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Abstract

The research aims to achieve the objectives, examine the structural model depicting
the causal relationships among sustainable tourism, community identity, food innovation, and
the impact of the COVID- 19 outbreak situation, specifically how these factors influence food
tourism behavior in the Thai Song Dam Village tourist attraction. The research methodology
utilized quantitative research was conducted with a sample of 502 Thai tourists who had visited
Thai Song Dam village in Phetchaburi and Loei Province, utilizing convenience sampling.
The data collection instrument was a 5-point Likert rating scale questionnaire.

The findings of the research are summarized as the structural model, illustrating causal

relationships among latent variables, aligns with both the research concept and empirical data.
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Each latent variable, encompassing sustainable tourism, community identity, food innovation,
and the impact of the COVID-19 pandemic on tourism can explain 83% of the variance in food

tourism behavior. Notably, the variable with the highest influence on food tourism behavior is

food innovation
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fudsdanald B t P value e R2
1. mypyinEninensuaz wussu
- 0.79 20.89** .000 0.38 0.62
Uszemad (Yy)
2. mstldius (Yy) 0.79 20.79** .000 0.38 0.62
3. AMNEDAAABINUAIIUABINITYDS
0.81 21.76** .000 0.34 0.66
Uszanvu (Ys)
4. Uszaumsalfidiaae (Yy) 0.90 25.22* | 000 0.18 0.82
5. nausglomivesyuvuiiiingan
! 0.88 24.62** .000 0.23 0.77
dnvisaiieanngeu (Ys)
6. nswanegnadiEy (Yy) 0.93 26.59%* .000 0.13 0.87

CR= 094 AVE =073

futianuaenndas
Chi square = 7.57 df.=5 p value = 0.18
RMSEA = 0.032 RMR = 0.0035 NFI =1 NNFI =1 GFI = 0.99 AGFI = 0.98

MITNN 2 HANTIATIALUNANTINA LUl Snanwalyu vy

faudsaunald ] t P value o R2

1. gndnualvdnug (Y,) 0.88 24.53** .000 0.23 0.77
2. dndnwalnuduma (Yy) 0.94 27.13* .000 0.12 0.88
3. dndnuaivneiausssu (Yo) 0.90 25.48%* .000 0.19 0.81
4. dndnuwainnsdanu (Yo) 0.76 19.40%* .000 0.42 0.58

CR =093 AVE =0.76
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aaudsdunald B t P value e R®
ffianudonades
Chi square = 0.63 df.=1 p value = 0.43
RMSEA = 0.00 RMR = 0.0016 NFI =1 NNFI =1 GFI =0.99 AGFI = 0.99
A5 3 nansiaseiluaansIduUswa TR
fandsdanald B t P value e R2
1. winnssuemsiasugiauiu (Yq,) 0.90 25.47% .000 0.20 0.80
2. winnssuosifion1suslnaang
o () 0.88 24.56* 000 023 | 077
3. ui’mﬂﬁmmmmﬁaqmmwﬁﬂa (Y13) 0.87 24.33** .000 0.24 0.76
4. uinnssuemnsdmiuaugeny (Yy,) 0.84 22.86** .000 0.29 0.71
5. winnssuenmsuuunsidgunsainda
[,L‘Uué]j’q[,a;] V) 0.77 19.85** .000 0.41 0.59
6. uIANIsULIMTEAMNNAIN VAN
S Vi) 0.82 21.83** .000 0.33 0.67
7. winnssudmiulavuinisgUlasin (Yy,) 0.72 18.28** .000 0.48 0.52
CR =094 AVE = 0.69
ffianudonades
Chi square = 16.69 d.f.= 9 p value = 0.054
RMSEA = 0.041 RMR = 0.0077 NFI =1 NNFI =1 GFI =0.99 AGFI = 0.97
m3197 4 wan1sieseilanansinduususmgAnTsun1sieu it dems
fudsdaunald B t P value e R2
1. e (Yg) 0.72 18.43% 0.000 0.48 0.52
2. arandon (Yyg) 0.80 21.16* 0.000 0.36 0.64
3. anunisal (Vo) 0.96 28.55%* 0.000 0.07 092
4. nsnauauad (Yy) 0.74 18.84x* 0.000 0.46 0.54
5. waaws (Y,y) 0.88 2443 0.000 0.23 0.77
CR =0.91 AVE = 0.68
frlinanudonAans

Chi square = 1.02 df.= 3 p value = 0.797
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fauusdanald B t P value e R

RMSEA = 0.000 RMR = 0.0026 NFI =1 NNFI =1 GFI =1 AGFl =1
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faudsdanald B t P value e R2

1. nansynusensUUmemavieniien (X,) 0.86 23.18* 0.000 0.26 0.74
2. HansznuseNsHnteunawiendien (X,) 0.83 22.26%* 0.000 0.31 0.69
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X2 .70 | .0231 .84 - - - - - - - - - - _
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X4 71 | .029 .88 - - - - - - - - - - _
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Chi—Sguare=246.67, 4df=213, P—-value=0.05657, RMSEA=0.018
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