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Abstract

The study of Guideline for the Management of Creative Tourism in the Cultural Tourist
Market of Phrae province was intended to assess the potential of tourism activities based on
the creative culture of Phrae province and to find a way for the manager of the market that
was suitable for the development of Phrae province.This research is Qualitative research used
educational tools consisting of potential tourism activities, semi-structured interviews, and
group discussion. The informant was qualified, i.e. had experience of developing tourism in
Phrae province for more than 3 years. It was a specific selection.

The study found that assessing the potential of tourism activities based on the creative
culture of Phrae province, was a cultural heritage in terms of wisdom, handicrafts and creativity,
amounting to 17 activities. The potential assessment issues in each aspect found activities and
creative stories based on cultural heritage as the most points. The ability to communicate and
tell the story of the activity leader was found to have the lowest score. In this regard, from

the results of the potential assessment and group discussions, guidelines for managing the
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creative cultural tourism market were appropriate, consisting of the management of creative
tourism products, the price management, venue management for creative activities,

the marketing promotion management, and management of creative travel service providers.
In this regard, the management processes were founded to lead to the success of creative
cultural tourism of Phrae province, which was to set a goal to develop the area towards
creative cultural tourism by assessing resources with the 3S (Story, Sense, and Sophistication)
concept. The determination of the 5P work plan ( Participation, Product, Price, Place,
Promotion) and the monitoring of evaluation in order to control it according to the specified

work plan to meet the goals of sustainable development of the area.

Keywords: management, marketing, creative tourism, culture
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A = 3assm (Story)

Al 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 3 | 51
A2 1 1 1 3 1 2 1 1 3 3 3 3 3 3 3 1 3 | 36
A3 2 1 2 2 3 3 2 3 3 3 2 2 2 2 3 3 3 | 4
B = e3303a (Sense of Place)

B1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1 1|17
B2 2 1 2 2 2 3 3 3 2 2 2 2 2 2 2 2 2 | 36
B3 1 1 2 2 2 1 2 3 2 2 2 2 2 2 2 1 2 | 31
C = mnuhvsziivle enuazdienazlulazanuazidenssuresmsiiaussgadieassa (Sophistication)

C1 1 1 2 2 2 1 1 1 1 3 2 3 3 3 3 1 1131
Cc2 3 3 3 3 3 3 3 2 3 3 2 3 3 3 3 2 3 | 48
c3 1 1 2 2 3 2 2 1 2 3 2 3 1 3 2 1 2 | 32
ca 2 2 1 2 2 3 3 1 3 2 3 2 1 3 2 1 2 | 35
C5 3 1 1 1 2 1 1 1 2 3 2 1 2 3 2 1 2 |29
R 20 | 16 20 | 23 | 26 | 22| 23 | 20 | 23 | 28 | 24 | 25 | 23 | 28 | 26 | 17 | 24

i | 7 |9 75|26 |5 |7 |5 |14 |3|5|1]|2]|8]4
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Abstract

This academic article aims to present local identity and cultural tourism management
of Mon Community, Ban Nong Du and Ban Bor Kaw, Ban Ruan Subdistrict, Pasang District,
Lamphum Province. Due to the current society is more aware of the importance of arts, culture,
festivals, and local cultural heritage. The awareness of culture together with the cultural
diversity of each area is the origin of the development of cultural tourist attractions. As can be
seen, cultural tourism has become the center of the tourism industry in many countries, which
has tried to develop cultural tourism in their own country. In addition to cultural tourism being
able to generate income for the country and leading to economic development both at the
national and regional levels, cultural tourism is also an important tool for maintaining the

cultural heritage

Keywords: Local Identity; cultural tourism management; Mon Community, Ban Nong Du and

Ban Bor Kaw
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Marketing Mix Factors Affecting the Decision to Travel for Choosing Kitesurfing of

International Tourists at Hua Hin in Prachuap Khiri Khan
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Abstract

This research aims to 1) to study the decision of International tourists to choose to
travel kitesurfing in Hua Hin District, Prachuap Khiri Khan Province 2) to study the decision to
travel to kitesurfing of International tourists in Hua Hin District Hua Hin, Prachuap Khiri Khan
Province Classified by personal factors and 3) to study the marketing mix factors affecting the
decision to travel to kitesurfing of International tourists in Hua Hin District, Prachuap Khiri Khan
Province.The sample used in the study was 400 international tourists who came to kitesurfing
in Hua Hin District. This research used a questionnaire as a tool for data collection. And used
sampling statistics to analyze the data frequency, percentage, mean, standard deviation, t-test,
and one-way ANOVA test and Multiple regression Analysis.

The results of the study revealed that 1) Most of the respondents gave importance to
the marketing mix at a high level. By giving importance to the price as the first priority, followed
by the distribution channel. product side and marketing promotion, respectively. 2) Most of
the respondents decided to go kitesurfing of international tourists in Hua Hin District, Prachuap

Khiri Khan Province at a high level.

! Master's degree student, Graduate School of Tourism Management, National Institute of Development Administration,

E- mail : rungrudee.suksawas@gmail.com
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4) marketing mix factors in terms of product, price and channel. distribution Affecting the
decision to choose to travel kite surfing of foreign tourists in Hua Hin District, Prachuap Khiri

Khan Province. at the statistical significance level of 0.05

Keywords: Marketing Mix, Kitesurfing, International Tourist
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2. Han1sesERmuAaiunefutaduduUsTaunIInN1IRanNdesnasansanauladen

AUNNLLEUR RN LA S NN VDAYV 1IRNVIRN D NBIIRL FIIAUTLIUASTUS

M15199 2 uansAedsuazdulosuuiasgunuAniuneiudatudUszauninsnatng

dsnanan1sinaulaldonAuN1uLaUn W leME S YT NYD UL REIVIR VAN D LNDIRIRY

FIMIAUTEIUATTUS

(n = 400)
Uadgdruuszaunienisnann x S.D. SEHU
AUFATY
ATUNARAUN

1. s/ Usssiulaanui 4.40 0.807 1nilan
2. pivimisevanuisnzanfunsiaulaig 3.92 0.683 1N
3. Aanssudnhaulalugaiifuuvasiondien 4.20 0.786 1N
4. Aueauazanuaziauleidsm 3.80 0.741 170
5. uvaende o aoudiaulaidse 4.06 0.823 170
6. WWuanuiiiitedosiulariadm 3.93 0.707 170
FAUAUNANA N 4.05 0.407 11N
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Uadgdruuszaunienisnann x S.D. SEHU
AUFATY
A1us1A1
1. Ausnsiianumsngay 4.24 0.845 1nilan
2. masesnlusnemtuiinumnyau 3.94 0.716 10
3. erldarelunsiaulai@snfisnefiugnninidu  4.25 0.726 sniige
Tuuszndlney
FIUAIUIIAN 4.14 0.493 1N
ATULBIM1INTTININNUY
1. AuUaennuvesneiiiu 4.21 0.848 1nilan
2. snnefiuduiifidededunats o f1u Wy unas 396 0.686 1N
Vieadien 919
3. MIAUNIILNDIRUIANEZAIN 4.20 0.773 1A
4. AMUALDINVDITIUNIA LU LNBWITRY 3.94 0.675 110
FAUANNUYDININITINTINUNY 4.08 0.435 1N
ATUN1TEALEINNNTAANA
1. MsUsznduRusHunIsUBnse 4.29 0.858 1nilan
2. MIUsTUEUNUSH LB UmNBSLTR 3.85 0.698 170
3. MsUszduRuslunlsdoun 1sans dneais 4.09 0.869 170
4. MslAsudIanAIUsNg 15 @nenstu 3.72 0.808 1N
AN TAUHINNITNAN 3.98 0.456 1N
sauiadgdrulssauninIsnan 4.06 0.353 1N
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INAITNA 2 NUTT FROURUUABUINAUN U NAUAMILAIE SN Snneviafiu Jand

o w 1

UszauAstusiianuddgsietidudiudszaunansaainlagninsisegluseaudfygunn deade

2 U

4.06 Iaelviauddusus i nduaisunsn 1AeaY 4.14 59983U7A9 AIULDININITIAIINUNE 3

o

'
I a

ALY 4.08 AuNAnTud JAlads 4.05 LazaA1unN1TaRaIun1IeaIn daads 3.98 aua1su Loy
AuNanf e linudAyaeavaisy/ sevivlaaniuiiuinian siusienltiaiudfyse
Alddelunsiaulanigsungnnemiiugnninaululsemalneuiniian sutemianisdndiniieg

anuddgsieauUasnisvesgineiiiunnign wazsunsduasunisnaialinud1dasie

MsUsEdIRUSHIUNITUBNFABNINTIER

3. NANISILASIZRANAALTULA 8 unITAAdulal A antA untsua U W laN g S e

INYI9N8IVNANNYIRN D WNDIITAU FIMIAUTEIVATTUS

M15099 3 uansAnadeuazdrudeuuasgIuAuANuAgiunsdnauladonAunIaEY

AN AT TSN IUNVDUNYIVIINNVIRN D WNBIIRUL FIIAUTZAIUASTUS

(n = 400)
nsanauladenifumeniauivilani@snues X S.D. SZAUNS
finvieaifigagnsneund fnaula
1. psiaulaidsiduionssuiidewinilonniivissmea 394 0.781 110
Ty
2. Wovihudesmsiaulaiidsuvinndeyaifortuaniuil - 3.95 0.748 1N
AeunnAss
3, arufideidowesnauiifinadensindulaaulaiidsm  4.04 0.760 110
4. dleviwdesnisiaulaiidsn inuasdndsdunewaifiu - 4.19 0.784 110
Dudiusn
5. yhuaynduanaulai@sniisnnerhiusnads 4.03 0.794 10
374 4.03 0.584 ol
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1NA1519% 3 WU meukuuasuauldnduladeniaunisunauimlaii@snues

UnviBalieInwanan sneiiny Jaminuseaiuastus Inenmsitegluszduunn lagllonadns

lauland s azdndednemnudunusn faede 4.19 $99a911A0 AMUIINOLELUDInaUNINaD

nsinaulaaulaidsn JA1ads 4.04 waraznduutauladsnasnemAudnAse drAedy 4.03

AUAINU

4. NanNIsIAIIZINSUSsUisunsinauladanAunIsauii laildsivesdnvionen

PNIHNVIAN DWNDIINRY FIMINUTLAIUATTY

ANS199 4 wanananIsiUsSsuisunisanauladenifunisuauflaiidsnvesiniaanien

§ o

8 ILLUNATA

Jadwdiuynna

¥199A7 ey Fmiauszaudsius duunautadvduyana
(n = 400)
Uadeduynna Sumof  df Mean F Sig.
squares Square

LNl FEWINaNgY 411 2 205 602 548
aelungy 135.469 397 341
R 135880 399

218 JENINaNAY 206 3 069 201 896
aelungy 135.674 396 343
ERTL 135880 399

GRRTHRNGHEG! JENINNAYU 206 3 506 1.491 217
Aelungy 135.674 396 339
R 135880 399

FEAUNSANY FEWINaNgY 1.742 4 436 1283 276
aelungy 134.138 395 340
ERTL 135880 399

21T JENINNAYU 2.370 3790 2343 073
aelungy 133510 396  .337
ERLL 135880 399
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Uadedruynna Sumof  df Mean F Sig.

squares Square
seldiadeseirion sgwinengu 3.450 i 862 2572 .037*
elungy 132430 395 335
T 135.880 399
nilnne JENINNAYU 535 3 178 522 668
elungy 135345 396 342
T 135.880 399
anuilinedeseninan  seninangy 1.640 2 820 2425 090
waulavig s
aelungy 134.240 397 338
T 135.880 399

1NATNA 4 WUIT FROULUUADUANNANTLNA 918 AQUAINANTA T2AUNITANYI BITN

a o

QiinA uaganuiinedeseninsuaulan@sn uanansiu ddeduladeniunauauimlen

v a [ [ a

WS NUDIUNN DI GIVIIRN9YIAN D1LNDWIRU FINTAUTLIUA

v s

37us luanenaiuy dumay

a

wuvasununilselaedssamaulang1any daeduladentunisuauinnlaidsiusainviaadie?

o w a

P1IANYIAN DUNORIRUL FIiIAUTZIUATTUS UenseAuszautludIAyn1sada 0.05 3991n1s

Wiguilguanuuana1aaadeseanie LSD il

M15719% 5 wananan1silSeuiieuseaiie LSD vesseliadesapieuiunisdnduladendumean

LUA LA SNV DITNVIDUALIBNIANNTIRN B LNDWIRU FITAUIEWASTUS

seldindedoiou Hoaanin 3,001- 4,001- 5,001- 11NN
wIswinAu 4,000 5,000 6,000 6,000
3,000 USD  USD usD usD usD
x 3.94 3.89 4.07 4.09 3.84
Hoynimsewinnu  3.94 - 048 -134 -157 092
3,000 USD
3,001-4,000 USD 3.89 - -182 -.205 044
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s1¢l@ndenaiou 98n31 3,001- 4,001- 5,001- 11NN37

wIWinnu 4,000 5,000 6,000 6,000

3,000 USD  USD usD usD usD

x 3.94 3.89 4.07 4.09 3.84

4,001-5,000 USD 4.07 - -023 226*
5,001-6,000 USD 4.09 - 249*

111N731 6,000 USD 3.84 -

v v o w

* SEaUUBAIPYNIERR 0.05

NANTNN 5 WU reukuvaeuauniiseldiedesdesiou 4,001-5,000 USD kag 5,001-

6,000 USD fin1sdnduladaniunisunauninlaiidsneeadnyiaaneivnia1auain eunemiiu

JminuszauAstusgeningniineladeseifouninnii 6,000 USD

6. NAN1SILATILITIFLAIUUTEAUNIINITAAIAN AINAABNITAAAULILADNLAUNIIL WA UK

TR snvaainauie1v1IIRN 8 LNeIRL F9IAUTEIUAITUS

A151991 6 LanINavee Model Summary

R R Square Adjusted R Std. Error of the  Durbin-Watson
Square Estimate
0.660° 0.436 0.430 0.374 1.748

91nM15797 6 WUT1 A1 Durbin-Watson iy 1.748 Zefidnoglutag 1.5 - 2.5 wangin i
wsdasgiunlflummeaeulifienudiniusmelunues Tnsmulsiudamnuduiusiufudsny
Tusziugs (R = 0.660) uazinUsiufinrmaninsalunisesuisnsiasundasiuusny (Adjusted
R?) 1infu 0.430 4 AuAaialad susnsgiulunisnennsal (SEE) wiafu 0.374 lneduussud

AUENNSAlUNINEINSaIRILUSAN (R Square) Winiu 0.436 iseAnlusesas 43.60

-~ ’ ‘ 2 \
N353V NN TNOINY )I)H/Il 1HOvIa
Journal of International and Thai Tourism



A9 7 LARINANISIATIEIT8AIUUSTAUNIINISAAIANAINasaNsAnaAUlaaD NLAUNI9LLEY

AN AT TS NYIUNVDUNYIVIINWIRN D WNBIIRUL FaIAUTZIUASTUS

Unstandardized Standardized

daudszaunianisnann Coefficients Coefficients t Sig.
B Std. Error Beta
ATl (Constant) 2.931 149 19.716  0.000%
AUNARAUN .045 048 068 927 0.049%
AIUTIAN 113 054 186 2.099  0.036*
AIUTDININITINTINUY 073 063 130 1.159  0.047*
é’mmidua%umsmmm .062 072 .082 .870 0.385

YY)

* syauiedAgnsaif 0.05

M7 7 wu Jadudrulszaumenmsnanaiiduanonsnauladoniumaniauin
Tarigsnvesinvieafisanismndf sunemifiu Swiauseaiudsdus T dundndos (Sie. =
0.049) #1us1A (Sig. = 0.036) wardueInINIFIASIMLIE (Sig. = 0.036) Aiserutivddynieada
0.05 Tnedus1An (Beta = 0.186) dwnasionisinduladeniumsanauinlaiidsnaesinvieniion
P1RNIAT SneFiiiu Saniauszaauasius Wusuduusn sesawnie mutesmienisdadiviiey

(Beta = 0.130) warmUNANNUY (Beta = 0.068) MUAAU

djUuazaiusenan1sIdY

n1sANYIYATLAIUUTTAUNIINITIAIANASHanansAaaUla AN UL auAW LA SN

e

NN

1ong

NYBAWEIY AN guneiafiu JmindsearuAstus aunsaasiiavefusienan1sAny

D
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Y 1 [ v a
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Y

A lAN@sun onemifiu Jwminlsearvastusiianudrnysetadediulszaunienisnainlag
1y

amsmeglusgaudidguin lnglinnuddgiusnalusesildielunisaulaidsnignnei

Hugnnindululsemalve sesawnfe dugemenisindmiglianuddglusewinudasnsdy
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nsandulavisaiietvestnvisafienvilng Anwinsdlvennmzidiosdmianssunsasonsen naidy

wuhdafediudsrauninisaaiavestinvieaiietyiine lnesimeglussivunn lnesuniiaaaeas

[y K% 1

an Ao Ausian tngliaudAyduadasiiudseaiisnawnnzay 1nian e fe Yadenu
PanensTviieilesnninveaiietyidandlifuaedunistyd vsnsludsemelne wiely

PN UNeIvIAIREINITANSUUS N5 LR 08 NAZAINTRIMINNITIA MU e TR 0T AM NI N WE

Y a

A9AARBINUINUITEVDIAUNITY 215TaUN (2561) la@Anw329Ua98d1UUTLAUNIINISAAIN LAY

q

a 1

anﬂssmaqﬂfﬂﬁaqLﬁaaﬁﬁﬁmwamamiﬁﬂﬁﬂﬁ]LﬁaﬂLﬁumqm‘viaqLﬁsaégﬂuéwmaﬁaﬁu oS Yeld
UszauAsiusvesinvieaiioanigiiduneglulwmngaymuvnuasiayUsuamananiside nui
syiutiadudiulszaumansmaralasudfinzuuuiadsogluszivann Juflefiarsandusomunuin
fusimfiazuuLedBgeiian 58900 A A1ugeIeNIIAT MUt duren Aetladediu
wandust 1losandnvieadienldlafugunsaififuinsg i fidmihffidanusliuing dnsdnw
Anvaende Tfsanunfifinnuasny

2. msdnauladanmunianaunnlatid sy ainnaaie1v1I819RN 9 LneIiu 3910

aa o (3

U58979UATUS nudn grauwuvasuauddaduladandunimiauimlai@svesinviesiien

o v a

Y1IAYIAN NNerIiu JaninlseaauAITus lnenmsinegluseauunn tnelesesnisiaulan
BN aziindeenariuduiiusn s99au1Ae Auilteidssveinaiuninaneanisanaulaaulan

5 FedenndoeiunuITevesatTuns aunay (2563) NAnwILNNeIveItiniouieIv IR YA

a1 |

Hsion15vioanvaiIAu WUl NMsARAUlALAUNIUYIDUNEINITIRU INTIZARINITNTINAINTIUNDLY

favisofwvimesgluszavunn Nailud 2562 Nrunn guneiiiu JamiauseaiuAstus ladnng

Y

TANIUYITY ‘Thailand Championships 2019 Khao Tao Kiteboard & Windsurf’ n15udstulam

a 12

vasauazIunds Javudusemalneuasmeniaiiuumemawie dunfwlavvesanynilne
wazaey A TINNsuYIT NN 200 AU Huanduauniddninauladisuwtstunniigaves
Uszwalve Javhlidneiiu Jawdauszaiuastus Wunddnvemwnisenalusuaauilunisay

Tavig s
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Y
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Behaviors of Generation Y Thai visitors' decisions about product design inside

the museum
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Abstract

The purpose of this study was to examine the options which Gen Y Thai tourists made
regarding museum interior design. Gen Y Thai tourists were asked to fill out questionnaires to
gather data for a quantitative research study that would make recommendations for Gen Y
audiences interested in using museums as learning resources. This group of tourists chose to
look at the product design in the museum. It was discovered that the majority of them visited
the museum mostly for leisure and tourism. The design is regarded as a motivator to promote
travel. Most of them choose to travel alone. Additionally, find out as much as you can about
the museum through friends, acquaintances, and teachers. They themselves were the ones
who influenced decisions the most. It was discovered that visiting the museum will take
roughly 2 hours based on walking behavior. Most Gen Y Thai tourists believe that the format
of the museum exhibit is what draws the most interest. The findings of the study of museum
product factors showed that there were ten elements, specifically building factors, that

influenced the decision to visit the museum. Factors affecting how the museum displays things,

! Senior Lectures, Faculty of Management Science, Kasetsart University, Sriracha Campus.

Email: chonticha.roo@ku.th
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program factors for interesting content, Facilities for people with disabilities, several factors
restaurant component, factor in points restaurant and coffee shop factors, factors that affecting
gift shops, factor of library, factors that affecting to temporary exhibitions and permanent
exhibition study-related elements. The advantage that will be utilized is that museums or
curators can use the findings of this study as a manual for product design for Thai Gen Y tourists

inside the museum.

Keywords: Tourist; Generation Y; Museum
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dasgs liveveglunseuuarliveudeuly aunduifesnmsarudaaulunisinuiddivhinade
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When uaz Why @2u 1H fis How f1meu 7 dneufi deanismsiuiiie3dnngAnssunisuilan
Usznaunag 7 Os beawn Occupants, Objects, Objectives, Organizations, Occasions, Outlets Lag
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Abstract

This research emphasis on study about the relationship between components of airport
safety management that influencing service decision-making of Thai elderly passengers
affecting intention to repurchase: a case study in Khon Kaen international airport which have
objectives are (1) to study relationship between components of airport safety management
that influencing service decision-making of Thai elderly passengers. (2) to study relationship
between service decision-making that influencing intention to repurchase of Thai elderly
passengers. The quantitative research methodology =~ was  used for  this study. The
quantitative data were collected, using questionnaires as a research tool from 400 Thai
elderly passengers. The data were analyzed by using descriptive statistics included frequency,
percentage, mean and standard deviation and the inferential statistics which were the

correlation of Pearson bivariate correlation and multiple regression analysis with stepwise
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2 |Lecturer. Program of International Tourism and Hospitality Management, International College of Rajamangala University of

Technology Krungthep
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method to find components of airport safety management that influencing service Decision-
Making of Thai elderly Passengers and Service Decision-Making that influencing intention to
repurchase of Thai elderly Passengers. The results reveled that, components of airport safety
management positively with service decision-making affecting decision to choose service in
airport which most influence factor was safety in technology, safety in physical, safety in
process, and safety in personnel. The relationship was significantly related to Thai elderly
passenger decision-making. In additional, service decision-making positively with intention to

repurchase of Thai elderly passenger with Khon Kaen international airport.

Keywords: Components of Airport Safety Management; Service Decision-Making; Intention to

Repurchase; Thai elderly Passengers.
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3.2 TsUUNE T NaBANazBYngs 1309nTIaTunsiadeulny avaunsains
ns1vaeudy 9 gniluldiiauuiuientsidseleegesaiioswazTuiinianssuniady seuy
wiaifiaudAglunsesisaeukuuisealnduasnsasuaIunaainme
4. ANUUAANENINTTUIUATS

4.1 NMIRTIRAULLAYENT B lALEITNNALILADINIUNNTATIIAUTEAINUABALY B

FdINInTINEe UM Ingdeinuwaznstuduinliiinsiasdunsetues og
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4.2 NIRTIIAUTNNTTY NIFUNTEiaTATaILATdUNNTEIVANABINIUNTEUIUNTT
ATIALBELIRLTIINTIITULar T IngARinueen TINdingsuiln 01759unTe

4.3 MINTIVAUKLALANT a1u13n533aulaN Sruuteyarlaeaisatant (AP)

[

wazsruuTunn¥erlagans (PNR: Passenger Name Record) gnldlunisnsiaaeurlagansnouiasdu

d' v X d' I [ [
bATBN 3$‘U‘UL‘Viﬁ’TlJGU’J8581414@@@‘1/]8’]%L‘U‘LmEJ@uG]T]EJ‘lG‘l
= &

4.4 Punun13AIUANNSIIINS TTuneudurInlun1sAIVANN SR INUANIINY

¥ '
a

iWiotostuyaraiililsueyagnmdrgiuiummsimneluauuiy Fesaudanslddastm Tns
Usrdididnnseiinduaznisnmaaeusenisawnuaeidieniensaunulunth
4.5 Msufuanung ey auutudesluinungssiisuamnuasndenienis
Juisszdumfuasseiuuiund i N9U8I0IANITNITTUNATOUTEIINUIENA (ICAO) uae
MNENUAMNUALATEAUY
4.6 uNUADUALDIA DAL NLAY TnsTamIsunaunsfanuazBoadviunis
RoUANDIWBWMANITAIANIANAY 9 WU NsazlianuUasndiy N13ANANNINATTABNTT LAY
AN 19555 R TesmruBaununsewsmn nagndnisdeansiazmsinseUszanunuiumienudsiy
linguaneuazusnisaniauusnalndifes
wwaRaREafunsTFu3n1Ten
Tosun, et al. (2015) lél¥arumansveamssdlalduinmadnlidn Wunsdnaulavesyanadi
foamsnduandevielduinise a anuuinisfieglduinisindeu nefuslaedaudilalunisd
drusufuRnssuluanuuinisiiug Wusndu Sahlugnisuendenuuiindeuinluduiiiviesd
van siludsdimsmaunuiioenduanliuinissnanass Tusnsideatudddsdonslagliuinisan
Auimavieilusludufiaanniu Tnsanuddalduimadamnsodandldnnginssuvesiuilna
mendensdnsuuimstiu o

a Y a v a

wanan adyn Ansulvdined (2562) lnefurunszuiunisindulavesduilaalunisly

o q

v v ' 1 1 v
o A A a ¥ o 4

a a & a v l & Y a & a o 1 aada
UINITNIBY DA UAILININ ﬂ'ﬂ']mmQIQI%U?ﬂ']ﬁﬂi@"?jE]a‘Llﬂq%ﬁﬂ@ﬂanIﬂﬂuuUizﬂ@‘U@'ﬂU 5udnny
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1) MsnseriinitealyninazyausuaufneIn1svemues vuens n1siguslnasusnemiy

¥
a v 3

foamsfiosnnazdendnfusivielduinsiu q ddnedinsnnazgnnssdulaeiadonielu wu o1sual
AN ANUNTENY VidelsInsEAuINANINeuen Wy Felawan Ussviduiudeing q vidonisian
sofuan dwasilaueaddsudaindumiudesnis

2) MSUANMITBYR MUEDE NTTUIUNITAUAUNTOTIUTINTBYAYRIHUTLINA LU AuauUR
SnwavFeanuiidadimhedudwiouimatu 4 mevdinnisiiemudesmavionulsnu
Tusies Tnedideyaanuanalnddn Wy aseuads ey fnaseduslanunniign sesaun Ao Tawan

nINUIELaZ T3

' ¥
= o Gl

3) nsandaulate wuneds nszviunsindulanzdenaniuniTausn1Tiu o NRTIRUAIIY

] 1

AOINITAIUN NIUNITNAITUIVDINULDILAD Laedafidnasoni1sanaulade Usenauluaiy s1a1
AANYAY Toya STUUNNITIERY AMLLEBILazanIuT 0813lsNnue1aTEIN18UeNNINTENY 39019

iludnsiasunisdindulatie wu anuiivaineauseudne iusiy

=Y

4) woAnssUAITUDNAD AR N1sTHUTIAANAT AT 0 AluBsuInifeIfuanIunviey

Yy  a

Tu3nns sudedinisuuzdvende weldunisnssiuliduinanuaulavazanldusnig

Y

5) wyinssunaInnsinaulae vt wnnsaliiiadurdenniguilaavsegsuuinis

U

andulageduninsouinisluifeusosuat lneuslnaagnuniuanuianelazesnuies launis

WiguiilgusenineauaanisuarAnAvesnaningity | mngusiaadsediunaiinnuen asu
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o a
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NAUKUIAANITIAY

29AUSENAUN5IANISANUUABANY nsandulalduinisveslaeens

1. Anudasanen1snienn (Physical) (Service Decision Making)

2. Audaenien1ayAaIng (Personnel)

3. anulasaivymanalulad (Technology)

4. AMuUABAiEN1NTEUIUNIS (Process) nsaslanaduanlduinisdrvesdlagans

(Intention to repurchase)

AN 2 NFOULUIAANITINY

s2dgUITNI5IY

1. Uszynsuasngunlegia

[
N o 1

Usgwnsi i lunsfnwiasel §373eld35n15idenna udeg19uuuLa1299 (Purposive

q

. ) oA I3 1Y) I3 au A &
Sampling) lngdnuazvasnguiidenidulunuingUszasireiniside e glavansasengyilnes

¥ [

inATokaznands fdengiau 60 D3uld Aislduinsiienniaetuuiuivifvouuny i
ilesaindununguinedudilin fidedslneldgnanisiuinmnalszansnguiiogisuesneun
5U (Cochran, 1977) wuunsallins1udndiuvesusssng defvuaaiszduniandosiu 95% uas
AuRnnanldliiiy 5% w30 0.5 nanisiuineg 384 au uag WielmAne i ITeTevin
nsiiunguiegned 400 Ay

2. neslan1side

¥ 4
v A © va

inseaflefildlunsidesiunudeyanseil iuuuuasuay (Questionnaires) Fs3deldaina
LUUAIUATUINULIAA Yuf wasanuATeiRedes Tasddouuuudenney unsrinduds
1195514 WUU Rating Scale Usgnousae 4 dau leud 1. Tadaudsadudeyaialivesney
wuvaeUal dnwairveatoraadunuuliidenneu (Check List) 2. fafanmiAsifuasAdsznoy

A159AN1TAUUAANT8UDIVNINIASIY B NBULTDAIDNULT ULUUNINTIAIUUTZIY A 5 SEaU
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(Rating Scale) 3. fafnunAgafumsindulaliuinisvesiiasans dnvaedednnduluunng
daulseidfiu A1 5 5eAU (Rating Scale) 4. ForanuAsafunisdslandualivinsdrves]lavas
Fnvazdamaudunuuuinsdiulszdu @1 5 55AU (Rating Scale) wazs. ForanuLieafu
TolAUaRUZYDIN nOUKUUAB NN dnvsdoAtn1uuwuuuateila (Open Ended Question )
dieliouuuvasunulduaninnudniulazdeiausuuryesaulesasnaiidasy

3. ANIATIFBUAMNINYBLATEIENTINE

(%

Felauuuaeuaulildeavavi 3 v AsI9deUAIINYNABY ANUTIEINTIVBLLENT

N

e

wazn1sldawiieliuuvasuaugnaesiiug snudlaladaian anduinisusudsaily
WUUABUNNAINATILUEYN LagldantamauiiiAnsiauaonaaes (Index of ltem Objective
| P 5 | dy = o <3 o a [}

Congruence : 10C ) Anadadaud 0.5 Fuld iethluidunuuasuaiy wastwuvaeuaiunusuyss
wiluissusesuailuneassldiungudiognesdiuiu 30 ga anuudmailiuiinisnsisgauay
1 d‘ = aa 1 % a Q‘ ] 9 :f! a0 d' QIJ U
Uredelngisn1sAduyszansueani (Cronbach’s Alpha) %amaaaﬂmmmm’mLﬂjamuiuiwuqq
9891 0.75

4. msiaTEidaya

H39eldadfAganssasun (Descriptive Statistics) loun Atade (Mean) uag d@iuidoaiuy

Y aa a

11m351U (Standard Deviation : SD) teldlun1snssaundeyamlivesngunedne sauvialdatais
auu1U (Inferential Statistics) Lnen153tAsIgviandunusWesdu (Pearson Product Moment
Correlation) tiotdunsnageuauduiusiusyninsdudsassiudsuazlinsinszvinisannes
< a . . . A a 't s o
WRAULUUTUNDU 138 Multiple Regression Analysis LW 9ILAT1EWOIAUTENBUNITIANITAINY
Uaeasivreitonagulatisiazneliianisdedulalduinisvesylagans uaznisdndulaly

Usnsveslagansineliiianisadlanduinlduinisdivesilngans

NAN1SIAY

1. deyavluvasgneuuuudauniy
Anauwuvgeunudulngilumenne S9wau 285 au Anludesay 71.25 wnndtmends

Sy 115 au Andufeway 28.75 Fallengsenina 60-65 Yuniian 91uu 195 au Anlusesay
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48.75 sevaanilongsening 66-70 U d1uau 165 au Aniduesay 41.25 Mwdefiongsening 71-75

U d1wnu 32 au Andudosas 8 muumeeigszning 76-80 U 4w 8 au Anludosay 2 ldndqu

a

Nogamuany tngrun1sfnwvesd neuwuugsuauiudulugdseaun1s@nuus g3

[ e

a o a )

$1uau 182 au Anvdudesas 45.50 sesmaniisziunsAnumeninusyyes s1uau 176 au Andy
Fouay 44 wazliszAunsdnwUTyailn 1uau 36 au Andusesas 9 wasnuInlAnwisay
Yseyyenilitesdiuau 6 au Anluseeay 1.50 samﬁqéﬁmwEJlﬁLa?{sJGialﬁausuaa@’mamwuaaumm
afugiianelduinnit35,0000miull $1uau 169 au Andudosas 42.25 sesasndudiiseld
LaﬁaﬁaLﬁauagjiwdw30,001-35,000 UM §1uu 156 au AnduSesar 39 wazauuiegiisele
\AeseLFiouegsIINg 25,001-30,000 U S1uau 35 au Andudesas 8.75 Mmdeiludiiseliede
sioliou 20,001-25,000 U1 S1uau 15 au Andudesas 3.75 fiseldladedeifeustsening 15,001-
20,000 U $1u 14 au Andudosay 3.50 uazdineldadoseifeurinin15,000 vIn S1uau 11
au Anidufesay 2.75 Tdwnuosiian

2. dayanan1sAATITRAIANNTUNUSTENd19ReAUTENaUNITIANTISAUUABAs BTN
anaguiunisaagulalduinisvasdlaeansgeaigyndlneg lagn1sinsreiandunusine i
(Pearson Product Moment Correlation)

nstaueransinuludid Wefnwimssduauduius seuinsesduseneunisdanisg
anudaensdeluvitenmaguiunsdedulalduinisvesilagansasengyilnelaglanmunauigiy
N15398 WAYILATILVANLANURFIY il

duufgiu (H1) asAdsznaun1sdinnisanudasaneluvineaniAeiuiinudunuslugs

uansenisandulalumslduinisvasilavansgeangvalne

a £ v v ¢ (%

TAgN15I98ATILVIINISNAdRUANAUUTLANTANUANNUSVRIAILUSDETE AD BIAUIENBUNNS
ann1sanulasnnsluvinennidenu Usenaunie 4 sandsgaslann 1. AuvasndgnianignIn
2. anudasaiieniueang 3. Anudasademanalulad uazd. mnulasadeniansyuiuns lag

TensimseanduU sy anSandunushuuiesdunan1s1en 1
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A15197 1: NAN1ILATIENAIFUUTLANT ANFUNUSTEMI1999AUTENBUNITIANITANUUaan 8 luvn

ameeuiunsinaulalduinisvesilasasgeengvnlne

sedUsTnaunsIAnIsAulaendy | Adudseansanduwus | szdunsandulaldusnng
Lanuvasadenenienin r 546%*

D 000
2.AuUaenfenIayaaIng r 486%*

D 000
3.AnuUasnfunanalulad r 606**

o 000
4.ANUUaDANENSNTLUIUNNS r 520%*

o 000

wuBWRA ** Correlation is significant at the 0.01 level (2-tailed).

v

A1NA15199 1 89AUIENBUNISIANISANNUAaAN 8luv191n1Ae Ul ANUAUNUSAUNNST

v a = [y

aadulaldusnisveslasaisasorgvilneg lagesdusznevanulasadeniunaluladiseiu
L% [ § v v A Y a Y N ¥ A

anuduiusiunisdndulalduinisvesilagansgeengynilnegeignesosas 65 s89a3U1A0

aeAUsENRUANUADAIENIINIEAIN Fellszauauduiusiunisdndulalduinisvesilneans

geegvIingegsesay 55 uenanuu ssrUseneuaMuUasnien1nTEUIUNNSHTERUAMUENRLS

Y

funsdndulalduinisveslagansasenyvnilngegiisosar 52 luvariesdusenauauasndie

'
| [

nayAaInsilseauANduiusiunsandulaldusnisvesdlneansasengviilne sy isesar 49 i
spiumnudiusiumsdaaulaliuinsvestlasansgiegrilnesiign
%’ayjawami%Lﬂsﬂzﬁamaawmmwuﬁgumau (Multiple Regression Analysis with
Stepwise Method)
nstiauenantsinyiludiuiifiefnymnindninasevine sdsznounisdanizea
Uaeasgluitenneaguiunisdedulalduinisveslasansasongyiine lnglamvueauuigiunis

WUALAATIANANUANURAFIU AN 2
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M19199 2 : KN TIATIEANFNUSEATanduius gL UUTURBY (Stepwise Multiple Regression
Analysis) 9998 2uUs09AUTENBUNTITIANTITAINUaend sluvinenAs unen1sand ulald

Uinsveslagansgeonginilne

29AUsSZNBUANS  Unstandardized standardized t Sig. R?

IANTIIAY Coefficients Coefficients

Uaanny B Std.error Beta (3)

Lanudaends 194 .040 .2.59 4.786 .000 .586
NNNYAIN
2.auvaende 127 036 1.97 3.652 .000
NNYAAINT
3.Awdaendy 243 .044 .298 5.785 .000
manalulad
4.aulvaends 182 .034 227 4.343 .000
NNATEUIUNTT

nu8Lun: Dependent Variable: Tourist Satisfaction, F =42.004 , Durbin-Watson = 1.768
91NA1597 21umﬁmeﬁmimaaawmmwu%umau (Multiple Regression Analysis
with Stepwise Method) WU ArduUsEAVSMsnensal (R?) aefUsznaunsinnisanulasnsde
lurhemagusienisdndulalduimsveslagansasogyniive devegluszduliunais winiu 586
wansliiiiudn esdusznaunsdanisanulasadeluitenniaeuiidvnanisuindenisdndulald
vinsvesilaansasengrnilnelddiunaisosas 59 Tasdmiunusnmuudaziautsudady o
WU 4 eadusEneunisdanmsanulasadsluinenasuiifisninanisuindenisindulald
USN1sveelagansgeenynilng egildeddynisata (P<0.05) Uszneulume anulasnienis
walulad ANNYaRAdENINIENN AUYADANENIINTEUIUNTT warALYaRAdEIYAAINT LY
audasnfomamalulad d8vsnansuingega nannfe Wedrumivvesnnuvasadona
welulaBifiudu 1 e svdwalinmsdndulalivinsvesilasmsgeorgrnlnediindu 298 nie

wsaUszanusesay 30 (=298, t=5.785, p<0.001) @ufididanswan1auINTesaw Ae AUUasniy

NINNYAIN NANNABD LI BINUIUNUILVBIANUUABANINIINNEATNA LT 1 YUY FLAINALIANTT

andulalduinisvesilnvaisgaegyilne ity 259 nule nie Usvuimieuas 26 (B=.259,
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v dldq

t=4.786, p<0.001) 5AudeANNUARANENIINTTUIUNTA I UAUATBnSnansuinseansindulald
U3N15909lna5g9e189713lng nadfe WeduiumiigresanuasndunienssuIuM Ly 1
e avdmalinisiindulalduinmsvesilasansasengyniveiiudu 227 wie seUsvunuiovay

23 (B=.227, t=4.343, p<0.001) wazArmUasassmsyaainsiidniwatiesiigaiunisdadulaly

q

Usnsveslagansgeengrnlvelasimnuiieresinuasndeniayaainsiiudu 1 vile sz

Tinsdnaulalduinisvesileasgeengvnilveiindu 197 wie wseUsvanaievay 20 (B=.197,
t=3.652, p<0.001) wazdA1 Durbin-Watson 11U 1.768 §e0g5e1319 1.5 84 2.5 uanafief1ay

A A & a 1 [
AALARBUNIUUDATERDNU

'
= 1

lngaguudl 3ndnguszasaten 1 31 “WeRnwianuduiusseninaesdlsenaun1sinnis

AnuvasadeslurinanniAeuniisvinasenisdndulalunislduinisvesylavansgeengviilneg 7 tu
1 (% a A (3 Y LY ' Aaa a ! Y a

WU fudsdasevsessAuseneumsianisanudasadeluinenniaguniisnsnasenisandulaly
nstiusnsveadlagansgeengyalng Useneuluime audasadenianalulad Anulasnienis
MY ANNUABANENNTTUIUNNS LagAINUABANENIAUARINT

duuAgu (H2) msdadulalunislduimsiterniasiuuiuivifvauniuianudunusly
Wauandenisaslanduanldusniservesilavansgeaigyniineg

[V 7
v A o 1

Tngn15398A3IRYINNITNAdeUAIdLUTE AN ANNALNUSYRIRIMUSDASY Ap Nn1sdnaulalunng

lgusnisveslavansasongyninelaglinisimaeienduussansanduiusuuuiieidudwmsdm 3

A15197 3 : NaNTSILASIEAAUUSE AT andunusseninanisanaulalunisidusnisneniseala

naunnldUInstvelagasgeengyiing

L7 =) 1 o = l{ o % % gﬂ 7]
fuwUs9ase AduUsEanSanaunus | szaunisaslanauu
Tdusn15en
nsendulalunislausnng r T65%*
P .000

nuBwe **Correlation is Significant at the 0.01 Level (2-tailed)
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11997 3 msiadulalunislduinisdanuduiusfunsddanduailduinisen ves
Hlawansgeegvilng lnenuiinisdndulalunislduinisvesdlavaisasergviilng dssdu
arudutusiunisidlanduanlduinistiegd Sovay 77

%’ayjaNams‘?Lﬂsﬂzﬁnﬂnaﬂwnqmwuﬁ'lumu (Multiple Regression Analysis with
Stepwise Method)

nsdauenanisdnwludniii efnvimindninaszninanisdndulalunisldusnnsd
arwduiusiumsdlanduinldusnmse Wngldfmueauigiunside waslinszinanuausisy

AIM1S19N 4

a a & 1 W a & v v & < . .
A15199 4 : wan153iATIsaduUszans anduius nyqauuuTuneu (Stepwise Multiple

Regression Analysis) aesdauusnisandulalunislduinisnenisaslandunnlauinise

fiauusdasey Unstandardized standardized t Sig. R?
Coefficients Coefficients
B Std.error Beta (B)
n1sdmdulaly 798 048 6.42 14.463 .000 556
nsldusnig

nUe: Dependent Variable: Intention to Revisit, F =228.175, Durbin-Watson = 1.721
91NA1597 4Tumﬁmswv‘?miamaaawnqmuw%umau (Multiple Regression Analysis
with Stepwise Method) wuin Ardulsyansnisnennsel (R2) mssmdulalunsliusnsdenisasla
nduanlduinssiveslasansgeengsilne danegluseduiiunats widu 556 uansliifuin s
snaulalunslivinsvesdinsasgeorgunilng Tvewansuandenisaslandualduinsanldun
nassegar 57 Wnenuiinsinaulalunislduinsveslavansgeengyilveddnsnansuinse ns
selanduurldusmssednaiiteddymeadn (P<0.05) nafe Wosuumhevesnissndulaluns
Tusnaiuty 1 mie svdsmalinisadanduanlduinisefiuty 642 miae vieUssumdosoy

64 (B=.642, t=14.463, p<0.001) WA A1 Durbin-Watson i1y 1.721 §90¢ 539319 1.5 fls 2.5

= J a A & a | v
LEARINIAIAUANALAADUNUUDETEADNY
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lagasduad andngusvasdaden 2 41 “iefnwanuduiusseninanisandulalunisly
usmsidiseanisaslanduanlduiniseivesdlavansgeengydilneg 7 Tu wui Awdsdassvsenis

o

anaulalunisldusnmsiiavsnadenisadlanduinlduinmsgveslagansgengyilng

d5duazanusnena
Py = Y] ) | Ada a ' v a ]

AINNSANBUIBINISIANITANNUAAA gluNa1INAeUnL dnSwanen1sanaulalunis
U3N5velagansgeegyilne: nsdldnw neIniAgIuLIUITIAvIULAN aunsaefuTena
AsEnwle sadl

1. WWBANWIAMUFUNUS T21I1989AUTENBUNITIANISAUNUABAN g TuviNa N AT UA
answasanisinaulalunislduinisvasdlagansgeangvialneg

NANNTILATIEANULN 89AUSENBUNISINISAMNLUasnN8luvina N AeuTlANuduRusAuNIg
aadulalduinisvelavansgeeigv1ilng lagesdusznauanuvasadonanalulagiisvdu

U Y 6 U a Y a d‘ S L3

anuduiusiunsdnaulalduinisveslagansasengynilnegeiian sesawnfe serUsenaundIy
YannAun1an18gnNIn 89AUIENaUAINNUABAN BNIINTLUIUNTT WaLIAUTZNAUAINUUABAN 8N4
UAAINT F9a0AARBITUNITANYIVEY Seetanah et al. (2018) wuin mstdmalulagnilaiuiuady

sudmsineusuyrainsiasgliuImangluviteinmaguazdamafsangAnssuuazauianels

(% ¥
Y Y]

vosinviondien sauddlenalunmislduinisidnade venaniudsiidemuisdiuunndrainaa
N15AN®1989 Monoz et al. (2016) & nuin sﬁmamimﬂmﬁ@wwﬁwmUﬂﬁﬁuﬁﬂiﬁmm
pszuiinsumUasnfeveaimiivioynainsmeluaundududusudug iesaniduyanai
AosimsnulsnnnefUAREEns SINRNITNTIMTIAUSEUToLVR AN TTEnIId1oenauIdy

2. Wilafnuaruduiusseninnisdadulalunslévinsifidsenisaslonduanlduins
druasfflasansgeangrilue

uamslaszinudn nisidulalumslduinmstanuduiusifunisddlanduanlduinise
Y03 lnansgeegvIing lagnuinnisandulalunislduinisvesdlaneaisgeongvialne d8nswa

PNIUINFBNITHILANA UG U NP1 FI89nAa 9N UNANISAN®I9DY Saleem (2017) ANWMULNI

NENN N15IIUINITYeRdmMEINUITNIsAIATUAY TaNdsuAa NS IAgITuNSiiuINg danavinl
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[
a o

Hlagansiiansdnaulanasnduinlduinisgndnass enviidiaenndesiunanisAny1ves Chilembwe

'
v Y

(2014) wuin Anudugusssuvesnisdnnisvesawindy msadnenuindeiowazaudeduii
ANuUasAdenIsiIunszuIunIswi b dyn nsineusuyaaing sawdanisidmalulagidanng
viuadly dawavihlvidlagansiinanufianelauaziianisdndulanduinldusniser lnednisuenseuuy

UnsaUndefunisusmsIanisniiuszans nmesaunuduladusg1am

124
UVDLFAUBDLLUY
JarduanuzinanisiIvelunssoly
= 3 dy [ =2 [ [ 1 Aaa a 1
NNSANBIUASITIDUNISANYINITIANITAMNYaBAN 8 TUYINe N AU BNS wasnans

anaulalunislduinsvesdlavansgeengyniine lnaidunsfinvianisiledlaeansaergynilnense

' '
| a
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