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A Study of Components Affecting Network Collaboration of Thung

Yee Peng Community Tourism, Koh Lanta District, Krabi Province
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Abstract

The objectives of this research are: 1) To study the components affecting network
collaboration of Thung Yee Peng community tourism. 2)To study Sustainability , Management
between networks and tourism plans that affect network collaboration of Thung Yee Peng
community tourism 3) To study the network collaboration model of Thung Yee Peng
community tourism. The quantitative research, a population questionnaire was used for 300
people in Thung Yee Peng community. When testing multiple regression for main effect, it was
found that: 2) Community-based tourism plans 3) Sustainability There was a positive main
effect on the network collaboration of Thung Yee Peng community tourism respectively. And
when testing interaction effect, it was found that 1) sustainability and management between
networks had a mutual influence. 2) The management between the network and the
community-based tourism plan have mutual influence. 3) Sustainability inter-network
management and community-based tourism plans have mutual influence And when studying
the collaboration model, it was found that internal and external drivers It is an opportunity to

develop tourism.

Keywords: network collaboration, community-based tourism, Thung Yee Peng community
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2) MIIANTTITWINNATOUY | 0.046 |  0.012 0.317 3.693 | 0.000
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X2 X3 .001 .000 .653 14.888 .000
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a. Dependent Variable: Y
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The Study for Proposing Guidelines of Potential Development on

the Sustainable Tourism Supply Chain in Chanthaburi Province
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Abstract

The objectives of this research aim to study the existing situation, analyze the capability
and potential of tourism supply chain, and develop the Chanthaburi tourism network to
propose the improvement guidelines on tourism supply chain in Chanthaburi province. The
mixed research method was conducted, analyzed, and find out the conclusion which sample
are as: tourism organization, tourism entrepreneur and services. The results show that
tourism supply chain in Chanthaburi Province can divide in 4 parts as (1) tourism products (2)
tourism business (3) food supply and (4) infrastructures under the province competency in
terms of the completely city, happiness city, wisdom city, tradition and culture city,
gastronomy city, fruit city, jewelry city and green city. Consequently, the proposed finding of
the potential development guideline on the tourism supply chain in Chanthaburi Province is
“Kin De You De vi tee Chan” which reflexed the identity of local living based on the tourism
resources in 3 ways as (1) Dining food (2) ways of life and (3) local living in term of “Well Being

Tourism”.
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Abstract

This research aimed to (1) study creative tourism behavior, travelling behavior and
information retrieval of Thai tourists; (2) study creative tourism activities in which Thais were
interested and repeat visits; and (3) synthetize target market of creative tourists,
communication guidelines, and development guidelines for creative tourism attractions and
activities in Chinat, Sing Buri and Lopburi provinces. Mixed methods research was applied.
Five hundred Thai tourists who travelled to Chinat, Sing Buri, and Lopburi provinces were
sampled as research population. Random sampling and questionnaire was applied for
quantitative method. Average, t-test, and ANOVA were utilized for quantitative data analysis.
Three tour operator representatives who launched either community-based tourism or
creative tourism were also sampled as research population by purposive sampling. Research
tool was semi-structured form. Micro typological and inductive techniques were applied for
qualitative data analysis.

The results revealed that Thai tourists in Chainat, Sing Buri, and Lopburi Province in
all ages obtained obvious creative tourism behavior, particularly those who aged between 38
- 47 years and more than 48 years. Most of them travelled with family and friends. Tourism
information was retrieved from websites, blogs, friends, and relatives. Most demanded
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information was activity, food, and local merchandise expenses. Thai tourists were rather
interested in movement activites, interacting with local people, and food-related activities.
Creative attraction for revisiting of Thai tourists in Chinat, Sing Buri, and Lopburi Province
recarded atmostphere, scenic view, and unique environment. Target market of creative tourists
from three mentioned provinces, therefore, the Thai tourists who aged between 38 - 47 years
and more than 48 vyears travelled with either family or friends and employed online
communication. Tourism experience through physical elements for revisiting, tourism activity
improvement that reflected community identities, and aligned with interests of the tourists
should be paid attention to.
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Abstract

The objective of this research is 1.To analyze YouTube platform features influencing
travel decision-making from watching travel programs through YouTube platform 2.To analyze
travel program production influencing travel decision-making from viewing travel programs
through YouTube platform.

It is a quantitative research study. By using a questionnaire from a sample of 400 viewers
of a travel program via YouTube platform, then analyzed the data from the questionnaire. Use
the frequency, percentage, and influence values.

The results showed that YouTube Platform Features Influence travel decision-making
by viewing travel programs through the YouTube platform, including: video views, video
categorization, favorite video followers, video search, visibility. Comment on watching the
video and membership to the YouTube platform, where viewers focus on delivering diverse
content from all angles through hands-on experience. which viewers can watch new episodes
by subscribing to SUBSCRIBE and most importantly, presenting videos in HD quality. Convenient
and easy to use. As to produce travel programs, it has influenced the decision to travel by
watching travel programs through the YouTube platform as well. and time to present a travel

program Travel program viewers focus on YouTube platform travel hosts and travel show

! Master’s student, Graduate School of Tourism Management, National Institute of Development Administration

2 pssistant Professor, Graduate School of Tourism Management, National Institute of Development Administration

&




presentations. The tour operator will present accurate and diverse information through real
experiences in that tourist destination. present historical information History of tourist
attractions in all areas for presenting an appropriate and inviting travel program, the moderators
should dress attractively and create novelties that are appropriate for each event and
attraction. Viewers then decide to travel based on the guidelines and activities seen in the

travel show through the YouTube platform.

Keywords: Creative, Travel Channel, YouTube platform, Adjudication
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Abstract

The objectives of this research were 1. To study the behavior and level of satisfaction
of tourists who came to use the restaurants at Bangsaen beach area. Chonburi Province. 2. To
study the marketing plan of Bangsaen Beach Restaurant Entrepreneurs. Chonburi Province
and 3. to study the Marketing Development Guidelines for Bangsaen Beach Restaurant
Business Chonburi Province. The research tools consisted of a questionnaire and non-
participant observation among tourists who traveled to Bangsaen beach restaurant business.
Chonburi Province, 400 sample groups and in-depth interviews with 30 restaurant
entrepreneurs using descriptive analysis. in the tourist behavior dataset and content analysis
from the data set in Objectives 1 and 2 to analyze the approaches for the development of
restaurant business marketing in Bangsaen beach area. Chonburi Province The study found
that Satisfaction level of restaurant users at Bangsaen beach area Chonburi Province, as a
whole, is in a very satisfied level. and Marketing Development Guidelines for Bangsaen Beach
Restaurant Business Chonburi Province found that there are factors consisting of BEST+3C 1)
Brand loyalty 2) Experience 3) Signature 4) Technology and 5) 3C : Consumer, Cost,

Convenience.

Keywords: Tourists, Marketing, Restaurant, Bangsaen Beach, satisfaction
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Tourism Potential for Developing Tourism Activities in Kwan

Riam Floating Market Minburi Ditrict
Pitsamai Jaturat
Titapa Bamrungsilp?

Rasmee Islam?®"

Received: 22/03/2023, Revised: 20/04/2023, Accepted: 25/05/2023

Abstract

The objectives of this research were 1) to study the behavior and level of satisfaction
of tourists towards tourism potential, 2) to study the tourism potential of Kwan-Riam Floating
Market, and 3) To present guidelines for developing new tourism activities within the Kwan
Riam Floating Market. between quantitative research methods and qualitative research
methods Using a questionnaire from a sample group of 250 Thai tourists who traveled to Kwan
Riam Floating Market and an in-depth interview. The sample group was 10 persons involved in
management and entrepreneurs. Data analysis was obtained from a questionnaire. Frequency,
percentage, mean and standard deviation were used. and data analysis from in-depth

interviews using content analysis (Content analysis)

The finding of this research found that 1) The tourists were most satisfied with the
tourism potential in Kwan Riam Floating Market, which was the overall accommodation at a
very satisfied level (x = 4.20, S.D = 0.37), followed by the overall attraction. was at a very
satisfactory level ( x = 4.20 , S.D = 0.37). Overall, it was at a very satisfied level (x = 4.07, S.D.
= 0.44). was at a very satisfied level ( x = 4.03 , S.D. = 0.46) and finally, in terms of access to

tourist attractions Overall, it was at a very satisfactory level ( x = 3.88 ,S.D. = 0.56).

! Assistance Professor, Lecturer. Program of Tourism Industry Faculty of Management Sciences Chandrakasem Rajabhat University
? Assistance Professor, Lecturer. Program of Tourism Industry Faculty of Management Sciences Chandrakasem Rajabhat University

* Corresponding, Lecturer. Program of Tourism Industry Faculty of Management Sciences Chandrakasem Rajabhat University



2) the potential of Kwan-Riam floating market has outstanding in natural and cultural,
natural tourist attraction and man-made tourist attraction. In the present, Kwan-Riam floating
market has managing stores, restaurants and separating all of zone to have orderly. Accompany
with full of facilities for service to the traveler who cannot be self-reliant or handicapped and
3) study the new tourism activity model in the Kwan-Riam foating market Can be developed
into a variety of activities By the participation of all parties To create activities Creative products
or services By considering the nature, culture and environment Can be presented to tourists
In which the tourists Able to experience, participate, and learn in the tourism area, resulting in
an impressive, memorable, deep discovery in the tourism area While also being a tool to help

emphasize Insist on value Of the cultural heritage and nature of that tourist attraction.

Key words: Develop tourism activities, Kwan-Riam Floating Market, Min Buri District
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Abstract

This research emphasis on study about the relationship between motivation factors
that influencing satisfaction of Thai elderly affecting decision to participate in wellness tourism
activities: a case study in Khon Kaen province which has objective is to study relationship
between motivation factors that influencing satisfaction Thai elderly. The quantitative research
methodology was used for this study. The quantitative data were collected, using
questionnaires as a research tool from 400 Thai elderly.

The data were analyzed by using descriptive statistics included frequency, percentage,
mean and standard deviation and the inferential statistics which were the correlation of
Pearson bivariate correlation and multiple regression analysis with stepwise method to find
motivation factors that influence Thai elderly satisfaction. The results reveled that, motivation
factors positively with elderly satisfaction affecting decision to participate in wellness tourism
activities which most influence factor was safety, service quality and facilities. The relationship

was significantly related to Thai elderly satisfaction.

Keywords: Motivation Factor, Satisfaction, Thai Elderly, Wellness Tourism Activities
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finuaranfanssuntieiau dundnla lnsanzhaeny wideusavihfanssuesudusiuaula
Werieimwsusnenugiuluiieg 019 leps deaund Wuasnay WWusiu (Voigt, 2010)
4. AINTIUAUEUMATAINAIBN
a 1% @ a PRy ' a 1 v Y a
Aanssusualtazaunuduianssundnieaiies adulunislduinisauilunis
$NYIAMUNUUVUTINY WU NSuaimTinlen1swiakasldudureuseive (Aromatherapy)
13 auayulng swdfanssualidniiauigidestuisesnsinwiaiedl Ingedeussinniy
533UA Saudaguiuuresieseulen, Weswaui, eneuniu,gnsineu Wusu (Voigt, Graham &

Gary, 2011)
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Jauan2lUve9IINVBULAU

u

Jarinvounnuludmingudnansnisiuglinians N1susMITIBNISURUAY N15ANYY A1
53flanazn1sANUIANT @A yveInIanzTusanduunide uenaind ududui faves
UTINgRevauLiY 1R uIaAsUATUNSUAL SN UIAAUE YR ULAY Faduaniunliusnismieenu

guamiilngigalunianziusendeanie wazluiminniunawisaismsssusfnazudnsio

'
=

oivgyyviesdunnueiduditisd uasuuasaiuayuianssunaNIsaui g ddunIn 1oy

v A

aruassuzduwnuuns audunindasasne Wudu Sniadadudmiaddfaus1edunas
Unvisaiigauazeudiundeudeuegiaus vlidminveuwnuduiuiivisidloniauazaiiy

winzanlumsduaiugluuufanssunisvisungndeqauamliniaduluniangtueeniganield

a

(Kongsasana, 2009) 83lunitiu fainveuwnudadu 1 Tu 5 damianddviudasenguiniianniy
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Va v =

Toyaaninnaoglulseimnelng U 2564 asiudideddianuaulanasfinuluuiunvesdwminveuunnu

Y

v v a

Weatestufanssunsvieniiendeguangdmsugaeny ietrlugnismismuigiudeyaids
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Taluauras (TNN Online, 2021)
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Jadeuseqela

1 AIUINNE

1. @wagalavesianssy v o
2. pudeny

2. A9918ANUETAINIUAISTINNINTTY |€e—> . .
3. AIUDITUN

3. anuvasnnglunisyinfanssy

4. MITMAUSNNSVRIEUNYINANTTU

(Pelasol, 2012)

(Strout and Howard, 2014)
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AN 1 NTAULUIAATUNNTIININY

s2dgUI5IY

1. Uszynsuasngunlegia

[

Uszwnsildlunsfnwiadeld {379eld38n15idenna udieg19uuuLanzas (Purposive

a A =

. [ 1 [~ [ I3 a o 2 g.J/
Sampling) lngdnuazainguiidieondulumuingUszasiven1side fe Haeergyilnenanaye

a ada & { £ r-:l' Y o a 1 Ql' a o [
LASLWANUINUBIY AL 60 U “ZJUI’U‘V]LﬂEJL%Wi’&ﬂ%’]ﬂﬁ]ﬂiiﬂﬂ?i%@ﬂm‘EJ’JL‘U\‘]E‘j“Uﬂ'TJ% lagyinnsinu

3

vV

Toyaiudasengyilngianavieiazinangludaminvounny witiosnnduiungudiegedll
asit 3T dagldgmsnisiuasuiaussansnguinegiawasnsuasy (Cochran, 1977 $nefisly

Treeprasitchai T., 2557) wuunsailinsudndiuvesUszeins Fasmuamssiuanudesiu 95% waz

YA v £ o

AANURANEIALALIAY 5% %38 0.5 Nan13ALIMEEN 384 AU kA LielTinANLIuEEITETavin

Y

MsAUNaUIeEeil 400 Au

2. 1A59988N15798

[ '
v A & dyqu\lyy

o A d awv o . .
w3eelenblun1sidusiusindeyansell iunuvasun1u (Questionnair) FaE3delaasng
WUUABUANTUIINKIAA NE) hagkanuITefinestes lngdmauiuudenaay 11ns1induds
UIMF1U WUU Rating Scale Usgnausig 4 ddu laun 1. Jerauiedutoeyanaluvesynou

wuvgeuau dnwaizvesdamaudunuuliidenneu (Check List) 2. Toranuaefiuiadensigala
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TunsidsauiAanssunisvsafiendeguniy dnvazdaaidusuvuiasidiulssiliu an 5
5¢AU (Rating Scale) 3. Toranieifuiianalavesiasorgy1ilnglunisidisiuviiianssunis
\ a a ] Y o ' a ! ) .
vieu gdagun1ig anvasderonudusuuninsidiuuseidu A1 5 52aU (Rating Scale)
4. TarrnuieIfulaiauewuzueIl nouLUUdaUnY dnvazdadiaiudusuuiateda (Open
Ended Question) Liieliifmaunuudeunulsuanianufniiuuasdolausiuzyeinuiote idease
3. MIATIVHDUAMNINYDUATDNBNTIY
AIdeuuvasua Nl WeIvIydIuIu 3 iunsiadeuaugnaeuisInsavesleniuag
v A v g I o 1 v v o & o Y}
nslda1w welwuuasuniugndesusiug e1udilaladredau anduviinisusudsaudle
° ° & Y o Aa 1 o o« 1Y . .
wuuasunuauAkuziLazidondeauifif1dviaugennd o9 (Index of ltem Objective
1 4 < ' = = o < o )
Congruence : 100) Anadeasu 0.5 Yuly tethluidunuvasuniy wavdwuuasuaunusuls
whluseueeudilunaaesldiungudiegng (Try-out) 91W3U 30 A ke liuviin1snvaey

[

AMNULTeNe lnedsn1TA1duUsEansdann (Cronbach’s Alpha) farduyszanidanniiainu

oA A o A o = | Al Y a Y] Y] Y a So =
Undedevser1nuidediugs As AMlnalAssiu 1 lngunsgiunilumsiAduussansdainaie
8gi1 0.75 (Cronbach, 1990, pp.220-224)

4. msaTEndaya

H37eldadfganssasun (Descriptive Statistics) lauA A1ade (Mean) way diuid oy
UM 537U (Standard Deviation : SD) i eldlun1snssundeyaniluvesngusiegie saunedade
wsegslauarlvadmideauunu (Inferential Statistics) lagn1siiasigianduiusiNesdu (Pearson
Product Moment Correlation) tiiailun1snaaeuanudunusiuseninsinulsansmuwdsuayldnig
a ¢ & = . . . A a ¢ )
ATIBNNTONNENYAMLUUTUABY %138 Multiple Regression Analysis LiaTtAs1eladeuseysla

TatnaRazneliinauianala

HAN1539Y
1. deyavluvasgneuuuudauniy
HAIINNSANBINUIT Areunuuasunuadiulg Wunwanda (71.3%) uasinaye (28.7%)

NPUADIUNIN WU Rauwuvasuuilanunmlan (48.9%) sesaunlaun ausa (35.4%) i
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#01UNIMNEIT1/ueNTUeY (10.7%) Wazdaniun1nmiing (5.0%) N9AUAITANYINUIT K AoY

a =

SunTian (57.7%) kay 589a9U1ATEAUATINITUS RN

q A

wUUABUNNITEAU NsAnETTERUUI R

a

713 (25.3%) fiadnfe seAuUSIn (13.0%) wazteefianfe USyyen (4.0%) Niuen §ney

T o

wuvaauaadulvigfondwdu gsiadiusma (45.5%) sesasnliun r519nsUiungy (34.7%) daun
i $U479 (13.9) warduq (6.0%) maduseldiade d'suimgﬁiwiﬁt,a?{aag“fﬁ 30,001 — 35,000
(45.8%) s03aaulduA 15,001 - 20,000 UM (30.2%) wazoldiadstiosfigade 20,001 - 25,000
U (24.0%)

2. daganan1sinTsnAaNuduiussendtedadausegeladuanuiaelalunisidisou
vifenssunsvissiiendeguninzvegengrdlnelasnisinssianduiusiiesdu (Pearson
Product Moment Correlation)

nsthauenansAnuluguil Wiednwvszduanuduiusseninatadousegdladunudia
welalunsiirsunhianssumsvieadisndsguanzvesigeengrilnelaglifvun aufgiunside
WAZIATIZVRANINALNRAFIY il

ANNAgIU (H1) Aduduiusszndnedadousegelatidninaiteuaniuainunwalavas

v
Kegeegyilng

[ Y]
v A o 1

lnen1533easadvinisnageumduUssansanudunusvesiiulsdasy Ae Jadouseqdle
Usenauniy 4 daiudsdeslann 1. Aadsgalavesianssy 2. Fe81uigaduazaIntunisyinnanssy

3. Auvasnnglun1svinAanssy wagd. N1SLAUSN15YRIEIUNYINAANTSY Laeldn153As1zsian

a 12‘ (% v 6

AU ANTANAUNUSWUUL N ST UAIASI9N 1

£ LY

M15NT 1 nTwanIAdUUsEAnSanduiusseninadadeusageladuauiianelalunisidnsiuh

AansIuNSviBNguTquAMITYeIgeIg iy

v ¢

Jadeuseqela AduUsEavTaduiusuuuiesdy | szAuadiunanala

(Motivation Factors)

1. ?aﬁq@fﬂ%maaﬁaﬂﬁm r 0.276**
D 000

2. Aa8wrnaruazanlunis r 0.392**

yiNAaNTIu P .000

&



Jadeuseqela AduUssAviavduiusuuudieddu | szduauianaele

(Motivation Factors)
3.a11uUaeaa glun1svin r 0.425%
AaNTIY P .000
a. msliuinsvesaniui v r 0.411%
AansTu P .000
FEAUAIIUTUWUS LAETIY r 0.519**
seninetadousegeladuanny p .000
fanelavesgeengyilng

wu8we ** Correlation is significant at the 0.01 level (2-tailed).

91597 1 WU sefumuduiuslassiuseninstiadousegslafuamnuiionslalunsdn
savhAanssumsvieaiiendigunnzuestigiotgrnineiinuduiusfusdsiifoordfny meadind
seiu 0.01 TneflanuduiusiuluBainssduuunansatuayuauaRsu (H1) 9991nan919 Lansen
(r = 0.519) vsouansintadousssladianuduiusiTesass2 donnuinelavesgiegyiingly
nsdnfahAanssumsveniiendeguani: Insvnduunusazesdszney nuin d1uay
Uaoadelunsihfanssulianuduiusiuanuienelaasiissosasa3 (r = 0.425) 593a47A0 FUNTT
Trusmsvesanuivihianssudsdiamnuduiudiuauiienelafesazal (r = 0.411) soanlusuvesds
gngaNuazaInlunsifInssudanuduiusiuauiianeladosas39 (r = 0.392) uavanvinenu

dsfagalavasianssulianuduiusivauiisnelalussiuimgaiiesSesas28 (r = 0.276)

3. %’ayjawams%Lﬂsﬁzﬁamaﬂwmjmmwﬁguﬂau (Multiple Regression Analysis with
Stepwise Method)

naiauenansfnulududifednyimineglsforuduiusssnineiatoussglaiy
anufiawelalunsitrsimiAanssunsvisaiisndsquanizvesgeeigyalng Tnoldivug

[

AUNAFIUNTITULALIATIEVNARLANLAFIY AT
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aunAgiu (H2) Jadeusegelalunisidasauiianssunisviswiisndeguatazyn
asAUsznauliaNuduiusluguIniuauiawalavesigeaigyiineg

wams’jLﬂﬂzﬁmmmaawmmwu%umu (Multiple Regression Analysis with Stepwise
Method) 210157912 fausngduanst uansliifudn dadouseqeladidninaiosas3o donufis
welalumsdnsnnhAanssunsvienisudsguanzvesgeorgvnlng (R2 = 392) uazdle Durbin-
Watson iU 1.707 Feagszning 1.5 fis 25 wansianumandeuiidudasyseiu uagdnihmm
wonluusiazesdusznauudatu asnudt &1 win 1 unit vesduauasndslunmsvhianssuiuiy
aitlsimufiswelavesigeorgrnlnedintudsdosas27 (B = 0.272, t = 5.775, p<0.001) wawdn 1
unit vesunsliuinsvesamuiivinAnssuiutuin e e lavesdgeengunlnewiiag s
Yowar24 (B = 0.236, t = 5.023, p<0.001) TIFwNuanTeApAELILANLAZAINTUNTIAINTTL
yndinadfisdu 1 unit dwaliAnanufiselavesdgorgemivedfiviuissosas21 (B = 0.205, t =
4.354, p<0.001) TBATBAUAAIAIANTISN 2
A3 2: miwmemé’mszﬁméﬁmﬁuﬁuéwn@mLmueﬁ’jumau (Multiple Regression Analysis with

Stepwise Method) veadladausgdlatuaufimelalunisidrsinihianssy msvisadieon

WU vegIengyiing

Unstandardized Standardized t Sig R? Durbin-
a9AUsZNOUVDS Coefficients Coefficients Watson
Uadousegela B Std.Error /]
1. pnudasnsely 1032 0179 0272 5776 .000 0.392 1.707
AMsiAINTIY
2. A5l us nnsues 0945 0.188 0236 5023 000
anuiivinAanssu
3 & 981UIUAIY 0651 0149 0.205 4354 000
azaanlunisna
fianssu

8L Dependent Variable :a31uftanelavesygengyilng
lagasludinnauuigiu (H2) Aedadeusegddalunisidsinifanssunisveauiieads

guanznnesrlsznauiinuduiuslulsuiniuainufianelavedgaetgvrlvedu wulin 90
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