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Abstract

This study investigated the factors influencing Thai tourists’ culinary tourism decisions in Khon
Kaen. The objectives were: (1) to examine culinary tourism behaviors, (2) to identify factors affecting
decision-making, (3) to evaluate determinants of destination choice, and (4) to develop a structural
equation model (SEM) of decision-making factors. A quantitative method was applied, with
questionnaires distributed to 460 Thai tourists. The findings showed that the main purpose of culinary
travel was leisure (26.5%). Most tourists were repeat visitors within a year (38.0%), with TikTok serving
as the main information source (26.2%). The majority traveled by private car (56.5%), often with
friends (37.8%). Decisions were mostly self-made (38.3%). Most stayed one night (55.7%), preferred
weekends (47.0%), and spent between 1,001-3,000 THB (46.3%). Regarding motivation, “value for
money” received the highest mean score (X = 4.41). The SEM results indicated that travel motivation
significantly influenced both destination selection and the decision to participate in culinary tourism
in Khon Kaen. However, travel decisions did not significantly affect destination choice. In summary,
Thai tourists’ culinary tourism in Khon Kaen is driven primarily by leisure, affordability, and digital
media influences. Motivation plays a crucial role in shaping both decisions and destination selection,

while travel decisions alone do not determine culinary tourism site preferences.
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(Analysis of Moment Structures)
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