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Abstract

This research emphasis on study about the relationship between motivation factors
that influencing satisfaction of Thai elderly affecting decision to participate in wellness tourism
activities: a case study in Khon Kaen province which has objective is to study relationship
between motivation factors that influencing satisfaction Thai elderly. The quantitative research
methodology was used for this study. The quantitative data were collected, using
questionnaires as a research tool from 400 Thai elderly.

The data were analyzed by using descriptive statistics included frequency, percentage,
mean and standard deviation and the inferential statistics which were the correlation of
Pearson bivariate correlation and multiple regression analysis with stepwise method to find
motivation factors that influence Thai elderly satisfaction. The results reveled that, motivation
factors positively with elderly satisfaction affecting decision to participate in wellness tourism
activities which most influence factor was safety, service quality and facilities. The relationship

was significantly related to Thai elderly satisfaction.
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Undedevser1nuidediugs As AMlnalAssiu 1 lngunsgiunilumsiAduussansdainaie
8gi1 0.75 (Cronbach, 1990, pp.220-224)

4. msaTEndaya

H37eldadfganssasun (Descriptive Statistics) lauA A1ade (Mean) way diuid oy
UM 537U (Standard Deviation : SD) i eldlun1snssundeyaniluvesngusiegie saunedade
wsegslauarlvadmideauunu (Inferential Statistics) lagn1siiasigianduiusiNesdu (Pearson
Product Moment Correlation) tiiailun1snaaeuanudunusiuseninsinulsansmuwdsuayldnig
a ¢ & = . . . A a ¢ )
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SunTian (57.7%) kay 589a9U1ATEAUATINITUS RN

q A

wUUABUNNITEAU NsAnETTERUUI R
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713 (25.3%) fiadnfe seAuUSIn (13.0%) wazteefianfe USyyen (4.0%) Niuen §ney

T o

wuvaauaadulvigfondwdu gsiadiusma (45.5%) sesasnliun r519nsUiungy (34.7%) daun
i $U479 (13.9) warduq (6.0%) maduseldiade d'suimgﬁiwiﬁt,a?{aag“fﬁ 30,001 — 35,000
(45.8%) s03aaulduA 15,001 - 20,000 UM (30.2%) wazoldiadstiosfigade 20,001 - 25,000
U (24.0%)

2. daganan1sinTsnAaNuduiussendtedadausegeladuanuiaelalunisidisou
vifenssunsvissiiendeguninzvegengrdlnelasnisinssianduiusiiesdu (Pearson
Product Moment Correlation)
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v A o 1

lnen1533easadvinisnageumduUssansanudunusvesiiulsdasy Ae Jadouseqdle
Usenauniy 4 daiudsdeslann 1. Aadsgalavesianssy 2. Fe81uigaduazaIntunisyinnanssy

3. Auvasnnglun1svinAanssy wagd. N1SLAUSN15YRIEIUNYINAANTSY Laeldn153As1zsian

a 12‘ (% v 6

AU ANTANAUNUSWUUL N ST UAIASI9N 1

£ LY

M15NT 1 nTwanIAdUUsEAnSanduiusseninadadeusageladuauiianelalunisidnsiuh
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Jadeuseqela AduUsEavTaduiusuuuiesdy | szAuadiunanala

(Motivation Factors)

1. ?aﬁq@fﬂ%maaﬁaﬂﬁm r 0.276**
D 000

2. Aa8wrnaruazanlunis r 0.392**

yiNAaNTIu P .000
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Jadeuseqela AduUssAviavduiusuuudieddu | szduauianaele

(Motivation Factors)
3.a11uUaeaa glun1svin r 0.425%
AaNTIY P .000
a. msliuinsvesaniui v r 0.411%
AansTu P .000
FEAUAIIUTUWUS LAETIY r 0.519**
seninetadousegeladuanny p .000
fanelavesgeengyilng

wu8we ** Correlation is significant at the 0.01 level (2-tailed).

91597 1 WU sefumuduiuslassiuseninstiadousegslafuamnuiionslalunsdn
savhAanssumsvieaiiendigunnzuestigiotgrnineiinuduiusfusdsiifoordfny meadind
seiu 0.01 TneflanuduiusiuluBainssduuunansatuayuauaRsu (H1) 9991nan919 Lansen
(r = 0.519) vsouansintadousssladianuduiusiTesass2 donnuinelavesgiegyiingly
nsdnfahAanssumsveniiendeguani: Insvnduunusazesdszney nuin d1uay
Uaoadelunsihfanssulianuduiusiuanuienelaasiissosasa3 (r = 0.425) 593a47A0 FUNTT
Trusmsvesanuivihianssudsdiamnuduiudiuauiienelafesazal (r = 0.411) soanlusuvesds
gngaNuazaInlunsifInssudanuduiusiuauiianeladosas39 (r = 0.392) uavanvinenu

dsfagalavasianssulianuduiusivauiisnelalussiuimgaiiesSesas28 (r = 0.276)

3. %’ayjawams%Lﬂsﬁzﬁamaﬂwmjmmwﬁguﬂau (Multiple Regression Analysis with
Stepwise Method)

naiauenansfnulududifednyimineglsforuduiusssnineiatoussglaiy
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aunAgiu (H2) Jadeusegelalunisidasauiianssunisviswiisndeguatazyn
asAUsznauliaNuduiusluguIniuauiawalavesigeaigyiineg

wams’jLﬂﬂzﬁmmmaawmmwu%umu (Multiple Regression Analysis with Stepwise
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Watson iU 1.707 Feagszning 1.5 fis 25 wansianumandeuiidudasyseiu uagdnihmm
wonluusiazesdusznauudatu asnudt &1 win 1 unit vesduauasndslunmsvhianssuiuiy
aitlsimufiswelavesigeorgrnlnedintudsdosas27 (B = 0.272, t = 5.775, p<0.001) wawdn 1
unit vesunsliuinsvesamuiivinAnssuiutuin e e lavesdgeengunlnewiiag s
Yowar24 (B = 0.236, t = 5.023, p<0.001) TIFwNuanTeApAELILANLAZAINTUNTIAINTTL
yndinadfisdu 1 unit dwaliAnanufiselavesdgorgemivedfiviuissosas21 (B = 0.205, t =
4.354, p<0.001) TBATBAUAAIAIANTISN 2
A3 2: miwmemé’mszﬁméﬁmﬁuﬁuéwn@mLmueﬁ’jumau (Multiple Regression Analysis with

Stepwise Method) veadladausgdlatuaufimelalunisidrsinihianssy msvisadieon

WU vegIengyiing

Unstandardized Standardized t Sig R? Durbin-
a9AUsZNOUVDS Coefficients Coefficients Watson
Uadousegela B Std.Error /]
1. pnudasnsely 1032 0179 0272 5776 .000 0.392 1.707
AMsiAINTIY
2. A5l us nnsues 0945 0.188 0236 5023 000
anuiivinAanssu
3 & 981UIUAIY 0651 0149 0.205 4354 000
azaanlunisna
fianssu
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