The factors affecting the decision to choose airline Services

For Travel Among the elderly in Bangkok and vicinity
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Abstract

This study aimed to (1) examine the levels of attitudes, behaviors, and confidence in air
travel among elderly passengers in Bangkok and its metropolitan areas, and (2) identify the factors
influencing their decision to choose airline services. The sample consisted of 400 senior citizens
from Bangkok, Pathum Thani, Nonthaburi, and Samut Prakan provinces. Data were collected using
questionnaires and analyzed through statistical software to determine frequency, percentage,
mean, and multiple regression analysis. The study focused on three factors: attitudes, behaviors,
and travel confidence of senior airline passengers. The results indicated that travel attitudes had
the greatest influence on decision-making. Elderly passengers prioritized speed in reaching
destinations due to physical limitations, followed by comfort and service standards. Pricing and
staff service quality were also significant considerations. Meanwhile, travel confidence showed a
moderate influence, with passengers emphasizing the quality of service, safety standards, and the

airline's image as key elements that built trust in selecting an airline. In contrast, travel behavior
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factors, such as travel purpose, frequency, and the variety of flight routes, were not found to
significantly impact decision-making. Instead, these passengers based their choices primarily on the
value of travel and safety standards. The findings underscore the importance of addressing senior
passengers’ needs by enhancing convenience, safety, and service reliability, while also ensuring
that pricing and service quality align with their expectations. These insights can guide airlines in

developing targeted strategies to attract and retain this growing demographic.
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