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Abstract

This study aims to study the context of Ban Chiang community-based tourism and to
determine feasibility of investment in the community’s homestays by conducting Financial
Cost-benefit Analysis. The results show that the World Cultural Heritage, Tai Phuan ethnic, and
human capital are the keys to explaining the strength, value-added, and creativity of the
community. However, the results of the financial feasibility of Ban Chiang homestay service
shows that the level of feasibility of each homestay differs depending on the initial investment
cost and the number of guests. Comparing between a newly-built homestay and a renovated

one, the former is more restrictive in managing variable costs and occupancy.
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5. AN 55

6. ANYoULTL 6 12.5

7. ety 4

8. YAAY/ Uy 6

9. netnweon+Usuiyuy 6 12

10. nsgawinse 2 8

12. thit 14 10

13, Anevsin+niun 40 40

15. AusMsviniIngy 30 30

16. ALITNIUAULDS 25 28

FAUNUAULUTART 224 189

nlsanseen 76 116

an1ilsguisian 25% 37%

s1eligvisel 37,475 18,795

yar1atugns (NPV) -1,531,515 - 448,223
BRI IUVDINANBULNUABAWNU (B/C Ratio) 0.58 0.58
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518M3 Ui o U1 Ui 2 Ui 3 Uiia Uit 5 Ui 6 Ui 7 Uit s Ui o Uil 10 5
Aamnu
mmmaxﬁﬁﬂqna%’w 2,180,000 2,180,000
\neilowavgunsal 205,000 205,000 410,000
i’mﬁuamu 2,385,000 0 0 0 0 0 205,000 0 0 0 0 2,590,000
nauselovivedlasinis FrAenTin 300 Tnvieadieasied 650 Al
s1ela 195,000 195,000 195,000 195,000 195,000 195,000 195,000 195,000 195,000 195,000 1,950,000
yarthuimdevds 10 T (gariivels) 1,453,333 1,453,333
Twsela 195,000 195,000 195,000 195,000 195,000 195,000 195,000 195,000 195,000 1,648,333 3,403,333
Al 8,400 8,400 8,400 8,400 8,400 8,400 8,400 8,400 8,400 8,400 84,000
ﬁﬂﬁﬂﬂisﬂﬂ 3,600 3,600 3,600 3,600 3,600 3,600 3,600 3,600 3,600 3,600 36,000
AlnsAnsi+net 12,000 12,000 12,000 12,000 12,000 12,000 12,000 12,000 12,000 12,000 120,000
ANR9TINY 36,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000 36,000 360,000
AU 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 4,000 40,000
ﬁﬂfl’/ﬂﬂu 2,400 2,400 2,400 2,400 2,400 2,400 2,400 2,400 2,400 2,400 24,000
qmag/wumvw wazteginmIvEzen 3,600 3,600 3,600 3,600 3,600 3,600 3,600 3,600 3,600 3,600 36,000
NQ“?YﬂWE]ﬂ+U§JUB‘JJT14§J 3,600 3,600 3,600 3,600 3,600 3,600 3,600 3,600 3,600 3,600 36,000
AIEAIBT1TE 1,200 1,200 1,200 1,200 1,200 1,200 1,200 1,200 1,200 1,200 12,000
1:15’16‘1.11 9,100 9,100 9,100 9,100 9,100 9,100 9,100 9,100 9,100 9,100 91,000
A9 26,000 26,000 26,000 26,000 26,000 26,000 26,000 26,000 26,000 26,000 260,000
ANy 19,500 19,500 19,500 19,500 19,500 19,500 19,500 19,500 19,500 19,500 195,000
ANTIUAULDS 16,200 16,200 16,200 16,200 16,200 16,200 16,200 16,200 16,200 16,200 162,000
fhl,?ieﬂamaﬁuamu 11,925 11,925 11,925 11,925 11,925 11,925 11,925 11,925 11,925 11,925 11,925 119,250
1,025 1,025 1,025 1,025 1,025 5,125
elgane 11,925 157,525 157,525 157,525 157,525 157,525 157,525 157,525 157,525 157,525 157,525 1,587,175
seileiams -2,396,925.00 37,475 37,475 37,475 37,475 37,475 -167,525 37,475 37,475 37,475 1,490,808  -773,842
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c
=n
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b
=b.
—_
o

[

18NT U
AaeU
mmiLLas?iqﬂqﬂa%’N 580,000 580,000
\3eileuazgunsal 116,010 116,010 232,020
FIURUBINY 696,010 0 0 0 0 0 116,010 0 0 0 0 812,020
naUsylevivedlasenig S1AAnTIA 300 Wnvieaiieasod 200 Al
sl 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 600,000
yarthuimdevds 10 T (garfivels) 386,667 386,667
swsela 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 60,000 446,667 986,667
Anloidin 2,400 2,400 2,400 2,400 2,400 2,400 2,400 2,400 2,400 2,400 24,000
sz 1,600 1,600 1,600 1,600 1,600 1,600 1,600 1,600 1,600 1,600 16,000
AlnsAnyi+net 2,400 2,400 2,400 2,400 2,400 2,400 2,400 2,400 2,400 2,400 24,000
AU 2,500 2,500 2,500 2,500 2,500 2,500 2,500 2,500 2,500 2,500 25,000
Aminsiu 1,600 1,600 1,600 1,600 1,600 1,600 1,600 1,600 1,600 1,600 16,000
yaay/usny wagthehanuasenn 1,600 1,600 1,600 1,600 1,600 1,600 1,600 1,600 1,600 1,600 16,000
nadnwlen+Usudnuy 2,400 2,400 2,400 2,400 2,400 2,400 2,400 2,400 2,400 2,400 24,000
nIEAwESE 1,600 1,600 1,600 1,600 1,600 1,600 1,600 1,600 1,600 1,600 16,000
ity 2,000 2,000 2,000 2,000 2,000 2,000 2,000 2,000 2,000 2,000 20,000
AL 8,000 8,000 8,000 8,000 8,000 8,000 8,000 8,000 8,000 8,000 80,000
ANy 6,000 6,000 6,000 6,000 6,000 6,000 6,000 6,000 6,000 6,000 60,000
ATITUAULDS 5,625 5,625 5,625 5,625 5,625 5,625 5,625 5,625 5,625 5,625 56,250
Andglantatiuamu 3,480 3,480 3,480 3,480 3,480 3,480 3,480 3,480 3,480 3,480 3,480 34,801
580 580 580 580 580 2,900
sweldang 3,480 41,205 41,205 41,205 41,205 41,205 41,205 41,205 41,205 41,205 41,205 415,531
518leiEns -699,490.05 18,795 18,795 18,795 18,795 18,795 97,215 18,795 18,795 18,795 405,462 -240,884
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2. Yarausuuglunisseyenuidulusuiag Ao AITINITIATIERAINANATTUNITAY UL
LATHFAENS (Economic Cost-benefit Analysis) ) 9a3liusnslaniandvosyuyy lAuAITNITaN
mwuuaumamauLmummqmuammLLauam’maam’mma

AnAnIINUTENA
AlsuveuveuRnddnnunsmuatuayun Ity (ani.) aelaneldyalasinisnisfinw
\ATEENAYID NI Y INRE1NATUNIS: MNtuTuaiifefyuvuviaaien gatduayuyuide
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