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Abstract

This study aims to study the needs for using digital platform of hotel businesses in
Krabi, to explore the associated factors toward the needs for using digital platform of tourism
stakeholders in Krabi, and to analyze the important factors for applying digital platform of
hotel businesses in Krabi. The population of this study is hotel businesses in Krabi because
they are the major tourism business to apply online business in their operation. The focus
group interviews, in-depth interviews, and questionnaires were employed to collect the data.

The results show that samples are 3-star hotel, a number of 38.65 rooms/hotel in
average, with the occupancy rate 69.81 %. They have operated for 8.81 years or 8 years 9
months 21 days in average. The 79.28 % of hotel businesses operate online, and more than a
half of them do online for marketing and sales functions. The most of hotel businesses believe
that applying digital platform is interesting and be able to provide benefits to business. For the
testing of hypotheses, developing information for online communication associates with the
needs to connect with the digital platform, significantly. Additonally, businesses who have
operated online, tend to contain positive attitude toward digital platform, and would like to

connect with digital platform. However, the system should be easy and convenience for using.
Keywords: Digital Platform, Need, Hotel Business, Krabi Province
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