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Abstract

This research focuses on studying the components of museum tourism that influence
the behavioral intentions of Thai Gen Z tourists in Thailand. The objectives are to examine the
levels of opinion that Gen Z tourists hold towards museum tourism components in Thailand
and to identify the factors affecting museum tourists’ behavior. A quantitative research
approach was adopted, gathering data from 400 Gen Z tourists who visited museums in
Thailand. Descriptive statistics, including frequency, percentage, mean, and standard deviation,
were used to analyze the data. Inferential statistics were also applied, using Pearson correlation
to identify relationships between variables and multiple regression analysis. The findings
recarding the levels of opinion among Thai Gen Z tourists towards museum tourism
components in Thailand show that tourists held high opinions, particularly regarding tourism
attractions. Additionally, the study on factors influencing the museum tourists’ behavior of
Thai Gen Z tourists reveals that uniqueness, the use of technology to present attractions,
service and information provision, physical attributes, and activity design significantly impacts

the museum tourism behavior of Thai Gen Z tourists in Thailand.
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A9 3 LEAIAUANTUSIENINNTIIRUTENEUNTVIBLNRIAUNGANTIUAIIDIE IS At
vasinviesiiesvnlvendy Gen Z Tuusswmalny

Model Summary®

Model R R Square Adjust R Std. Error of Durbin-
Square the Estimate Watson
1 0.98 0.96 0.96 0.07 2.23

NAITNT 3 WUIT SEAUANMUFNN UG TN Uade? 1 fetlade? 8 a1 R Square 0.96
139 96% am15003UIelai1 JadeianunaIntsaneInTalAUAULUTYINGANTIUNITVDNLTIRD
fnsdusiveninviauiienvdlvengu Gen Z ludszinalneg Aalusevay 96 Mindedniovay 4

[d = o A
Wunatlenanidadedu

A13197 4 LanIA1AULUIUTINYRIUATERIAUTENBUNISVIBUN 8IAUNYANTTUNITVOLT 87

finsAusvesinvieweIvlnengy Gen Z lulssindlney

ANOVAP
Model Sum Mean Square F
of Squares df Sig
Regression 58.90 6 9.81 1741.07 0.00
Residual 2.21 393 0.00
Total 61.12 399

a1 |

NAITIN 4 wudn dtadeg ey 1 Uadendinaneongfinssun1svio i eI is s

vasinviesiiesvnlnendy Gen Z Tulsswmalny

M1319% 5 wanansianeianneedanauladeesauszneunisesiigdiunginssunisvisaiies

fnsAusvesinviesieIylnengy Gen Z lulsendlvey

Coefficients®

fiauds b Std. Error Beta(p) t Significance
(p)

AR 0.04 0.05 0.91
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fiauds b Std. Error Beta(B) t Significance
(p)

Yaduanudu 0.46 0.07 0.56 6.04 0.00*
Llenanwal
Jademsle 0.09 0.01 0.13 8.13 0.00*
walulagly
nMsuLELeIALAY
Yadunsliusng 0.12 0.01 0.10 9.43 0.00%
uaznslvivaya
“U"]’Jﬁ?i
Uadednuauznig 0.41 0.01 0.55 3.63 0.00*
ANYAIN
Uadeguiuy 0.22 0.01 0.23 3.91 0.00*
AANTSU

MUBLWA): a: Dependent Variables: wafAnssun1svieaiigIiiisduaivestinvieuined

* QtydAgneadanTzeavu 0.05

AT 5 MFeTgvianNanneaadusuuny wui ynladeesadsenaunsvisanien

danasongAnssunsvieni g isdneivesdnvieniedvilnenay Gen Z ludssinalne

'
aaa U

pgsildudAgymadnnsediv 0.05 MnnsinTeiseautade wuidateanuduendnsal (B =
0.56, Sig = 0.00) Wudaded1Atyasan Usznoumeswlsiulseifmans londnwallng n1siiunis
azan drguannie Suems wazfanssuassuanuaulavesngudminy seswandadednuuey
manean (B = 0.55, Sig = 0.00) Uszneusnearudulendnwainismaun szuvvudadia uaz
flvensaanizma sadedadeguuuuianssu (B = 0.23, Sig = 0.00) WuRanssuilwdamau L
nsuandled yilsussens waznsdvauveyaseulaifertvaniuiivieniion drunsdiutiade
mslsmeluladlunsiiauogausu (B = 0.13, Sig = 0.00) WU AR, QR Code, Twitter uazn1391984
anuiiddy waznsdiuiadenisliuinisuasnislvvoyauians (B = 0.10, Sig = 0.00) Ly
nsuinsassUlng e ormsiidermadiemd mslvesulatinesu uazuwanrleuudsiiy
voya lasanusaagulédin Jadeduanuuendnual finadenginssunisvesilotgean sosamn

[

AB ANYAUENINIEAIN karTULUUAINTTY
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(Pricing by Type of Customers Strategy) Fedonndasiuauiseaes Matzler et al. (2019) finuin
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