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Abstract

The objectives of this research article were 1) to study creative city tourism management
for sustainable conservation of Phuket Old Town. 2) To create guidelines for creative city tourism
management for sustainable conservation of Phuket Old Town. This study used a qualitative
approach. Data was collected through in-depth interviews and a focus group with 20 key
informants from 5 sectors of tourism community enterprises and community members in the
Phuket old town area, local tour guides, the government in tourism management, entrepreneurs,
and tourist service providers in the Phuket old town area. Purposive sampling and snowball
sampling techniques were used. This research employed content analysis to scrutinize the data.
The research results found that creative city tourism management is important for sustainable
conservation, including cultural landscape management, tourism environment and facility
management, and the development of creative city management. Guidelines for creative city
tourism management for sustainable conservation, including suidelines for creative city
management, guidelines for creating memorable experiences, guidelines for creating awareness
of value, and guidelines for sustainable conservation of old town, which has a creative city tourism

management model for sustainable conservation of Phuket old town in the BABA YAYA model.
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