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Abstract

People are able to get closer than ever before, due to the advancement of technology and
wireless communication which destroy the boundaries between individual. Communication through social
media, is the most important communication channel in human daily life, and also affects several sectors.
One of them is the fashion industry. Social media has been changing the traditional fashion industry. The
influences of social media to the fashion industry result in many ways such as fashion marketing,
advertising, communications and sales. Furthermore, social media is also causing a new career. It is
called “fashion blogger”, which is a respectable professional career in the fashion society. At last,
the author gives four examples of successful brands, which use social media to advertise the brand and

discusses the future trend of social media in the fashion industry.

Keywords: Fashion Industry, Social media, Facebook, Internet, Twitter, Blogger, Fashion Designer
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"Fashion is not something that exists in dresses only. Fashion is in the sky, in the street 28
fashion has to do with ideas, the way we live, what is happening.” Coco Chanel
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