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Environmental management of histories tourist places in Nakhon
Phanom Province in the way of Green Tourism
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Abstract

This research aims to study the environmental management of historic sites by
green tourism concept. Analysis of historical circumstances and suggestions for
developing the environmental management of historic of Nakhon Phanom Province
include 3 temples;Phra That Phranom Waramaha Viharn, Phra That Renu and Phra That
Si Kun. The results of this study showed that all 3 temples can be developed as Green
Tourism effectively. And analysis of strengths, weaknesses, opportunities and threats of
the meeting showed. Phra That Phanom is a dominant historical destination with
critical weakness in lack of integration of a strong community. The stentgh element of
Phu Tai is a folk dance and a unique dress of community. And residents also have
traditional lifestyles. Phu Tai’s weakness is lack of staff awareness of environmental
impacts but has a chance to develop because of government support. Phra That
Sikun’s strength the element is a traditional way of life of rural residentsand high level
of cooperation with the weakness in point that tourism has not been developed.
Suggestions for developing the environmental management of historic sites are: 1)
creating a partnership with all sectors by establishing and has the authority to decide a

clear. 2) providing knowledge about environmental management to destination
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admininistration 3) training staffs or tour guides to convey valuable meaning of

destination, and4) supporting tourism infrastructure by local government.

Keywords: Nakhon Phanom, Historical Destination, Green Tourism
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