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ATTITUDE AND CONSUMER BEHAVIOR TOWARDS FOOD TRUCK
CASE STUDY: HUAMUM MARKET KASET-NAWAMIN
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Abstract

The purpose of this study was to examine the attributes of food truck customers regarding
their attitudes, behaviors, and intentions to re-purchase food from any food truck. This study
was based on the 25 in-depth interviews with consumers who purchased food from a food
truck and also commuted to the Huamum Market, Kaset-Nawamin Road, Bangkok. The results
showed that: 1) As for the attitude attribute, many consumers were familiar with the food truck
concept, while some were not familiar with the concept or vocabulary. 2) The majority of food
truck consumers consumed fast food at night markets. The most popular period was during
evening hours and generally the consumers went to a night market with their friends. Quick
decisions whether to purchase from a vendor were most often made. Consumers relied on
information shared from social media sites. 3) Regarding the intention to re-purchase, customer
always spread their recommendations by word of mouth to their close relatives after visiting
the food truck. The study also suggested that the government should promote food truck
businesses and the food distribution areas nationwide. They should encourage local
entrepreneurs to use raw materials and sell local food to support local identity and offer to

see food with the combination of Thai and western cuisine.
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