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Abstract

This research aimed to investigate the belief in the 12 zodiac signs alongside the
traditional textile wisdom of Fak Tha District, Uttaradit Province, in order to design textile patterns,
products, a brand identity, and packaging, as well as to develop their physical prototypes. The
study employed a qualitative research methodology, commencing with a literature review and
purposive interviews with local weavers, entrepreneurs, and regional textile experts. The design
and development processes were subsequently refined based on expert recommendations prior
to prototype production. The findings revealed that the belief in the 12 zodiac signs originated
from ancient Chinese civilization, utilizing animals closely associated with humans as birth-year
symbols to categorize individuals and predict their destinies. This belief is widely prevalent in the
ASEAN region, particularly in Buddhist countries, and comprises the Rat, Ox, Tiger, Rabbit, Dragon,
Snake, Horse, Goat, Monkey, Rooster, Dog, and Pig. Regarding the traditional woven fabrics of
Fak Tha District, their origins trace back to ancestors who migrated from Luang Prabang to settle
along the Pat River. Fabrics were traditionally woven for daily wear and cultural ceremonies using
Jok and Khit techniques with cotton and silk yarns. A highly distinctive feature is the Teen Jok
(woven hem) tube skirt featuring the "Khao Phan Kon" (a thousand lumps of rice) pattern. Based
on these insights, the target demographic was defined as urban women aged 30-40 with high
purchasing power who prioritize the emotional value of products over their price. Consequently,
textile patterns integrating the 12 zodiac signs with the "Khao Phan Kon" motif were designed
under the concept "Wear Your Star...Define Your Style." This concept merges contemporary aesthetics
with traditional beliefs, utilizing auspicious background colors: cotton white for purity and
completeness, lac red for power and prosperity, and indigo (Hom) for calmness and tranquillity
Subsequently, five types of product prototypes were produced based on the designed patterns,
with three items per category: pillowcases, dust masks, shawls, tote bags, and coin purses.
Additionally, the brand name "Siriwattha" was established to signify auspicious clothing. The logo
was designed to reflect the popular "Khao Phan Kon" pattern of Fak Tha District, symbolizing the
molding of sticky rice balls for offering food to monks, utilizing creamy white and indigo as the
primary brand colors. Finally, versatile packaging prototypes applicable to all product lines were

developed, including hang tags, labels, wrapping paper, and paper shopping bags.

Keywords: Textile Design, Traditional local woven patterns, 12 Chinese zodiac signs,

Auspiciousness, Fak Tha District, Uttaradit Province.
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