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Potential of Local Food and Guidelines for Tourism Promotion

through Local Food of Nan Province
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ABSTRACT

This research aims to study tourists’ behavior and satisfaction Nan province local food and
find the guidelines for Tourism Promotion through local food of Nan Province. This study collected
data by using In-depth Interview to interview scholars, tourism business association, government
officer, and local food shop entrepreneur in Nan Province, and by using questionnaire surveyed

Thai tourists travelling to Nan Province.
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The analysis was done by applying Descriptive Statistics analysis and SWOT analysis. The
study found that most of Nan Province’s local food are high potential product and tourists satisfy
the food in term of its identity at most. According to the study results, the researcher proposes the
guidelines for tourism promotion through local food of Nan Province by categorizing into 6 issues;
the identity of local food, the quality of local food, the price of local food, the service of local food,

the type of local food shop, and the public relations and the marketing.

Keywords : Potential of Local Food, Tourism Promotion, Nan Province
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