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Abstract

This research aims to (1) investigate issues regarding human capital devel-
opment (2) explore the needs for human capital development and (3) propose a
framework of human capital growth for Phangan Island sustainable tourism devel-
opment. A mixed method of in-depth interviews, focus groups, and surveys was
employed. The data collection was based on two sample groups (1) 316 mem-
bers from a tourism business sector and its labor business (2) 26 members from a

local sector.

The findings reveal that there are four groups of human capital having
both direct and indirect relations with Phangan Island tourism business (a) busi-
ness owners and labors (b) the locals (c) the seniors (d) the youths. Although the
problems involved are varied based on their classifications, the overall issues are
(1) work skills (2) foreign languages skills (3) insufficient supplement career devel-
opment (4) insufficient quality labor force. A framework for the human capital
development is subsequently set in three key phases. Phase one, in a short term,
is to focus on various training courses; phase two, an intermediate one, is to or-
ganize a network of public and private sectors; phase three, a long term, is to
establish a training center emphasizing on the heightening of a local curriculum
for human capital advancement that leads to the island’s sustainable tourism

development.

Keywords: human capital; sustainable tourism; Phangan Island
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