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Factors Influencing on Sustainable Historical Area Tourism
Decisions in Numphu Intersection, Mak Khang Sub-district, Mueang

District, Udonthani Province
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Abstract

The research concerns the factors, influencing the tourism decision on the
sustainable historical area of the Numphu Intersection, Tambon Mak Khang, Amphoe
Mueang, and Changwat Udonthani. The objectives of the research were 1) to study the
tourism behavior of tourists interested in the Numphu Intersection 2) to study the factors
influencing tourism decisions in Numphu Intersection 3) to test the differences between the
factors influencing tourism and the tourism behavior in Numphu Intersection. The
questionnaire is the instrument for collecting data, then data were analyzed by percentage,
mean, and standard deviation. The one-way ANOVA was used to test for differences between
the variables.

The results revealed that 1) the majority of tourists were likely to have the following
purposes of tourism for vacation. There were traveling companions. There were vehicles
available for private use. There were at least two times traveling in Udon Thani. There was a
one-day period available for doing a daily trip. There were at least 6 hours available for

traveling around Numphu Intersection. There are relaxing activities while traveling. The travel
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expense was under 500 Baht and the tourism information was accessible and reliable via
online media. 2) The results study of the factors influencing tourism decisions in Numphu

Intersection revealed that most tourists gave the most average priority to the attraction

factor (X = 4.59) followed by the tourism activity factor (X = 4.51), the accessible tourism
factor (X = 4.46), amenity factor (X = 4.41) and accommodation factor (X = 4.31). 3) The

results of the test on the differences between the factors influencing tourism and the
tourism behavior in the Numphu Intersection revealed the purpose of tourism, vehicles used
for tourism, the numbers of traveling times, and the different periods of traveling have an
indifferent impact on tourism decisions. However, the factors of traveling companions and
periods for traveling in Numphu Intersection, types of tourism activities, tourism expenses,
and the accessible media for searching the tourism information have a different impact on

tourism decisions which was a statistically significant difference at a 0.05 level.

Keywords: Tourism behavior, Factors influencing tourism decisions, Numphu Intersection
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