LUINNINITIANT SR LA UsENaUNTSTugRa N su LI salng
LaLgnsEuIUNSUTERIUNATTINAIINYAAINT LURAEIMNTTY

Tsauwsulne

LAY GNLNYS

Tyady gavimuna’

UNANED

[ %
v [

nsAnwluasell finguszasidrfglunisimuiwuimanisduasugusenaunislugnaivnssy
Tsausulvy wadrdnsyuiunisussilivannsgidnanyaansiugnamnssulssusulngsignisdinw
aun13lAsIa319v0i w70 UNTEUIUNTUSHIIUNIATEIUIBITN LasUseloytiioannsoy

l@sunnmsidnsaufanssudnan daldvinsinudeyasnguimslssusululsawelve lngldignis

A 4

ususwdeyaruuuuaeuay nqudtegeinldluniside Aeduimsiswsululsemalnelusin
nlin1AvesUsenelny wazisnisingritayaldsuuuunsimseiluwaannisiaseadne e
nsAnwImuindklInssuIunsUselivannsgivIInidmadeUsslevuiiesdnsaglasu uiniign

LokA N1330BIANTT T8989NRD N1TINUKNY kae M3tuaznsdla

Ardfny: srUuN1sUTHIUINATEIUANIANYIAN gnamnssulswusulny

"Hemans1a158UsEinnnen13IANIsNIsvieaie) anndududinimuuimsmans

“HneAans19138UsEiuen15IANINISTisaiel anduduninimuuiiisamans



Abstract

The aimed of this study was to develop the guideline for encouraging the entrepreneurs
in Thai hotel industry to involve the evaluation process on the professional qualification
system. The model of the structure of encouraging toward the evaluation process on
professional qualification system and organization benefits against empirical data was
developed. The population used in this study was the hotel executives in Thailand by using
questionnaire technique for data collection. The samples included the hotel executives in
five regions of Thailand and the data analysis was Structural Equation Modeling (SEM). The
result shows that the most impact factor of the evaluation process on professional
qualification system variable was organization, followed by planning, and leadership and

motivation.

Keywords: The professional qualification system, Hotel industry
unin

amnudsuntaweslandsaunaziasugialaniiviuasulugmsudeduigatdunisldnimg
mnuansalunsaamansasinazuinsiiaalanuvdetundwinnssy madidufenseu
nagsialuaunAndafesuudsunlviaruddyfuninensuyed Wudumanisfaun dadu
AAFLeINIASTLaEAENTUTsuTefueglnddniiewTeundeuuarairsnuldiuTeuly
MsudstuvesUsema Memsimuridsaulifinuandiazonssiuaunanduduazuing ns
adreuarmswauiuinnssulndq sauansadsuialsandanunisiuasunlasvedlan
(Modernising customs through competency-based human resource management, 2015;
Morabito, 2018; Oeijj et al.,, 2018; Pellé, 2017; Phillips, 2018; Tang & Werner, 2017; Wheelen,
2018)

1NANNAIAYAING Sgutavaslsemalng lanvualviinisduasuyaainslugnainnssy
Lsausuagnsdaasulvitinnsiaun seuuTsUUAMAIIY AN (Professional Qualification System)
Fadunisdmuauinsgiunisiauiyanainsliiiaussous (competency) fidanadaaiuniy

ABIN15VRINIALNYY Usenauiugnaivnssulsssuvadine Nidsinsvengiieg1waiiies 310

9m31n1519% 03N (Occupancy rate) Tutl 2014 agﬂj‘ﬁ' 58.9 % iy 67.8 % Tud 2016 vlAn



'
[J 1 [ a

anudAgAensiwuyaansInnduiieluuuniddylumsimuaulugnamnssulsusy

o

Tsessunisvenedinananile

A5199 1 DRSNS IR INLsIwsUing

Occupancy Rate (25)

AreafLocation

2014 2015
Bangkok 67.5 76 .3
Chonburi 69.1 748
Phuket 70.4 73.4
Petchaburi 63.6 G62.9
Chiang Mai 62.2 66.3
Suratthani G62.6 66.8
Rayong 58.7 64.8
Prachuap Kiri Khan 60.8 65.7
Kraki 59.5 62.8
Trad 56.3 &60. a4
Nakhon Ratchasima 51.7 56.7
Tak 49.8 53.4
Nong Khai 51.3 544
Sa Kaew 51.3 52 .6
Nationwide 58.9 82.2

Source: Departmentof Tourism
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Chi-Square = .778 ; df = 1 ; Relative Chi-Square =.778 ; p-value = .378
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