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The factors affecting the decision to choose airline Services

For Travel Among the elderly in Bangkok and vicinity
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Abstract

This study aimed to (1) examine the levels of attitudes, behaviors, and confidence in air
travel among elderly passengers in Bangkok and its metropolitan areas, and (2) identify the factors
influencing their decision to choose airline services. The sample consisted of 400 senior citizens
from Bangkok, Pathum Thani, Nonthaburi, and Samut Prakan provinces. Data were collected using
questionnaires and analyzed through statistical software to determine frequency, percentage,
mean, and multiple regression analysis. The study focused on three factors: attitudes, behaviors,
and travel confidence of senior airline passengers. The results indicated that travel attitudes had
the greatest influence on decision-making. Elderly passengers prioritized speed in reaching
destinations due to physical limitations, followed by comfort and service standards. Pricing and
staff service quality were also significant considerations. Meanwhile, travel confidence showed a
moderate influence, with passengers emphasizing the quality of service, safety standards, and the

airline's image as key elements that built trust in selecting an airline. In contrast, travel behavior
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factors, such as travel purpose, frequency, and the variety of flight routes, were not found to
significantly impact decision-making. Instead, these passengers based their choices primarily on the
value of travel and safety standards. The findings underscore the importance of addressing senior
passengers’ needs by enhancing convenience, safety, and service reliability, while also ensuring
that pricing and service quality align with their expectations. These insights can guide airlines in

developing targeted strategies to attract and retain this growing demographic.

Keywords: Airline; Journey; Elderly; Vicinity
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The Development of “City of Lotuses”, Ubon Ratchathani Municipality Database

with Google Maps Platform
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Abstract

The purpose of this research were 1) to design and develop “City of Lotuses”, Ubon
Ratchathani Municipality database with Google Maps Platform and 2) to assess the users’
satisfaction of “City of Lotuses”, Ubon Ratchathani Municipality database with Google Maps
Platform. The research methodology consisted of five phases that adhered to the 'system
development life cycle' (SDLC). The technological tools employed encompassed Google Map
and Google Street View for the purpose of displaying location information within Ubon
Ratchathani Municipality.

The results of the system development were divided into 4 groups, totaling 105 points,
including 1) the old city area 2) temples in Ubon Ratchathani Municipality 3) places of

government agencies in Ubon Ratchathani Municipality and 4) local wisdom sources in Ubon
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Ratchathani Municipality. The user satisfaction findings were derived from a sample of 44 users,
revealing an average satisfaction level categorized as 'agree’ level (X = 4.22) with a standard
deviations (S.D.) of 0.74. The method can assist travelers in exploring locations within the Ubon
Ratchathani Municipality, according to the study's findings. Furthermore, the system offers

Ubon Ratchathani Municipality information.

Keywords: City of Lotuses; Database; Ubon Ratchathani Municipality; Google Maps Platform

namaTvmiamianeanyd ngininma
Journal of International and Thai Tourism



NIWAUIgIUYaYA “Ilaenantaey” WAUIaUATAUATIYSIY

1'% a 4
ﬂ’JElQLﬂﬂLL&IWLLWﬁGIWE]i&I

[

YV FANIIANT
amna uIuduns?
(Y ¢ v Y 3
AYIUU DAY

233UIAT FAn’

JuSuunanu: 25/06/2567, Tuwdluunainy: 16/08/2567, Tumausuunaing: 21/08/2567

UNANED

suideiiitaguszasdifie 1) sonuuuwagiamngudoya “iosmentaam” mauiauas
guaTvsiisnenifanumunaniedy way 2) ilednwinuianelavesliffidegiuteya “iilea
AonU” wAvIAUATEUATIYSMeRaLunwaavlasy FBalunsITumumannEuILN1TYes
2asNINAILsEUULULTY 5 szay waluwladild lédun Google Map waz Google Street View il
thiauedeyaanuiilulwameuiaunsguaswsil

wamstaunszuuadu 4 ndu sausiedu 105 90 1dun 1) grdond 2) eluwemmena
unsgUaTIsNTl 3) anuiimienuvesmaiglunimauiaunsguavs il wa 4) unadnditan
viosdululnmauiaunsguasesnil nalseifiuaafianelaainglddimau a4 au Anedeaiiuiis
woloogluszavuin IfaazuuuLd oTminAY 4.22 LazaAnTouuunInggIu Ay 0.74 910
uansdeivhlilfsruuiithelitniesisasdfiaulaldlumsdisaaniuiisng qneluwameua

o w =

wATEUATI¥ENE wenINTudsladayaasaumANd Ay sMAUIAUATEUATIYSE

! 50910519158 a1vinmaluladansaunalanisdedns unninendeguassii

€

 infinuUigans avivinaluladansaunauaznnsdoans wninedeguasasii

[

nUTYaes arvivmalulagansaunauaznisdeds uninedeguassii

:,’Q
320

o

“dnfnuUiyaes avinmalulagansaunalaznisdeds uninendeguasnd

‘ { I .
133 Ivmamaneanied Ingininma
Journal of International and Thai Tourism



[

AdnARy: Lowentiau J1uteys WAUIANATAUATIYSNT QLiawUNLNanaTy

v

AMudRguazinva sty

Jwdnguasysidudmianinzfueananvesniansiuesnideanilowazvesszindle
fadadusuafideondunandnvesssmea fiduwns 105 samayTusen Tnetdudmiausndildidfiu
sefingreuiuiisu quasusena douluiled wa. 2201-2228 iRaingAnamaidieduuandods
wisznguiudesavnilienmantiay wazidusdau 1[WIuATFeeie Ao 1BUNNLIT WIWNEUN
N3 uazi e JaldenenmeslnsnaunvefisusiinsziinaiorsmsssiinsvvesIoaduny ey
Frdutredestuniidusalihinsnalufafiosiivuestgug @gtuduimianuestadg) tae
Fdedlor “unasdoutus muufthun” (Provincial Community Development Office of Ubon
Ratchathani, 2017) (URBAN DESIGN PROJECT, 2019) luafin guas1vsnil Aefiufivesoraninsius
unseaandansrrusuiisiangrteysen Inunmduoianinafeatu udeanduldum T
wa. 2310 Alsinsuanuenidung dumardntnvdnguiitu 20 Ysioan aufanszidimnduumsne
Idsfnuyiva Wuorandnsdida uarldanivuingssuys adafunseas naen wiouderinding
(narUsenunTTvaiend) windeadosdumi Ifenenananruestdig indadledudiiuinunou
uauadlud n.e. 2326 UViamesuiiya uazdouldiAaiwiannmeduy udlddeidewndeiiuin
srfanialudagtu uarlddadudiosuasvsd Tusswongummumiuas waglull we. 2335 14
nanedunamaguasvoni aduguinandumsuimsvemumadany seuuamaguanssiildyy
Touwntuifunumauassedan Tul wea. 2468 Tl ne. 2476 Idinsendnuumarisussna uazld
nanerduiinguaswsiiidauenesnn

AAUNALATEUATIFENT Ragusnusunaides Sminguasivenil inudugufviauay

'
v

lpsunsengrusilumeauialiesguasyonil Wedun 25 Juiau 2478 siendissdnisveneduiuiy

[y a

Jaldsunmsengruzilumauiauasguasiasiil Weun 7 wguwniau 2542 Jaqiuiiiuiisuiageu
VIadu 29.04 a13eilans wseUszua 18,150 15 Amdusesar 0.18 vesiuiidminguasivsiil
(Ubon Ratchathani Municipality, 2021) lutuamautauasauasvsid dlusiaaaukasmauan1ui

o 1

dfgymatowia mheanunasg an1ufisvng anudnw lsmeua waghudlonnt wazunaand
Jeyoyinadiu %ﬂﬂizﬂauéhaijﬂ'ﬂQﬁ‘fjﬁy@mmuﬁwé’TuLﬁau u,azLma'aqﬁﬁzyzyws’h%umaﬂswamﬁq
‘uaﬂﬁ]’]ﬂﬁ?‘lﬂuwﬁEJ'TLJLﬁENLfﬁgﬂ‘ﬂﬁmﬁGlEJﬂﬁiﬂJmﬂ’ﬁLLUU%IuIﬂ‘iﬁlﬁﬁ %QL@HEUVIN@’]M?ﬁ@E\J}@’]ﬁ&LLaS
Tfenséiifiaantnenssunisnaunausinseninadalzanusemans SunnuwasAaUzmsededn

Lisheulsagnanaundu wasdurdlumenmuaimelseifemansduiaula

-~ ‘ I -~
133 Ivmamaneanied Ingininma
Journal of International and Thai Tourism



og9lsiinu mnRansandoyaadfgundoutmnilnewazyiiisssmaiiiunisvieaien
aelutszmnelud w.a.2565 uag .A.2566 wuisnauinveafisaiifunsnelulssmadisiuo
226,672,561 Al LAY 315,550,167 AL AAEIRU Witinviosfiedilfunandsdminguasvsi
WiB9 32,796,931 AU way 41,658,727 AU A1UEIRU (Ministry of Tourism & Sports, 2023) 1510
Wisuieudandnvessnuinvesiieaiifunsiouiisanelulszima uazdunuinvieniiond
umanddminguanvsiinuinfiifiosdesay 14.47 wazfovar 13.20 mudsu dsiedndy
Snsrdaudidesunn Snanusuiunmveilenvesiminiiiuan faiflassnsmasnduaudy
mMsdaadumsvieaiisrvesdimindaisuuties dwmalinsiauimvienfievesiminguasvsii
gelidulaiud uonaindu lun1sdvdudeyanisioniisrdminguassivesinrieadsnnin

398999 Khemchira, N., Suwapat, S., and Yuwadee., J. (2019) wui1 gundaudiulnginig

'
= a

dududoyanisvieniiendminguasvsideualauniian Andusesas 55.00 s03au1fAode
yana (1f/sitow/auidn) Amduiosas 55.00 waziuledwuiiy Aadudesay 22.80 Aun1ad vy
Judasuihmaiingemnsdisdeyaaniuivieiedminguasivs1linanunsaveniitinsiiumi

[ [ 1 = Y]

ypamuiivioniiending quazliasaumaiddguosiminazthefgainvioniisnnvieadely
Faviafiuannty

maugiudeya “deosnantanu” meaviauasguasvsiimenfawumunannesy 1y
mMsduasunsvisafisdminguanesnd 3ejmitaisUszaunsaliialiiuinveafisdldnsu
edAeyee gnelunmautauasauasvsil wazddliveyanianiuinusssy unawidynyidn
& Tnglunswaunsyuueudd AIdedaiiunudAgvesnisiinalulad Google Maps API Fadu
USnsteyaiiieniu Location-Based Service (LBS) figuanfiluuiavia wazanunsagléiluy Realtime
Wugesmesvlatiuueiasdedowazuiniu %qqmoﬁumaﬂ Goosle Maps fan15USNSwHUTILaY
ameeanisufinseuaguiialan asiuatmanedidaauaansalddoyaiidunm deany
Feaz88nn9 L6 (Health Center 5, Ratchaburi, 2019) 3saunsaUszynaldlununiusing o uay
ausamuasUsuulunisiiumdudadanune vinliiiaauagainaeanisvinanu 9aelinng
sfiueuivszansnm nelussuudidsldhnmstanueaouiiuiadu 4 ngu sauiedu 105 40
oA 1) rudlonnn Faseneuseiiuenms Suwevesrin ual fneias nsadlulusnia 1
43 30 2) TaluwameunauAsaUATIvETE 531 25 90 3) aauiivihsnuvesaasglulAmAUIALAST
9uUas19518 $1uIu 32 90 uar 4) unaspidyaiesdululnmauiaunsguaswsnil S1uau 5 90

wennuuluszuudslainiuilaidunisaanunluiuy 360 oeen mewalulad Google Street View

-~ ‘ I -~
133 Ivmamaneanied Ingininma
Journal of International and Thai Tourism



o

AQUsEAIANIIIRY

1. iesenuuuiaimungiudeys “Wewmenthan” wmnaussquasvsisogiawum
wnanvlesy
2. ednwienuiiswelavesdldifidegudoya “esnenthow” muiaunsguasvsnil

Y

él’JEJQLﬁﬁLLEJWLLWﬁWW@%N

NUNIUIITEUNIIN

Foyan1svieaiisrdminguasiusil

Fminguassriiduiminidelugfinedaulinldsunmalannguuiou uazainnns
seauALAnuA B UNSNeNINTeaTisvesd iRl edhvusuiaunsvieafisveengy
Fmdalunguananz Tusenidsanionsuans 2 nuindminguasueni iWudmiaidnsneinsnis
vioufienifidnenmuaziaumainvaigvemineinsmsienion liirasdunineinsmsiiu
iens aaun Tewand Aaudnanssudsand Bdinuaznduniiusdminensdananiiiegluiiui
duannsanevaussnufeanisvesundeuld (khemchira, N., Suwapat, S., and Yuwadee., J.,

2019)

'
o w =~ A '

nsudeuvestinvieaiginindminguasysnll nddgmilsRe nsvisaniedlunmeuia

uasauas1ws1il InelunmsveuiiendeUszaunmsaladneassa anuntuife “grunisAnnnidesaua

Y
aaa o

17 w3ofi3ondn “gruflean” anufidiidnuazidudininiiae q Admamaandesgnioudu
$upnsfivannuans asfereuguiaoudrsiiosduaudnuvesnsdieg dvidedmiunisvuds
audwiligwilfinnudndn winevdinsadsouufisduionsiauiasegio Jufanisa
avmuiaUszrsulnstudiodonssviesuneflesarsuneridusisu Afludihyaduly il
yudsdudmsigiag dwmaligunsiaaunummansdifeudtium venaniu druieuiieond
ogdrumnnifuaulnedoasiu Judundutausssufideudiesdniau uasadiondnualfuaneis
haulalumaduundmoadiorsraunisaiuudl werlullagiuiiniadguasiensufldiinisdaada
msvieuisudeszaumsallnisiiunsionfislvy “ausesiiendl gruilonnguasusiil”
sufansaieassrguileanliidu “UBON STREET ART” uvawioufidlvsignudleanndnse

(Umarin, R., 2019)

-~ ‘ I -~
133 Ivmamaneanied Ingininma
Journal of International and Thai Tourism



UBON STREET ART UB[SN,

= InAUIauAs
WWsituri quaswsit
=
= uasy A o
% SRl a.@ousd
< ) i 2 2 2
> nigousu 2 , 3 3
= < 3 2
© B ) 5,
2 NWSKUSY
2 > QNSKUSTE ‘ SunimanEu 4 !
» VR —
« y st | &ubusos
T . T e wwﬁv/ / \sr
H
= p o) ﬁfr o
:)\nsuud'wq "“ 30Kasv

Cla'IO?Kl'\J n.Esunida

nwui Tag inubon.com

A9 1 1A59013 “UBON STREET ART” Tuiwmeuilonninguasnsiil (Very Ubon, 2024)
Google Map (Ali & Amer, 2018)

niiauun (Google Map) Lﬁwﬁﬂuuaﬂwém%’ﬂuﬂdu GIS (Geographic Information System)
fimussundsiudite (azigauarassiyn) auaudRduvesgiawum Aeidulemumesanitnimun
weUnaLaTuauisaadrensuafuazdanelanduatyu (Source Code) ety woUnaLadud
Waund uazdrenenisid oulesludai owweasuled dnwauiaiunsavinistdnnyaaniudilily

FUToYakAINNTWARINAAILAINABINTTYRELY FregensUnnynanunadlunifauumn fsnni
2

— S %
o~ —,

I Knaaen Kewait

ﬂ’]W‘V] 2 mi@aﬂﬂﬂﬂiﬁﬂmﬂﬁﬂ?ﬂﬂLLay‘\]ﬂLﬂUaﬂU'iuUUﬁ’m“U@lla

Mamradvimanmianeanigd) ngininma zﬂ
Journal of International and Thai Tourism

)ﬂUUW 2 NINHIAN - 5UIIAN 2567

26



Google Street View (Maoran, Fan & Fabio, 2021)
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Abstract

The research aims to achieve the objectives, examine the structural model depicting
the causal relationships among sustainable tourism, community identity, food innovation, and
the impact of the COVID- 19 outbreak situation, specifically how these factors influence food
tourism behavior in the Thai Song Dam Village tourist attraction. The research methodology
utilized quantitative research was conducted with a sample of 502 Thai tourists who had visited
Thai Song Dam village in Phetchaburi and Loei Province, utilizing convenience sampling.
The data collection instrument was a 5-point Likert rating scale questionnaire.

The findings of the research are summarized as the structural model, illustrating causal

relationships among latent variables, aligns with both the research concept and empirical data.

Tourism and Hotel Management, University of Phayao, chotika.nakprasut@gmail.com
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Each latent variable, encompassing sustainable tourism, community identity, food innovation,
and the impact of the COVID-19 pandemic on tourism can explain 83% of the variance in food

tourism behavior. Notably, the variable with the highest influence on food tourism behavior is

food innovation

Keywords: food tourism behavior; food innovation; sustainable tourism; community identity
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AUNAFIUNTTIY
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6 HanwULAMULUULARDULUUNINTIAIUUSEUIUAT 5 SEaU 9998LAa5N (Likert Scale) F9iidumnau

YBINTAS LA WAUNIAIT
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Uil 1 AnwwunAanguiiedtu nsian1svisaiedsg19dagy (nuagun Jumsing, 2560)
WINNTINDIMIT (LONQUTIA I5AUY, 2558) Snandyuyu (Wawn AR, 2564) HansENUABNT
VoufigmdaniunsainisunsssuInvendelisa 1a3n-19 (Winwe ¥aeUn39, 2552) uasngnssy

nsviegnT@mns (viayy gvey, 2551) udmruaileudniianedmiumuusingis
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Fuil 4 maaameuvasunlnethuvvasunulunnassldiungusiegailndidssiu
naufI0E19934 Ae Unvieaisavnlvefiuvieadivaluwmasionilomytulnemsei Smiamsgs
Tuioudenan wa. 2566 $1uau 40 A Ui wvasunuiims T uunTIete wasidanuies
FeinsernduUszana sariasauuna (Alpha Cronbach Coefficient) S1uunmudauuslgsad ans
Fanmsvieaiienegnadadu dernnudisavindu 0.963 da1unadiuuneyszning 0.641-0.852
winnTINens SMAnuisainiu 0.969 flisunadinunegsening 0.642-0.904 Sndnsuu 3
AP BNy 0.975 dArgnunadinunegsening 0.630-0.941 wansznusonIsYiouiioIngs

anuMsalnIsinsszuInvedlaln 19 dA1Annuigaiiu 0.97 IA181u199uuNeg5Ening 0.626-
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soly

n3suTIndaya

nsfivnussdeys unumsdeyalaglininmuivanhuuvasuaiuiiadedy 1
aouamAwARiueinvisnfiswnineiuwesieluuvawoaismythulnensei lusewing
iWeunana Aaieusunnay w.a. 2566 dsneuazsinnisiiusiunudoyaldiinsousundnnuiiy
swsndeyalidlafaiommesuuasuam uariimsduasunuinvieadielaglinszaislunu

Jadediuynnangaiba

nsAATIzvidaya

M5iAitoya iaseideyalilonWauILALATIIERUAIINABAAR DIYDIFULUY
TassadennuduiusiBeanmgszning msdamsvieadlenegiedsdu Sadnwalyueu uinanssuemns
LazHaNITNUTBsEnIUNIsEinIsINT s UIavendelita 1adn-19 Adssasenginssunsviondeers
Tuunasvieaiisaitulnensad lagld3snsuuu 3 Fumau (Three Step Approach to Modeling)
%ﬂﬂisqmﬁmﬂa% 2 Yumou (Two Step Approach to Modeling) fvaualag Anderson uax Gerbing
ol m.. 1988 waEds 4 Funou (Four Step Approach to Modeling) fivawelae Mulaik uaz Millsap

T8 ALe. 2000 (Waned guadng, 2560) Inedidunau Awolull

JUABUN 1. 9529aUlUAaN1TIR (Measurement Model) Ua9RkUShaAaEHA Lo

gudulpssaiavedumanisindiuusuaindlasaiwnsmunguiinmuevse i legldisimaen

29AUTZNBUITIBUTU (Confirmatory Factor Analysis : CFA)

[
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TUABUN 2. NTIVADUANUFUNUTTENTNAMUTUNIIINTUN 2 I1dAauduiusiu
Wiganedl aziunasadugiuuulassaseanuduiusi@annnusaly Ineld3gn1s3msza

aafUsTnoULTsBusus G UTInls (Confirmatory Factor Analysis Level 1 : CFA1)
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TUNDUN 3. IATITRLULAAENN1TIATIAT (Structural Equation Model) Taans
ATIRERUANNADAARBIVRIFULUULATIATAMUET LS B IR uiuTayaidaUsedng oy
NISNATUINFTANNADAARDIVDILULAD LAINIDNTNANINTILAL BNTN I ONAILIDNITILATIZH

DA NIDIDNITIATIZILAUN (Path Analysis) szuinedanusnsetladonig o

NAN1SANEIIY

1. HANITHATIEILAALINTIAUDIAILUTLES

ANSIN 1 HANNTIATIZILULAANITIAALUTHEINITIANITASNDNTLIDE 99T

fudsdanald B t P value e R2
1. mypyinEninensuaz wussu
- 0.79 20.89** .000 0.38 0.62
Uszemad (Yy)
2. mstldius (Yy) 0.79 20.79** .000 0.38 0.62
3. AMNEDAAABINUAIIUABINITYDS
0.81 21.76** .000 0.34 0.66
Uszanvu (Ys)
4. Uszaumsalfidiaae (Yy) 0.90 25.22* | 000 0.18 0.82
5. nausglomivesyuvuiiiingan
! 0.88 24.62** .000 0.23 0.77
dnvisaiieanngeu (Ys)
6. nswanegnadiEy (Yy) 0.93 26.59%* .000 0.13 0.87

CR= 094 AVE =073

futianuaenndas
Chi square = 7.57 df.=5 p value = 0.18
RMSEA = 0.032 RMR = 0.0035 NFI =1 NNFI =1 GFI = 0.99 AGFI = 0.98

MITNN 2 HANTIATIALUNANTINA LUl Snanwalyu vy

faudsaunald ] t P value o R2

1. gndnualvdnug (Y,) 0.88 24.53** .000 0.23 0.77
2. dndnwalnuduma (Yy) 0.94 27.13* .000 0.12 0.88
3. dndnuaivneiausssu (Yo) 0.90 25.48%* .000 0.19 0.81
4. dndnuwainnsdanu (Yo) 0.76 19.40%* .000 0.42 0.58

CR =093 AVE =0.76
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aaudsdunald B t P value e R®
ffianudonades
Chi square = 0.63 df.=1 p value = 0.43
RMSEA = 0.00 RMR = 0.0016 NFI =1 NNFI =1 GFI =0.99 AGFI = 0.99
A5 3 nansiaseiluaansIduUswa TR
fandsdanald B t P value e R2
1. winnssuemsiasugiauiu (Yq,) 0.90 25.47% .000 0.20 0.80
2. winnssuosifion1suslnaang
o () 0.88 24.56* 000 023 | 077
3. ui’mﬂﬁmmmmﬁaqmmwﬁﬂa (Y13) 0.87 24.33** .000 0.24 0.76
4. uinnssuemnsdmiuaugeny (Yy,) 0.84 22.86** .000 0.29 0.71
5. winnssuenmsuuunsidgunsainda
[,L‘Uué]j’q[,a;] V) 0.77 19.85** .000 0.41 0.59
6. uIANIsULIMTEAMNNAIN VAN
S Vi) 0.82 21.83** .000 0.33 0.67
7. winnssudmiulavuinisgUlasin (Yy,) 0.72 18.28** .000 0.48 0.52
CR =094 AVE = 0.69
ffianudonades
Chi square = 16.69 d.f.= 9 p value = 0.054
RMSEA = 0.041 RMR = 0.0077 NFI =1 NNFI =1 GFI =0.99 AGFI = 0.97
m3197 4 wan1sieseilanansinduususmgAnTsun1sieu it dems
fudsdaunald B t P value e R2
1. e (Yg) 0.72 18.43% 0.000 0.48 0.52
2. arandon (Yyg) 0.80 21.16* 0.000 0.36 0.64
3. anunisal (Vo) 0.96 28.55%* 0.000 0.07 092
4. nsnauauad (Yy) 0.74 18.84x* 0.000 0.46 0.54
5. waaws (Y,y) 0.88 2443 0.000 0.23 0.77
CR =0.91 AVE = 0.68
frlinanudonAans

Chi square = 1.02 df.= 3 p value = 0.797
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fauusdanald B t P value e R

RMSEA = 0.000 RMR = 0.0026 NFI =1 NNFI =1 GFI =1 AGFl =1

A5 5 NANTILATIELIAANTT IARILUSIENHANSENUIINAISUNSSEUIRUR LB 57 1ATR-19

faudsdanald B t P value e R2

1. nansynusensUUmemavieniien (X,) 0.86 23.18* 0.000 0.26 0.74
2. HansznuseNsHnteunawiendien (X,) 0.83 22.26%* 0.000 0.31 0.69
3, nansznuseTiRusY (Xs) 0.84 22.90* 0.000 0.29 0.71
4. NansENURRASIIALEYAIN (Xo) 0.90 25.18* 0.000 0.19 0.81
5. nansENURBRINTIUNSTBLTiET (Xs) 0.86 23.72% 0.000 0.26 0.74
6. HANTENUABNTIAUIANT (Xg) 0.83 22.53** 0.000 0.30 0.70

CR =094 AVE =0.73

futianuaenndas

Chi square = 4.67 df.= 5 p value = 0.46

RMSEA = 0.000 RMR = 0.0038 NFI =1 NNFI =1 GFI =1 AGFI = 0.99

NANT9N 1-5 wanedn luaansinvesdiudsusanndalaun n13dnn1snisvieaiiereeng

a8 SnanwalYLYY YIRNTINDMNT NORNTIUNTVOUNENT@IMT WazHANTENURBN1TYDUNYY

v @ o

INNTUNITEUINVRATELITE 1aT0-19 Trnuaenndediuteyaidausedng Nssduleddny .05 lny

Y

Mudsuslausiagiiiinnuieadalaseasne (CR) agsening 0.91-0.94 fMLUTEuNALAvDIFILUTURNS

1%
Y o Y 3

wiagiilAiminesAusznauegsyning 0.72-0.96
2. HaMTIATIENDIAUTENBULTIEUSUAGUN 1

AN 6 KANITIATIZNDIAUTENDULTIEUTUANPUT 1 V09LATIAS19AINUEUNUS TENINIAILUTHR

fauusdung | daudsued
COVID19 SUSTAIN IDENTITY INNOVATION BEHAVIOR
h | SE B | b SE L | b SE B | b |sE Yz h | SE
X1 .65 | .027 .87 - - - - - - - - - - _
X2 .70 | .0231 .84 - - - - - - - - - - _
X3 .67 | .029 .84 - - - - - - - - - - _
X4 71 | .029 .88 - - - - - - - - - - _
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fanusdung

Fanusuele

COVID19

SUSTAIN

IDENTITY

INNOVATION

BEHAVIOR

b | SE Yz

b

SE

b

SE

h | SE

b

SE

X5

.70 | .03 .85

X6

.65 | .029 .83

Y1

.57

.022

.84

Y2

.60

.026

.85

Y3

.62

.026

.86

Y4

.60

.026

.85

Y5

.58

.028

.80

Y6

.59

.026

.84

Y7

.56

.027

.82

Y8

.54

.026

.81

Y9

.58

.026

.83

Y10

.60

.029

.80

Y11

.55 .027

.18

Y12

.59 .028

79

Y13

.60 .030

76

Y14

.60 .027

.83

Y15

.64 .026

87

Y16

.59 .023

.82

Y17

.59 .029

N

Y18

52

.034

.63

Y19

.64

.030

.81

Y20

.62

.025

.89

Y21

.64

.032

a7

Y22

.65

.025

91

Fanusuele

FuUseanSandunus

COVID19

SUSTAIN

IDENTITY

INNOVATION

BEHAVIOR

COVID19

1

SUSTAIN

73

1

IDENTITY

8%

.98**

INNOVATION

69**

.90**

86**

BEHAVIOR

.65**

87

84**

.90**

futianuaenndas

Chi square = 246.67 d.f. = 213 p-value = 0.057 RMSEA=0.018 RMR=.014 NFI=1 NNFI=1 GFI=.97 AGFI=.94

*%

R
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4
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Chi—Sguare=246.67, 4df=213, P—-value=0.05657, RMSEA=0.018
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PNANTNA 6 LazNINT 2 WU aatinudenmas lawn Chi square = 246.67 d.f. = 213

¢

p-value = 0.057 RMSEA=0.018 RMR=.014 NFI=1 NNFI=1 GFI=.97 AGFI=.94 aq"[,ummsm‘w
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gausUlAI1 TaLna9PUsENaULTIEHUSUSLAUN 1 VDI ILUTLENIY 5 FIAIUNTIULLIAAYDINITINE i

v o [

ANuaenraeiulayaliaUTEdny Inedwuswlamnalanuduiusiuludsuinegafidedfynig

[y 1Y [

atd Nygaudedidny .01 lnellAduussansanauiusedaiieveuiiesdu agsening 0.65-0.98 49

'
a

TUazBenlunns1aN 6 waggui

3. NANITAASIELULAAALNNSLATIATS

'
a

A1599 7 dudszavisnisanaey TuguazuuuAULALALLULINATELVRIFILUSUHBaTE

LAASDDNTIIN DNSNANIIATILALDNTNANIDDU ADF USR]

FUTURHIRY
fAuusuuedass avdna SUSTAIN IDENTITY INNOVATION BEHAVIOR
TE DE IE TE DE IE TE DE IE TE DE IE
78%* -.06 .84** 70** 29%* 41 647 647 - 67 - 67
S.E .05 .04 .06 .04 .04 .04 .04 .04 - .06 - .06
,B 73 -.05 .79 76 .32 .44 .68 .68 - .65 - .65
b - - - - - - - - - |23 23 -
S.E - - - - - - - - - .48 48 -
,8 - - - - - - - - - 24 24 -
b .98** .98** - - - - - - .28%* .05 23
S.E 12 12 - - - - - - - .07 .46 a7
'B .84 .84 - - - - - - - .25 .04 .20
b 87 247 627 647 647 - - - 9qx* 71 23%
INNOVATION S.E .05 .08 .08 .05 .05 - - - - .07 .13 .13
,8 76 21 .55 65 65 - - - - 86 65 21
RZ 0.99 0.80 0.46 0.83
fastlanuaennaeg

Chi Square=277.54 d.f.=270 P value=0.36 RMSEA=0.0075 RMR=0.013 NFI=1 NNFI=1 GFI=0.96 AGFI=0.94

* NudnAiiseau .05 ** 1

T
a

o

v o

DEGRERNT

T
P

< . ' { .
. J156er s IIfIl)I':I?I':'IlIJ‘)f)I )]NI/I/II’ 1710
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AT 8 HANSNAGDUBNENAN1IRTIVBIMIUUSUHIBaTENTsaf LU TANL

fuAgun1sIduLan

Namwmaauauuﬁg'm

AlUAYUENARFIUNITIRY

liatiuayuauufgiuniside

1. nansznuves Welada 1ade-19 dwanisnswiosndnyal
LY

2. Hansynuves lohda 1adn-19 daanmansiienisdnns
vieudignegediu

3. NANsENUTRY Wolasa Tadn-19 dwwananseseuianssu
9IS

4. Shdnvalyurudssamnssionsianisvisaiien
athedadiu

5. WinNssueIMSAHaN RSN Tien
othedadiu

6. ShanwalyurudsramnswengAnssunsvioaiien
LIS

7. msdamsvieadisnegediudmaniansesio
woAnssunviendiendserms

8. WINNIIUBIMTANANNATINBNGANTTUNT

YIOUNYNTIDINNT

/

NamraIvimanianeaunydneininna
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L11= X1

cooooo

SUSTAIN

e

.15—= X4

.17 XS5

BEHAVIOR

Chi-Square=277.54, df=270, P-value=0.36312, RMSEA=0.007

ANT 3 WU LUAALATIAT1IANUAUNUSTE IR U TLel

MNP 7-8 wazgUil 3 nuth feullarwaeandesléiun Chi Square = 277.54 d.f. = 270 P-
value = 0.36 RMSEA = 0.0075 RMR = 0.013 NF I= 1 NNFI =1 GFI = 0.96 AGFI = 0.94 %aaq”lumm%

NeausulainlunalaseasnennuduiusiBeamn senin e U ST AU INNTO ULLIAAYDY

[y

15398 dmnuaennsediuteyaisusedny Tnadudsuranndd laun Msdanismvisaiiedsti

v v L3

98U Snanualyuu YINNTINBIMNT LATNANTENUTBINITUNTTTUIATELT T 1aTn-19 d13190

95 UIUAUNLUTUTIUYDINGANTTUNITVDAUT 889919115 TATeoaz 83 wazAauushiumazall

v s

ANNFUTUSAUTEWNAAIT HaNTENUINNITWNTTEUIRTaLYBlITa 1ATn-19 dananinsnadn

[
a o 1

gd1Agy .01 UDNAIINUGTINUI

'
o w aa [ v

anwalyuvy waruinnssuenis egalidedAynisadanseaul
HANIENUIMNNITUNTTEUINVBUT 15 1ATR-19 danan1edausani1sinnsn1sviaaiieIag 19898y
HIUNNBAAN BAlYUIULAT U TNNTTULTIDMT danan1edeusesndnyalyuyy H1uMauinnTsueIms

'
v v v

WAZAINAN D DUABNEANTIUNITVIDLAEUTIDIMTHIUNNNITINN T DUNYIDE NGB dnanwal
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YUYW warUINNTINIMT B8 NATYd A At AN TeRutydAsy .01 Tuvuendndnualyuyu way

o w [y

UTANTINDINNTAINANIATWBNITTANITNITVDUN 80819598 U a8 1NTTed1AYNNERAT 520

c

[
v o W W v 1

Toddey .01 uenaniuinnssuemsddmanisdeusenisdanisnisvieadistsgadduniumedn
dnwalyuvueeslifodfymsadafisedulivdfy 01 wazuinnssuemnsdamanianssdesndnwal
YUY LagngAnssuNsvioniientaems egelitudfyniadnfseduloddny 01 luvaeifoaiu
uinnssuevsivdmamsdensengAnssunisvieadisndemnsinumanisdanisnisieaiieteeng

v W 6 1 v v [

998U LazdndnwalynvuesiidsdAgynananszautudiny .05

3

n1safUsEazaTUNan1sIY

NANIENUIINNISLNS ST UIAveudelasa Tada-19 daman1adaurenginssunisveniionds
91MsHIUINsinnsvieafiteesd iy Sndnwalyuvu wazuinnssuenns egrsfldeddnma
adAfiseduadfey .01 tuuaneil nansynusden1eniienannsszuavendelada Tada-19 lu
fusg 9 1eun msdndeurdsieadien nsliusnis anufivnusy Aneanuasainuazianssy
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Abstract

This research aims to study the management guidelines for geotourism in Lampang
Province. The population is those involved in geotourism in Lampang Province, including
government agencies, the private sector, and civil society. In addition, this research learned
from the success of geotourism management from the Satun Global Geopark, and the Korat
Geopark. By using methods to study related concepts and theories. together with the use of
assessments in-depth interview and small group meetings by using tools that have been
verified by travel experts. The results of the study found that, there are problems arising from
the assessment of quality standards of Lampang geotourism destinations. and findings from
lessons learned from the successful management of geotourism from the Thailand Global
Geopark. The researcher then presented the issues and findings from the research to the small

group meeting participants. To consider and synthesize until leading to the proposal of
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guidelines for managing geotourism in Lampang Province, consisting of 6 dimensions: the
organizational management dimension; Dimension of human resource management Dimension
of management of geotourism areas Geotourism marketing dimension Dimension of organizing

geotourism activities and Conservation of geological tourist attractions.

Keywords: Tourism management; Lampang geotourism; Lampang geotourism attractions
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A study of opinions on the components and indicators according to the McKinsey 7S

Model of Community-based Tourism as Social Enterprises in Thailand
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Abstract

This research aims to study of opinions on the components and indicators according
to the McKinsey 7S Model of community-based tourism as social enterprises (CBT-SE) in
Thailand. The study employed a two-step methodology: 1) Qualitative Research involving in-
depth interviews with 6 participants, including sovernment officials and CBT-SE Model, using a
semi-structured interview validated for content accuracy (I0C=0.89), and 2) Quantitative
Research by collecting data from a sampling size of 55 community-based tourism destinations
through questionnaires validated for content accuracy (I0C=0.84). Qualitative data analysis was
conducted using content analysis, while quantitative data was analyzed using descriptive
statistics. The findings provide insights into the effectiveness and perception of the 7S Model
components in the CBT-SE framework.

The research findings indicate that the components within the McKinsey 7S Model of
CBT-SE align with the criteria for registration under the Social Enterprise Promotion Act of 2019.
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These components include: 1) Organizational Structure, 2) Plans and Strategies, 3) Systems and
Operations, 4) Shared Values, 5) Leadership Management Style, 6) Staff, and 7) Skills, with a
total of 34 indicators. The perceptions of CBT towards these components and indicators are
highly significant overall (X = 4.31, S.D. = 0.85). When separated by dimension, leadership
management style (X = 4.60, S.D. = 0.68) emerged as the most significant, followed by
organizational structure (X = 4.45, S.D. = 0.77). The least significant dimensions were shared

organizational values (X = 4.20, S.D. = 0.85) and staff skills (X = 4.13, S.D. = 0.83).

Keywords: component, indicator, social enterprise, community-based tourism, McKinsey 7S

Model
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Fainsynsransvieaiisdnaim (2561) Ifaguluunuufiinsduindeunisiamunmsveaion
TnyuvugedsBunazaiisassd (e, 2561- 2565) Iyurudavaniuiuaginuzlunisiay
wuufidiusy vansuimsdansfia uaznamnesiuturesauluguey uenainiinvesiien
Fefwunldufazaulamsviondenfiadreuszaunisainindy usyurudwinannudanudla
Besnginssuvesinviondien Inglianunsasenuuulsunsuvieaiienlifmanzanls uagmnauale
fsuidedesiinezdigmlumsdanisfiosesiuinvieadie dsanseudidy fe nmsvaszuuly
MauELLaEMsansluTivieufinegnedsbu Sdlunidudmutn vesgusurnszuunsanig
wauszleviiidussauseandn vanowislifinstuselsiietndnemuntunasnaullaly
nowuiulun sy vl CBT lianunsnogsrududsauduldogisdaiiouar sy deia
wénnsves CBT ihumavh A udnudduguvunun (hsensamsvieaiisasiim, 2561)
MnUsziiuaulisfuves CBT fananadredudy Wefinrsanlundnnisddyues CBT
TuFesnmsiidusm msdansuauszlemiesradusssu uaz avwseideslunisnisiiuiilsgyum

pannaun1sinlsdrundluaaduaiafinisniediny vsenndunisaisisauuselominngviy
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Jun1sannszeeiniasy dudanuadiondsiuunda “Iamiaiiedsau” (Social Enterprise : SE)

Huegnede wagaunseswdandnadudamvaadiodny w.e. 2562 ﬁﬁué’ﬂmié’wﬁ’iyigqtﬂu
formuausniasin SE azdosjatiudmneiieudtaymdsnumseiannyusudundn uiliteulyly
mMsaamztdoudu SE Uszmanils Ao azsosdiununisudmsianisiuvesdnigsia nanAenstie
wudwesnalnmsuimsdnnisifivszavinnuaznsilenaueslfvesesdnsgsiaunsiuduiunis
Tu CBT pg9a3eds msesliydfdaaSuiaviaiiodiny wa. 2562, 22 waun1au 2562)
Balunindu unuiauiasugRauasdinuuiand atufl 12 (we. 2560-2564) uag uRuRAL
M3viouTleIwieni atudl 2 (w.a. 2560-2564) Idtjsvsnefiaztine “nmsvieaiisregnadaiu’ undu
Wanineegnadidudfy dedonsutuidmunenisiauiisaduresanuseeund (SDGs) aunseita
dou3suralnsludaunuianiasygianasdsauursn@atudl 13 w.m.2566-2570 1divun
grsAaniMiAedesiumaveaiiealasyuvuiiiedny sryindeanisiwnCeT Alganudu Sk 1
Wvaneunis 200 g tneimualidaaiuiaunUagegatoy 50 Yuyy (WNuTRLLATYgRALAY
JsPuuviand atudl 13 (W.A.2566-2570), 2565) usnuitlutlagtudslaidl CBT laflaangidowdy SE
Imunszsednyidaadiiaviaiednu na. 2562 lddusaeradususssu Fygins yuua,
2559; Sgunalne, 2561; 1 159Ud, 2559; Juswil Wguduan, 2559; agal 1vdunna, 2553;

ddnauahaasufanisiiedenuuiannd, 2558) anndruniainanteulvvesniseamedeuny

¥
v A aAaAaY o o

nguuneatull NidedndanaredsznisiaeanizUssauis oanuraIna1ee93 UL uugsnavse

'
a =

Bnsafiugsiandeliaenadesivsssuvfvesianisiiederuludsewmelneaiungruienang 1

a

(Useiiy yuley, Aeywssed UseNunsasd uaguany 1wuasaana, 2561)

v 9

Frommil mudeulunsaansidou SE ludssmelne ssyingdesindunsinefinauims
fansfidiusyAvsnim videlidevesnisuimsdanisuuvesdnsysiatu JudlefinnsanuunAnmisgsia
fAsdesiumsianisnelues CBT wudn wuiAnves McKinsey 75 Model gninanldidunseuves
N15ANYIULUUNITIANTO9ANT CBT wnuneviatensal (Tunmil widanuns, Nuids auAsss

o s

wazyIund duRandu, 2565; 2qivs TauAvgiuns, 2566; ndngnsiningranuiung suil 118
aouAmnsesiulsune, 2562) snvainsiseisesmsdsatladvdiiavediamiaioden
(Social Enterprise) Tuuseinelng ¥o9 Asma Tehmarn wagChiraprapha Akaraborworn (2022) f
sz fdefuny 63 Usziiuvesiadudifaveriamiaiedinululssimalnefiaonadesiuuudn
McKinsey 75 Model Sawwipniiaznanidadeiléiinsziosiussnaumeluvos CBT s 7 Uszns
A8 (1) Structure - IA39a314 (2) Strategy - NagNs (3) System - 5¥UUIU 4) Share Value - AAIIY
(5) Style - §1i (6) Staff - yAaINT) waz (7) Skill - ¥inwe Faazaaelyt CBT anunsnuiuusadasunla
nsUsIsSanisvetesinsluldlufimmeiienzan WeadrennudnSanutmneiiosdnsaals

(Derek F. Channon wagAdrian A. Caldart, 2015)
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1 @ a “ a | P =~ o 9
2E19LIAMIYN NNUNIUITIUATTUST D ’Jﬁ’]ﬁﬂﬂﬂ’ﬁ%aﬂmEJ’JI@EJ‘Q&I“UULW@ENﬂZJ (CBT-SE)

Tugisnssamsesesaydiduasidamiafiediny we. 2562 nuNSANIYeY Naw audias way
ywun ansnng (2561) Aszydatadudfaves CBT-SE Tutsewalne 7 3 Uszmsfie 1) eandugi
2) aunduvewvivaziidnanual uag 3) nsiidusulunisuimsinnisuaznisdudivesgsiaves
MA CBT Bnviansfinuves Juawnad a¥aR way oxwd uews (2563) IAnwnisiaundnenmgsia

A £ 14

Wederuaunisvieniien FudunsAinvidieuiisugsfiansvieuiioaaisussnn nuiwuIng

o w

dfalunisiaun Ae Msnegnsmansmsdiiunisfimanzaniuuiunvesdnuazanizueausiay
sUsuUgIRanTviesiien uenanidafinisfinues a¥nyen unses wavamy (2563) AsUuuanenis
WannAansiedenunisveadienlasyurululsemalneg lusuiuvesAnsdanisgemneyaiena
Fadunsdnululssidiushaldguniu vasldaauen nsmatn waznsuimsdnnig uwddsliny

v

nsfnyIdelnensludueirusznaulazAItinuee CBT-SE Ndonndasniunsy syl ajadsias

o

Javitaiitedsay n.a. 2562 Sudunsouvdnvesnisiiann CBT-SE luussmalnelutlagiu
Fadfunisfinunasdusznaunagiid iaves CBT-SE masnaunuAnuiiuves CBT fifdaiios
fanan Taamduteyafiugiuiiddyde CBT uasmiisauniafy naenwuiiiieadadlian
ﬂﬁzLﬁuaﬂﬂ‘ﬂszﬂauLLazﬁq%i’WuaamiLﬁumiviaqLﬁﬂﬂmwmulﬁaé’ﬂﬂu (CBT-SE) léFaaudeiu
SnitsagiliiAnaudila BT Aidueglutiagdu Insamgniasgiindfduasuaduayuniu
wszswinyaRduaiiamiaiodnu wa. 2562 aglshluldimuauloune naonauusugmsmans
wazusuUURNsTusERUshe 9 ves CBT Mfoindussdnsiieg fusuiusnnludsemelne iioviil
RS UUNIUIMSINNT CBT-SE 1ANTsUULATYERIyUTURBNZANLAYaNAA ANLNTATTNT
auodla naensuaunsauidymdrursoimuigurulamenue lulumuwuianesegiouas

H9Puustan® atufl 13 (W.a. 2566-2570) wazithmsnensiaunfidedy (SDGs) veslsemndlnedely

QUszaANITIdY

Anwesdvsznoukasdtinveddamianisvesieilneguvuiedrululsewmelneniy

38U McKinsey 7S Model

NIINUNIUITIUNIIU

1. wWIRANISYiR NI lne YTy

1.1 n1svieaigdlagyuyy (CBT) Ao JULUUNTVIRLNEINUTITIANISineyusuaE s
asvassAnaziininsgu neliiinnisieusinetlugrudsduvesduindon Tausssuriedu way

Y Y

AMAMAINNA (29ANTUTMINMIARINUN AU NN SYiBUNEIE 19898 (RIANITUMYY), 2558)
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lnedl ninn1s 10 T8 Ao (1) guuwdudivesnisdanisvieniies (2) yuvuddmsaumvuaiianuas

dadula (3) duasunuanagilalunmdumuies (@) Wunsenszdununmdin (5) Tanmdsdy
sfudanden (6) asendnuniwazimussauvieadu (7) AeliAnnisifousseninsauineimusssy
(8) inanluusssuiiuandnauasdnansanudunywd (9) Wananouunuiiusssuuinuluiesdy
(10) fimsnszaneneligassasslovivosyusu wonanid onn. Ssimunnasinsuimsinnis
wdsvioafelneyuuld 5 du Ae (1) msumsdnnisedisddu (2) nszanenadstlowigviosiu
fadonasugia dann unzamnn@in (3) nseuinduardnaiunsannisiausssy (4) msdnnis
ninenssITNTIAvEeAIndeNssdusruukas iy way (5) mIumsuazanaaensy

1.2 asdusznauanudISavasmsiauitealaeyury Uszneulusng 4 du fie fud 1)
FumineInssITNTIAkar TmusIIl Uszneuse 1.1) yuwuiisingiuninensiiauysaiuaziiisnis
wAnTifanuazlivinensssTuAesadeiy 1.2) yruliaussauuszmaliiduendnualionziu
fudl 2) Fussdnsyuvu Useneusie 2.1) wrulissuudsaniidnlatu 2.2) fusvaniediinamg
2.3) quusdnduidrwosuazidmnddusnlunisiau dud 3) dunsdanis Uszneudae
3.1) fingnAnlunsdnnisdanndon amsssy wazmsvieaiien 3.2) Tesdnsudonalnlunisiau
iionsdmsviesiiemdoudenlestunsimunyuvulassuld 3.3) fnsnszaonausgloviniu
5934 3.4) finowuvessuvuiifulszlevidenmaiauiasughanasdinuvesyuu fuil 4) duns
Foud Uszneude 4.1) nwazvesianssumsveaiieaunsaaiiansiviuarenaudlaluindin
wayTausTIuuAnes 4.2) TszuumsdansliiAansyuiumsBeuiseninwnthuiufundeu uas
4.3) a93ndriindoamsayineminenssssumAnay Taussaasiiludinosmduuasiinidou

1.3 nausinswauinsviasaiiealagyuvu (CBT Thailand Standard) ms3i5usiamn
isesiiensUsziliunaguvuiioyuruies usesAnduuuAniEesnnsgiu CBT Builet n.a.2549
waglssunmsiaundelul w.a. 2552 meldanusiuflevesammilnevieaiiondseyinvuaguante
(TEATA) yadEluliiden annumsvieaiiodlnsyuvu drinsunswuatuayunsids uag European
Center for Eco and Agro Tourism (ECEAT) sioan Tud w.6.2557 asdnisusmsmswannituiifidwile
naviouiisregdsdu (esdnammew) (ewn) Idiinusiinaaedddiduuumslunsiamins
vioaflenlnsyuvuiuLUY 14 Wi neulduiulsdidnauuazaseunguussiiunsiaunogisddy
warlull w.e. 2561 ammsvieadisnegedadulanlifisanauaonadesveanmusisanaaiiouiu
\naet GSTC auldilufgeniuin “inasinswannmsvissiiealasyuruvesssimelng” fumsgiu

WgUWINAUNRA NN NN SYiaaigneg19d 8 unesusulussauana
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TR8LNU9INISHAIUN CBT 989 8. duUsenaulumenaminisuseidiu 5 anu Aa (1) 911uANS

Uimsinnmisednadadu (2) sunsnszanenaUsglevimaasusiagyuvuviesiu fnsdnnisdsay
LaYMINANAMAMTARTIR (3) sunseyindduaiumsanmeTansssuvesyuuu (4) funsdnnis
n$neNIsTTIALarAwndouetaduszuuuazsutunuddu uag (5) Aunisuinnsesisdl
AunuaziiauUaenfusetnvieailen aguinast 5 sy Sidmaneges 29 Whszasd IdoUsediy
$1uau 231 4o (RasznssunsulevIgnIvisuis s, 2562) sesnnsunsvieaiien T lusiaun
Fovindusnsgunsviesiiedlaeyuyu (CBT Thailand Standard) Ineifisinausisnuil (6) Ae diedy
mMsUszanduius madidanatn wagmsihauswiuguszneunsiuiisaniousn sandu 6 fu
34 Whuszasd 253 TeUseiliu ferdunasininsgiunsviond vilaeyururesuszmalnedign
Usgmdlilagmhsanumasy Angraneifeadedunisiiuguasunsiusewnnsgrunmsvieaiien
yosUszmAlngegaiuniins (nsumsvieadien nszvsrsmsveaiivauasfivn, 2561)
2. wunAndeuRaLiiadenu (Social Enterprise)

2.1 AsmRaiiiedeau (Social Enterprise) iutmngnisaifiinduifionauaiifide
firnsvaanmaanognediiiuvedian dmuinsuuuunisdidunisluefntu liansotluguadng
pudvsneanudsduideansld uaznmelitedidavessunuunisdanisuayisnmsithanldiie
nouauosienIsiaIa ety SuAnumAnlvdfitiengaudwesnalnnisuimsdanisii
Uszansnmuazfemimuesliuuussdnsgsia usndumsaneldnisvualandmedanudy
dhmneudertuesdnamsdses lnefnalnfgldsiunanifidalsunedunatuayuegiasila
Bonmssdiunisiinaniiin “Samiadiednn” 3o “Social Enterprise : SE” (AU¥NIINAITANG
wazdnvinenuFeriamiiledinumoniangming anufsuuiend, 2558)

1
a a ]

2.2 wizsvlgyaidussudamnamadeau w.a. 2562 lanvuannanuuzreriamia

¢

wWodenu (SE) 17 6 Usenis Ae 1) Tinguszasdiiiediny fio duasunsiisnuiiuanagauaisiasy

9

msdnasuduiiay wilvyvsoimunguyu de vsedunnden 2) s1elaliteanin 50% 11910

N5 meduAImseusnis (@wsunguuuslumlsliungfenu) 3 nmsuusdurils ludesnin 70%

.
Aao s o A

Lldmuinguszasaniedeny andansamulufianisiurseveisfan1sniingussasaniadanu

q
< =l ¥

fvual? wazudaduilsliurdidudvesfiomsviodfeulalaiu 30% 4) Tnsiiuguaianisi
IneReelsvyuAnEnsINNNTNTaRa0YU dn1saeulnd Wunided1egnies Insauauniely waz
UImsnuiiaadn [Wsda fssnunansdiiduny wayssnunsnsiu uiassasuaiaseynd
5) liinegniiinaeunziouduiamiaiiediny (uusiiuivuaiinaey 2 U) uay 6) Lifingsunis
vi3erfioviu 25% July TuRamsignifinneusnuds snifufigeilddnlaifidusau

2.2 nguRsmsiiedeau Tu ws.u. duaSiiamAadiedsa w.e. 2562 liThnasnisduasy
Jam&segluszorSuduliaansfoudy “nauisnsiiiedinn” WWnsuld iosangusznouns
Fruundlifanunionduiamiafiedenuldiud 1wy Slaldeanzidouduiayananiy
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Ny wiedwinesraug Tulssnuiiieadesiunisuimsianisgsia n1sRunsta® n1snain

o

nasmauANaInsolumananuazmalulading q Wudu Tasnisannsdeusuuuuidadatlenals
YAAASTINAT NRUYARA YuTU viedAyaaa ausnveasanzifowdunguianind odeauls
(warsvdyaRduaiuiaviaiiodin w.e. 2562, 22 noun1AY 2562)

3. WUIAA McKinsey 7S Model

McKinsey 7S Model Ao wuusiassiildiasiziasausznauneluvesesdns 7lasunis

gousuagenineelunnsfnwinaznsuifvesesdnisiilude Jadlesrusznovddy 7 au

°o &

Ao (1) 1m9a319 (Structure) psAn1snUssauanudnsadulngazdlassaseinissuine lududou

% b %4

PUNITUBIUITNITLDYNNINA NTLAYNUNNIUNANAY haTASNAUNDSURATOU LWUANUNETIASA

o

wazliiiduandangseideu (2) nagns (Strategy) Magianulnadaiugnan wWunsliusnisuayyinl
nAnudetie wayyingsnanesinisiiautung (3) ssuuuagdsnis (Systems) Nzajaiun1su o
1NNIIN1T198N Ysbiviuastioviiietnluganuasneassd (4) AaA3au (Shared values) 3¢l

Anuletuluguafifiegsiuiu ieldiluuswmdndulilugidmne lnsissuuamaunldiie

Y

Tumalalindnauldanuansafidegetiauiun (5) aladnisuimsvesdin (Style) Mdududariy
uegelngdn lnemvuadmunenazussaludenaninuinnInusuin (6) auvsenineu (Staff) 7
slinnuddyiunisividase welilonalunis adwassandndugivseisnisviaulng q uagvinli
SAndudvessanlufanis (7) inweRie (Skills) yeliminanuivinwensaiuanudiuigvedsddng
wazttiupuganey lendrentvineuunuiuld (Derek F. Channon wagAdrian A. Caldart, 2015)
awv odd v
4.97u3pNned0s
WUIAA McKinsey 7S Model ulp3asdlonfiuselovulunisiansuiesrusenauniegluves

Fanmnaiadany (SE) F9iitaulrinazdnausenaunisineinisusmsInn1sniUIEans AL UUDIANS

' ¥
=1 o

5373 FawwAndandanldidunsevresnisAnwinisdnnisesans CBT unnunevaense (ﬁuwi’wﬁ

9 Y

a [ a (% [

WILAANYNST, NTUATTY AUATEY wazyTuns dudiandu, 2565; w@Wes TaudugIuns, 2566; nanans

9 <9

'
a o v & W

InIngrmnuiual Jui 118 anduivinislesiudseing, 2562) daun Sayayinl $nw1ied (2565)

'
= =

AnwIMuI McKinsey 7S Model anansnasungguuuun1sdanis CBT Tunundnwidaningunsla

9Y19ATUNIU %387 Asma Tehmarn and Chiraprapha Akaraborworn (2022) la@nyi3e93a1mna

(%
a

wedsruluuszimalneninuin Jadedudanng q denndesiuuwiin McKinsey 7S Model #auwunanil
fivsgleviagedslunisiluilusuinislunsiiansanesrdszneufididgdmiunisuimsinnig
Famiansvieaielaeyuvuiveday (CBT-SE) luusenalnel

o o e 2 v o 1 T TR
wenanifainsalfnwianulugusznounisniedenuves CBT TusineUseme wuiivginu

Pentingsari lulwafitawgonen1smn dulatie Aji (2020) wuitmsihuwidagusznaunismadany
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(Socail Entrepreneurship) anldamnmuyuyy (Comminity Capitals) Auun1sidiusiu il

Anvmeeeniiainsassd wazmslimumsiausssueniiduudadugaisga ity Pentingsari
anunsnsnw Tausssuvesnu Tuvasieiduiasuasygiaguyusie nMsldsinvesguwudailug
mMauUstunauszlen auvinliiAansiann Pentingsar Wiluvstuseaiisddunuusziulan
8nnsdlfinw CBT vaamyunu Culion wazmgtnu Liwliwa Tuuszwailautud Junisfine
FesmsiUAsunyasue sy TENeUNMINIFIANF U TYiDaien Aquino (2022) WuiiuuaAn

Huszneunsnsdeaugninuntdidunagnslunisiamn Feelfsuwlamusuoniiedludeuin

o
[

anasguradianunsaunsnuganasivisuntaslassasiamaasegiaguaule diunisvieaiiend
FamduiederuvesuyuiaIY uasgalshaunsfinsinuinaaenuaziianuaunsaiiau
91NN15UNINUITELENINNIINA CBT-SE agauviu dan1sdnwiausliniasginisivuadouluiive

HIgmFeRUIENoUNMIMISALMUNsvieaedlneguruivinsauanndasiudymniniy

N32ULUIAANITIAY
o s a a a a4 o
iz aRdusiuIamianadny McKinsey 75 Model
W.A. 2562 ,
2eAUsTNBULATMTIN
= - 1] A A
— FWvnInIsviea s gyuinadiay
n1svisavealasyuvy
(Community-Based Tourism as Social
(CBT)
. . . 3 Enterprise : CBT-SE)
1) dnwrlaseaseeenns A

- 1) aulaseaieeAns (Structure)
2) Yuuunanssunis

2) AMuusULaENagNS (Strategy)

vioudienlasy ) .
3) AUTEUULAEITNI5A MU (System)
4) AuAnuA1TINUBIANT (Share Value)
nsinsaIN e aiiealay yuwu 5) AMUNITUTSYOE (Style)
(CBT Thailand Standard) 6) AMuyAaNS (Staff)
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= ada v
TLUYUIBIY
A15IFYULVUADUNITANTUNITIVY 2 TUHDU AD
1) M5398TeAUAIMN (Qualitative Research)

o w

93N nlEIsnsdun1valigedin (In-depth Interview) 3R lvideyadidgyain

o

M1AST AANYY waznsvieufisdlaeguruduLu (CBT) ik unsaanzioudunguiianisiie

Ly

denslumunsenydydRdeasuiamiaiediny w.e. 2562 luussmelng Tngdmuaaaaudinln

AgY)

'
Yaa o 1 o

foyadidy Ao ugidisumidussduuimsdusigsiunenisiietuly vie fiuszaunisalranu
wnndt 10 3 wi3e udiiduindoussdnsnmsvieadienlneyuvu (CBT) Tngisnsidonuuuianzas
(Purposive Sampling) nnureuiliiedadlaense ferelud de (1) ﬁwﬁ’m/fauﬁ'mi%sqmu
psfnUImInsRa LT Rmuiionsviaaiisaegnadau (esdnisumau) (ewn) (2) an1tfunis
vieadienlasuwu (CBT-) (3) dfnaudaaiaiaviaiiedany (@aa) (4) ngudaaduuazsimuinis
viouflyumy nsumMsveiien nsensnmseadisanazin (5) U3 laifa elad d1in Gavia
\iedan) way (6) wusuduaiumsvieniisalagyury inde-easdvunds Jmingleste swdungu
Aansiiledans (SE) flamnedeufisnsiafeinumsesslygRduasuiaviadioday w.a. 2562

FITWIUNNUA 6 AU NMTIATIEITeYalwATANTIATIEATRLoM (Content Analysis) Indnau

(%
[ o % [

ANNEIAY Tun warasuusznu Weaiadudonluwuuasuniuiesesrusznounaziadin
FavRansvieafiealaeguvuiedwmilulssmalng davinduiuuaeunudmivtuneusiely
2) NM153981¥eU3UU (Quantitative Research)

IaTesliofaiuuasun U TRILITLIINTYANTANYILONA THaY N TRUN Wl TEnTY

(% '
K% =

Funouiikiun Tnefiom 2 daudsznaudae doyasluutlassaiisosdns CBT ndoufusuuuy
Aanssumes CBT Snduwdls fo asdusznouuasiad¥a CBT-SE Fudunuvasunuuuuinasidan
Us¥anauAn (Rating Scale) LU likert Scale LLazﬁﬂUm’maaummL‘ﬁ'mmaL%QLﬁammﬂﬁmq@mq@
$1uu 5 viru dfviamasnades I0C Wiy 0.84 eUuusauuvasuaumNALUziudnily
Wudeyalutiafounatau - Suau 2566 szezia1Uszanm 3 Weu lnedszns (population) fie
psAnsMsvienelaeyuvu (CBT) Aidriunsussidumasgiunsvieadioalasyseu (CBT Thailand
Standard) veinsunsvieniies sewined w.a. 2563-2566 Fadutimdanniifinsasmsesvdydd
duadidamiaiiodann wa. 2562 9and1udu 183 yuvu lagld3smsdnidenngusinegialaglaly
AUz 0 (Non-probability sampling) A98n13td0nkUULI1EA9 (Purposive Sampling) langu
#29€19 (sampling size) $1uau 55 vy Bsldinasinsdadenain CBT Rununasinisuszidiu lu
seiuBen vesnsunsvioniion wazidu CBT iumsusziliunmswannnsviesiiealaeyuvu 3u
$79%a Dasta CBT Award 18sasAmsuimsnisianfiufifmuiion1sviondlenognedsdu (esdns
www) (ewn.) Ineuwvvasunuladnyiluguuuy Google Form deinussuulayl (Line Application)

lugauseanungu CBT Alauszaruliaramin nmsdnsieviteyaidsTunalaldadfugangsaun
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(Descriptive statistics) Wananan13a8ay (Percentage) A1Lad & (Mean) dutl 89bUUNIATFIY

(Standard Deviation)
N15338UR1UN1TNITUIINAULNTTUNTITETTTUNTITE UL vE UM Ine1dengien

LONENSTUTEINSITeaui UP-HEC 2.2/009/66

NaN1578

' '
= =

AINNISANBUDNATITALAIVDI WU NN NITWAUINIT BT 8 laey urulunINgIU

3

[ [

donaasaiudoulunudnvueddyveiamfaiiodiny munsevdyaRdeasiiavianedny

o

a A

Adalganuaugdu 3 48 Ao

a

W.f. 2562 LAglan1zynIINYeIMaNAn ¥anN1s kazuuIN1augy

WATYFNAYUIU FIANTAUTTTU UALAIINGOU LAAIAININT 1

udiatlu
UseTaani iy : i
slaand = faundan - hvanailadanu
undanu :’:I"'"aﬂ T (uilutlymdeny
+UFIUTN Walguuiasu)
nnnAdu !
Q g a =
L v - lunannsiin
GG §Nn -
opurrm () wih < e (4 sl
AN g6l + g fasdu
Mmaguau  (fusssu
nsviasiizalazuan SERUIRARIRIAAL Fawminainadeau
(CBT) mMsviaunmiaguuvadiay Social Enterprise (SE)
(CBT-SE)

AW 1 nanMsTiuveIN svisaiiealagyuyu (CBT) wazldamiaiedsny (SE)

31NNSFUNBATIENAUNUIBIUNIATTHAE CBT-SE AULUUTNEITBY NUINTI8asLdend

Finasludsanuduiamiaiiodeny (Social Enterprise) Ussinnnisviosiiealaeguyy (CBT) Wy

qvnu\'L A

Falifiusingdunisianiz Tuneujiadilifefioszneunsaanzifounungmunednsy CBT-SE

Y

Felaordeuimissouluguisiivesinsgsfanily lnedlietdeyanisdunvalindinsgidaunsie

(%
v Aov 1

wazdnmaAnYesRUsENUkAL AT InNdenAdasiuNse sl alRduasiamialiodeay w.a. 2562

naoAIU InassinsWARNNSYiBafienlaeyuw (CBT Thailand standard) munseuluI@a Mckinsey
75 Model udmuiannsninesdusznauldnsuiou 7 esdusznou sausuau 34 @t léun

duil 1) drulassasiaasdng (Structure) &f 5 #a3¥n 1 (1) Sn1saansdeuigndosmia
Agvsne (2) Sidmane uas Wusfvvesesdnsfidaau (3) Tlassadimsuimsesdnsmsviesiienlng
yuyu (4) ffedmuanaysefouufofvesesdnsisdeandnuazsotnrieiion (5) fanansfiun
MinTuaE MIIEUMNBUUINUATRILBIANS

v =)

AU 2) ATULKUULAENagNS (Strategy) 31 5 Mddn leun (6) In1sivuangugnavie

Y

'
a =

nauidmungveinisvsufigwiiedeaundaiau (7) dn1simuadinguszasduazurugsnandniau
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(ATEUARUVINAUAILATUTNNT) (8) TUHLITU WHUAINTTU UNUNALNSTARASUTANIS IATugRaguwu (9)

AUNUNY UHUAINTTY UHUNAYNSNAWETUTAN FAnTusssu (10) HUHLITY WNUAINTITY UNUNA

a a

gnSduaSuTAnIg AuIndey

ATUT 3) ANUTTUULAEITNSANTNIU (System) § 5 @ Ta lawa (11) dszuunistunis

'
v aaa

SoyfiiszAvsnim (12) flsrvunsuimstnreadienegnaduduneu jatiuaunimuasuinisess
floenTw (13) Fsvvuansaumnaildlunsuimsau wu ssuudafuteyainviouiion szuussidu
ANUTINBLAY FEUUNTTIANITAIUTUALNEUNTBIAAUTYLTUY “18% (14) ITLUULATHHUIIUAILAIY
Uaensvvasinvieadion (15) fszuumsfnmuusziiung davihmenunaufoRauussdd

it 4) FrunmAnsauluesdng (Shared Value) # 5 #2d 5 ldun (16) fiduuneiiie
uidammisdanumsaifiontsamnyuruioiu (17) dnsudmadsslovdfiidusssuuasthlsly
fimungruogiseiiles (18) fuwAauagISmsvhauiunsiidusmanmnaindiu (19) fuuidn

mM3AdunuLUUesAnsgsAaniiusEavEnm (20) ednsilsssiniuna Wssla aviaaeuls

(2
v

AUT 5) A1UN15UTIISTANI5VR9H U (Style) 5T 5 @3Tn Taun (21) furdanudu

Ussndulmeuasuimsnunundnsssinfivia (22) fulinnegin Pdevien ndrdanadnaula (23)

Y

= v a

hilauneneslumsiaunues aundin LazesAnsegwiaies (24) fuilvinwgnisdeans i

eX2p

' [
fala v

Juity uazaiedstusiavianielunaznieusnesdng (25) gunduiilasunmssonsuludnm

Fuit 6) Fruyeanns (Staff) @ 5 @30 Tdud (26) fnmsdadenyaansluguruiifauam
Fonaunseruauiindauazdiungy 27) dreslonia §iins faseny luszun mslddunsiiansan
Thdsamvhauluununlaunuimnislussdns (28) fsruunisudmsauriauiivssansam
(ngszrdoy Ameuunu wag usagdla) (29) InsUszfiunmsvhnudiedaaunmsimuiynainsesig
seiiled (30) fimsdnaiuaurinmthvesandnlusuiuusineg resonluanmsviesilen

frud 7) Frusinueyaansiiaenadestiuasdnaiiiodan (Skil) 3 4 ¢T¥n Téun (31) aandn
fauganuanunsalumsdanisvieaiisdlasyuvuiilodeny (32) anndndlvinuennsliuinns
nviufisangaiieadn (33) aundndanuianuamnsalunsuimsianisuuuesdnsssia uay

(34) au@niauianudilalunmsaiivaungaiuaugEu
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1. 2. 3. 4. 5. 6. 7.
Taseafis  wuuu STuULU AnAIsau g GET LT inue
Structure naemé’ System Share Value Style Staff Skill

Strategy
1aanziilau 6. fimun e
ondawny ngugnA" meﬁuﬂ'lﬁ
Rl 7. uHugsia
2.ihwung e
Wushadinrau duady
3 Tagw@ine LATHENA
mw;“']e w -
23Ans
4 5uilay 9. usu :
awing daaFudsay
andin Anusssy
tnviaaiien
5 fvua 'IO [0
uauvng
Wil diaau

[%
v Av

A 2 asdUszneuLariTiavefiaviamsvieaiiealasyuvuiitedsanluussmalng (CBT-SE)

nniuIdeladlvdavindunuuasuanuiudeyaninuAniuvainnisviedneilae gy
(CBT) naudwimnednuiu 55 guwiivseina tanani1sdnw 2 dudsenaume diui 1 fe sUkuY
1598319089 CBT Uagnsuimsiann1snaonauianssunsvieaiiedlneyuyuves CBT tudaqdu was

a1 2 WupuAaiuNlfenrUsEnauLareiYd nves CBT-SE fisneazidennssaluil

M5 1 UBUUYRINMsIaneldsuTIunguvesnsvisaiielagyuyu (CBT)

sunuun1saangilsusiungy CBT I Sewar (%)
1. ngu OTOP / yvuviaaidien OTOP winid 2 3.64
2. Yo aLien 2 3.64
3. yusNANAS LN aTIEn 9 16.36
4. wisudaaiunsviouien (nguAanisiiledans) 1 1.82
5. Nguo InUeIRfnsUNATEsEIRsdY (oUR. / AUa) 1 1.82
6. NuaANNTal 1 1.82
7. EvnaYay 38 69.09
8. IfuARa (3ANIans1saslselevl) 1 1.82
33U 55 100.00

nsvieaellagyuwy (CBT) MHunsussfiumunaeiimuinisviesieilaeyuyy (CBT
Thailand Standard) U84N5ENTINITNOATLILALDIANITUSUNITANSNALINUNN LA NDN1TND LN

9e19898U (9AN15UMIBY) (@) TurieUusuidiu w.a. 2563-2566 Uszugiainestssiianne 3 U

NamadIvimamaneungl ngininma ~ya o o o ~
l]‘n 20 AUUN 2 NINHIAN - FHIAN 2567
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UnusteRaneuLd Ui anadeulutag 3 3fkiunn waell CBT fiflorganniiande 24
Tnewdlonvsnmsnasiadu 3 szey Ae 1) svznadeds 3-10 T WUl 30 guwu 2) svzannana 11-
20 T 10l 21 g waw 3) sreznandesannnii 20 9 1UlE 4 guv Tae CBT fiflengiiuld 6 T as
1 (Reszoznanrenilutied wa. 2561 falagtiy) nuindswaumnniiands 25 wis 990 55 wiks uay
gl 2561 f5uauds 11 us Feaenndestudoyarnudumnlugasnadu 4 own. 183
U FUAnnsduied oumsiamnnsieadivalaeyuruegadsdunarainsassd .. 2561-2565
(nsgvTamavieiieauasfn, 2561) duduunssunms CBT aedituduagil 7 au idesandiulug
amsdoudu “Samiagury” Addeulsdmuanssunistudusutuaansfoudod 7 auduly

TeavdunvayaUkuulasIasen1ssInmives CBT Tulaglu uanwannisnan 1 d1asu

-~ . & 3
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M5 2 rumhenuiifsweinsvisiglaeyuyu (CBT)

1 a agll o b4 P
NUIYITUNLA .Y UM 52882 (%) W

29ANSUNATR9EIUNBIDU (BUN.)

1. 99ANTUSMTAIURIUA (BUR.) 18 32.73 2
2. WAvaLiles / wauiasiua 11 20.00 3
3. DIANISUIMTEIUTIIA (BUA.) 4 7.27

4. yiffEpan eun, 22 40.00 1

MUEUVDIT]

1. nsunsviendien nsEnsan1svieadienas i 16 29.09 5
2. MsvisnisisUszinelng (vn.) 42 76.36 1
3. 9IANITUSMIMSHRINR A TLAw A on1svianfien 40 72.73 2

2819898 (DIANTITUAVL)

4. dinaumsvieadisanaziundmin mna.) 33 60% 3
5. dinauimnyusudamdn (we.) 26 47.27 4
6. ENUINIUTAIUSTIUIINIA (15.) 14 25.45

7. dinaunaludTanin (med.) i 7.27

8. NMSANYIUDNTTUUKALNISANIAUDSUIFE (N4 - -

9. dtinnunamuaivayuNsaTInaSuauA N (Faa.) 3 5.45
AASUIANS
1. swAsiilominuasuazannsal (sna.) 20 36.36 1
2. SUIANTBBNEY 18 32.73 2
3. suIAINgIng 1 1.82 3
MALNYY
1. #0N15ATWIA 1 1.82
2. YEC 3 5.45 3
3. angRamnTIeindmia 17 30.91 1
4. B 9 (wslsawsuiin / 3ads / vidniheiw) 7 12.73 2
AAYINTT
1. uwinegnay 34 61.82 1
2. aantfunsvieaiitelaeumy (CBT-) 2 3.64 2

NANTNN 2 WU NAEI91N9ANTUNATEIAIUT DR U 1D UIANISUS M Td1udUa (BUs.)

Wnfign $1u9U 18 uiie (Fawaz 58.10) Mdswmtienuvessy Wunisvieuiiewslssmelng (mvn.)
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Wnian I 42 Wit (Feeag 76.36) Masan1asuias Wusuasiiienisinunsuarvavnsal (5na.)

v

WNTidgn I 20 una (Fewaz 36.36) dsanaenyy Wuanenamnssuviondien unfign 91

17 wiit (Bewaz 30.91 desnAvnsduumviniviends 1nfign 91U 34 uis (Gevas 61.82)
drudsmsiutinvieaieInudn CBT doanshiinesaimi unnfign 91uIu 50 e (Sogax
90.90) sevastnAsN I elAMIBAUDY T1UIU 23 WS (Fa8ay 41.82) 0w UUSEINUWALY 14 Ui
($oway 25.45) nnsduntwainuin CBT daulnglulafiannInimisunionassuinvieanioala
AABALIAT IUNINTUTENOUNTNDU wazlii1 CBT nansunsazUssdunusiladiindunis
1 a [ 1 1 1 Y a a a o 14 a [ 4 [
VouNeuANFULUY winsuszanuuanneuaminiluddmagyiily CBT awnsauimsinnmsaousu
Unvieaieilaegefivszdnsam lnalanisnsiduvesiisnuudnwiganndungaae w3eunsu

Ya

AanssuiielsousInyuvy tnealdinglunisviesiiedsensaany 1aean 55 yuyy CBT ag#

Y 9

'
=

725.26 U Ingdameunfanssuinssaudesnsvestinvioaiien

dusuuuuianssumdieaiien wuin CBT fRanssummidi fausssuvesuey mniign 1
19 uvis ($egaz 89.09) sesawunAemaiiiedain Tusaaau fifissias wjthuinanss aaalusia /
paAviosiiy viednuidndy Sy 32 wit (Gesay 58.18) WitmuuvameaiieaesssunA S 29
wite (Govay 52.73) uazhanssuranfs $1uin 12 wis Govay 21.82) drunstiusnsussiandiann

FIUA1 NTUTNT wazRasiuYes CBT wagsliesolodeasnsnann uaniananiswm 3

M1599 3 UIULazTogarIUNAN wiasliusnislugusuvioniiey CBT

N139AUINT5Y89 CBT Frwau (wke)  Fowaz (%)
fiwn

1. T5ausudinn 5 9.09 3

2. \NERLEE 5 9.09 3

3 lauang 39 70.91 1

4.14idl 6 1091 2
Frudn

5 Suemsiiudlos 33 60.00 3

6.571UN LN 34 61.82 2

7. 5umeeniisedn 42 76.36 1

8. 37U INYUYY 9 16.36 5

9 Srudeinituiles Auddndnvaitediy 10 18.18 i
NNSUINT

10.U3M 31T a8 87.27 1

11.U30715701%1 14 25.45 3
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A159AUSN15VR9 CBT MUY (WIA9) Sooaz (%)
12.90880 1WA 17 30.91 2
13.@98ur/lusuald 2 3.64 il

aLAuvaImaYiaaieqly CBT

1. Aanssudnwigau 32 58.18 1
2. NAINTIUIDYUYU 19 34.55 3
3. WNHDUFUNATITUYIA 25 45.45 2
4. \Wierwuanuiiddynieausssy 11 20.00 4
5. 3A5UAMN 4 7.27 6
6. $rupsiununiifidedes 6 10.91 5

W389dBN1SAANAN LYdaESuN15v18vae CBT
1.A198 9@1SK 1UNISAT N19855A 4 7.27

NN DNANWAIDU

2.71353ANANTIUNLAY (Event) 22 40.00 3
3.M590nYsUssnduiug 33 60.00 2
4. Facebook 50 90.91 1
5. Line 12 21.82

6. Instagram 4 7.27

7.03uled 9 16.36
g.ni1sla @ 1uaanianisan 4 7.27

NAYNSNRIUTIATY

'
va o o v a

= a (3 1 Y 1 [J ¥
NANITANYIAINUAALAUYBY CBT NRUAIBYINTUIU 55 g N’JQEJU'W?J@JﬁVIi@@J’]ﬁEUﬂ%LLUU

Y Y

Wwde (X ) wazdrndeauuninsgiu (S.D.) vosszAunuAniumuiitoney fwaluil

[
Y [

A5 4 AedeuardiuleuuunnIgIu YesruAniuilneeRUsenauLasfiadinreia1mie

nsvisanglaeyuvuNedenm (CBT-SE) 119 7 oy

29AUIZNBULAZAYIAVDY CBT-SE (X) (SD) wlawa i

AulAsea$1999Ans (Structure)

1. finsaanzileungnaonung g 449 071  wndign 2
2. hwne / susiavesednsnidalau 449 071  wnfign 2
3. TlAs9a$1aNsUIMNTeeAng 451 074  wnfign 1

153 Ivimananeanied Ingininma
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aeRUsznaULALAITIAvas CBT-SE (X) (SD) wlawa
a. fifervunszdovlfiRvesesinsiseaindnuasse .
o 447 081  wndian 3
Unvieaien
5. flenansivuaniifiaznsue e uiday 433 086 wnflgn 5
5 445 077 wniign
AULALIUKALNALNS (Strategy)
6. fimsimunnaugnivEenguihminevesgsianidaay 398  1.04 11N 5
7. fimsivuninguszasduazsununsiidugsianidaay 418 102 N 4
8. unuay uHuRanssl WNunNagvSTdaeuliime asughayuey 433 105 wndign 1
9. TUNUITY WNUAINTTY UHUNAL NS T @ 9laTuT AN 4
o 422 103 wniign 3
GNGHEIGERH
10.3WNUIU WHURANTTY LquﬂaqmﬁﬁdQLa%uﬁamq Aawnden 431 0.99 umﬁqm 2
U 420 1.02 un
AusTUULazIsN1sAHLUY (System)
11. fszvumsfunsda@ndussansnm 424 094 nflagn 3
12. USnisWnn ey gaeg 19l szuuLd ud unou 4
L - D a4 4.38 095 wnvgn 2
YuunuNMKAZUSNNToEN e TN
13. fsvvuasaumnaildlunisuimsau wu szuudafuteya
tnvieailen svuudseiduanufianels ssuunsdanisamd 398 085 un 5
LAZHEUNTDIARITL FYUYY
14, FszuuuazinunuiuaLUaenfpve sinvie il 444 078 wndlan 1
15. fsruunsnnudseidiuna davisenuralfifioudsed W 420 077w 4
ER 4.24  0.86 mm‘?iqﬂ
duauA3lueAns (Shared Value)
16. Aidmneiouitymadinumieifionsiannyuvuriosdy 415 087  wn 4
17. fnsudsusglovidusssuthilslufaungoueisielos 416 089 an 3
18. funAnuazismsvhnuiidunsiidmimannanndiu 429 091 nflgn 2
19. FunAnmssidunuiuuesinsgsiafiiiussansam 400 083 wn 5
20. peAnsilsssiniva Wsdla asiaaeuld 440 076 wndign 1
594 420 0.85 ¥
ATUNMTUTNTIANT5VRLELN (Style)
21, fihflerundulssrsulauasiimsnunundnssanivia 455 068  wndign 5
22. giilnngihi Pdevimd narAanasindula 462 068 wndign 1
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a9FUsENOUNAZRT Tnvas CBT-SE (X) (sD) wulawa 4
23. fihdlanuweneuianaues andn uavesAnsedwioiles 460 068  wnfian 2
20 {iinfivinwydoans vhaouduiy Uiduiusiavidlu/uenasdns 458 065 wnflan 3
25. findugdilesunissensuludsay 456 068 nndign 4
5 458  0.67 wnilgn

A1uYAaINg (Staff)

26. IimsfndenauluylsuninunEeNAURTITUNUNaTALAY

o

436 075 awniign 3
T8y

27. dineslona AANTT Haeny JUszue aslasunsiiansanly

Y

. . 411 091 ¥ 5
Wrsyhauluunumlaunumvieluenns

28. HsguuMmIuIMmsAuNIUsEansaw (ngseideu Amaunnu .
438 075 wnanga 2

u59941a)
29. fimsUszidiunmsvinenu daasumsiauiyaainsedwiaiiles 431 071 wnfign 4
30. ImsdaasuaumInthvesandnluguiuusigeg 451 071 wnign 1

£t 433  0.77 mm‘?iqﬂ

fuvinezyaansidenadasiuasans (Skil)

31. andndiaudanuansolunsianmsvieaiiealasyuyy 420 080 ¥ 2
32. andnilinwgnslidnisinvieaiisaegailionnw 418 084 N 3
33, AUANAANNIANNAINITOIUNITUTMTIANITLUUBIANTGSAY 395  0.84  un 4
34. aandndiaudmnuitnlalumsdnduauiigadunudd 422 085 andign 1

33 4.13 0.83 a1

nan1sAnuALAniu TreesdUsznauazi T Tnvesmuiuiamiansreudielae
yuuLiiodsns (CBT-SE) 990 CBT ﬂejm’]mmmauﬁga 55 wiis w31 CBT Wimuddsyiudnuaigns
UsMsuvesih (Style) geitgaidudiuusn (X = 4.58, S.D. = 0.67) Taslamnzsoazidonly
Usziiuizes nnzvesthiiiderimd ndrdaanddaduls waviidiosanumensuilunmsiauimios
Wannandn uagimuiesdnsogseliles sosaaaiuil 2 1uses laseadie (Structure) (X =
4.45,S.D. = 0.77) ﬁéfaqﬁmsmmLﬂauaéwagﬂﬁaammgwma TUNMUNYVBILATNUSAINITIANT
fvaiau faunludduil 3 10usesynainsves CBT (X = 4.33, S.D. = 0.77) w3 osnnsdatass

ANuNIMIvesalfnyusuluguiuusiig 9 Mdegenannsinnanssunisviediellaeyuyy

'
=

gounduid s szuuI (System) (X = 4.24,S.D. = 0.86) 71 uis seszuuaulasnioves

Unviengndudfny FeoesAusenaun 4 audneau agluszaudssidiunlyanudidguinign dwu

AUAPUAATIIEAD AMUUNUIIULAYNALNS (Strategy) (X = 4.20, S.D. = 1.02) Aifuiseensduasy
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wHUURATUALUR BIATEENITEAUYNYY AuAnAI3INlueeANT (Shared Value) (X = 4.20, S.D. =

0.85) wiusenalussdnsinlusdda asvaeuls waziiunslidnmsinanynninaiu wazgaving Ae

AuinuzyaaIng (Skil) X = 4.41, S.D. = 0.83) NuTes AMYlIveANTNT LA BINNT

(%
Y

visaienlasyuyuet1edity nsanunsatiauaiuwiuninlouusladad

D9AUSENDY 7 Aupasianisnisvinaiisn lauuyuinaseay (CBT-SE)

1.1aseas1999AnS

4.45
7w 2. ULHHUARYNTS
f 4.20
4.13
4.33 4.24
6.1Aa1N3 3.55UUNU
5.H¥ Y458 4.ANAIDIANT

a =4 Aa '3 1% @ a a ! = A o
2 3 ANUAGLAY CBT Minassrdsenau 7 ﬂ?U%@Qﬂ’ﬁL‘UU’J’d’]MﬂQﬂWSW@QLV]EJ’JI@EJ"QQJ"UULWBﬁQﬂZJ

d5duazanusnena

NMSANYIANUARILTITIRBIRUTENBULALFTIAAUNTEU 7S McKinsey Model ¥asiaia

N5 99L9 miﬂaﬁqmmﬁ ad9AN (Community-based tourism as social enterprise : CBT-SE)

[
Y a

Tutssimalnendall ansnsnagunansifoléssd

09 UsENoUIDY CBT-SE AuN58UY89 Mckinsey 75 Model nu3189AUsEnaURa 7 1y
ﬂiaUﬂquLLazaa@ﬂa”aqﬁuaaﬁﬂixﬂamaﬁamﬁaLﬁaé’aﬂu (Social Enterprise) sunss 31wyl
duaSuiaviafiodsay wa. 2562 uaraenndostusUluUNsUTMsIAnsesAnsnsie oty
yuwu (CBT) Midueglutiagiud lnesdusenauita 7 d1u Ao 1) laseadisesdng (Structure)
2) WNUIULAENaYNS (Strategy) 3) s¥UULALITN1TALTUIIU (Systems) 4) AnurnTIdluBIANT
(Shared Values) 5) nM5U3133AN15041109ANS (Style) 6) YAaNg (Staff) 7) vinwzyaains (Skills)
s Tndesluusazduduu 34 §aiia heviliansaneadfiuesdusznouiiugiuresnisdy
JawRansviesflealaeyumuiiiodsan (CBT-SE) Ahauwnntu uasenmasfusdodiefiazdieluns
Anseieadns CBT Wonmsiaunlugarudvianviansvieafielasguvuiiiodsnsluouen fagy

nstiwualifun s CBT ludnausema wuivigUnu Pentingsari Tu 8ulailidie Aji (2020) a3Uin

-~ ~ & 3
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NsUILWIAREUTENDUN1SMNadIAN (Socail Entrepreneurship) 17433 UNTRRIVIVEGIUNUYUYY

(Comminity Capitals) ¥lviAnN SR YNYUDNLINEI19aT3A MUY Pentingsari a1313asnw
Fausssuvewetld Tuvausideiuiasaasughagusu naensunisiidiusiuvesusugailugns
wUslunausgloviauyinliannisimw Pentingsari ilumituvieaiiessiuuuusgiulan

= 1

MNHANISANY wudn CBT v 55 gauiiusemeldlianuifuinesdusenouits 7 du 34
f¥e lhduwnasifguiuluaunmsviondolnegursuliaunsofaunld dmaauAndiiu CBT fifide
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Abstract

This research aims to: (1) to examine the potential of spatial identity that can be
developed into local products for tourism, (2) to explore the participation of the Noenkham
community in tourism product management, and (3) to propose guidelines for developing

community products from local wisdom to enhance Noenkham community tourism. The study
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employs a qualitative research approach, using in-depth interviews with stakeholders involved
in tourism product development in the Noenkham community, with groups consisting of 12
people. The findings reveal that (1) the Noenkham community has a unique identity and
conserves its local wisdom and culture through community products, such as textile weaving,
herbal products, cultural activities, and local cuisine, and (2) while the community engages in
product development, there is a lack of integration of local products into sustainable tourism
development. The proposed guidelines for enhancing community products in tourism include:
(1) Product Development — the Noenkham community should promote product innovation,
(2) Marketing Development — creating an online marketing network and enhancing product
promotion, (3) Destination Development — improving community facilities and tourism services,
and (4) Community Engagement — promoting learning and capacity building for community
members.

Creative cultural tourism market were appropriate, consisting of the management of
creative tourism products, the price management, venue management for creative activities,
the marketing promotion management, and management of creative travel service providers.
In this regard, the management processes were founded to lead to the success of creative
cultural tourism of Phrae province, which was to set a goal to develop the area towards
creative cultural tourism by assessing resources with the 3S (Story, Sense, and Sophistication)
concept. The determination of the 5P work plan ( Participation, Product, Price, Place,
Promotion) and the monitoring of evaluation in order to control it according to the specified

work plan to meet the goals of sustainable development of the area.

Keywords: Local identity; Community Product Development; Enhancing Noenkham

Community Tourism
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2022) Tnedgmmanlunisimuindnduigusuluiiveinasniseanisysannisseninagidayan
Vi uuaT LM TR ALINAR Susiiensvieafien suwaﬁ’wuiuﬁuﬁﬁqﬁ‘fjﬁyzmﬁgmﬂué’mmsﬁw

wEnfnuet 1w nsveiiuazatayulng Flidnenmlunisfsgainviesiienld wivianisdanisidu

'
=

FEUULAENIIAAINNNEEL (Goodwin & Santilli, 2009) ueN9Nil NSINDUNAYULAENTNYINT
Wewannudafaurfidudaniannuiine Wesanyuwuinnanudiunisudmsinnis nmsmann
waznsldimaluladfivivaie Tnoniswannadnfusiviesdufine vaussiemnudesnsvainviaaiien
waluuszimenazsnsUssmeadusidudosiinnssanisiidusyuu (Chaffey & Ellis-Chadwick, 2019)
Tnedosairayanuiulvdundadusidioniseonuuuiiviuais msusuldinalulad uaznns

aa v 1

Usgnduiusiinuteamaddnia wu Tedeaiide deuvudunudanassdnuiuasnsineusniy
duil denalimatannansurioduiensvionisidsliiAatuegafusuuuy
miAfeidatiufnwuumeiidussssulunisdaaialiyusuaunsatnddygvesiuun
Tilunswaundnfueiif eonszdunisvisaiivaguruldegaiuszansam Tnonadnsuarenis
mavdsihesiifetesruisiidmlddudelunmaiannseaiioluyum szanunsaiamn
wanfasiguruiifusnssfuisinieafiondunduvdnieaiinfisineduruisnnntu Ssndu
mMsthetuedouasvginvesdmindeumuasimuiassgiogusnannsaairslonianszanesgld

guuvuvinanelugnetiveule

INUILEIANITATY

£
13 % v a

ns@nwiiiiingusvasAnandsil

'
a o L4 a 1

1. WiefneAnan AU nAn Ol EANWNN AN IR gHARSWTITind D wNan13viaelien

ke

2. weRnwinsidusuvesyuyuiuvdlunisianisnisvesneuas iauingnsiom
3. WWiBlEUBLUZLUINIINIHRININER S s yuruIn I Uy wiesiuiegnseAun1sviaaien

YUYULTHUV Y
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YDULIANTTIY

YDULYALTINUN: LUANUNDILNDIUIIN JINIATIUN

VBULUAMUUTEYINS:
1) nguEihyuy fungu Usesudanvnaguvuy 91w 7-12 Ay
3) fildhuindedlunmsvesiisimindoumaiasguas maonvu Usvajyuy
fusznounsmsviendien uas tnivnnsteliduimasunisvieaiiod Sy 7-12 Ay
3) Yszgwuluiuifiduaundnnduuasddusiulunisiauniud S 7-12 ay
voulwmdaiion: wnANMsdanseainyvy wnAnsndnualieadu uuAansidu

TIYUYY WWIAANTHAUINEAT YUY

NIINUNIUITIUNIIU

wuAAN1sIANTIiaaLfiEIguYY (Community-Based Tourism %38 CBT)

15910914 8219 (Community-Based Tourism #3o CBT) nanefiaguuuunisviosidiodd
dufunslaeyururioaiu dajathlviguuiidusnilunsianmmineinssssmnanes faussnnile
asaUsglovdmansugRuavdsalviiuauluiud (Goodwin & Santilli, 2009) uwiAniliAaaINA
Fosnsanrmdidulunsiauasvgiagiunnuazniseysndimusssviesiu Tnsyuwuiiunumn
ndnlunisdanisuazauaumasiiunsieadeluiuiinuies lnsnsfamsvieaiisasumu (CBT)
Lifisaudasslomanaasugialifuyueuiosdiy widelunumadnlunsatuayunsiaund
#4814 (Sustainable Development Goals - SDGs) & et unil dlunuanienisiauniis sdunisly
n¥nensegiivssAnsamuaznuaunaseninsnsimulasegianazn1seysnud winden
(UNWTO, 2017) n15y5m41n13 CBT ffu SDGs il uuuamnsdidnlunisdsasuaudsduiady
dawandeunardenn 3ayuvuanmnsatdmineinsideguildliiiauselovigagn laeldviae
ninensssssvRuay Tamssauluiuil Tag Choi & Sirakaya (2006) lénanyin gueuidinsdniunis
yioufisaguruegedafudoslianuddyfunisinvanmnndeuluiiud wu mslindsany
vyudou annnsldwatadin waznsidnveriidussansam 3avzdsadisanuraulaliiu
tivioufienfialansvesiniiuinsiedundon

uanantl naviendiryury 3o CBT awsnduasunsldninensluviesiuegad
Uszansam wu Fagavluiesdulunisadneims dudninonssu wienisliuinsvieaiienda

U L3 a

TuusssufigenndoanuInTinvesyuy aluiisudasanelaliiuyiviu widsieeysndgl

U
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Uayayviesdiulvinsetsely (Richards & Hall, 2000) lngianizyurunianumaInialen1sinusssy

ALY

LAZTITUTIP FIANUITOASIIANULANFANLALLEUNANUTNYIDUAET 1TU N1SVBIANLITITAUSITUN

aadaa

WalemaliinviesfienliieusuardudaUsemal Jausssu waiddinvesruluyuwu (Timothy &

Boyd, 2003) Mstinsdnnisvieaiienguvuiesdiuszneunanfiatuayuliiinaudisanail

1. mafdusiuvesuu: yuswiendudiidmsulunsnunuiasaniufanssuvieaiies

Fausinnseaniuuianssy nsliuinas landenisfvuagluuunisdnnimineinsviesiu
(Saarinen, 2011)

2. mywRndnEn LYY MIviennyruazduaTuaadnnmiuandnguv Lo
mMsflneusuinygmsuinmsdnvieadies mawauwandueivieadu wagnsldmaluladadnalunis
Usga1dunus (Scheyvens, 1999)

3. MTOYINYNINYINTFTTUVARAL TAUTITU: CBT ADISNIaNAaTenINnIsiRIuILALN1S
oufndninensluiuil liandunineinssssund vieTausssuuasiidinvesyusu (Matarita-
Cascante, 2010)

4. Mm3dansnels: seldannisvieaisamsgnianisedalusdlanaziluldlunsiaun
yuruiluduasysie deu uarAunndeuogiadusisy (Manyara & Jones, 2007)

[

ag9l3fnu nsdanisnisvienfiealasyusulugandalain-19 laiAanisidsuuuatuas

o w [ [y

Wamgusuunsdanisegelidedidny Ineguyulalinnudidydunisusuilunanedifiieninueg

<

a a [

seauaznsiulnegdaEu @ndnauauns, 2023) luduanulaendewasauoundy guoulanmun

De

= o w o Y 1

WINIFIUNSTIUINMINIDRNANINTN dn1sdeduutnveaiietimngauivlaanuauisaty

[ '
= d

nssosfuresiiuil saufenisdanisiuilvdnsiussesinedifisome Fanaroiduinnsgiulnd
thvieadieiiaud ey (53aita fsadng, 2024)
waluladadvaldidundunumddglunmsianisieadealasyury Heanswamssuunis
vosooulat] myihmseaasudedsaueeilay uaznisaineUszaunsaiiaiiouaieniu Virual Tour
iioRagaanuaulavesinvieafisdneunisiadulatfiuma (Chen & Liu, 2023) JUuUAINTINANS
vipaflealdgnusudsulimnyaniuaniunisel TnewiufanssunanaudauasAnssungudnunniy
finsadauszaunsaiuuy Exclusive Tifugunmuazanudu wienaiaunfanssuiidaaiy
AudsBuresuvy (suma auysal, 2024) nsudmsdansngldildsumsusulgdvidussansam

1ndu dn1snseanenalselevdegradusssy Wauwandueilulg Weoiiugdemisnegls wayvdn

I
v a v v o

sruunstseRuwuuliRuanunldiiionnuazmnuazUasndy wenainddalinmsdndenesmudises

[

wiasulleduinganenaintuluauiag (Thompson & Walker, 2023) d1fgy NsWaLIyAaINTLY

Lz
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[ [d aa o 1%

guyulasunistinnudAg dusgiann Inseusuinuedivia anuiauguewds n1susmsdnnis
g warmsdoasnwinsUssma WesnszduiasgunsTiuInsuasivdanmaunsalunis
wisTu (Kim & Park, 2023)
msdansamidesddnaneiduesdusznevddaiunisdanismsvieaiivalaeguvy fins
Snviunusuiiolngn Wannszruudseiunsvieadien uavaiunugsAanadenidieliyauuannsa
sufteduaruilidutuouiionafatulueuanldenaiussansaim (usus 2edarssa, 2024)lasasy
LnANIIANISTiBafisauTy (CBT) anunsathluuszgndldlunisidedunsiaunyuwu nns
oyinYimusTIn LagmsaienudsBumaasugiavesyury Tasumsildnsiuvesyuvulunis
NauRuLazALdunsAansIiondior mafmuidnenmuesntiu uagnsldimaluladlunis
atfuayumsvieuiien MATeldsUfiAansilduunan BT aziduvszlovilumsiausuuinianis
wanfidsunazannsaillfifieaiunruduuddifugumilussezen

wunARSnanuaiasdu (Local Identity Concept)

Sndnwaliiosdiu munefsdnuazvienndnuaziazvsunnuduondnualvosyuvunio
vinsdunileq FaoraduTausssu Usendl nw 38830 aodaenssy Aavy saudinnudedidunen
wausion ladndnuaiviosiududsiiuandnmuuandeosmuauanyusudusasiununddy
Tumsainnumagilauazarudindudveduieduvesaulugayutug (Smith, 2006)

dadnuaiiesduusznoudie 1) JamsssuuazUssingl: Usemduazfausssnigndunonn
9619817U1U 19U MIuAINEUsEEYieaiu umAna amussTunsiu niensUsznauendniliy
wendnual 1y n15UsEAYETR0nTTuR 7 01d8aveayuTU (Hobsbawm, 1983) 2) M¥1UAZAI
vioadu: mmwdeldurdesileddglunisaiovensndnualvesieadiu 1wy nwduniefyaangild

Tuguyunilsy Feanunsouanadinnuduendnvaliastisesuainanududninvalvaaioaduiy

'
a

(Anderson, 1983) 3) gilenansuazduIndon: Snwazgiivsemanazduindenveusazviosiu gy
Q1w videruun TelinarediTinuaznissniuiinveseuluiiud Wy nsviun n1sUszas vide
NSNBATNTTUUUTTBIAY (Relph, 1976) 4) Aavzuazandnenssuiosdiu: anlnenssuviefalyi

gyipusmanuwalviesdu 1Wu mIsenuuuthudeunioeimsifisuuvuianizvesudasyiosdiu (Nas,
1998) InmnudAnyvessndnualiiosiu Ao sndnualfiesfutisaiisruidndudivesazaiiy
ananfilaluguvunieviesduvesnuies vilviyndiuidnynitunagdeaniseydndimusssuuay

Uszindlvasguau (Jenkins, 2008) uonaintl anunsalugafsgainvienfieniiaulaluinusssuuas

Uszindlianzvausiazyioiiu nsdnauedndnvalveiulugunuunsvos e ndeinmusssudie

-~ ‘ I -~
133 Ivmamaneanied Ingininma
Journal of International and Thai Tourism



a¥aselalyifugamu (Richards & Wilson, 2007) uagdmdnuaiviesiutieduaiunseydndinmsss
faunemneuu bildgammeluanmsvasunlasesdsmuazlaniiian (Harvey, 1990)

Tagaguudy mathdndnuwaliestuunldlunsiaunamsatioduaiisdnenmmansugio
YBIYNYY 1U MIdaasunioniondsinmsssn miadawdndueiviesiufiavviousndnualues
yuwy viensimunAaUzuazuinonssioduendnuaivesiiud nswaunludnumsiaae
duasunnudidunaraienelalitugmdaglivhaisfaussnuasdsnndeusiesiu (McKercher &
du Cros, 2002)

wuaAANsHEIUIWYNYU (Community Participation)

nsildrusImvesLBY (Community Participation) 1uunandiulimeududiumies
AsTUIUNSWAILN Telugunsaey msdadula wasmssuduionssusng q Weusylevdves
yuvULes (Pretty, 1995) M3fidiusmvesuvuiianuddydosndunszuiunsiduaialvauly
guyuiiunumlunsimusiiemalazeunanveanuies saudssiligusuannsafianmiosdlduas
fanudsBulunisiaun (Arstein, 1969) 3nidsapdsaiuanudusssulunszuiunmstam vl
ynthunnauldflemadianidusnlunsinduladosidmansenusoTinveananiun (Mikkelsen,
2005) MsfdusmvesurusaiaiinmsEniduiveuazanumagilaluviosiu dawaliis
mMseyinvuazmslimineinsedredsiu

£

mstldusumesymilumaiannnsvesindniudesdiosdussneuiidyy el

1. msfidausalunszurumsdndule: yurudesddiusalunszuiunmsdndulafsadunis
NAUHLLAZNTIAN TSN TVBad wA ol AAM s AT R TR UAIINABINNTYBIYIITLY
(Timothy, 1999).

2. NMSHRAUIANENMWNYBIYNTY: YUYuAITIATUNISHRwazESHas i nenluaueng 9 1y
MIUIMITANIT MImatm wazmstiuInisuntnyieaiien i elianunsasidufanssy
vieudienldogadsBu (Scheyvens, 2002).

3. mIasaasatieausIuie: nsiidusiuvesguruinludesedornusiudeiumienu
AAss Lonvu LagesdnsiiAeates ewinlemalunsidfminensuagnisaduayus
Runuuazaus (Pretty, 1995).

a. msnsznenavszlevdediadusssu: nausgleviiiAnannsiaminisionieinsgn
nszangludsamdnynauluguruegavinioy i olivnauldiulseloviannisiau

(Manyara & Jones, 2007).
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5. MseauinEnnensiesdu: nsildiuniuvesuyunInduiinislininensvieodiuegned sty

lngAnflafaniseysndanInaeukas TausTH (Tosun, 2000).

uananil nsfdrusuvesyurudsannntigmstuindeufionsiannisiesfisuuy
Faiu Tnglannzluuiunveanisviend vndseusnunion1svoadi ayuvu (Community-Based
Tourism: CBT) Msddrugauil muneds el gusuiosdufunumadglunssvinnisdadula
NN LagAduRanssueng 9 ARedesiunsviondien ﬁaﬁLﬁ@iﬁﬁu%uawuwsaﬂauamLLaza'j’mmi
NINYINTTITUV A WAL TMUSTTUVDIRULDALA (Tosun, 2000) NsilduTIgusulun1THAUINIT
viesfieranunsautseanididunansesiusznaudidfy il
« nsdndulasauiu (Shared Decision-Making): yuvumsiausulunszuaunsdadulad
Rertesiumanaunuiazasinnismsvieadien msfiguruiiunumlunsimuaunmsay

Pglyimsimunaenadosiuaudeinsuagnineinsitiey (Timothy, 1999)

o msiidiuulunisdan1mineans (Resource Management): YuvuAITHUNUIMIUATT
fansuazarumminenssssumiuas Sausssuluiud dWeliAnnsldninensognedaiu
wazlivhanedandeuvsoTausssuvieady (Pretty, 1995)

o MIWaUIRNEN WYNBY (Capacity Building): Yuwudaslasunisiauiazinousulusiiu
#1499 1Wu Msunsdnvieddiens nsdansianssu uaznsnann Jeateliyuvuausn
sflunsvieadiedldegeiiuszaniam (Scheyvens, 2002)

o M3E319UATYIBAIUTINLD (Collaboration): NYINUTINAUNUIBIIUNIATTUATLENTY
iieatran3etieamduiiorsheliquvuldunsatuayumasunineins awd waz

Runundndusiensimuinisvieaiiss (Mansuri & Rao, 2004)

ae Feaguladnisiidsuieiauinisviesfigmvneis nsiidmsiuvesyusulunis

a

inaulalaglvuruiivnumlunsmuanumensiauinsieaiisaasinnminenssssumna
wagdnmssTnegdsiu ufssineunmagiauninuefisududmiunmsiannnsviouiisans
a¥19mnumilose iUy MieuAIAsE LN uazesdnsiiieates uaziinsnisnszane
naUszlovtiegnadusssuiiinannsvieadieamsgnnszaneluandnluysusaviniien
WUIRANITWAILINANA iYL
neWRIHAnSusiguru vinefansruiunsadnsassduarfuusnansusififinduain
n3nens iidyn vioTaussuvesuvy Welrausaaiyamaziinnuansalunsutedy

lupaald nsimundadasiguvui ingussasdlunisasiselaiidugusunazeysny Tmusssy

-~ { I -~
133 Ivmamaneanied Ingininma
Journal of International and Thai Tourism



vipatulundoudu (Kotler, 1999) Famsiannndnfasiyuvudesiasantadevaesuiieliauisa
MOUAUDIAIIUABIN1TTDIRAIA LA DE 1T UTEANS NN TngasAUsenaudIAueIn1TNAIUINE AUl
yuwu lon mslindwernsviesdiu vie nmsdminensmssssunduaz ity viosduunlilunis
Wannsdndnet wu nsliingAvainssmend viemniAaUzuay Tanssaiesiunnidugarues
nAnA o (Michael & Julie, 2004) 8319 Prahalad & Rarnaswarny (2004) ldnarnfiufindn nns
WaundnSauriguvuiosinisaisyaniinliiundndae Wy msfauiussgiue msdiiununw
YoauAndas niensainadessiiasyioutmusssusiosdu elvindnfusidauunndouasd
Lananya

uenanil mamaauazniatrdsiuilnadsnaduiiadvddyiaisdis ieswinnisiamn

3 =i

wAnAusigrLazFeafinsanianagnsmsmsnaaivanganiieliansadhdangudmngléoegns
fiusgdnsam lnunisldnalulagidna wu nsveesulal msldludeaiifslunisussuduius
(Kotler & Armstrong, 2018) uargavinenisimundnsusiguruaisidunudsduisludunisld
n¥nensuarnisaireneldegisdeidosliiuyuu iielnswauinandasilidmansenusde
Aawndenuarningnsvieadiu (UNWTO, 2017)

nIzUALMIRAIRA RS sl guruUsEnoudsd unausng 4 Tiyutiunisuiulsaazaing
wanfausTlidianninuageuamnsolumsutsiulunan Tnslunssuunmsdandnildwuduney
ﬁ\‘iﬁ:

o NITEITIMTNYINTUALANYAINYDIYUYU: YUVUADWIINTATIINTNEINTHaz) T Teyay
viosduidey odinsziiminenslaaansaianndundnsasifiaueiludaasvgiald
(Kayat, 2014)

o MISATINUTANIINUALNITODNUUY: NTHALINGANUNLABINTATNATIAUTANTTULAL
nseenLUUNARS e andeafiuANuFeInITYeuilag MIsenuuuiRardeiiuyac
Ifunanduanuagyilingadusidiendnual (Pine & Gilmore, 1999)

e MIMARBINARLATUSUUTS: Md19NeenLUUNAAT ALY YYLazdesiININAaRINEALTD
ATIVABUAMAINKALAUAINTTAIUNITADUANBIAIINADINTVRIN USLAA wavUTuUse
wanSusllsiAumunanausy (Hart, 1997)

. nsafaeIettensmain: meauwandusigurudniudesiinietiensnaindianunsn
nszarendndualugdanguuslnaldeg1alivsed@ninm lagenaldvdamianisnainniu

unanesuoaulal MsonsaseAIeTIenUsUAlUYIBdU (Kotler & Armstrong, 2018)

-~ ‘ I -~
133 Ivmamaneanied Ingininma
Journal of International and Thai Tourism



Tngusglevivesnsiamndnduriguouaiunsaasenelivasanudiduliiuyusunagaundnly

[
a v v &

guyuwazsliguruasafiannuedliog 1By (Hart, 1997)8nvsdudunsdaaiunisousne

Tauusssukardunseuiifinanmsiaulaglivinensnesdulazglilyayvesdu Fredauasunis

A

aadaa

ausn¥imussuwarIaTInveaguvy (Kotler, 1999) uazilunmsadraendnuaivasainulasauliiiu

o w

nandudiuazyilindadasiinnulaaaulusain Fuduladedidgylunisfgaiuilan (Pine &
Gilmore, 1999)

a a o
NIDULUIANNIIIVY
Anwdnanmsnusndnualieituiiiannseiung Anwnsildusivesyurilumsdanisms
wanSousiesduitentsviondien viowfieuagianndn ot
L iuitan Sausssunavyseingl 1. @UsIUNTUIIMITILYLYY
2 AUATEILAZ AN U 2. FIUTIUANUUNINTTUVDIYNTU

v ¢ a y ATTITILRUN BIUN
5. supiimansuazdaindon 3. dauganlunies unau

Y

. . RIRE LGN

o pufalzuarvandnenssuviodiu o Vo

4. dwswlunisasiaunserisaing
5. ANABINTTIUANTNRIUINE 75Ul Ca
. . sile
YUYUN AN OFUATUNITVDUT 82 o .
. 5. dwsalunsiaudneninguy
YUY

A 4

WM TR INERSuRIgR U Nl Ty issduieunsEAUNIS

7199183 YUV ULV

s21guIFIY

Usernsuaznauitedeitlilunisinuedsd fo 1) nauihumu findy Ysssdauia
yuy $1u0u 12 au 2) gRdufstesdunsieaisdmiadoumaadguarniaensuy Usvgyuvu
fusznaumImsvieadion uay tndumsviedidurmgiunsvieadies s 12 au 3) Ussrvu
Tudluiifiduasdnnguuasdidndnlunmstamiud $1uau 12 eu lasieTesdlefldlunisinu fe

LUUELN1EainlAsIase Ineidamaiusiavaa 10 Aoty wusdumauiefudnenneusnansal
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Weitunnannsaimugnaniueiviesiuiion1sviennied 5 Ma1 wag AnieInuAnwnisild
FvewnUulunsdanmsnisviesigasiauIaniun 31 5 dax ngldmatianisdungu
Aag 19N FUN WAl TN UULA12A4 (Purposive Sampling) 3MNTUYINN1SNITILATIEYIToY AR Y

IWATIATIEALEN (Content Analysis)

NAN1SANEIIY

HaINMsAnwinguszasaten 1) iieAnwidnenmmudndnualidaiunfanunsaimu

'
v ¥ a

dnanAnusiviosfiuiionisviondion wuin duglideyn Seusssy wazdsswal yuvuduvaiinigiy
mugﬁﬂzyzmﬁaaﬁuuazﬂizszﬁﬁLﬁm%aaﬁ’ﬁwuﬁisumaﬁm Wi n1sner nsviayulnsdmsuld
Tuaur wazmisdafanssuauiumanugarnios Feinsdneunnd lnefyuvuidisanauiiie
duaSusndnuaivesyury uenanddiiussmdasnnuiidunuddgmosuay vhlveulunuilss
dusunavadnnuudmildafeiulugey vonandyusuduruddgitygnfuoims i
YDINNWALTOMIN 1t wiudle unaser wnaBaen wnwh unsuew uwnstmanldenung twdnuds
yuutu vuiion suande wiauns wiesduanulng sawgiuiidinaninsiaundndusian
nIziiBy WU tnsuiey mansssey nsudey Wudu duneiuaznieifiesiu lumueudura
awduaiesdiasinisldluiauszdriu sliiAnnisdvaiunviviesiuliasey uenani
awilngnarsignihunldlunisdeansiienisiensuaznsinseduinvissiies vilvgamuiiany
nexlunisdoufuinroniisavidlunazuoniiul dugfaransuazdswandon yusuidund
plimansfvnzaudmiunsvieniiondseydny lasemzdunsioniiondedng wu ivan

'
aada o

Wigumes Feyuyulunulunsiauiuiiefgainvieaiisy wenaini verhsssumanilanuddgy

'
=

AoyuvudududnuilsunasieniiedAgyfiamnsafgainviesiesliududaiusssund dufads
wazaandnenssuiesdy yuyuiuvudfavznisnednludalsviesduniddgluyuyuiuey
Fangunesiluguvuiinimedialnatgdwankariaundadue iz iunain wenani Ui

Tusaiiiuivesyusudududumilwesandnenssuntinvieaieraunsadhsulsiessudineaiu

aadaa

30T 9narTaussIuA WA NYRIAUTUN U TUdIUYDIVDIUSELAUAIUAIIUADINITIUNITWRIUN

HAAA YN TN DdUEINNIB YT YuYuiiaUABIN STLINEA S gL 1y ayulnsuie
wazasdiugaianansandndulinlundndasiduasunisviesdien 1w vesrhnliinvieadien 1a

Y]

wenanil dellanuseanislumsianunuiaudunisieuneingluyuu lnglamegnmsuiuls

'
| =

Wunan1svisuig B dinAlagn 1R JULUUNTUBAUAIYNYUR 1UYDIN19699 19U daaSy

1Y a

WA fnuTigauA OTOP way wnanesunisvieeaulal
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HAINNSANYITRUsTasAden 2) iileAnwinisidiusiuvesyuruiurulunisdnnisnis
VouNeMarRUUINGAIMIN IAEHAIINNTIUNTEA! NUTT AMUHIUTINATUNITUTINTIUYNYY

[y (3
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Abstract

The study titled “Life Cycle Assessment of Incentive Travel: A Case of Phitsanulok
Province” aims to evaluate the global warming potential throughout the life cycle of tourism
related activities in incentive travel of Phitsanulok Province. It also proposes guidelines for
conducting incentive travel activities in Phitsanulok Province following a low-carbon tourism
approach. This quantitative research primarily uses Life Cycle Assessment (LCA) as the main
research tool to assess the global warming potential of incentive travel events in Phitsanulok
Province. The study examines for incentive travel. The global warming potential is considered
for three types of energy sources: diesel fuel, electricity, and liquefied petroleum gas (LPG).
The evaluation results indicate that incentive travel events have the total global warming
potential, with 23.33 kg CO,e per person. The travel activity with diesel fuel is higher global
warming potential of 11.25 kg CO,e per person. The second highest is electrical appliance, wish
global warming potential of 10.15 kg CO,e per person. The activity with LPG has the lowest
global warming potential, at 0.31 kg CO,e per person. Based on the LCA results of the activities

with major GWP contributions, the proposed guidelines for promoting low-carbon tourism in
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the incentive travel in Phitsanulok Province include reducing travel distances for incentive

travel, and choosing renewable energy sources for electricity.

Keywords: Life Cycle Assessment; MICE industry; Incentive travel

Introduction

Thailand is a country with great tourism potential, rated 31 among 140 countries in
the world for tourism competitiveness (The World Economic Forum, 2022). Thailand offers
various forms of tourism, such as cultural tourism, ecological tourism, adventure tourism, and
another trending tourism style known as business tourism, also referred to as MICE. The MICE
industry consists of Meetings, Incentives, Conferences, and Exhibitions (Thailand Convention
and Exhibition Bureau, 2011). Currently, there are 10 MICE cities in Thailand, including Bangkok,
Chiang Mai, Pattaya, Phuket, Khon Kaen, Nakhon Ratchasima, Songkhla, Udon Thani, Surat
Thani, and Phitsanulok (Thailand Convention and Exhibition Bureau, 2021).

Phitsanulok Province was designated as a MICE city by the Thailand Convention and
Exhibition Bureau (TCEB) on December 3, 2020 ( Phitsanulok Provincial Community
Development Office, 2020). Phitsanulok is among the MICE cities with significant potential for
business tourism. It is a province well-prepared to support the MICE industry, offering diverse
forms of tourism. Furthermore, Phitsanulok serves as a transportation hub, connecting
neighboring countries and the lower northern provinces of Thailand because of its strategic
location on the East-West Economic Corridor (EWEC) (The Office of Strategy Management :
Lower Northern Provincial Cluster 1, 2018). Additionally, incentive travel is a highly regarded
form of MICE in Phitsanulok, evident from the selection of the MICE route named "Phitsanulok:
Slow Life Imjai Mueang Song Khwae" as one of the top 10 creative MICE routes among the 95
routes available across all 10 MICE Cities (Thailand Convention and Exhibition Bureau, 2021).

Incentive travel is considered as tourism that offers rewards or compensation in the
form of tourism for relax. The company will be responsible for the costs of organizing the tour
for employees who succeed in achieving their goals (Chumnanchar, 2020). However, while

incentive travel contributes to income growth within the MICE industry in Phitsanulok Province,
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but organizing an incentive travel requires a lot of resources and energy, such as diesel fuel
for travel. Electrical power for various hotel facilities as well as Liquefied Petroleum Gas (LPG)
for cooking, etc. It is crucial to acknowledge its potential negative environmental impacts,
including waste generation and water and air pollution. Therefore, this study aims to establish
sustainable management practices for incentive travel under MICE industry in Phitsanulok,
particularly by promoting the adoption of low carbon tourism. To achieve this, the study
conducts the environmental impact assessment method known as Life Cycle Assessment
(LCA), which is widely accepted and utilized in the tourism sector (International Organization
for Standardization, 2006). The results of life cycle assessment (LCA) are used to develop
recommendations for incentive travel in Phitsanulok Province. Following the guidelines for
low carbon tourism. Entrepreneurs in all sectors related to the tourism business of Phitsanulok
Province able to learn the managing tourism process to have the least impact on the
environment. In addition, policy decision-makers can review the results and formulate policies
to support low-carbon tourism projects within the MICE sector. The ultimate result of this
research is to reduce global warming potential of incentive travel in Phitsanulok Province

in order to develop into low-carbon tourism in the future.

Research Objective

To assessed the life cycle of global warming potential in incentive travel under MICE
industry of Phitsanulok Province

To proposed a low-carbon approach for incentive travel of Phitsanulok Province

Research Scope

The population and sample of this research is the MICE industry of Thailand that is
supported by Thailand Convention and Exhibition Bureau (TCEB), which consists of Meeting,
Incentive, Convention, and Exhibition. In this research will study specifically in the group of
incentive travel of Phitsanulok Province. That is the route name "Phitsanulok: Slow Life Imjai

Mueang Song Khwae"
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Review of Literature

MICE industry

MICE refers to a category of tourism that encompasses four different elements:

Meetings, Incentives, Conventions, and Exhibitions. In Thailand, the MICE industry holds great

importance as it generates a substantial amount of revenue, totaling 28,400 million baht for

the country. For the successful implementation of MICE, it relies on both natural resources

and man-made infrastructure, including lodging, conference centers, and other logistical

facilities. To meet the demands of MICE, there is a need for cooperation between

governmental organizations and private companies in coordinating diverse events (Suthira,

2015). The definitions of each element in MICE (Nisarut, 2016) are as follows:

1.

Meeting (M) involves organizing meetings within or between organizations, such as
study visits involving individuals from the same or different organizations. These
meetings can be unique and pre-planned, such as association meetings, corporate
meetings, or government meetings.

Incentive (1) refers to providing group travel experiences to employees who achieve
the company's objectives. The company offering the incentive is responsible for all
associated expenses.

Convention (C) refers to organizing professional conferences. The primary objective
of these events is to provide education to the attendees. A majority of these events
are arranged by international associations. They can be organized on a rotational
basis among member countries or through an auction process to determine the
host for events like professional organization meetings within a particular country.
Exhibition (E) refers to the arrangement of industry-specific trade shows that cater
to various target groups. These trade shows can either focus on business-to-
business (B2B) interactions, where participants engage in business-related activities,
or they can be open to the general public (Business to Consumer, B2C) allowing

consumers to participate. These exhibitions facilitate interactions between
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entrepreneurs, consumers, and businesses, fostering mutually beneficial
relationships.
Phitsanulok Province as a MICE City

In 2018, Thailand's tourism industry achieved a remarkable revenue of 3.08 trillion baht,
securing the country's position as the fourth highest globally. The northern region,
characterized by its abundant cultural and natural treasures, boasts diverse ethnicities and
hosts captivating world heritage sites blending history and ecology, consistently attracting
tourists (Northern Development Plan, 2020). Notably, Phitsanulok Province stands out as a key
destination, evident in the significant tourist interest and visitation. Statistics from January to
July 2020 reveal a total of 1,047,142 visitors, comprising 1,002,329 Thai tourists and 44,813
foreign tourists. The province's appeal is further underscored by the MICE industry's noteworthy
contribution, generating an income of 19.78 million baht in 2021 (Phitsanulok Ministry of
Tourism & Sports, 2020).

With the Thailand Convention and Exhibition Bureau (TCEB) implementing a MICE City
Review/Audit project, Phitsanulok Province secured certification as a MICE City on December
3, 2020, meeting criteria in all eight areas. This strategic move aims not only to bolster the
MICE industry but also to generate and equitably distribute income, invigorate the provincial
economy, and align with broader regional development strategies (Phitsanulok Provincial
Community Development Office, 2020). Consequently, Phitsanulok emerges as the latest
province to receive support from the TCEB. As the region gains this newfound identity, it
becomes important to delve into the concept of low carbon tourism, a promising and highly
favored form of travel (United Nations Environment Programme, 2004). The findings of this
study can serve as invaluable information for stakeholders within the exhibition industry, aiding
in informed policymaking. Clear and comprehensive guidelines for sustainable environmental
management should be established in adherence to the regulations governing exhibition cities,

ensuring a seamless transition into a future of eco-friendly and responsible tourism practices.
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Incentive Travel of Phitsanulok Province

Incentive travel, a crucial component of the MICE (Meetings, Incentives, Conferences,
and Exhibitions) industry, serves as a tool for businesses and organizations to recognize and
reward exceptional employee performance and contributions towards organizational
objectives. The selection of incentive travelers is based on their outstanding skills and
accomplishments, contributing to the cultivation of positive relationships within these entities.
Beyond standard travel arrangements, incentive travel offers an elevated experience, providing
exclusive accommodations, meals, transportation, and hospitality, along with tailored
privileges for specific groups. This personalized approach aims to create a unique and
prestigious experience, fostering enthusiasm, acknowledgment, and gratitude among recipients
(Thaksina, 2017). Those who have experienced incentive travel are individuals recognized for
their outstanding abilities, making them suitable candidates for this special form of recognition.
The programs, including exclusive accommodations, food, travel, and hospitality, along with
additional privileges for specific groups, distinguish incentive travel from ordinary tours, creating
an impressive and distinctive journey (Nisachon, 2015).

The popularity of incentive travel continues to grow, serving as a productive business
that contributes to the economic prosperity of high-value countries. Consequently, both public
and private institutions have shown a keen interest in and commitment to this evolving
business model. Additionally, incentive travel is a highly regarded form of MICE in Phitsanulok
Province, evident from the selection of the MICE route named "Phitsanulok: Slow Life
Imjai Mueang Song Khwae" as one of the top 10 creative MICE routes among the 95 routes
available across all 10 MICE Cities (Thailand Convention and Exhibition Bureau, 2021).

Low-carbon Tourism

Low-carbon tourism is an important way for the tourism industry to achieve the United
Nations Sustainable Development Goals (Rui, 2023). Also known as eco-tourism and sustainable
tourism, low-carbon tourism involves minimizing the carbon footprint and environmental
impact associated with travel and tourism activities (Unruan, 2017). The objective is to promote
socially, economically, and environmentally sustainable tourism by implementing practices
and strategies that reduce greenhouse gas emissions, preserve natural resources, and safeguard

cultural and natural heritage in destinations. Key principles and strategies of low-carbon
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tourism include reducing carbon footprints, promoting sustainable transportation,
implementing energy and resource efficient measures in tourism facilities, conserving, and
protecting natural and cultural heritage, engaging with local communities for mutual benefits,
and raising education and awareness (Nicomsom, 2016).

Low-carbon tourism in Thailand yields sustainable benefits across the economic,
socio cultural, and environmental dimensions. By encouraging longer stays among tourists, it
reduces travel frequency and allows more spending at attractions, fostering income distribution
to local communities. Socially and culturally, it promotes knowledge exchange and
experiences among tourists and between tourists and locals, thereby fostering positive
relationships. Environmentally, low-carbon tourism involves activities that mitigate carbon
emissions, contributing to the overall environmental well-being of tourist destinations
(Monrat, 2021).

Furthermore, with the active promotion of tourism by the Thai government, aligned
with the ambitious goal of achieving the country’s carbon neutrality by 2050 and fulfilling its
Nationally Determined Contributions (NDCs) (Green Network, 2021), there is an imperative for
the tourism sector in Thailand to meticulously identify processes that contribute significantly
to the carbon footprint. The strategic reduction of these impacts is crucial for an effective
transition towards low-carbon practices.

Life Cycle Assessment: LCA

Life cycle assessment (LCA) is a tool to quantify environmental impacts over the life
cycle of product or service, from raw material acquisition, manufacturing, and use to
end-of-life phase. (International Organization for Standardization, 2006). LCA consists of 4 main
steps, which are 1) Goal and scope definition — a step to clearly define aims and scope of the
study, including system boundary and functional unit, 2) Life cycle inventory analysis (LCl) -
a step to collect, examine and analyze inventories related to the study, e.g., quantity of energy
consumed, traveling distance and quantity of waste generated, 3) Life cycle impact assessment
(LCIA) - a step to evaluate environmental impacts, e.g., global warming potential, based on
the inventories, and 4) Interpretation and improvement — a step to provide recommendations
on environmental performance improvement of the product or service based on the LCA

results.
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LCA stands as the unparalleled tool for quantitatively evaluating the carbon footprint
within the context of low-carbon tourism. Its unique strength lies in its comprehensive
approach, systematically considering the entire life cycle of a product, process, or service.
Unlike other tools, LCA offers a holistic view by considering the entire life cycle of a product
or service. This comprehensive approach makes it the most suitable tool for evaluating the
environmental impacts of tourism activities (United Nations Environment Programme, 2004).
LCA enables a precise measurement of carbon footprint, offering a nuanced understanding of
the environmental effects associated with various tourism components, such as transportation
and accommodation. Its applicability empowers decision-makers to make well-informed
choices and implement effective strategies for promoting sustainability in the tourism industry
(Lu, 2022).

Sustainable tourism should be promoted as a new system for sustainable resource
management, requiring tools that can assess impacts related to this sector. To achieve the
international goal of carbon neutrality by 2050, results from the research "Tourism under a life
cycle thinking approach: A review of perspectives and new challenges for the tourism sector
in the last decades" can identify It can be said that LCA is considered a widely used tool today

(77 studies from a total of 83) (Cristina Campos, 2022).

NamaIvimanraneaiied ngininyia
Journal of International and Thai Tourism



Conceptual Framework

Goal and scope <]

definitions |j‘>
U 4

Life cycle inventory <j

analysis: LCl If‘>
L @

Life Cycle Impact <j

life-cycle-assessment-framework

4 N

Interpretation

Assessment: LCIA |j‘>

- /

Direct applications
Product development
and improvement
Strategic planning
Public policy making
Other

Figure 1 Conceptual Framework

Research Methodology

This study researcher collected data from Thailand Convention and Exhibition Bureau
(TCEB) and two hotel operators in Phitsanulok Province. The main objective of this analysis on
incentive travel is to assess the amount of energy consumed during the various activities of
the trip and determine the resulting contribution to global warming. The study focuses on
three specific energy sources: electricity, LPG, and diesel. The research methodology follows

four main steps used in Life Cycle Assessment (LCA).

1. Goal and scope definition

The aim of this LCA is to evaluate the energy consumption associated with various
stages of incentive travel. By choosing to consider organizing an event related to incentive
travel held in Phitsanulok Province from December 3, 2020 which is the day Phitsanulok
Province It has been designated as a MICE city by TCEB until December 3, 2022 as a case studly.
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The functional unit for this study is defined as one traveler participating in the
incentive travel on the specified route in Phitsanulok for a duration of two days and one night.
Incentive travel consists of 2 activities are transportation and accommodation.

In terms of transportation; two fully occupied diesel vans were used to transport a
total of 20 participants during the incentive travel program. The program consisted of 9 trips
spread over a span of two days. On the first day, the transportation itinerary includes transfers
from the airport to Wat Phra Si Rattana Mahathat Woramahawihan, then to Wat Nang Phaya
Buranathai Buddha Casting Foundry (Cha Thavi), Ban Mung Tourism Community, and finally
returning to the hotel accommodation in Mueang District, Phitsanulok Province. On the second
day, the journey began at the Nan River, followed by a visit to Ban Tao Hai, Rainforest Farm,
and conclude with transportation to Phitsanulok Airport.

In terms of accommodation, this study refers to 2 individuals in deluxe room with
double beds. The assessment of global warming potential contribution from lodging focused
on the electricity consumption of various electrical appliances available in the room, such as
air condition, light bulbs, lamps, hair dryer, water heater, kettle, refrigerator, and television.

Inputs for incentive travel include diesel fuel used in vehicles, electric power, and
cooking gas (LPG). Outputs include the potential for global warming from the production of

electric power and diesel fuel. and LPG cooking gas.
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Figure 2 System boundary of the incentive travel along the "Phitsanulok: Slow Life Imjai Mueang

Song Khwae" route.

2. Life cycle inventory analysis: LCI

The data and information required for conducting the Life Cycle Assessment (LCA) in
this study encompassed various inventories associated with transportation along the incentive
travel route in Phitsanulok. Lodging arrangements for one night in a deluxe room and catering
services provided during the stay of 20 travelers. These inventories, which were collected for
the LCI analysis of the incentive travel and relevant conversion factors, are detailed in

Table 1.
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Table 1 Inventories of the "Phitsanulok: Slow Life Imjai Mueang Song Khwae" incentive travel

route
Energy
Activities Details Quantity consumption  References
(MJ/person)

Transportaton Capacity = 10 (Faculty of Fine and

(Diesel) individuals/van Applied Art, Prince of
Speed of 80 km/hour Songkla University,
Fuel efficiency = 7 km/L 2015)
Conversion factor (Thailand Greenhouse
= 36.42 MJ/L Gas Management

Organization, 2022)

Routes:
(Referring to Figure 2)
Destination A to B 11714 L 0.3210
Destination B to C 0.0186 L 0.0051
Destination Cto D 04714 L 0.1292
Destination D to E 11.1429 L 3.0538
Destination E to F 12 L 3.2887 Assumption based on
Destination F to G 0.8857 L 0.2427 google map
Destination G to H 0.7857 L 0.2153
Destination H to | 7.4286 L 2.0359
Destination | to A 7.1429 L 1.9576
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Energy

Activities Details Quantity consumption  References
(MJ/person)
Lodging 2 individuals/room (Thailand Greenhouse
(Electricity) Conversion factor Gas Management
= 3.6 MJ/kWh Organization, 2022)

Air condition

18000 BTU, 1 unit

(17 hours) 24.48 kWh 44.064 Primary data
Light bulb

LED 14W, 4 units 0.448 kWh 0.8064 Primary data
LED 18W, 2 units 0.288 kWh 0.5184 Primary data
LED 3W, 1 unit 0.024 kWh 0.0432 Primary data
(8 hours)

Lamps

LED 3W = 2 units

(8 hours) 0.048 kWh 0.0864 Primary data

Hair dryer

1200W = 1 unit

(1 hour) 0.024 kWh 0.0432 Primary data

Water heater (Metropolitan
6000W = 1 unit Waterworks Authority,
(1.2 hours) 7.2 kWh 12.96 2020)

Kettle

2000W = 1 unit

(0.17 hour) 0.204 kWh 0.3672 Primary data

Refrigerator
42W = 1 unit

(17 hours) 0.714 kWh 1.2852 Primary data
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Energy

Activities Details Quantity consumption  References
(MJ/person)
Television
62W = 1 unit
(8 hours) 0.496 kWh 0.8928 Primary data
Catering 20 individuals/meal
(LPG) 4 meals/the incentive

travel program

Prepare food in sets (Energy Policy and
for 6-7 people, 3 sets Planning Office
(1 set has 9 menus) (EPPO), 2013)

Cooking duration
30 minutes/1 menu

LPG consumption rate

= 0.4 kg/hour (0.1 kg/meal) 7.2 kg 0.309 Calculation
Conversion factor (Thailand Greenhouse
= 49.2963 MJ/kg Gas Management

Organization, 2022)

3. Life Cycle Impact Assessment: LCIA

Global warming potential was the environmental impact focused on this study. This
impact was assessed by considering the energy consumption associated with activities related
to the incentive travel, as well as the quantity of greenhouse gases emitted from energy
sources such as diesel, electricity, and LPG. The calculation of the impact took into account
emission factors specific to each type of energy. The emission factors relevant to these three

energy sources are listed in Table 2.
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Table 2 Emission factors of energy used in the incentive travel (Thailand Greenhouse Gas

Management Organization (Public Organization), 2021)

Resource emission factor Database

IPCC Vol.2 table 3.2.1, 3.2.2, DEDE

Diesel 2.7406 kg COze/L
(With TGO electricity 2016-2018)
Thai National LCI Database,
Electricity 0.5986 kg CO,e/kWh TIS-MTEC-NSTDA
(With TGO electricity 2016-2018)
Thai National LCI Database,
LPG 0.8582 kg CO,e/ke TIS-MTEC-NSTDA

(with TGO electricity 2016-2018)

4. Interpretation of the results for improvement

Based on the LCA results of the incentive travel, the researchers conducted additional
investigations to explore opportunities for enhancing the performance in terms of global
warming potential. The aim was to identify strategies for reducing global warming potential

with the activities analyzed in this study.

Research results

From the inventory analyses of the "Phitsanulok: Slow Life Imjai Mueang Song Khwae"
incentive travel route (Table 1), it was found that the total energy consumption was 228.31
MJ per person. Transportation was highest of energy consumption, accounting for a total of
149.49 MJ per person. Second was lodging arrangements for a one-night stay in a deluxe room
contributed 61.07 MJ per person, representing 26.75% of the total energy consumption. While
catering services was lowest, representing 26.5% of the total energy consumption. This study
provides detailed breakdown of energy consumption for each activity along the incentive

travel as illustrated in Figure 3.
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Figure 3 Energy consumption for Inventories of the "Phitsanulok: Slow Life Imjai Mueang

Song Khwae" incentive travel route.

The global warming potential (GWP) of the "Phitsanulok: Slow Life Imjai Mueang Song
Khwae" incentive travel route in this study contributes 21.71 kg CO,e per person. This
assessment is based on the energy consumption associated with activities related to the
incentive travel. An examination of the global warming potential emitted by each energy
source reveals, that diesel has the highest contribution to the global warming potential, with
a contribution of 11.25 kg CO,e per person. Additionally, electricity accounts for 10.15 kg CO,e
per person, while LPG accounts for 0.31 kg CO,e per person. A detailed breakdown of the
global warming potential results for this incentive travel route, categorized by type of energy

and activities, is presented in Figure 4.
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Figure 4 The global warming potential for inventories of the "Phitsanulok: Slow Life

Imjai Mueang Song Khwae" incentive travel route.

Discussion

From the analysis of energy use and the global warming potential of incentive travel:
a case of Phitsanulok Province. In this study, we investigated the global warming potential of
travel and accommodation activities based on their energy consumption. Research has found
that the total global warming potential contributed from the incentive travel is 21.71 kg CO,e
per person. Traveling is considered the activity with the greatest global warming potential
contributing 11.25 kg CO,e per person, which accounts for 51.81% of the total global warming
potential of incentive travel route. Because the activities carried out in various destinations
require travel, the global warming potential is mainly generated from diesel fuel combustion.
This finding aligns with the study “Carbon Footprint Analysis of Tourism Life Cycle: The Case

of Guilin from 2011 to 2022,” which indicates that travel constitutes the largest portion of
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carbon dioxide emissions, accounting for 75% of the tourism industry’s total (Rui, 2023).
Particularly, in our study, carbon dioxide emissions from travel activities accounted for 51.81%
of the total emissions within the tourism industry in Phitsanulok, making it the primary source
of carbon dioxide emissions. Similarly, the research on the “Carbon Footprint Evaluation of
the Business Event Sector in Japan” also highlights travel as a significant contributor to

greenhouse gas emissions in business activities (Yusuke, 2020).

Conclusion and Recommendations

The significant energy consumption of transportation in our study are largely attributed
to the extensive distance covered by the incentive travel route. While the necessity of traveling
to multiple destinations promotes income distribution, there is an opportunity to reduce the
global warming potential by strategically rearranging destination sequences in a single direction,
thereby improving logistics efficiency. By adjusting the route of this tour, it will be possible to
reduce the distance from the original 287.33 km to 240.63 km. By changing the hotel’s location
to be in an area close to the next day's tourist attractions, such as choosing accommodations
in the area of Sappraiwan Subdistrict, Wang Thong District, Phitsanulok Province. By changing
the location and format of water activities to water rafting activities on the Khek River, which
is considered a famous water activity in Wang Thong District of Phitsanulok Province
(Public Relations Office of Phitsanulok Province, 2023), tourists will possibly earn a more
interesting experience. The modification can reduce the global warming potential of travel
activities from 11.25 kg CO,e per person to 9.42 kg CO,e per person. It can reduce the global
warming potential by as much as 35.57 kg CO,e per event.” Details of the newly modified

route, in line with low-carbon tourism, are shown in Figure 5.
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Figure 5 The newly modified route in line with low-carbon tourism

Life Cycle Assessment of Incentive Travel: a case of Phitsanulok Province, data
collected and results obtained from this study, it can be used as a basis for evaluating the
MICE industry in other areas or it can be applied to future studies related to the assessment
of global warming potential. Both in the form of incentive travel and other formats not only
in Phitsanulok Province, but also other provinces as well. In addition, the results of the study
can be analyzed to support the preparation of specific policies that supports low carbon
tourism. Such as developing tourism routes that reduce travel distances. Promotion of the use
of renewable energy electricity by the government and improving access infrastructure for
electric vehicles, etc. The study not only aims to promote sustainable practices within the
tourism industry. But it also aims to cultivate other ways of operating. within the industry that
takes into account the environment for sustainability and the positive impacts of low carbon

tourism as well.
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For future research, LCA should be conducted to cover all forms of activities in the
MICE industry, including Meeting (M) Convention (C) and Exhibition (E). In addition,
environmental impacts from wastes generated throughout the lifecycle of MICE industry

should be conducted.
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