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Abstract

Technology plays a vital role in tourism management, particularly in tourism marketing.
Accordingly, this study has two primary objectives: 1) to develop a marketing promotion
strategy for creative tourism; and 2) to design appropriate technologies for enhancing creative
tourism marketing in local communities in Uthai Thani Province. A Participatory Action
Research (PAR) methodology was employed, with qualitative data obtained from in-depth
interviews and focus group discussions with 20 key informants from government agencies, the
private sector, academics, and three local communities—Ban Tha Pho, Ban Rong Namkhaeng,
and Ban Sanam. Data were analyzed using Thematic Analysis. The research findings comprise
four key marketing strategies: 1) building the image of Uthai Thani as a creative tourism
destination; 2) promoting tourism through partnership networks; 3) implementing social media
marketing; and 4) engaging in community-based direct selling. With regard to technology, two
key systems were developed: 1) a video highlighting commmunity creative tourism activity and
2) a tourism website platform for Uthai Thani Province. These research outputs were delivered
to relevant governmental and community stakeholders for practical use in marketing

community-based creative tourism.
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