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Abstract

The objectives of this research is (1) to explore travel motivation, travel
constraint, and tourist behavior of foreign female tourists in Bangkok (2) to ana-
lyze the influence of travel motivation and travel constraint on tourist behavior of
foreign female tourists in Bangkok. The data was collected by questionnaire from
325 foreign female tourists in Bangkok. The data was analyzed by descriptive sta-
tistics and Multiple Regression was used to analyze the influence of variables. The
results of the study show that tourists had high levels of push motivation average
pull motivation, least travel constraint and highest level of return and repeat.
However, it was found that push motivation had no influence on tourism behav-

ior while pull motivation and travel constraint influenced tourism behavior.

Keywords: Female tourist, Travel motivation, Travel constraint
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