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Abstract

This study aims to investigate the desired attributes of in-flight entertainment and
connectivity systems among Thai millennial passengers traveling on long-haul flights with low-
cost carriers, as well as to examine the factors influencing their intention to utilize these
systems. Data were collected using an online questionnaire administered to 400 Thai millennial
passengers with prior experience using long-haul services of low-cost airlines. The sample was
selected through convenience sampling. The data were analyzed using descriptive and
inferential statistics, with hierarchical regression analysis. The results indicate that Thai
millennial passengers place a high level of importance on the attributes of in-flight
entertainment and connectivity systems, particularly concerning system location, modernity,
language options, and types of services. In terms of perceived utility, this sroup demonstrates
a strong recognition of benefits related to usability control, freedom of use, cost-effectiveness,
reliability of system performance, and enjoyment. Moreover, the analysis reveals that
perceived utility, system attributes, and demosgraphic characteristics exert a statistically

significant influence on passengers' intention to utilize these services.
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