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Abstract

This research is quantitative research. The purpose of this study was to study the
tourism factors in making travel decisions with strangers among Korean artist enthusiasts. The
sample group in the study was 125 samples of Korean artist lovers who decided to travel with
strangers by Purposive Sampling. The questionnaire was used as a tool to collect data from
the sample, and the results obtained were used for statistical analysis. Descriptive statistics
were used: mean, standard deviation, and inferential statistics by testing the difference
between group mean by Independent Samples T-Test and One-Way ANOVA.

The results showed that the level of tourism components in making travel decisions
with strangers among Korean artist enthusiasts included attraction, accessibility, facilities,
accommodations, and activities as a whole were at a high level in all aspects. In addition, a
comparison of travel elements affecting the decision to travel with strangers in a case study
of Korean Fanclub. Classified by demographic characteristics, it was found that those who liked
Korean artists with different occupations had significantly different levels of opinion about the

components of tourism in terms of attraction and accessibility. The results of the study can
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be taken into account for strategic policy planning or activities to promote tourism, including

developing tourism to be more suitable and in line with tourist behavior.

Keywords: Tourism elements; Tourist decision; Stranger; Group of Korean artist lovers
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