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Abstract

The objectives of this research aim to study the existing situation, analyze the capability
and potential of tourism supply chain, and develop the Chanthaburi tourism network to
propose the improvement guidelines on tourism supply chain in Chanthaburi province. The
mixed research method was conducted, analyzed, and find out the conclusion which sample
are as: tourism organization, tourism entrepreneur and services. The results show that
tourism supply chain in Chanthaburi Province can divide in 4 parts as (1) tourism products (2)
tourism business (3) food supply and (4) infrastructures under the province competency in
terms of the completely city, happiness city, wisdom city, tradition and culture city,
gastronomy city, fruit city, jewelry city and green city. Consequently, the proposed finding of
the potential development guideline on the tourism supply chain in Chanthaburi Province is
“Kin De You De vi tee Chan” which reflexed the identity of local living based on the tourism
resources in 3 ways as (1) Dining food (2) ways of life and (3) local living in term of “Well Being

Tourism”.
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