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Abstract

Community-based tourism is tourism that is managed by the community
for the benefit of the community. Using tourism activities to build partnerships
and relationships between hosts and guests by the collaborative tourism activities
that may lead to learning, deep understanding about the community root, focus-
ing on sustainable and environment friendly. Building the balance point between
tourism resources, social culture and the way of life of community members. In-
cluding better quality of life for community members. It also provides the learn-
ing and valuable experience for the guests. Managing the community-based tour-
ism including planning, organizing, leading, coordinating and controlling in all pro-
cesses with focus on the participation of community members, co-planning, co-

decision making, co-developing, joint doing, profit sharing and evaluation sharing.

Keywords: Management, Tourism, Community Based Tourism
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