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Abstract

This qualitative research aims to study the works and concepts of graphic designers who received
the Silpathorn Award and Designer of the Year Award during 2009 -2019. The methodology includes:
1) Collecting and studying relevant theoretical concepts as primary data. 2) Creating research tools. 3)
Data collection targeting representativeness, selecting graphic design experts through purposive sampling.
4) Conducting in-depth interviews using semi - structured interviews with 5 graphic design experts who
have awarded Silpathorn and Designer of the Year. 5) Analyzing data from graphic design experts and
finding data consistency.

The study results reveal: 1) factors in creative graphic design: identity, value, clients, and
communication context. 2) factors in concept development in graphic design: understanding, associative
thinking, and apply. 3) factors in graphic design process: research, understanding, ideate, and prototype.
4) factors in attitudes, knowledge, and skills of new graphic designers: observant, empathy, creative and
positive attitude. 5) factors driving graphic design awards: reputation, dignity, design standard, and
opportunity. 6) factors in changing social, cultural, and technological contexts: socio - culture context,
significance, tools and challenge. 7) important elements in graphic design creation: 7.1) concepts and
ideas: highest level, mean 4.33 7.2) design elements: color highest level, mean 4.33, composition highest

level, mean 4.33 7.3) target or users: highest level, mean 4.67

Keywords: Graphic design, Graphic design process, Graphic designers, Silpathorn Award, Designer of the

Year Award
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91nm1519Mu37 Jadedrunisildsundas
USUNTIEIAL Tus T3 (Social Culture) A9 1) HA1s
Uit uazuummedany Yausssu (Socio - Culture
Context) Tunisesniuusnanyal 2) danliniudinay
(Significance) funusanuuuiitsnnay uasluuisass
PYneenuuuiduauivuauSunmsfinuuay Taussu
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muaammuﬁﬁuﬁmmm (Value), MUepnLUUIney
AUDIAIUABINITVDIINAT (Client) WaLIIUBBNLUY
ﬁmauauaw%wmﬁami (Communication Context)

2) J23uA1Un 1T NAIUILUIANNITOBNLUY
n31%n (Concept Delevopment) Aa A1591ALL LA
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(Design Process) Ag m’iﬁﬂwﬁay’a (Research), N3
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(Ideate) Wazn158519AULUY (Prototype)
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Tasfianunsosenuuuls eonavilimmuannuaneves
Nueankuuanas (Cliche)

7) Yadeduesduseneuiidrfysens
#5719@53ANANUBBNLUUNSIAN (Element of Graphic
Design) fio wuaAn waylelds (Concept and Idea)
szé’fummﬁqm, 99AUTENBUNITRONLUY (Design
Element) isﬁumﬂﬁqm lown & (Color), N394
p9AUTENDU (Composition) LageIAUIENOUNIT
gonwuu (Design Element) szévann ldun idng

(Space), N1TRONLUUFAIDNYS (Typography), A1n

LONE5D19D

(Imagery) wazladlo1vuarn159a119 (Layout and
Arrangement), USUNWAENI5NER (Context and
Production) szfusin, 4) wdesilenazmalulad
(Tools and Technology) s¥@ULIN, LLazﬂfcjaJLﬂmmH
vidoffldanu (Target or User) sesfusnniign

URIGHGITTE

1. maasunguiivanglunisdnwiuni
“flduesnuuy” o193AuNUBIRAINS Insld sy
nseenuuulad

2. MmafmuanguinogTianizianzasly
nAuFldU ¥3UTHANVBINITEBNUUY 193%a31
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