefdvaussunduiusnisviosiien

YUY ANurn1TIBTunITOLUURANNATUTENINNTITETIRAUAIN Wagn1T3Tede3ua

v A Yal

Tughunsidedanmunn dliveyaddyie didlddmudetuiamigue dmsuitodain
ynsvsadulastnvioniisn namsifeiunaulannmuidedldun nmseenuuuimaluladsuuuy
Ao uadulnng1fin msitiunisesnuuudeUssmduiusiasioufinrmAnadassn euviuars
fnadFesiiilans nseenuuuidevmasnzautunduimanefuviondie evnnszdy de
fdlamnuediamAsgusuieadion dmsusuaufismels wuit dnvionitendinnuiianelalude
AavaUssnduiusnisviesiisanguiavisgurulnesimeglussfuinniian wasdefinsandune
vonuin Wneaisadanudtanelauind gadudendnane faruurauls manzausy
nautivneg sesasnAefuMISAYT mBNINraNs LY SesasNABfUIUA Mo MUsENeY
w9 AeaumneldR uazdugainefefuussrduiusazninrings widangdutane ua

WinUselevigeansoyuyy

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



86

NIDULUIAANITINY
/ Output 1: LU wauselavdauide
nsaURuRaTe (YUYUSULUV) MsduasuNIsIaAvioniien 1% user yuvuviouiien dde

sawuuviml,ﬁma%ﬁnz;isﬁ 3/ UMM ahsassameiiund L?ﬁafmf mfmﬁwuuﬁ‘
! . . oo ! s¥UU PAR MNRAUNYIATATIAVDIYUTY
- PIUUIERAN 0.0l #13dy + yuvu 2" user n1ATF UILUINIA
) sqmjuﬁ’ﬁuviﬂw 0.MUBIVINEN Output 2: Fammnalulad msmmalufmuauleue e
- quzjuﬂwuiwfuv‘qu 0.14193 ALNZ AUEMSUATSAdLASY aiqt,a%mLLaznizﬁumivimLﬁm

k j mMsaannsiedien 2 szuu

AN 1 NIDULUIAANITINY

sz 0guUATNISIY

[
=

Tasen15398d 1 uuszanidedeuf dRnisuuuilaiusiu Participatory Action Research

1 I % =

(PAR) s¥ninefinidesuileduyuwy esnaennassiulymuazinguszasananvesanuivy
HOHTUNITHAILIMLINNITANA wazasramalulaglmunzausuiuyusy Taufelduladuden

Aeamed nanszuiuns PAR Wunsundgmiiintuangusulaediiaivesusues wisilisendn

[ '
o =

Humsjsadzesnmuduuugiusn uasveddiivilsiiiifessemindenlynsruaunis PAR 1Hun
yuruvesiuiiidnnlunszuiumsids wnelinadnsvesnuide asioufsiunanudesnis
YosguTue a3 uazamrsntmadnsdanalulrnuldasaiedaasunisiead sy
paenauduaIINTYNUsERINARTovelldnlddmdesmiulumvieniien sudusngu

drfrarealunIiauIAudY 9 98198y navadaauIToLa

[
4 N A

sl lildundaveyaiazsiouuiun uaznouinguarasavesanided Auideldnuny
iy Tumsindsgusuiuiide ssyiymvssgueusiuiugueuisauuis easveudgmuay
AnufINIsLTL NMsUsEaunutunIasgUIaTiAsveatugmy éun maveadeiusisussmalne
dineudmingiosd uaznsuianyuey WovuumsianadnITonandmanssiuiui
wanzaunelinsounsiaugusy ndindu fuddonunuteys uarasieujiAniafieasy
LAMIsNsRaaTnzay uasianmeluladmatvineide

NSEUIUNITITENUY PAR TaiduidenleiBifvteyauuudennnim (Qualitative Research)
fansduniualiBedn uastsvrungueon Safugury wasmsnuiiismes Weldldundeeya

UszihudAgyanuingUszasnnisie

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



87

o

]

[S))

A e

WUNFAnY
nvetAnwlugurunisvesineniidnenmlunsimunduirasvionnendasneasse

13U 3 fuiguwy meluwesnunimingriesid lawn 1) susudiuagi sunetuls 2) gusuiiu

Viln guneviuenIng s uay 3) yuyutnulsaiuls sunewies visndantunisiden laun iWuguwy

)

[

fifnannluduanunenvesyaansioiaunyurulusvuuunisvesiiendasnsassa Wu

LYUNLANENIMNIAUUNTNEINTNITRUTTTU uaznTaunvzimuInsnaIaviodnelulinvenis

2 S

Vioufiendasieassa wasduyuyuidusenliinideivluugiinisidewuulidiusiu sauds

guanazluwmalulaglunisiwuinisvesnendeasvassnvesyuyy

1A399BN15798

WeliduwuuluRniswuulidiusiyd (PAR) serineguyunuiiuddy ieimuinandnideniy
Taguszasnsauiu luseazldeanisujuanisiidiusiy Auideldvinisivveyaludnuaesds

o

AN (Qualitative Research) lngagUindosfioldunuinguszasadsil
Tnguszaea vafl 1 ileasuuannisnanavieiinuauaineassa Tuedesdiedde éun
wuuduntwal (In-depth Interview) wazuuudunansaiids funguiliveyafifeives saudiuau 20
yiu sazideavesinny ulumunseusnuise Tnsuvwiweidu 3 nou il aeudl 1 wuamna
mMsmaamsvieaiiendeaiassnmelugmuieniisrdmingiesidl nouil 2 naAluladfimnzas
dnsunsduaiunismanansvieiiondeainsassa uaznoudl 3 valauouus ioRauvmeluladd
wangay dwumsdusiumanaansvieufindaisassaneluguruieaiiod diingiesni
i’mqﬂizaQﬁ%Qﬁ 2 Waunmaluladfivazandmiumsdaaiunisnaianisveaiisnds
as1easan luve 1dosiiodde éun uuudseunguses (Focus Group Form) tievhnsiiasizsiuas
afaveyandliveyaite Taslunsadrswuulssgungudes Yseifudu Waundumaluladd
winzanluuey way JULUUNsUssrduRusnsvieailendaiassaluguruimingisti iy
Frutseiiunisinauede dnume JUuuy 1Wom nmdnuaifdesnisinauslude nasnau
ﬁgaLauaLLuzLﬁammauysa}uaasﬂauﬂaLLaxLﬁamlumﬁmﬁﬁaﬁmén
nInTIRFBUANNTNIASETaddY Dnedesioldedindm (el BnsnnnanuTeya
wuuadn (Triangulation Method) TngiSmsraaeuanudidueya nsadaveyainnnsvnaed
funwalinsyarauasinsaniudl luiuiidefionrty uaznsaeuamddiuiinig lneasaeuiia
voyaildinnmsdunisal warnsdunanisalhesstuvdol uanfleliamnmueaiasdiedary
Feenss fennuusiuiuiennsidodaliinn wenaaeaiuteya (Try Out) Aunguaumy $1um
5 i Uuusaatesii udanniulifidemganizaninsieniivrsiuiu 2 viu nuniuuas

Y

asvdeulszdliununmasosisluddiuanneneuiureyanirauuaslunuiigey

9 Y

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



88

msivveya Mnnsasiueseiields My vhnsiivreyaaindliveyandn lunisiden

[

A IiveyadnAty (Key Informants) Ma3deiientyisnisduwuuianzas (Purposive Sampling) t1a431n

Juisnazainsinss vilidiadde anunsaiuveya meldnseuszeznainiside lnedliveyadAty

FINANI 5IWIUIU 20 YiNU T518azLD8nRImNS1anr LUl

o

M19197 1 wansveyaseazideny liveyadiAay

nguit / {lvaya AENUR
Initial Code
ngu 1 mm%’gmaﬁﬁm%@qﬁ’umiﬁmLﬁﬁa - L'ﬂu‘UﬁﬂaﬁﬂﬁﬁamﬂuﬁhuiwmiﬁLﬁﬂ?%@ﬁﬁv
PO1 - P05 Janingyiesnd 5 viu Msvioaiien nMsmanaviesiien laitesnin 2
- 918 25-60 U
- agonBuiiniudlsivoyaide
ﬂsjuﬁ" 2 mmgmus[,uﬁyuﬁ%% 10 vy -1 ur:i’ﬁuwmm‘f’]ﬂ”fgiumsa”mmw'auﬁ'm
P06 - P25 (gurutiusinln gurudulsahuds | ey viedaenssvoaionisadrsasse
wazyuvutuani) - 91etaust 20-60 T

- @¥AINBUANTINUITBLAENINTTUITY

nguil 3 maenvurietiniynsiiieaes - Uﬁﬁamﬂummaﬂ%uﬁlﬁmsd”aaﬁumiviadLﬁaa
P26 - P30 5 viu Jamingviesndl Taishngn 3 ¥ vie
- JudnivnisdiLA savesfunisviendien &
Uszaunisalimunisonsvieadion ldsinin 3 ¥
- ms;@?uwi 25-60 U

- @¥AINBUANTINUITBLAZNINTTUITE

wasaniueyanisdunivel fuidedndendiunuesliveyadiey S1uau 10 vivu 9a
Uszungugos (Focus Group) WiaajUveyadidny uazeenwuumaluladyiuiusall

U ]

1) asuusunnsviesiieayuyuvesdmingrissniisiniuniaiy melenvu uavyuwu eIty

USUNiug AnusesnsvesusulunisasamalulagiveUsyunduiug

a s

2) esent anmymuazanudesnisyurilulssiiumalulagitonsnainvioaies

=

3) fidvazuveya Beusesarsnweyalugnveyadidgiiedeaisnisnaln Ussauau

'
o w A

A liveyad Ay venTIHoUAINYNABIYRIVDYE

U o

[
v v

4) MAeUszanunuiuujiinsnalulad iiervunsiseenwuudeRivianiaesseuy

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



89

5 UfdRnsasisdewalulad M3 2 seuu lnefiidTeasiunuiRnig davuneisauyuey
Wiaiunneneg veyaunansruy wazdnviadudedariay auwuuigusuiesnisitaus lneivun
sUwuudu yjaduinaueddinguey A9nTsun1sveuiiendead9aIIATIYUIY wazHAns LAY

VBIYLYU

ABmsinneivaya

mMslnTginateya Tuidelrisnsienesiveyailnmnin uuniesesiunuasy vio
Thematic Analysis Inediszifautumeulunsinszinaroyadsl

1) fmuanseuwumdlunmsliesgdt lneBanuingusrasnveanuideluuiase uagin
aralatureyafildunanmaneamuduniual viensaatiufin

2) theyadildanmsdunsaiindadsadussuuvoya Wdumnemy auddey wu
nsnaaviendien Aunssuviondisraiuassn gueu FeAdva welulad Tnevsdonafiannouvasweya
Tudwiiflmidomanszadly

3) dunouiimuaduil Tisey Code vaslfvayadifty wu n1A¥guta wiudae PO1-05 MA
i P06-25 Lludu 39 fvua Initial Code dwiSuiave (Theme) vasusazoya

0) da3useavena 7ifl Theme Arwadisnadsdu wlilunssmmemgifoatu viongu
ey TneBanunseuinguszaseide

5) AS¥UIUNITAAIY (Interpret) wagllguasusIgauNg

NAN1SANEIIY

(%
[y [y

faAfeannsoagunaidosudulsslovimutne uasnandnide smuingusasndal
faguszasavafl 1 Wanuumamsdnaiinimaiavesmseniienivainsassa nely
yuruvieniien fmingiusii lnenszuiumsidelddndunsmunuasiinsidoyadsuiun
ANNfiBINsTRsTLTY AnunizAanssuvieafnTeaineassd nandaeiviesiu naemauleunefuns
vioufinanaady tandaanesitazszndsauiunguinisdeasnsnainkuuysaInses
Pluta-Olearnik (2018) &slinudrdayiunisasrsnnuduiusiussozen mslddenarnraieyseam
Tunsfeans waznisusunagslaenadasfuuiunudoaniunmsaiiany sl wuvnanisranad
fmutuazsdosamsailuldldiiusefuufiRnsuasseduulouns suhlugnisaguuuamanis
duaSumanainmsvieafliendaiassduesuriluiamingiivsiiifaideseluil

1) Branding Strategy Yausnndnwaivesgios1ll IiduuvasFouinsvieaioigumy

a319a950 eyuvuluiunITensauguyy uasguyudue) danuwanasiulunuendnuaiyuyy wy

)

DTAnuuw Fuwdazunnss Anunlnddasssuvd lovandyuu uazfanssueasaassauuy

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



90

fausssuguru Tidnvieafisnansmuazuandsuszaunisal nsaisuusussdenisunuaing
ARl ienndimiadu qaiuvesdimiauazyuvuiidAanssuiondionda
a$9a59A MauHUNMTADasMIRMRe AT sEAVBAM adenmsusniananUstaumsaidnvieaien
fetnveadierduliundien enszdulidnvieadisddesmsifumeanvieadie uaziinnisuense
ynanmsviendiel vidensvieailead

v & &

2) Public Relations N15USLBIEUNUSHIUNALATDVUETLNEIVDY NIRN1TUTEAUNUSITU

1Y
Y a

gosnsiugulunisioansnseainveinisvieniien NRmsgiemansvosdwmingriosiil gndalmiu

(%
YY)

uwidwioufleudiossesdildlnannngamne nisdadudumeainlugdmindug fafuamazua
ansnsndlofuuauiifsives sserduiusdndnuaivosiufivurulidu “uwdadoudviondien
yuruadassadlilnaaindlensy” vie “ieossesfosnziieryuruionienaiieassa” 1
aonndesmuleugveiniadzuia sudesudiodundinievieniaensu lunsvinseuduius
AanssuvieaiondeaiuassAessuusgsa M’%@'iamﬁasqmuﬁlﬁ'm%aa

3) Social Media nagnénisyimsnanariunsdedsnuooulay Tuderesmsiimnzay 19y
fifluuardsdvsnamnigalutlagtu Wosmnannsnwnieeu viendugnanimnelfiifian ua
Feldvaiausuusiiaindniuimingiusiiife matmuninuemsditumalulad (Technology
Literacy) Tiuguay ilelfgusuiuimuinsnainvessuteslunuuasioulondnuaivosyuause
nvieaifien aazeaiemnuaulaliinvieaiion niemeniaszeraatiuayusuuszanaiugunsly
dnBwa (Influencer/Youtuber) 1vipaiisayuvuuarswAanssunsviesiisndsaiisassa Tu

[ [ Y =

Wunfamingrivsil dnaueilomnisvieniginuifegieniiaud iesaalatnvisaiedlvinenis

Wumavieaiied uarhamRanssuvisiivndaivasrvessuumusosdEavEnanisdefing

4) Advertising n1slawanfanssudsaivassavossusuiiuiauls saudaandnsiviesiien
vesyuUiazieus nanwalguvy inslavanmaniaviesfisuazUssmdyuvuiilansiu saud
Tavanundweadied uilideusogusy Wensedulidnveadediauaulalunsdvaelyaos
wAndusiensoniisniinandunumania wazidunisnszaeseldnaasugiariuns
vioaLiien

5) Direct Selling M318a5s Uszaunisabieadienainyuwu giinviesien lunaiiasesian
anAfodosiu nudt guruluiuiideds 3 wis fnmseydndituas Tansssugusunuudalusedy

= =

funn dnviefanssuviesenTeassassawenleatunsnensuazionanvalvinsduvesgusulaeg

o 1

Favau agdlsfiny sUvunsdaasunsuglutagiudnaianniasgluseauviediulundnlunig

o a

ALINNUAIUNITVIBLENNTAATA Aty NUITERuauskIIINISduASIUNUMYR LB lTEUe

WAL NYEAIUNTVIYLAZNITAAIAMLAULDY LNBLANTAANUEINITAIUANTIANITASYIBUNEIDE

fagulussiugus

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



91

Tagagu nUssiiueng o Beinve awnsaduasdidusnunimluwmaiodaaiunisnan

o

YDINSNDUNYWTIES9ETTAR I

Branding
strategy #3531
WALAUYUIUDYIY

A59EsIA

Public relations
TN
Uszeduius
_ madguaziontuy

VinufwTeai1eassa iy

Direct Selling
FUAUB LI
wazdndnwalg wuamedadiunisnann

UnNNaIne

’ aeluyuvu 2.9vvsil .

Advertising 11U
Tawan Wasguau

avissliuaz IR
Event fagn
unviouiiz

AN 2 URUAINNTEURLINNNITAUATUNSNAIAYIB NI LA 1NETIA gYiBsil

IUuszasavan 2 Waunalulagivangaud miun1sduasunisnainnisvie e

=]

asassaneluguyuvioniien Auidesiuiuaiwandnainniside iumeluladuvanzan S

A
v Ao

2 5zuu fadulununandnidendutily suseazdendl

aa v ¢ % & Aa o ¢

STUUN 1 Nsiaundedavied wugiinisvieaiienyusy Middeinundednvied aelanseu

v = a

N1sAdUAYY “NI1Y0NTIYUYUATINETIA” VeIRiesITl Fennisiiuveyaidelaeinivesiy

Y

¥
aa o LS

nIzUILNT PAR fumueu ldveagulunisdnvindeiaviad finoosBoanarelul

1) msimuduienvesdeuaznisdiiiuges (Video Content) ilomaisasidon (Hu
nsgAndniaviendisndeainsassagumy i 3 guvu Tufuiideldun suruthuriln Sunonues
g1 gurutulsahuds suneidios wasgumudiuls suneasi wandemneludenduinle a
gafunsuanddiiiudaisfonssuionisndaadrsassalugusu warliyuuiunumndnlunis
thiauoessTINTR AATTIakezaivsLvL Maduwatuia seensutiauenEnSusiay

vizoduAvaNty dnsusunisailiuieses (Story-telling) dnauenanlugnuenseanisielu

[

NUILl Ae “NsvieuienTaasieassa” vesauiunguyuadminen1sidy Tuwsasyuyull

Journal

International
Thai Tourism dn 21 adun 1 uns1AU - DNUYU 2568



92

Aanssudeaisassanfagainvieuiien uaranudulewioniivissnnidiosasy Wuw (Slow Life)
AeUIINGFRENS
ilevgvivsnid (udoauyid Slow Life idemludeiiovssyidunius msduigdiafiaau

1550998 (P 09)

pemlninaueNINTIUNaT NaTIAYeITNYY (FYYIulilnYeuyduda I yuT ALY
T aiuaveuiaeuiielnaguTuiNeIved iy AaIn) AaIngIdy ingizituan

ilsvoudesarie (P 15)

[

Fan1sunauenanssvios e ndeaieassaves 3 guwy awnsauauilunnssladad

M99 2 AANssuviodNenTaasNasIAvesyuvlununIdy

YUBY NINTTUNTNDUNYINVIFT9ETIA

1. guyutwiln SUAeMUeIMEN | - SITUNITUANS wazsamnslumasifuthufuremas uwwas uas
nauYuYY asfaansazaulvesng 9 vaanguensny
AauImussauiiuaugusuuviin

- Aenssusauvhenmsingsiosdu wasvmudsulng suamnulve
Hun wneveu WYUAILIA UNUAND

- fjua“]’ﬂﬁmuiawqmu PIADNWATETTUYIR @IUNBLNYS

- lauawdyuu (Fosvesaramii)

2. ﬁqmuﬁwuiﬁﬁ'n,l,%n Lnalilad - AUy wiasAnmnsidesaniunsyds uazUaiusatuie
- YWAINTINYNe NS LLa%il’JlJ%ﬁJ@’]W]imﬂLMHUa’]LLi(ﬂﬁ%u%E]GUEN
YUYU gun Yausauandeu unuadaiuse nesdulaiuse

Frn3euUause LLasﬁww%ﬂshm

a

- Tswawdyuyu I0PInTuNazn

3. guwutuls dunedsi - wRenssuvgtuvedhaniafa wwansansvedn Beufifediu
AURLALVIAABINBRN maamuﬁaﬂ%@ﬁﬂiwaanﬂ%ﬁ@ué OTOP

- Lé’umqi’ju%’mmuiawmu Anw1sssued @umeiulddng uas
mmﬁaﬁqmu

- SWANHLaENARRINTINTBLEY UAXAIUNTAASITUYIR ity

Tlusa maammnuﬁmmmmmu

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



93

2) Frungutihmneflanandede waisenng dnvieaderiumaruiesiendilvg e
Iy $evaz 90 fuAdouazguruiaduiamundodunwilne el dwmfundunmsaaeinvieaden
ssUszmeBy 4 U ndusniuuardiu fnumatuniuiuouies lsandunduiidauala
e fogravy aulasueims nansfsiviosiu wazdmeanasuilegiiy dsUsingfiogisuanis

AuNwnifgll

unvieuileavian q Maunienveaigutiurrlneg desmduinuladie dww iy ¥7193y
aulalanizinTudamse Fuartudiovesey umides meuayulnsiudeuazidontevenu

Tupainviesdu (P02)

audlvgiiiuntuenlneg untupseunss imsveglulnavmngunns invieuiiewswi
wuandes Aaulaaniy vy v Yunguunilsiigasouvuriounaonvuuas e

HARAmuIIRMea1IATI NTUTeYeveYiesl (POS)

3) dutmunosndsznoudu 9 Tumstiaue waideusing dliveyanaeviufinnuiunseiuin
msiauswawisaisdlndidssiuguruioniieadidfansameaiisraiassase lédun nan
Yurue WTIeduwithazunnds duavonfisaeduiituiovesimingiiusiil naingmibu
napnILIIIALNYRINTYasYTLiiunaula uardsdhdy msdinsinauoveyafadeyuruiiazan
e ethveafieafisusunaraulaunifisnguey wwussausnuindesuvuldlnenss Tiiusng
Tude

nesnUsznounalumsufiinisiutuseniniuide wesdliveyaiiisives Iinudendudn
el il https://www.youtube.com/watch?v=gEKAYWiYmtw

Tagdsndsnan asszanduiusluszuu Youtube wastiulsdvesuvninedesudsiavesiinanuide

U5 nmLazAeSUnefaiiagal

MSIANSAUNUNTINUSSSNIRRTWIOVRL

Wounsaury BonhmssdmeiarnesF Suooiund

Aa o LS

AW 3 fhegenduiaviey ieUssduiusiesneiyuuaseasIneiusll

WASINNT: UNINE1aEmAlLlagSITUIAANTLUAS, AERAUAENS (2567).

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



94

seuuil 2 st szuuuwanvesuIvled dvsunisduaiunimainnisvieniioanda
aduassamelummuioniion melddeunamioduiules httpsy/Avww creativetourism-uthai.com
dusunisasisunannasuivled wanwwanisasadulsdnueiudesnisvediidladiu
Ao feswanBeni
1) veyannniasy Mmassiiievestumondien Sveiausuurlunisdnih unanosu
dulasfagumaldun nstiauelnglyveyaniwilnedundn sedumslanm sruudanalane wae
nauimneduinvieaiiernilne lusuanausuurlsiinsdavinduniwdu 9 wu mwndu way
Ju lesannguiinvieuieadanan Wunguiewziisinruaulalunandsivesdmingsiesiil o1
#3usmeNg e uagdlneainads Tusuiden nenasglvivelausuuzisafuniaduia
seazidunanuiLazuvaioniivrdu q fuenmilonin mavieadivyuvuaiiassn dadudumaed
Foulosonyury 1wy gaiduresiidinduun Aidusvdnuaiamevosnugieluguuiniasunnts
paAuTL AenIuAuATisyanvesimingivsd
2) YoyaINguIY HanFIdenudn anudasnsvesguruludtunsdariiulediie
weunsfednieaiion Idiudenifeiudndnuaivosuauilanau venfidaundsiuaiidayum
wazswasidoaiadoreringuyu lidnousafiwuneuivleduasdosnaiumaniiien
annsnfnderuuldlnenssuazazan uenani desnsiiaueluiifives FaTIawaifies dunis
visaionnelugey JausssunazUssmdyuvy wazgiitiyanvnathusing 4 vesyusy o1vnsviesdu
Yy nAndusivionflefiiuresursy swdademaeandeslviiausfnmyusuiivsznauly
sy anuiliinslunsvosrulunsessuideusutineaiin Wewnasuiing defina azdy

YoanlunmsUssduiusisnnanvalvesyuay AssIngiiegrnsneuluudunwalil

AoamshninauenunuYesyuv YuYuANINTsUYeugINYou e WY INITIUERY 19U
Faf1e sy TidnsemnInrin Ussinalvuyy saun1eIm)sosduuas yuuguTy uas

VIUOINITTIMAUVYNYY (POI)

Aeamslvilsgazidemneanumsandevuviulaenss eralaivesinsingevegiiyuyuuasAu
luyadludules unuiiveuiies uasvenienssulugusundezlsthe ieliinvouneauly

DLINUNTIE (P17)

ywvullomsilaawuvaigeen arunsalaveyaadlvluduled ifoveniargddayarems

viesduyuvy hlidnvieadieaauleeeinunaeiieInisuasnue M siesdunvyNTy (P22)

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



95

3) Y AIINNIALONTURALTNIYINIT @FUNAAINLIALT TTTeAITTavinunaniesy
Aulednnnaudeld endleninlane Sdenmidaaunasfmelaliianisviosdie) wagsadnis
IuAINTIUNMVNTENTIESETIAvRIgUsUBIEsuasnUszaunsalitinvioanien gviesnfilu

I 1

dessewionfiniifinguiinvienfismainuats vanguisgu nquauisvhauindou nauasaun
Fofunisldveyaluunanilosuiuled asinausuarsivsam yadaduaniuiveniesluiios
g5l udsduaniiiaula Wewsnszdueuaulaliinvondietlulyane nszarmeldnis
\ATEEAINIUNTYDNA 87 uazYDlauBLuEd d1AAe Wunisdlausialve s as YUYy
Uszanduitudinaniasudseindllundazyaanat Welidnveuiienazmnlunisnaunuiienis
WAiunsvieaniien

MNvoyaATUNAIY uazvaiauauurding fiudde Tivinslnsedt uanieuiFes ugavoys

wwanwesuIUled Asazuansesielull

A13197 3 uansynveyakarIvazdunluLnanlosuIuled

vvevdnlussuuiiuled Meandeadoniodusiumarouiisrsiassalugumy
Page 1 Msvioaiiendeadeassa | - '3’1&1a::LgammwﬁwmqmﬁﬂmLﬁaﬁwi’mqﬁaﬁwﬁ
wazdaningyiesiil - myvieadindeadrsassatuningu
Page 2 szyaaﬂamiviauﬁml,%d - ﬁ’]Lﬁua%@uﬂaﬁ;ﬂLiﬂ'uleENmSV]'ENLﬁEJ’JL‘Qﬂﬁﬁ%}’]dai‘iﬁ(
a519as3n UEGATTRIN oY - mﬁ‘vimLﬁﬁl’ﬂ%da%ﬂqaﬁﬁmﬂuqmu 3 YUY

guutulssuds uagguauinls | - Aanssunsviesiiendeadnassaiiasieusndnval fausssuguvy

- uauyudithaula
- Gdyaaﬂamiamiaﬂ;mu
Page 3 AAATLYY - LLam‘ZTE];J“aLLMa'Wl'ENLﬁEJ’J‘UiSLﬂVl “Pnannuu” wavuaiouiiendud
aula LLazLLNuﬁL%amImﬁ’m;muVimL‘1'71'mL%na%ﬁaaiﬁﬁﬁu’amwma
Page 4 v niilosgiie - LLamiwasLﬁ&lmaamﬂﬁu%amawmu ey INdaningivsnil
Page 5 Gdyaaﬂaamia - LLamﬂzTa;gaamiaﬁu%’slLﬁasuasduayjaﬁmﬁumuiﬁaﬁuLﬁ:u

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



96

FuTHRdIIRVOT 105 A

Uthai ?ﬁqg’n‘

winmechuy  saw@iluadnn | saafunashn |l

risotRBoguButuas

a4 fhegnaiuled Indelaefiideifoyssundurius
wndsdiun: smnanendomaluladnuaanszuns, anzAaumans, avivinsviesien (2566)
NUBWA: NUlAe7IsAde 90 https://www.creativetourism-uthai.com

#3U NNHANERIY Fauumanisnaa wazszuumeluladn 2 svuu (sruuedudeiaviad
uazszuuunanesuuled) finani fuidedwounandndindn undifevasitdrdn Tiun gu
uazAAsUIaTiAEes ileludulsslovdluduumenstmuauleonis viensuwunsmanns
vieuflondsaduasavesimingiivsrdl uenaniadudowmealuladfenan sjadlumsussanduriug
yuvuieadien uazdmingiivs il ilenszdusentinviesiioafiaula lumsnifien uazswianssy
M9VDUTEUTIATIATIAVOIYLVY FUILAINANTEVUNIN TR LATIFAIVDIYLTY LazIILTAIL

AunMTInvesnuluguulingdy

N152AUsIEHANSIAY

nseAUTENaITy nuaiTenuTaguizasn ﬁﬁf&’ammmaqﬂsﬁuaaﬁﬂswwaié’lﬂu
2 Yswidiumdn dell

Ussiudl 1 1Aeaduiuimsnisnata Tunadds nseuluimsnismaiaiivszgndlaea IMC
dmdumsieansnisnainasans slafunsdeasnismaaianssuvioniisndeainsassalugumy
ansnineilareiUTeadall wameniseaafiivmnzay dwsunmsveadieadaiaasnves
yuvuludmingsiostdl Ae nsifuadis Branding Iiinvisaii Ba3uUsvaumsalvisniionds
a¥uassn Tdwsnlumsvieaiien uarandinmdnuaifmingivsnil fanulaaiduiivusuvioudien
afuasin dvddgde nislavanyuruisuien Ihiiauefansandeaiiassaiideuleeiy

enanvalyusu anulaamuvesduamnisvieniied wazgiidyyviesdu Fesduaiiifge

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



97

dnvioadiealiaulasnfiossinnnmavieaiisnaduassnluguruosimingivsiiuiniu aaemau
arwsnflossvihaadonsfiienves wiednhmeniavesuey itoassanuhalalunsioas
MsmanAnsvieafisndaaiinassn Mnyuruginvioniisy Faaziiulddn uwanisdearsnismain
aonadosiundnnisvioniisndeaireassn Aatuguamiensiesiisannnininismainiiaiig
seldmamsvieaiion afsraunsallidnvieadien iufanssufifiendnualnsiamsssuves
YuvU (NFUNSYIBATIEY, 2560) WulFsdfuauidevesiandll suiving wazany (2564) Anw1ide
Fos m3damsmaviesilsudsaiiassameuinnsauredin vesdminivgs fssifuddylunis
fimunmsnaansvieaiisyuvuainsassn fyurudoniiausyszaumssiiesnsvienilsndsiie
FuduSesiiyumlanidu ednnsvieaiivndsaiiassn Wnsvieadendaivassmduniodiely
msdeansmsnanalundeuiunseyintiansssuguvuee ey

v

' a v a v a a A = < o a v ' 1 1 a
LYULAEINUITUIRY A LETNVYA (2563) AdUszudAyluanuidenaniin nMsduasy

o

N139a1aluN1IVB NN EIYNYY AIYUTUILADITNITHRU NGRS usivioaied Tagn1sudendneel
W3odnanualNinuveIguTUINTRLINGN T wasianlufanssuvieaiien In1sulsdiuysyaus
nseaavisigImInzay Huddinsdamanianeuieieduasuganiariowies In1simuie,

uyunzoyAaIns welulianuslunuiguyy vsmsdanisld msliuinismansvisaiisagususes

= o w

Seuee Wuszuu lnewnsesdledidguenisuszauanudiialunisvisaiieryuyude n1sdeasy

o

nsnann wunsadawusuaiidugavie asdunfidundadusiguyy wislignaiandt Yseviule

LAENAULNTDYGININIITNNNITHAR

a v Ly [

1aNANNITIATIZIHAIS UL D099 UL wuIenUraulaanwadIde dwdu anresIainuluauive

9

il (Research Gap) fio MIsfsfmuynanng () Tiilnnuduasinuefvmngan mafiunalulad
dielymalulaBindsiadunimaiavieailerifyumy uarfanssumsvieafiendeadsassaluguy

Ussifudl 2 mewaunszuumaluladfvngauiensmaiavioniiendeaisassalugusy
Mnlulssiiunaidve awdiulddn Auddedaumeluladdutugu Weniulunsmnismaiauasy
ﬂizmé’uﬂ’uﬁ‘miﬁauﬁmL%aa%’wassﬂs’tuﬁqmuﬁa 3 ura uazunasvieaiiend eulesannyuuy
finanla Wonszdudnviesiiedliidumaieadion uaznszaneseldvmaasugioniunisvieiio
vosdaiagiiesilaenme Ssnuaideasdiulii dunonufoinisdarhasuumeluladdandn
Aannanusuiietuszaing fudfeuasdfidwlddmidefifisivemimualueuidds ddwdnly
N3EUUNITIATIEN Wazoonuuuauszuumaluladifonsnanasod ukazdsouauisous
fieameadielyussloviads

[

naYesInanlauTaefUeladn nstauwalulagnusuiiedaasunisviesieisnanan dudu

<9

=

A5 UAUNITUSUNTEUIUNITHUINIINITAANN M0 DYuIUIAS UN U AlLladiaN15E0a15104

9

n1snannd Ui ugIuluszausuAy 158usn19a3UUsELAUTOAUIINYUTUNTBU1IET AINTTH

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



98

Vouggusundfy dunvieafiguiunmsussaduiusimaluladuudedinuesulay Mdnaasy

Y

AANA1 A0AAADININNTOUIIUATETAY T2 LAULWYS (2564) 7 LA A N¥ILA 83U UINII

b4

nMamuInvenfisvesUssmalnefieadrayaauiislugafdva definan1sfnuideiisaves
Rty wmsmsiaunmsvieaiinlugaiiviavesussmealne Usznause 4 uumis léun 1) ns
Ufunszuaumsvhanuangsuuddva Tnsmsdnhlasenisvidefanssusing q iloatuayuiansau
FrumsviondieruszuunmsieansuassruuAdvialiunguilag 2) maudndunslivoyarnans
TnensnseduliiAnnsusseduiusvoyavianseiussuumsiomuazsyuuRava 3) vhnisean
vuiuiidedsauesulaflasnsduauuarativayunisdafonssaludeeeulatd Wungudivane 1
aruaenadaafuiansaufioonuuueoulal uay 4) nsfemsuutesnsiivannvians Tnsnadenly
yosmslunsdearsitanuvooulatduareenlavifeviausveyaliunngugnaidinumey dea1n
uansIderia 4 veil sssssiufuausjsenevesiividelunsademaninsniuyue WeusuUsy
NTLUIUNITIANMYBIAULDUN G L UUATA dualuRanssumaeadisndsadrsassa warliyumy
Waueruwnasviasusaulat maamuaﬁfuayﬂ futunaznaigiiises thuandemanalulad
\Rerfuianssumsvieaiiondeaiiassa luussnduiusuense nszdumuaulaliinvieaiionn
Wieamelugay

uenanil Useiiunandnveanalulaite weaessru Wvoagulumsdaniademiala
918 mMavonuuuamlilieumnzanaeny aseunudnairsassa Sidevnvayansudau ven
WifsafuiFessnvesurulasRanssumsvieuiiondsauassanuiwingvesmidde aenndesiu

d aa o

NUITHVDY VU LWUET LazAE (2567) ﬂﬂ‘E}’W’J?\]EJLiaﬂ ﬂ’]i‘WC‘M‘LﬂﬁaﬂﬂVlﬁU‘i%‘U’]ﬂllWUﬁﬂ’ﬁ‘Vl@ﬂL‘VlEJ’J

Tneluedouedinuesulatnsdiiny nduiamAagurugunnadtsassanavnl Smingassnd
Fafimamsideiiauls lWun nmsesnuuumaluladsuuuuiale videdulrinsifinifleyssundiniusnis
viewfieaviosiu msidumseeniuudeUssnduiusiiasioufsmnufnatrsassa anuiuadiy dns
idesiiolans miﬁﬁammﬁmmzauﬁmém fvieadieatihvne e uarlunuidesnand

I A aa o

MsUsziiuanuanelavesinvieafienfiinedenssa uﬁuaﬂuwumﬂmﬂa Ynvieafieafianelann

v

Pganeatuauiioniiaue Mansessnvesguvuliegnasumuiiaula mgausengudmng

'
=Y

sosnsndudrunsUssrduiusiiudossulaviividanguntmine ianausslovigegaonumy
sosaamdudrunislessnusuudedivawssommudidy voiauowugldun nsviaiionedy
mislsdoRdvafioszndiniusifionseadioaliunguru viodreusuguruisitumaluladnisi
do iloliguvuannsadenenauiunyuvuduldlusuian

vossUNaLITouazHAN TN

Tasensideisos “nsdaaiunisnaianisvisafisndairsassadiomalulad wemun

wisugiayuvuludningiestil” dveasUwagnansenusesy Al

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



99

Fruasugia HardnneAdelddmouliunguruuashsnuiiieves iewesunivoya
wagAvnssuMIvieniisdlnensagiinvieniisangudmsnerusemnsdeansnsnainsing q vihls
anunsansduataulakas AL e ufiendiuildedediusy Aviam dewaliarsldan
maviesdsdlugurudindu ansnsnumeluiiuiifiedu sarduaiulifnnismuiouna
wiswgialusziuviodunasiinilndides vonnd walulaBdmisiudanuannsalunisussdy
vosrlunaansvieafieluszezen

udsay msdaasumsviesiiewiumaluladvisensziununndinvesssnvuluyuey
Tnslawzludusslduaslonialunisionuheg e nansaamunevdnislsaumalulad
nuTguruisziuanufimelagaonislumeluladuszuduius lnsnwzdediaueaulay &
ansndanguidmngldlanss dwalidnvioafiordiuvdafunarunveadeyusun
doussmduius uarauladmianssunisvienfisndairsassnnmelugusudisanndu dilugns

1 v

YYIUFIVOINITINNY wazdmanansiauLasygialuszausnguvosuyueguluszuy

a1

AuIueTsH 1Asens3de Tahulunsduasunazeusnugiideygyvieedu 3nnseuiunsiy

a

suuiuladn inistufinespanuiauinusssy Ussmalvisaduwazgilaangusu Tuguwuuianssy

U A

' (%
aa v Y aa o 3

nsvioufisndsaisassnvesiufidsevsauusluguuuuvesdoddvimd duifunisifudnw
psnmuimeiaussadlusUuuuie uenanddannsndoasuazarenenseludainguiinangly
auAnlaegliusEavEnm

Taormudr maduadunsnainnisvieniiondaivassademalulad liifieaudfudnoam
Frunmsnann uigafunalnddglunsnssduassgiagiuan afeauouudauazanudduli
wiswgiaguvuludmingriesitegalugusssy

nsdanauiteuazmatmaiselulvlussiuufdanmsuasssauulaue

fuidelddsmaunaideliunguruia 3 uwis 1dun guaudiuviiln queudiulsaiuds uas
yuyutuag sufonhsnunaisuaiiieres liun veadleauasfmiamta nmaveaiisauds
Usenelng drdnenudmingiivsll wardninnuiaungurudmingiesd edannsoagunmsi
nedelulouselovivslussduufoinsuazsesuulouelamsd

stiuUfiane: Tasamsissldlumaluladiuguduedosdiolumsduiadounsviondien
Faadsassnlussduiiug tnsguruisauwiduiuiidoanmsatnandnanendde Tulsnuluds
msdeasmsnaadetnvieadisavnlveliate dwaliAsmavdsuanduandonsuimsdnns
nsvieaiierlussduufoing Tiun mafmudnenmyaannsluiosiulvianasalamaluladlunis
doansuaruimsdnnisveyavieaiior mafiudszAvinmlumaifanguidmne sufienisadis

n3rUIUNT ST INveIAUlugNYUlUN TR NWUUNRILIAINTTUVIBANENTIAT AT IALAL NAN S U9

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



100

vieufessianAunueuiinouaussarmalavestinviondior Failugnsainenelfuaznisans
siluviesiusgnaduszuy

stivuloune: wamsiidulassnisanunsnasvieuliifudnaninuesnislumaluladfdaly
MaaLLATYgAagIuInEuNSanisndsaisarsalurury Jeanmsnlulydufuuuuids
ulsunglumsdaaiunisvieaiisndsairsassalasyusu (Community-Based Creative Tourism) Tu
MM svenfigszaudmiald Tnslamgluiunsosnuuuuloviifieatuayunisimu
uinnssuniewaluladiugiudmiguruiiousmsdanisvieadisn msdaassauUssanaile
wSuafedaanuaansalunisusiuresgusy sudsnnsaiaaievisssnineningy Lonvy uas
Userndsan osmiuduiedounsimunmaveaiiensgadidu Snsdiamnsauaifuuamads
ulevglunsysanmamaluladifumseafiesluwuiauiasvsituasdinuseduiiufiluouan

29AAfLFNILATY

1) sumsiamaluladfmngandmiunssaianisvieniodlussduguu wanside
Fidiudn mafmumeluladfiaunsanevauonislanuvesueuliiiu lisidusondumelulad
Tugawedurou mnuddesdumaluladiidanumnzantuuiunvosiiuiiuasannsnnenenl
yusudsuiuarlvauldaie el waluladfmnzauddunumddylunisenseduaussnugdu
wielulagvesauluviosdiu lnslomgluiivesnsfauninugiumusiviviumelulad (Technology
Literacy) sanunsasiasanlignisuszgndlalufianssunisiendiondadsassadun vosyuausine
Tuaunan

2) Frunwamansduaiunmanaindmiuianssunsviesiisndaiassavesuny N
DONLUUNAYNENINITNAIAT M zaNd a0 @eTian15na Y sraumanIsman (Marketing Mix)
uarnstszgndlenaisnenimasatlnifinovauemgfinssuinveufisvdoduilneluyafdsa
yrurionasuiafiieivamninmaeniion annsatuunAanenimaefidandusazaonndes
fuvsunamzdunuiuleliinnzandusndnualfind eduaiunisnaianisvieniisredied

Us2ANSAN [HILYAPINNEILNTOLUNTHEYITURALES19AMULNaUTananNSVID L Re L UNUNA

'
=

3) AIUAINUIINIDUDINIALATDVIUAIUNITNOWAYT N1TASINATDUIYAINUTINTDTLINIG

'
o v A

YUY BIANTNIATT LonTU wavantunmsing Wunalnddynduasuliniansysannismalulad

o

funsiRINTeLgtag19ilusEansaIn ANUsmilofnaastIwatuayunInegIns ANU3 waz

PownseaIafinanaty sudutiduddgrenudiialunisturdeuasugianisvisaiienlaeg

YUYUDYEIEY

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568



101

YalduaUULNITIAE

vouauurlumsthuanmsideluly

1) msiaudngn e umalulagussyury ANNANITITENUIN YUBUTTEAUAINIAY
waluladifissduilugu widsnanuanansnlunisussgndlymaluladiiouimsdanians
vieaflenogafisyAnsnm ey auelidinsdalasinisiauvinuedumeluladfimanzaudmsy
YUy lewsumnundeusesiumaiiulavesmsesisndanalladlusunean

2) msduaiuvesmssmieninsaeiveadeyuruluszuveoulal Auaeaiisives
yuyuiianulanunazagiousndnwaiviesdu Jsmsduasumsnainniuvesnisesulaly
yanveNINTy Taiemaianuraarosufinfinduinrieaisaied ilevergnann

3) msveenguiwnetnioufsdluiiuiifuinreadisnemni asfiniswaunde
Uszrndutusmsvieaiisauuuanna Wlesesfumaiulmvesnaininvieadieassninsseime

voisuauuzdmiuN1ITenesaly

AsfiAnuIdenediu wuamensiayeainsitesiu (gum) lulimedunslumalulad

Mvngay Weatiuayunszuiunsuimsianismsvesiiedlagnislunaluladegreiiussansam
14 a
LONE19914D9

nIUNTYiRATen. (2560). pilen suFmsIanIsunaieui Ui NasTA (Creative tourism
destination management). https://www.dot.go.th/storage/3 01 2562/JiIBmnsOzmz
CAgfOM9h83hZ1RoJkUmIPFJASITMG.pdf

AfAos MuAT I wasunmd Leved. (2560). nenumSEY SMART PHUKET tdunisgnisifuiiios
999382, https://www.nectec.or.th/wp-content/uploads/2021/06/Smart-Phuket-
Booklet.pdf

YU WA, 599 auatan, waynn lagua, Ussuams 1ndunnd uasianfat uded (2567).
mstadoRdviaussduiusnaviondioilnsluaienednuseular nadifinu ndu
YemAeyrugusInadsassanavanl. 215895389m 59T i Inendeiusinenssd,
6(3), 62-75. https://s008.tci-thaijo.org/index.php/MSJournal/article/view/3750

USenifunt InsAsiand uasvaeinid Awasnaal (2567). suuuumsdamsvieaiisndeiamsssulag
mslduinmesmuduuitiasunns Swingiiesl. 215msguindian dnumans
14(1), 160-175. https://s005.tci-thaijo.org/index.php/phdssj/article/view/267516

uviivendomaluladsvasnanszuns, AuzAaUmans, auiivinsviesilen. (2566). sy

W'av"éﬁmﬁ%dﬁiiﬂgwuﬂb‘?ﬁ https://www.creativetourism-uthai.com

International
Thai Tourism dn 21 adun 1 unsnAL - TNUIBU 2568



102

uvinendomaluladsvasnanszuns, auzAalmans. (2567, 24 Tquiev). veudiazuy
asnassn o Tamdngnesrd. [Rlelal. https//www.youtube.com/watch?v=
gEKAYWiYmtw

uvInenduanundn. (2566). 1. aaupdnsiauIuinTIIiuieIsadey Sugnssanigidesiouiie
AU, https://sdg.dusit.ac.th/2023/4859/

Sgwa 2aenlsatl. (2565). 8 maluladneulandsvuvunisviaaiieagalual https://www.nia.or.th/s-
Travel-Technologies.

97 1eugn. (2563). nagnsMsANETINNAN dnSunsvieaTleinNe. 2955753 seuAs AL
, 2(4), 51-61. https://he02.tci-thaijo.org/index.php/JMARD/article/view/248052

AT suiiving, T gz, adinn lvseyned ety nunsiuns. (2564). msdn1snis
vieafleneainsassadeuinnssushesidin duawn sSuneriussne Smimings.
sarsvaluladniale, 14(2), 28-38. https://s004.tci-thaijo.org/index.php/journal_sct/
article/view/242367

Y5 WS, (2564). LLmvmmiﬁwmmiﬁaﬂLﬁ&laﬁuaaﬂizwlﬂi‘vmLﬁ@ﬁ%ﬁﬂgaﬁ%ﬁﬂuqﬂaﬁﬁa.
5FITUINNTIULAENI1TIANTS, 6(1), 148-160. https://s003.tci-thaijo.org/index.php/
journalcim/article/view/249382

ASoyen 1INEINE. (2558). gmamnssumsYisaes (Rauvindsd 5). w3917 WILRA

Ui innssuaanmsvieadien. (2564). n1aiu 11 nssuamaluladlmsiluanaimnssuns
Viouiie. https://tatacademy.com/th/articles/article/c037c111-1fee-44b2-9114-
3aee7fdd93a2

drinaudwingyiosnil. (2566). unwimm)I999ingyigs1d (W.A. 2566 — 2570). https://www.
uthaithani.go.th/knowlage/Plan66-70update2568.pdf

e ianTsuuiend. (2564). winnsauieadien fulamanimmanitunasingala’a.
https://www.nia.or.th/traveltechaftercovid

Afren, S. (2024). The role of digital marketing promoting tourism business: A study of use of
the social media in promoting travel. World Journal of Advanced Research and
Reviews, 21(1), 272-287. https://doi.org/10.30574/wjarr.2024.21.1.2668

Pluta-Olearnik, M. (2018). Integrated marketing communication—concepts, practice, new
challenges. Marketing of Scientific and Research Organizations, 28(2), 121-138.

Richards, G. & Raymond, C. (2000). Creative tourism. ATLAS News, 23, 16-20.

International
Thai Tourism dn 21 adun 1 unsnAU - DNUIBU 2568


https://www.nia.or.th/traveltechaftercovid

103

Heritage Foods: The Pillars of Tourism Development

Chanon Sarasuk'
Watchareeya Thammasorn®
Received: 08/08/2024, Revised: 04/11/2024, Accepted: 09/12/2024

Abstract
Heritage foods are essential for the development of tourism, as they enhance cultural
experiences, stimulate economic growth, and encourage sustainability. These foods are deeply
ingrained in the cultural identity of a region, serving as symbols of tradition, history, and values.
They attract travelers who are interested in establishing genuine connections with local
traditions by providing distinctive culinary experiences that are impossible to replicate
elsewhere. By generating opportunities for local producers, restaurants, and food-related
businesses, heritage foods stimulate economic growth in tourism destinations. They assist
destinations in distinguishing themselves in a competitive tourism market, drawing in cultural
travelers and food enthusiasts seeking distinctive experiences. Sustainable practices, such as
the preservation of traditional farming methods and the involvement of communities in the
preservation of culinary heritage for future generations, are also supported by the promotion
of heritage foods in tourism development. Destinations can foster a more profound
understanding of local traditions by emphasizing the significance of heritage foods, which will
also ensure the preservation of their cultural identity and provide tourists with unforgettable

experiences.
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Introduction

Throughout history, food has been a significant indicator of regional and ethnic identity,
in conjunction with religion, language, folklore, and various other defining characteristics of
culture (Timothy & Ron, 2013). The significance of gastronomy as a cultural influence in the
development and preservation of heritage tourism is growing, given its capacity to stimulate
improvements in the overall tourist experience (van Westering, 1999). As the 'new tourist' seeks
to gain an understanding of other cultures, the pursuit of an individualistic way of life is
transforming the tourism industry (Francis-Lindsay, 2009). Dining out during a vacation
frequently constitutes a “consumption” of the local culture, analogous to the experience one
has when Vvisiting museums and historical sites (Scarpato, 2003). This comprehension of
gastronomy as a product of tourism is vital, as it establishes a structure for how traditional
foods can function as foundations of tourism growth (Bessiere, 2013).

This day, tourists can actively participate in regular agricultural activities by visiting local
producers or farms. Consuming the food products produced on-site contributes to the
economic prosperity of these local enterprises ( Elss, Buono, & Treu, 2020). Active participation
in the local culture of the destination region is an essential tenet in the establishment and
growth of sustainable tourism (Roberts & Tribe, 2008). As food is intricately linked to regional
and ethnic differentiation, the promotion of heritage cuisines and traditional foodways may
additionally facilitate the formation of social identities (Timothy & Ron, 2013). Local traditional
foods have the potential to facilitate intercultural interaction, enabling local communities to
benefit from the increasing demand for genuine tourism experiences. Since place and
surroundings are inextricably linked, the ambiance and setting enhance the overall eating
experience (Bessiere, 2013; Lo, Chin, & Law, 2019; Mi, Qingwen, Hui, Zheng, Lu, & Fei, 2014; van
Westering, 1999).

Gastronomy tourism is a growing niche with a large economic impact for destinations.
Only those tourists who have a high interest in local gastronomy, e.g., “experiencers,”
appreciate local food more and provide a larger share of the economic value of local
gastronomy ( Mora, Solano-Sanchez, Lopez-Guzman, & Moral-Cuadra, 2021). They want to
experience the local food, culture, and traditions, which motivate tourists. Segmented in
gastronomy-related approaches, they are survivors, enjoyers, and experiencers (Nicoletti,
Medina-Viruel, Di-Clemente, & Fruet-Cardozo, 2019). Moreover, reasons are social and

environmental sustainability, which affects the regularity of the culinary experiences
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(Testa, Galati, Schifani, Di Trapani, & Migliore, 2019). It is the most experiential one, involving
all of the senses, especially taste. Covering spectatorial (food programs), experiential (wine
tours), and participatory (cooking classes) participation (Dixit & Prayag, 2022). Local food; flash
of the sensory; reactant tourists of local food; sensory performance; tourists’ satisfaction; but
also tourists’ loyalty to destination (Mora et al., 2021). There are a number of countries and
regions famous for their food tourism activities. For example, Greece: The regional gastronomy
of Greece is highlishted as a significant attraction for tourists seeking unique culinary
experiences (Pavlidis & Markantonatou, 2020). Pakistan: Northern areas of Pakistan are emerging
as popular destinations for gastronomic tourism, with local foods significantly influencing
tourist satisfaction and loyalty (Ullah et al., 2022). Taiwan and Catalonia: Both regions have
distinct gastronomic cultures that attract tourists, with high satisfaction levels reported in
online travel reviews ( Lin, Marine-Roig, & Llonch-Molina, 2022). Peru: Lima is recognized as a
leading gastronomic destination, attracting tourists with its unique culinary offerings (Pérez
Galvez, Lopez-Guzman, Buiza, & Medina-Viruel, 2017). Italy: Cities like Trapani are noted for
their culinary tourism, with tourists showing high appreciation for local food (Nicoletti et al.,
2019).

Heritage food can also be used as a soft power and cultural influence tool, attracting
tourists and building a strong sense of community. In Vojvodina, Serbia, ethnic groups' diverse
cuisine has become a tourism staple, emphasizing the importance of preserving and promoting
authentic culinary traditions (Kalenjuk Pivarski, Grubor, et al., 2023). The "food heritagization"
process promotes economic and social well-being through local governance and active
community engagement, thereby ensuring the long-term viability of rural tourism ( Guan, Gao,
& Zhang, 2019). Regions such as Latvia, Romania, and Italy demonstrate the importance of
gastronomic heritage in sustainable tourism. Initiatives to promote local producers and digital
food resources demonstrate how heritage food can boost tourism and strengthen rural
economies (Rivza, Foris, Foris, Privitera, Uljanova, & Rivza, 2022).

Each year, natural and cultural heritage attract millions of tourists from around the
world (Hugo, 2020). If promoted effectively, heritage foods have the potential to encourage
travel and tourism (Cafiero, Palladino, Marciano, & Romeo, 2020). In many cases, culinary
tourists are interested in experiencing both local and international cuisine that is representative
of the destination's culture (Turker & Sutzer, 2022). They desire for consumption food that

promotes and communicates community values. Hence, heritage cuisine has the potential to
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function as an environmentally conscious tourist resource, promoting progress at the local
level and benefiting gastronomic locales that have not been conventionally designated as
food destinations for tourists (Batat, 2020). The epitome was discovered in the Greek locales
that were universally acclaimed for their cuisine (Pavlidis & Markantonatou, 2020). Their varied
traditional dishes, which are prepared using unprocessed ingredients or traditional natural
processes, are both a tangible manifestation of the cultural heritage and an evocative reflection

of the way of life and history of each region.

Understanding Heritage Foods

Heritage Foods Explanation

Many literatures have put forth several criteria for heritage foods, which can be
categorized into genetics, history, taste and culinary attributes, culture, tradition and labor, and
regionalism (Della Spina, 2020). The most commonly shared criteria among the researches are
the origins and region-specific characteristics. Furthermore, food products can be categorized
as heritage food in various countries based on specific criteria, such as being traditional, locally
originated, historically linked to the country, or associated with cultural origins (Bytyci et al,,
2024). Table 1 presents the definition of heritage foods and provides explanations from a

tourism perspective, drawing on various studies.

Table 1 Heritage food explanations and tourism perspectives from various studies

Summarized Explanation and Sources

Heritage foods are culinary traditions and traditional dishes that function as tourist cultural
attractions. These traditional dishes exemplify the nation's abundant gastronomic legacy,
which reflects its historical and culturally diverse background ( Omar, Karim, Bakar, & Omar,

2015).

Heritage foods are an essential component of the local diet and are prepared according to
traditional methods under natural conditions, using staple ingredients. Moreover, heritage
food preparations must be untouched by outside influences and present a

conglomeration of distinct flavors that appeal to visitors (Tanwar, Tanwar, Tanwar, Kumar,

& Goyal, 2018)
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Summarized Explanation and Sources

Heritage foods are traditional foods with cultural significance that evoke nostalgia and
authenticity. Made from local, traditional, and organic raw materials, these foods reflect
the region's cultural and culinary traditions. They serve as symbols of cultural identity,
connecting to the past and emphasizing quality and authenticity through traditional
craftsmanship. The designation of some heritage foods as intangible cultural heritage

underscores their crucial role in the preservation of local traditions (Guan et al., 2019).

Heritage food is defined by the Saudi Commission for Tourism and National Heritage as
"Food associated with the traditions and customs of each region in accordance with their
unique heritage." These customs have persisted for generations and may differ in
accordance with the local vegetation, climate, and the characteristics of life in each area.
This definition underscores the correlation between food and region-specific customs and
traditions, placing particular emphasis on the intergenerational transmission of practices
and the impact of environmental elements on culinary customs ( Almansouri, Verkerk,

Fogliano, & Luning, 2021).

Heritage foods refer to traditional foods and culinary practices with cultural and historical
significance in a specific region or community. They include physical elements like local
ingredients and recipes, as well as intangible aspects like rituals and beliefs. Heritage foods
from a tourism perspective could showcase a destination's culinary heritage, provide
authentic experiences, preserve traditional practices, support local producers, and

promote sustainable food systems ( Zocchi, Fontefrancesco, Corvo, & Pieroni, 2021).

Heritage foods are traditional foods that are part of a region's cultural heritage and identity.
These foods are deeply intertwined with a community or society's history, traditions, and
practices. Heritage foods encompass not only the ingredients and recipes but also the
generation-to-generation methods of production, processing, and consumption. People
most often describe heritage foods as traditional foods that carry cultural significance and

connect to a region's identity (Britwum & Demont, 2022).

Heritage food refers to typical foods, recipes, and culinary traditions that have been
passed down through generations as part of a culture's intangible heritage. These foods

attract tourists by showcasing the unique flavors and culinary traditions of a specific region

or community. Authentic culinary experiences that offer visitors a taste of local culture
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Summarized Explanation and Sources

and history often highlight heritage foods (Quintero-Angel, Mendoza-Salazar, & Martinez-
Giron, 2022).

Heritage food refers to food products produced and consumed within a specific geographic
area, focusing on sustainability, supporting local farmers, preserving culinary traditions, and

enhancing rural economic development (Stein & Santini, 2022).

Heritage food is a part of cultural tourism experiences; tourists promote and showcase
traditional culinary practices, recipes, and food-related intangible cultural heritage.
Moreover, heritage foods are an important key to attracting visitors to destinations by
offering authentic culinary experiences that reflect the local culture and traditions. In
addition to their taste, people appreciate these foods for their cultural significance and the

stories they tell about a community's heritage (Zheng, 2023).

Heritage foods are traditional dishes that are well-known among foreigners and are
considered intangible cultural heritage. These foods are significant not only because they
are common in everyday life, but also because they represent popular local cuisine

around the world (Jhearmaneechotechai, 2024).

Defining Heritage Foods

Across definitions, heritage foods embody concepts of tradition, identity, and place-
based significance. Tradition links the past and present through enduring culinary practices,
while identity connects communities through taste and experience. These foods inherently
reflect their regions, appealing to tourists and reinforcing the bond between place and cuisine.

Heritage foods are an integral part of cultural tourism, incorporating historical,
traditional, and local uniqueness. These foods are not just recipes; they are cultural practices
based on passed-on culinary knowledge that bind generations, creating a sense of belonging,
preserving identities, and connecting communities.

Heritage foods hold significance due to their cultural relevance. They reflect cooking
and consumption practices handed down through generations, embodying the values and
histories of their regions of origin. Often prepared traditionally, these foods are seen as
authentic, attracting tourists seeking genuine local experiences. Their authenticity sets them

apart from mass-produced alternatives, offering a unique sense of place.
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Sustainability is another defining feature. Heritage foods frequently use locally sourced
ingredients, promoting environmental goals by reducing food miles and supporting local
ecosystems. As a result, they align well with sustainable tourism goals, fostering practices that
benefit both the environment and local economies.

This study explores how heritage foods contribute to tourism development by
examining their role as cultural assets that drive tourism and economic growth. It investigates
heritage foods as a form of “soft power,” where local cuisine becomes a tool of cultural
influence. Additionally, the study highlishts how heritage foods enhance experiential tourism,
allowing tourists to participate in cooking classes, tastings, and cultural storytelling, fostering
deeper connections with the destination.

In conclusion. Heritage foods from a tourism perspective refer to the culinary traditions
and traditional dishes that are integral parts of the local diet and act as cultural attractions for
tourists. The products are produced using locally sourced, traditional, and organic ingredients,
which embody the cultural and gastronomic heritage of the region. These kinds of foods are
recognized as intangible cultural heritage, as they serve to safeguard local customs and
encourage the development of sustainable food systems. Heritage foods must have a strong
connection to a community's history, traditions, and practices. Additionally, they will play a
role in cultural tourism as they attract visitors by highlighting distinct flavors and culinary

traditions.

Heritage Food Tourism Development and Sustainability

Traditional cuisines not only enhance the cultural richness of local destinations but
also serve as a valuable asset for attracting tourists, stimulating economic growth, and
promoting sustainable practices in the tourism industry. In several ways, traditional cuisines
could play a significant role in the development and sustainability of tourism in local
destinations.

Cultural Identity

Zocchi et al. (2021) stated that by recognizing and safeguarding food heritage,
communities can maintain their cultural identity and strengthen social cohesion. This
preservation of cultural values and traditions can help foster a sense of belonging and
continuity within communities. Frequently, traditional cuisines are considered a core part of a

country's identity. They represent the heritage and knowledge of a particular region,
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contributing to the preservation of cultural traditions. By showcasing traditional dishes, local
destinations can differentiate themselves and attract tourists seeking authentic cultural
experiences.

Tourism Attractions

Gastronomic tourism is gaining popularity due to its cultural experience, economic
development, destination differentiation, marketing strategy, and cross-cultural awareness. It
offers tourists a deeper, authentic travel experience, stimulates economic growth, and
showcases diverse culinary traditions (Brokaj, 2014). Organizations like the Canadian Tourism
Commission are promoting culinary tourism initiatives to enhance destination image and attract
more tourists (Su & Horng, 2012). Fox (2007), also discussed the reinvention of the gastronomic
identity of Croatian tourist destinations, focusing on local gastronomic heritage rather than
international cuisine. This approach aimed to showcase the unique culinary traditions of
Croatia, which could contribute to promoting cultural diversity and harmony among different
racial groups visiting the destination. An additional culinary tourism endeavor that has
effectively fostered economic development and racial harmony is situated in another
continent. Rand, Heath, and Alberts (2003) proposed effective marketing strategies for food
tourism as well as indicators that could guide future development. This research demonstrated
the potential for culinary tourism to promote economic development in South Africa and
simultaneously honor the nation's diverse culinary heritage, thereby potentially fostering unity
among its multicultural population. Since local food is a key component of food tourism
attractions. Destinations that offer unique culinary experiences attract tourists, offering them
an opportunity to immerse themselves in the local culture. Traditional cuisines can serve as a
gateway for tourists to explore and understand the heritage of a rural area.

Economic Development

Traditional cuisines can also help local destinations' economies. As described by Stein
and Santini (2022), local food systems and short supply chains contribute to economic
development by enhancing agricultural practices and providing value-added opportunities for
producers. These systems can increase local financial flows and synergies with the tourism
sector, contributing to international trade. However, challenges such as limited consumer
demand and limited economies of scale may arise. Consequently, promoting local food

products and culinary traditions, local communities can create opportunities for local
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producers and businesses, leading to job creation and income generation (Mason & Paggiaro,
2009).

Sustainability

Promoting traditional cuisines in tourism could promote sustainable practices in local
areas. Destinations can preserve biodiversity, promote sustainable agriculture, and reduce the
environmental impact of food production by embracing regional agriculture and traditional
cooking methods (Kalenjuk Pivarski, Teki¢, et al., 2023). This research provides the prime
example. Guan et al. (2019) study emphasizes the significance of promoting sustainable tourism
practices, with a specific focus on Yuanjia Village, China. Tourism contributes to the
preservation of cultural heritage, local development, sustainable agriculture, and the reduction
of food waste through the exhibition of traditional cuisines. The village's adherence to
traditional food production methods further enhances the resilience of the community.
Tourism in Yuanjia Village engages in the promotion of regional cuisines and the assistance of
domestic food producers, thereby fostering community empowerment, income gap
management, and the long-term viability of rural tourist destinations. This strategy promotes
the resilience and economic sustainability of the local community. Another successful
example is the Slow Food movement, which began in Italy and has since spread to many
countries around the world (Slow Food USA, 2024). Slow Food's mission is to preserve
traditional food cultures, support small-scale producers, and promote sustainable food
systems. Slow Food's network of local chapters has helped to develop a few heritage food
tourism initiatives, connecting tourists with artisanal producers, traditional recipes, and the
stories that underpin local culinary traditions. Slow Food has shown that heritage food tourism
can serve as a catalyst for sustainable development by emphasizing the importance of cultural

preservation, environmental sustainability, and community empowerment.

Challenges in Heritage Food Tourism

Commodification

An important concern revolves around the possibility of cultural traditions being turned
into commodities and losing their authenticity (Reynolds, 1993). As described by Moosa (2016),
the concept of authenticity significantly influenced the overall tourist experiences and played
a crucial role in attracting repeat business for the destination. Commodification, however, arises

because of the need to make the experiences authentic to present them to tourists, as these
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events cannot be presented in their original form or nature. Thus, presenting heritage foods
exclusively as consumer products in the tourism industry can potentially oversimplify or distort
their cultural significance (Timothy & Ron, 2013). This can lead to the distortion of local
identities and the marginalization of traditional producers and communities, as found in this
study (Long, 2018). To reduce these risks, it is essential to engage local stakeholders in the
creation and administration of heritage food tourism projects, gsuaranteeing fair distribution of
benefits and adherence to cultural sensitivities. Timothy and Ron (2013) proposed several
strategies to ensure the authenticity of heritage cuisines in tourism. Thorough documentation
and research into traditional recipes, ingredients, and cooking techniques are required. Chefs,
cooks, and food vendors receive training and education that emphasizes the importance of
preserving authentic culinary practices, while regulation and certification programs set
authenticity criteria. Community engagement, such as culinary events and sustainable practices
that benefit local farmers, enhances authenticity. Partarakis et al. (2021) stated that
collaboration with culinary historians and heritage experts ensures accuracy, while continuous
evaluation and adaptation enable thoughtful adjustments to market demands without
jeopardizing traditional culinary heritage. These strategies help to preserve and celebrate
authentic heritage cuisines in the tourism industry.

Environmental Sustainability

Sustainability of the environment is an additional crucial issue. Muangasame and Park
(2019) provided a detailed explanation of this struggle in their article. This article explained
that the uncontrolled expansion of heritage food tourism can have a significant impact on
regional food systems and natural resources. As the popularity of food tourism grows, there is
a risk of overexploitation of local ingredients, disruption of traditional farming practices, and
strain on the environment. This can result in environmental degradation, loss of biodiversity,
and depletion of natural resources. Furthermore, the increased demand for authentic local
cuisine in heritage food tourism may encourage unsustainable agricultural practices, such as
excessive pesticide use or monocropping, to meet tourist demands. This can have a negative
impact on soil health, water quality, and overall ecosystem resilience (Sun et al., 2011). To
address these challenges, destinations must implement sustainable practices in heritage food
tourism. This includes encouraging responsible ingredient sourcing, assisting local farmers and
producers, implementing waste reduction strategies, and raising awareness about the

significance of preserving regional food systems and natural resources for future generations.
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Destinations can ensure the long-term viability of their culinary heritage by balancing heritage
food tourism promotion with sustainable practices that protect the environment and support
local communities.

Social and economic disparities

Another issue is that heritage food tourism has the potential to worsen social and
economic disparities within local communities (Bessiere, 2013). If the tourism industry neglects
to consider the varied requirements and viewpoints of marginalized groups, such as small-
scale farmers, women, or indigenous communities, the advantages of heritage food tourism
may be unevenly distributed, favoring those who possess more resources and influence (Long,
2018). The study by Giliberto Labadi (2023) found that the COVID-19 pandemic has significantly
impacted tourism and heritage in Sub-Saharan Africa, leading to economic decline, closure of
heritage sites, loss of livelihoods, unequal distribution of economic benefits, power
asymmetries, and social, economic, and political challenges. Marginalized groups, such as
women and youth, have been further disadvantaged. As a result, sustainable and inclusive
strategies are critical for these sectors' recovery and long-term resilience to the unexpected.

Negative Impact

Nonetheless, despite its benefits, heritage tourism can have a negative impact on host
communities, including restrictions on local community participation and access to land, loss
of livelihood, community relocation or fragmentation, increased outmigration, increases in
crime rates, and erosion of cultural values (Vaz de Freitas & Koskowski, 2021). The study by
Wang, Sun, Gu, Wu, & Yao (2022) shows the negative impacts of tourism interventions on
Huzhou Digang Food Street in China. Several negative impacts have resulted from the tourism
intervention, such as inconsistent decorative styles that undermine the authenticity of the site,
the loss of community functionality due to the conversion of traditional houses into
commercial spaces, and a limited understanding and awareness among residents about the
broader objectives of heritage protection. Additionally, tourism demands drive unreasonable
reconstruction, which puts pressure on the protection of ancient houses and could lead to
the loss of local folk culture and heritage values. Furthermore, the residents' spatial
transformation and displacement disrupt the community's traditional layout, social fabric, and
cultural continuity.

Numerous challenges in the food tourism industry require collaboration across different

sectors to manage effectively and mitigate negative impacts. Successful collaboration in
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tourism disaster management necessitates consistent communication and trust, a principle
that also applies to food tourism (Jiang & Ritchie, 2017). Furthermore, building social capital
through joint marketing schemes, localized distribution channels, and enhanced policy
engagement can help overcome constraints and conflicting ambitions in food tourism (Everett
& Slocum, 2013). Key behavioral factors such as joint efforts, sharing activities, trust, and
commitment are critical for effective collaboration in sustainable agri-food supply chains,
which is also important (Dania, Xing, & Amer, 2018).

Roles of Government and Private Sector

Government policies and initiatives are essential for creating a supportive environment
for food tourism, that involve the promotion of local food production, rural development, and
sustainable practices (Everett & Slocum, 2013; Slocum & Everett, 2010). Public-private
partnerships are essential, as collaborative efforts enhance localized distribution channels,
foster improved policy engagement, and facilitate the integration of ICT services, thereby
increasing the efficiency and sustainability of food supply chains (Everett & Slocum, 2013; Singh,
Luthra, Mangla, & Uniyal, 2019). Partnerships contribute to sustainability objectives, particularly
through initiatives that aim to reduce food waste, including zero-waste restaurants and

sustainability business awards (Delgado, Rodriguez, & Staszewska, 2023).

Case Studies: Diverse Approaches to Heritage Food Tourism

China: Yuanjia Village

Yuanjia Village in West China's Shaanxi Province, is an infographic good example of food
heritagization and its impact on rural tourism (Guan et al., 2019). The village relies on local,
traditional, and organic raw materials in preparing food that depicts the culture and heritage
associated with the Guanzhong area. This approach caters to the nostalgia of city visitors for a
rural past while helping to provide a contribution toward economic and social sustainability
for the village. A system of bottom-up regulation and leadership by local elites secures the
preservation of traditional foods while, at the same time, promoting it. It achieves the effect

of industry convergence due to cooperatives and peasant schools, solving social problems.
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France: Rural Regions

In France, the process of 'heritagisation' of food is explored through case studies in
three rural regions (Bessiere, 2013). This process involves the construction and mobilization of
gastronomic heritage as a resource for rural tourism promotion and regional development. The
study emphasizes the importance of local ownership in transforming heritage into professional
opportunities, highlighting the social and cultural dynamics at play

Serbia: Vojvodina Region

The Vojvodina region in Serbia, inhabited by over 30 ethnic minorities, integrates its rich
cultural heritage into its gastronomy (Kalenjuk Pivarski, Grubor, et al.,, 2023). This region's
hospitality industry plays a pivotal role in preserving and promoting gastronomic heritage, with
dishes like goulash and river fish being central to the local cuisine. The study underscores the
significance of sustainable consumption and production, aligning with the UN's sustainable
development goals, and suggests steps to enhance the visibility of gastronomic heritage as a
tourist attraction

Italy: Marche Region

The “Marche Food and Wine Memories” project in Italy's Marche region exemplifies
how intangible cultural heritage (ICH) can promote sustainable tourism in rural areas (Cerquetti,
Ferrara, Romagnoli, & Vagnarelli, 2022). This initiative brings together local communities and
businesses to preserve rural heritage while contributing to economic, social, cultural, and
environmental sustainability. The project illustrates the need for enhanced networking,

marketing, and management skills to realize its potential.

Conclusion and Recommendations

Heritagization of food can be a catalyst for sustainable tourism and regional
development. The research by Bessiére (2013) examines how the “heritagization” process of
food aids tourism and regional development, particularly in rural areas. Bessiére (2013) argues
that food heritage fosters tourism by creating a unique cultural identity that resonates with
both locals and visitors. The expression of this identity through culinary traditions and local
products serves as a crucial resource for regional tourism strategies, attracting tourists seeking
authentic cultural experiences. Heritagization transforms food traditions into symbols of local
culture, drawing tourists and bolstering local economies. The research, focused on three rural

French regions, highlights that food heritage strengthens local economies by encouraging
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agrotourism and providing professional opportunities tied to local cuisine. The study concludes
that food heritage not only supports economic development but also reinforces social
cohesion and cultural pride, promoting sustainable tourism that preserves local traditions.

Rivza et al. (2022) showed that digital and physical marketing of local gastronomic
heritage can boost tourism. Online platforms and e-commerce sites allow tourists to discover
and buy local products, expanding home producers' international reach. Tourists seeking
authentic, regional experiences need this digital presence. In addition, home-organized markets
allow tourists to interact with producers, observe traditional production methods, taste
samples, and buy goods in a culturally rich setting. Destinations can boost tourist engagement
by including these markets in travel itineraries and providing accurate location and schedule
information. Promoting high-quality ingredients and traditional production methods also
appeals to food tourists. Social media, influencer partnerships, and virtual food tours highlight
local foods' unique qualities and increase visibility. Digital marketing, authentic market
experiences, and quality-driven promotion break the appeal of gastronomic heritage and
attract authentic culinary tourists.

Heritage food tourism has significant potential to promote sustainable tourism
development through the enhancement of cultural preservation, economic vitality, and
environmental resilience. This investigation illustrates that heritage foods, integral to regional
identity and tradition, function as effective instruments for attracting culturally motivated
tourists, enhancing their experiences through genuine culinary involvement. Heritage foods
differentiate destinations in the global tourism market, enhancing visitor satisfaction and
reinforcing community identity, thereby contributing to local pride and economic stability.
Instances like the Slow Food movement and the initiatives in Yuanjia Village, China, illustrate
the significance of heritage food tourism in advancing rural development, bolstering local food
networks, and encouraging sustainable practices within tourism ecosystems.

The findings point out the necessity for coordinated actions among governmental
bodies, private stakeholders, and local communities to preserve the integrity of heritage food
tourism. Public-private partnerships, strong policy frameworks, and sustainable resource
management are essential for addressing commodification, environmental impact, and social
inequality. Integrating responsible sourcing with community-centered tourism strategies
enables heritage food tourism to tackle these challenges, thereby enhancing the sector's

resilience and inclusivity. Active participation of local communities, especially marginalized
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groups, in planning and equitable benefit-sharing from tourism can enhance social cohesion
and promote sustainable economic growth through heritage food tourism.

Future research should examine the impact of digital platforms on perceptions of
heritage foods and their influence on tourists' engagement with culinary tourism. Moreover, it
is important to analyze the environmental effects of heritage food tourism and the efficacy of
sustainable practices in protecting local ecosystems and community well-being. Comparative
studies across various regions may provide insights into effective practices and emphasize
innovative methods for preserving culinary heritage. Longitudinal studies evaluating the
enduring impacts of heritage food tourism on cultural identity and economic resilience would

provide significant insights to the field.

Key Findings

Heritage foods could serve as a driver of tourism development by fostering economic
localization. Consequently, heritage food tourism strengthens short supply chains, directly
benefiting small-scale producers and reducing dependency on mass food distribution.
Additionally, identification of food heritagization can transform local cuisines into cultural
assets, enhancing tourism appeal while preserving intangible heritage. This is because most
travelers seek emotionally resonant food experiences tied to historical and regional identity,
which motivates gastronomic nostalgia in tourists. Moreover, digital gastronomy platforms
could help grow the impact of heritage food, which influences tourist perceptions and shapes

demand for authentic food experiences.
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Abstract

This academic article aims to present the development of community-based tourism
rooted in local resources in Pak Bang Subdistrict, Thepha District, Songkhla Province. Creating
community-based tourism plans based on local resources will help the community stand out,
which will make it more competitive. The development and promotion of area-based tourism
can generate employment, create occupations, and provide income for local residents. Thus,
it is evident that community-based tourism has become increasingly popular, especially in
activities that allow tourists to experience local ways of life and engage in community activities.
It fosters community participation and raises awareness about the importance of managing
natural resources and the environment, which are essential factors for creating area-based
tourism activities defined by the community's unique identity and local resources. Therefore,
communities must outline development approaches that offer distinctive tourism activities
based on spatial resources. Additionally, it is crucial to emphasize strategic development in
community-based tourism toward sustainability that aligns with the Sustainable Development

Goals (SDGs) in social, economic, and environmental dimensions.
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Sustainable Development

A

Community-Based Tourism (CBT)

A

Community Participation Development Strategy

Local Natural Resources
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Abstract

This article focuses on the potential of organizing wellness tourism events for the
elderly in Thailand. It analyzes the factors that contribute to the development of the wellness
tourism industry for seniors, such as natural resources, high-quality medical services, and
healthcare management capabilities. The article considers the specific needs of elderly
tourists, including specialized healthcare, physical and mental rehabilitation, and the design
of activities that cater to comfort and safety across all aspects of tourism. The study also
addresses the challenges of organizing events that align with the health limitations and
environmental requirements of elderly individuals, such as adapting venues and designing
appropriate programs. Additionally, it highlights the economic opportunities from developing
wellness tourism activities, particularly through marketing strategies that target elderly tourists
who have significant spending power. The findings suggest that promoting wellness tourism
events for the elderly in Thailand can create economic development opportunities and
sustainably enhance the well-being of seniors. This strategy also serves as a key approach to

increasing Thailand’s competitiveness in the global tourism industry.
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AwsImvBsMsvisaiindsgunmamiugdgeeny

WuARvBINTTYIBATBTagunIW (Wellness Tourism)

nsvieisnTaguniw (Wellness Tourism) lumsviesiileaiif inguszasaiiiodaadugunm
wazanuiduegfitvesinenie 3ol uagimualaanz Faivioainfiuulthilerlanoguasiy
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waAnssuaATANfBINsYRsgeengitidanisvisuilnBeguam
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2014)
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sl thangidevamsaunm Wusdy
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v 1
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6) MsatvayuInATauATILatiiow: fasengdiulugvidenidunimieniiensiuiu
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1) duaSuguamuazaunduegiifvesdinnsm

MsdneBuATEuam 1wy suleas uvnssuguan Eenudusnnslazns vaeli
FanduldFoudiumiamaguaguam nsugiensuasinlaiuiansaiduusslovidegunm
W nstisand nmsiinleae nsUidadesssund ven1susungAnssunisfulseniuems 3
annsnaiansatunalalifinnsanuyuddsuiadielulunei ATuld (Zhong et al, 2024)
uenani mafldmluianssumaifmeatuadsauaunassnineiameuazinla fadud
A OIFUNNUUTDIAT I

2) ﬂ‘iw’jwmwgﬁaLLazmwiauﬁmsuawimﬂ

nsdaaudiaufidsquaimduresmedidglunisfegadnviond savislulsemauay
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nsluaneieatuiinnusy Suens uinsaun vesiisedn wieanuiivieniisasing 9 UaNNs
yawadunelalituiuszneunislugnamnsmguainiaznisvisaiiondsquamdnde (Global
Healthcare Accreditation, 2021) nsnszsuaswgiaidmedinlanalunsadrsnuuasiamuas
sneauazmnluiody wuReiuiiulunudinuiess Middle East International Medical
Tourism Congress & Fair §s3nduiiioadrslenanisgsiauazauisuiiolugraimnssuguaim
(MIMTC, 2025)

3) EsuasnmEnualvesUsEmAvIaLilos

msdnnudnuiidgunmesiasuaiunndnvaiialitulssmavdedesiduainin Tu
gruzdugamuneuaeniswnuguniw (Wellness Destination) Msdaiaiunsvieadioandeaunmeny
suBudang q Seelifiuiidy 9 nareduiisdnlugusaudnamesnisguagunmuazdaay
aunm Jeansadgalatinvieadisdfidanuaulanaglinuddgyivauamainialanudou
USEnAreInuLNng uLas Saiy (Zhong et al., 2024) §0819.91 Health Tourism Future Forum
2024 lugrgfonsuide dedndwi euansutnnssuuasiananisamulugaainnssugunin
(ExpoPlatform, 2024)

1) ahaeSorisuaznsuanivdsunimg

uBudiBaguanmiundiidelenalifildoinguazdauladuguamanuuaniudsu
amnuuazUszaumsal lidanduinlavnnis filsmgiulens 1nids niofuszneunsiiu
aunIn MIaaaieririuNInUy Wane wazuaniUAsuteyatsrieliAnmIRaLKEn STy
nsusnsTiienvesiuguainldunndu wudiiiulu Global Medical Tourism Summit 2025 39y
urfiilugaavnssuaninlanileaiisanusiuiiouazuinnsniuin (Newswire, 2025)

5) atfuaunsiaugunmuuuessiludsa

udhudmadliifissusidunisguatnaniewitu uiddinmsduaiumsiunguammnedels

ware1Tual L MSHNaR Wsauns visensUdanmeadia i Faaswgliginsiaunsaiseuiuas

[
v v $%

thnduluussgndlaludinusesfuld (Zhong et al, 2024) Bnifadsaninsnadranuaunaliiudin
wazanauaiealdluszeren nsfduinluanssunadfadulsslovidoaunmuuvesas
VBIYARALAZHIAY
fnenmvasUszmdlnglunisinsubiudiiensvis i ndeguamdmiudgeeny
Uszinalnefidneningslunisdnaudnudiil ensviond sadsquamdmsudgony
donnnnvanedatefidaasuiluiuninenssssumiuasarumioumadsaunay Tausss feil
n3weNTsTINRLATHndauTITAUINIEEY
Uszialnefiundsvioniloanssssumaivainuans 1wy 5m%fauﬁiiwmﬁ undsvioaend
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wazn1sUUameayulnsviesduiudiu Famaulandannusen1sveddioneiueminIsinNeuLay
AuagunnluanIunsTsuYIR (Smith & Puczko, 2014)
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msitmulassaRuguifaumngandniunaiunemesgeoiglulsamalny 01
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Qjmﬂmqﬁ (Kulwong, 2018)
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(Suksombat, 2021)
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2014) M53AN1saN LIRS BNLar A nEAuazaIndunumddnlunisaisUssauniselfia
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nndunouresnniuns Tnesdfneuasddafenssuiunislunisununuiizonadestuay
Aoan1sillAYeIdgIenglagianiz
nsTUAUNIMIMHLUTiFanAdBsTUANRBIMsTiLAYYRsgtey
nITUALMIMILNLUTIdeandesTUA LRI sTLAvesgieny iududdnlumsians
Suddsguanlviszauamdnse ilesangaeengldnvarnianionmm wagauamideanisns
quatamy el fannudndudernunuegusounsuiielifiansmulisuarainauts Uaond uag
inassaunnlunndd Inedtureunsnausniinseunquesil
nsauulUsunsIRANsTUNMNNEAIAUARINANN TN SNNEA TNYBIE8NY
Tsunsufieenuuuasiiuianssudildsuusasmnzanturesidadumevesdzeng
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