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Abstract

The study explores the use of visual communication focused mainly on photography
images as persuasion on Therapeutic Photography. The context of the study involves
examining the photograph as a factor that contributes to the sustainability of visual
communication in photography practice. The discussion examines the visual signif-
icance and understanding of image data using visuals and analysing the value of

photographic images for self-healing therapy. The study discusses; firstly, the value
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of visual communication, secondly, on visual studies in photo-imagery practice and

the discussion of the robust value of visual sustainability toward photographs.

Keywords  Visual Communication / Photography / Therapeutic Photography

1. INTRODUCTION

Visual is a cognitive intelligent tool. It is also a powerful source of production and
reproduction. (Bolwerk and others, 2014:1-8) The visual data can stimulate and
enable it to retract memory. (L. M. S. and M. R. Z. James P. Roach, 2017: 139-148)
With the evolution of digital technology, computer algorithms have brought visual
production to the next level. Revolution 4.0 has been an added value to intelligent
learning, mainly in the camera industry. (Vaquero and Turk, 2015) As part of Arti-
ficial Intelligence (Al technology, all data images are available for mutual cate-
gorisation. (Li, J. Ma, and S. Gao, 2012) By emphasizing integrated information into
a form of visual creativity, the human brain can recognize and process every data
in the memory through visual experience. (Borkin, 2016: 519-528) In terms of reviv-
ing data, identifying the right tools for the respondents is very important. In the
technology era, the future of technology is flourishing. Visual, mainly photography
in the development of Al has become an easy tool in the digital platform. All forms
of technical formulae are concluded into one simple device. Altogether, the
practice of visual has formed info many branches of ‘isms” which is still debatable
in terminology of value. (Zzhang, 2017: 231-239) Additionally, the rhetoric of image
can be disturbed as it is easy to be manipulated and produced without explana-

tion.

Photography is an easy technique of Visual Communication to enhance under-
standing. (Keshavarzi, 2010: 537-540) The instant photographic images can reflec-
tively attain and build memory, is archivable, gives meaning, and possess the
ability to evaluate. The photograph is one of the visual imagery memories. It is

divided into two separate codes, verbal and non-verbal. (Dewan, 2015: 1-10) The
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photograph dual-code theory remains in storage in the long and short term mem-
ory, and can improve the ability to recall. (Anwandter, 2006) This explains the
language in visual perception has advanced using image, purpose, development,
and marketing which can be applied in advertising, artwork, fashion, or journalism.
With a clear objective, messages will be easy to explain. The study of communi-
cation is general and useful in the application of learning and interaction. The
result discussed not only focuses on the study of visual communication, it also
opens towards several branches of visual studies such as visual literacy, visual
persuasion, visual rhetoric, visual meaning, and visual imagery. These branches of
studies determine the value of images either drawings, video, sculpture, photogra-

phy. or even animation.

2. PROBLEM STATEMENT

Every photograph shares different stories. (Howard, 2018) The idea of talking about
them is characterised into several categories. Argumentation of real impact of
image photograph to individual is subjective. It is a complicated process because
each individual have their own passage (Murray and Adams, 2019: 48-54) regard-
ing the definition on how they interpret the photo. Therefore, the method of visual
analysis is interchangeable for each stories. (Harper, 2002: 13-26) The limitation of
interferences between visual perception and visual persuasion is an obstruction of
different discipline, either process of psychotherapy or the study using photo as a
therapy. Through the advance knowledge of both disciplines, its depend on the
boundaries of leamning or finding knowledge. (Mange, Adane, and Nafde, 2015:
209-217) Qudlitative interview is deliberately performed by mindfulness effort. (Kee
and Li, 2019: 104-232) Its relate to the interview process which is offen motivated
by the mental skill which is influenced by persuasion from the environment, back-
ground, or mood. Under the visual communication, imagery usually sets in the ter-
ritory of a certain purpose of understanding usually related to image. (Coad, 2015:

60-70)
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3. AN OVERVIEW OF VISUAL LITERACY, VISUAL PERSUASION, VISUAL RHET-
ORIC AND VISUAL IMAGERY.

3.1: Visual Literacy

Visual literacy provides the ability to explain and create visual. The theory of visual
literacy purposely utilises, understand, and discusses about visual. It is the foundation
of visual studies and the principle of visual thinking. Visual literacy is defined where-
by the creator bases his ideas, develops the concept, applies the elements and
principles in theory, and produces the image. The meaning can be focused on
certain groups or probably on an individual. Visual literacy is related to the devel-
opment of meaningful visuals for applying, discussing, and giving rhetorical knowl-
edge fo the viewer or creator. The paradigm of visual literacy is a direct response
to visual psychology and the narrative to visual story telling. It has the tendency to
lean tfowards programmes and share visual information, that is the output for us to
receive. It is also a way fo deliver a message. The benefits of visual literacy can be
concluded to many performances. Despite the fransition and influence via tech-
nology in IOT (Intemet of Things), the circle of visual literacy does not breck. The
development process may slightly change, but it does bring a lot of benefits to the

visual design process.
2.2: Visual Persuasion
The clarification of visual persuasion image is divided into three segments which are

complex communicative intents image, factual image, and persuasive image. The

communication varies as detailed below:
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Table 1: Visual Persuasion Segmentation.

Complex Communication

Infents image

Factual Image

Persuasive Image

Photograph with Intention to

persuade audience

Photograph with direct message
to persuade audience with a

limitation of meaning

Indirect message for viewing the

image and brings out emotions

Example: News media

Example: Landscape view pho-

tograph of Kuala Lumpur

Example: Politician holding a

baby

form of visual to persuade a viewer.(Lewis, 1998) Visual is used to persuade com-

munication between viewers to analyse, discuss, and interpret the impact from the

image. However, all categories of visual persuasion depend on the level of visual

literacy towards function of visual itself. This is because every visual gave different

effects and affects viewers towards a certain understanding. In addition, the ten-

dency of visual to relate to an individual or group always traced back to their

background, experience, and level of knowledge (Maitland, 2018: 91-109). Messa-

ris concluded that the narrative of a photograph is divided into indexes, icons, and

symbols (Nijs, 2017). This was explained through a in the book entitled Visual Per-

suasion: The Role of Images in Advertising, as follow to the Messaris theory:
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Table 2: Table inspired by Paul Messaris Theory.

Iconic Signs
. The analogy of meaning of object feature
. For example: Kuala Lumpur Petronas Tower; silver, shape of

corn and twin tfower

Indexical Signs
. The meaning behind the feature
. For example: The purpose of object; the tallest building in Ma-

laysia

Symbolic Signs
. The personal interpretation

. For example: the feeling of heighted, proud or future.

Visual persuasion is the ability to react in a certain way while viewing the image,
with the image giving infinitive or definitive meaning. Its sums up into one general
root of visual communication. (Jain, 2018:5-12) coined the term visual literacy chain.
Visual persuasion is triggered by the act of literacy and an action of visual rhetoric.
Verbal or logical element were developed for discussion. Hence, the symbolic fur-
nace of visual persuasion is described as the bank for image perception of the visual
persuasion. However, all categories of visual persuasion depend on the level of visual
literacy towards function of visual itself. This is because every visual gave different
effects and affects viewers towards a certain understanding. In addition, the ten-
dency of visual to relate to an individual or group always traced back to their
background, experience, and level of knowledge (Maitland, 2018: 91-109). Therefore,
the observable explanation towards visual persuasion is like a metaphoric “tongue
twister” energy: the visual would be successfully elaborated if the visual is structur-
ally literate. Once the visual is able to persuade, the data generator often relates
to passive aggressive rhetorical argumentation. For example, the visual of a traffic
light has a universal understanding of road rules which persuades by the colours

red, yellow, and green. Red means stop, yellow means ready to stop, and green
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means go. Red also persuades the indicator of fire, help, or emergency. It also
possesses the deep meaning of spirit or statement. This process is triggered by the

rhetorical argument based on experience or memory recollection (Bumns, 2014) .

2.3: Visual Rhetoric

Visual Rhetoric is an interdisciplinary study of persuasion gained by multilevel factors
(Tileaga, 2010) which functions as a formula to prove the appropriate data to de-
liver and receive. There are several questions that needs to be pondered: What
does it mean to interpret a visual? Why it is created? And how to understand it?.
Visual Rhetoric is a land of persuasion (Helmers and Hill, 2004). It is the art to persuade
the audience with methods that enable them to analyse it. The psychology of visual
rhetoric always highlights visual arguments. There is a relationship between Visual
Rhetoric and persuasion. Visual Rhetoric is the use of image whereas visual persua-
sion acts as a platform to process the meaning. Visual is a rhetorical argument (D.
S. Birdsell and L. Groarke, 1996: 1-10) which functions an instrument to deliver mes-
sages and also as a conception of languages to explain visual (Seliger, 2009: 599-
604). Gaining the cognitive response from the viewer turns visual rhetoric subjects
into metaphor and argument. According fo (Maes and Schilperoord, 2008: 227—253),
visual segmentation leads to Visual Metaphorical Expression i.e. the indication and
development of visual, Literal Meaning which is the purpose of development, and
the advertiser’'s Message to convince the viewer in buying, looking, or interpreting

the product.

2.4: Visual Imagery

The varieties of visual imagery create a sense of reasoning and imagination which
aids in mental storage. Visual Imagery is a common practice in psychomotor psy-
chology. (Darling and others, 2015: e775) studies description on the ability to explain
with cognitive skills. The process is known as Visual Mental Imagery. Psychologically

speaking, visual imagery is a deliberate use of picture which recalls the memory of
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the imagery and relate it to experience (Féry, 2013: 1-10). When a participant ex-
plain the meaning of photograph: the recall or recondite memories and share the
result, can be describe as visual imagination. For example, a case study by (Gelder
and others, 2015: 15-26) the study exposed the participants to feelings of anger,

and they learned how to describe the image of a tree.

Their imagination was concluded as a result which is beyond reach to visual com-
munication studies. Visual Imagery is a powerful influence of Visual Rhetoric. Visual
presents the bit of information recalled from experiences such as arguments, com-
mon knowledge, and influence. The angle of visual imagery in research is common-
ly practiced in two platforms which are psychology research with limitation to the
neuron reaction through question and images (Winawer, Huk, and Borodlitsky, 2010:
276-284) ; (Dijkstra, Bosch, and van Gerven, 2019: 423-434). Visual-studies research
focuses on responses via perception, models, and framework. Examples of studies
are from (Brang and Ahn, 2019: 89-95). In the manner of visual as a frigger point,
visual imagery does not cross the boundaries of visual argument, but it forms a
perception. A study by T. Kondle in his presentation (Brady, and others, 2008: 14325-
14329) explained the difference between visual image and visual imagery. Kondle
discussed the effects of visual image which is seen as a performance of memory
recall from experience, and visual imagery is quoted as transmitting information
through the process of viewing visual image. It is the persuasive image on the per-
ception process. These perseverance technique is also known as Mental Analysis

Imagery (Kunda, 2018: 155-172).

4. VISUAL STUDIES IN RESEARCH PRACTICE: THERAPEUTIC PHOTOGRAPHY

Visual communication, in ferms of meaning. focused mainly on understanding the deep
meaning of image photography. The approach of every segment could support the
visual understanding from a visual communication’s point of view. In addition, the study
also focused on Therapeutic Photography techniques, approach, and method as a

reference for future research. The foundation of visual images is mainly through photo-
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graphs or videos. The inferpretation of image meaning is also known as Photo as
Therapy or Therapeutic Photography. Known as a process of expressing feelings beyond
words. Therapeutic Photography does not only mean taking photos. It also includes
other photo-interactive activities such as photo viewing, posing, planning, discussing,
or even only remembering or imagining photographs. As part of the Art Therapy foun-
dation, these technique purely studies visual imagery to gain information through ex-
perience or memory recall. Either as a form of study or a foundation of temporarily
healing therapy. these robust techniques bring photography to a whole new different

level fremendously overtime with the influence of digital technology.

Figure 1:

Proto-Theory establish according to the study approach.

Theoretical
e Analysis — Semiotic
PhotoTherapy p e -

Visual Theory <
Admitted AN

Problematical Syntax

Analysis

Therapeutic Photography approach, genuinely started over one decade ago, un-
der terminology as Photo Therapy which later explored and divided into Photo
Therapy and Therapeutic Photography . The expression use of Photographs as a
therapeutic platform started in 1844 by Dr Thomas Kirkbribe and was later explored
by Dr Hugh Diamond in 1856 (Weiser, 2015:159-190). Photo Therapy can also provide
interest, therapeutic freatment, satisfaction, and it has received so much information.
J. Weiser discussed that the term of Photo Therapy should be determined as sharing
feeling with purpose for patients to develop self-exploration. In addition to the study,
its elaborated the understanding of photo therapy does not only gain back mem-

ory, it became influenced by finding the meaning from the memory. The analysis
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of images will be fall into category of Therapeutic Photography. According to
(Wheeler, 2009: 63-73), Ansel Adam characterized photography as an idea of psy-
chological aesthetics. The definition of Psychological Aesthetic is specified to the
value of photo and meaning behind the image. Somehow people enjoy taking
pictures to help them memorise. Although, photography has been valued as a new
level of discipline and was broadly used since. Del Loewenthal described Photo

Therapy as a process of healing (Loewenthal, 2013).

5. DISCUSSION: VISUAL IMAGE ANALYSIS
Visual studies are determined by a set of visual communication which includes Visual
Rhetoric, Visual Persuasion, Visual Literacy, Visual Meaning, and Visual Imagery. The set

of data can be described based on the following figure:

Figure 2:

The segmentation of Visual Communication

Visual Meaning

Visual Image

Visual Rhetoric
(the use of material in order

Visual Literacy
(the abilty to explain and
creating an image)

Visual Persuasion

the platform for discussion)
to persuade the audience) (the pl )

Visual Imagery
(Metaphoricaly and
Argumentation]

Based on Figure 2, Visual Image is a form of items which is indicated by the grey area
of visual meaning. Through all the process of key development and by persistence with
the philosophy of visual literacy, later to rhetorical materials and persuasions, Visual

Imagery is commonly scheduled to pass the process. In the past, the process is exten-
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sive. It is an added value of Visual Image as a form of sharing memories and experi-

ences which brings the study of images to a whole new level.

6. CONCLUSION

This study examined the visual communication in terms of meaning, focused mainly on
understanding the deep meaning of image photography. The approach of every
segment could support the visual understanding from the visual communication point
of view. In addition, the study also focused on Therapeutic Photography Techniques,

the Approach and Method as a reference for future researcher.

7. RECOMMENDATION

This study examined the visual communication in terms of meaning, focused mainly on

understanding the deep mean

The study on Imagery combines the structure of several visual studies such as Thera-
peutic Photography -Photo Therapy, Visual Therapy, and Visual Communication. The
concept has been used for a decade and has contributed to other disciplines such as
nursing, marketing, management, and other applied and social science research. The
development of appropriate design framework may help psychologists become more
consistent in their operationalisation of photo-elicitation research. (Barton, 2015: 179-
205) explained about elicitation techniques that is capable fo reduce the instability
conducted between both parties during an inferview. Participants are more apt in
elaborating meaning in different ways. Therefore, the study recommend to look into
the measurement of study, what image of suitable fo the participant and the purpose

of data analysis. The recommendation the photo therapy as follow:
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Figure 3:

The variable study on visual communication of Photo Therapy as a healing process

Measurement — Visual Literacy
Therapeutic ’
Preferences — Visual Rhetoric
Photography ‘
Data f———————  Visual Persuasion
Visual Meaning

Visual meaning is a heritage of sign approach which is able to accomplish results (Van
Leeuwen and Jewitt, 2011: 134-155). If relates to the use of a methodology (Patel,
Schooley, and Wilner, 2007: 62-80). In order fo construct meaning, visual absorbs the
aesthetic value in the visual cesthetic approach (Patel, Schooley, and Wilner, 2007:
62-80). The study of visual cesthetics values the accomplishment of visuals with its
beauty and enables emotion (Mad&ttanen, 2017: 91-96). Novelty visual is the process
of a methodological study and the guideline in conducting research studies. The de-
scriptive study on visual image often relates to technical influences. Perception and
persuasion in visual images depend on viewer’s expectation. The visual system itself
interprets through vision or art (Irgens, 2014: 86-94) namely through the interpretation
between the semantic data processing of imagination (Gelder and others., 2015:15-
26). The descriptions of visual imagery include the process of understanding the image,
sensing the view, composing and providing information together with knowledge of
other visual communication through performing decoded data by advocating sustain-

able technology to achieve resullts.

Silpakorn University Journal of Fine Arts Vol.8(1-2) 2020 313



Reference

Anwandter, Patricia Marcella (2006). “Frames of Mind: Photography, Memory and
Identity,” Coll. Undergrad. Res. Electron. J. 2006, (April).

Barton, Keith C (2015). “Elicitation techniques: Getting people to talk about ideas
they dont usually talk about,” Theory Res. Soc. Educ., 43, 2 (May): 179-205.

Birdsell, David S. and Groarke, Leo (1996). “Toward a theory of visual arguement,”
Argumentation and Advocacy, 33.1 (Summer): 1-10.

Bolwerk, Anne. and others. (2014) “How art changes your brain: Differential effects
of visual art production and cognitive art evaluation on functional brain con-
nectivity,” PLoS One, 9, 7 (June): 1-8.

Brady, Timothy F. and others. (2008). “Visual long-term memory has a massive stor-
age capacity for object details,” Proc. Natl. Acad. Sci., 105, 38 (September):
14325-14329.

Brang. David. and Ahn, EunSeon. (2019)."Double-blind study of visual imagery in
grapheme-color synesthesia,” Cortex, 117 (March): 89-95.

Burns, Mary. (2014). “Visual Imagery and the Art of Persuasion,” Learning and Lead-
ing with Technology. (March): 32-37.

Coad, Jane. (2015) “Imagery in research,” Nurse Res., 22, 3: 6a-7a.

Darling, Stephen. and others.(2015). “Body image. visual working memory and visual
mental imagery,” Peerd, 3 (February): e775.

Dewan, Pauline. (2015). “Words Versus Pictures: Leveraging the Research on Visual
Communication,” Partnersh. Can. J. Libr. Inf. Pract. Res., 10, 1 (June) 1-10.

Dijkstra, N., Bosch, S. E., and van Gerven, M. A. J. (2019). “Shared Neural Mechanisms
of Visual Perception and Imagery,” Trends Cogn. Sci., 23, 5 (March): 423-434.

Féry.Y.-A. (2003). “Differentiating visual and kinesthetic imagery in mental practice.,”
Can. J. Exp. Psychol. Can. Psychol. expérimentale, vol. 57, 1 (March) 1-10.

Gelder, De Beatrice. and others. (2015). “Visual imagery influences brain responses
to visual stimulation in bilateral cortical blindness,” Cortex, 72, (November) 15-26.

Harper, D. (2002). “Talking about pictures: A case for photo elicitation,” Vis. Stud.,
17, 1 (January): 13-26 .

An Overview: Visual Communication in Photography as Healing Therapy By Ellyana.M.M.Tan,

314 Ruslan A.Rahim, Mastura M.Jarit



Hasselbacher, S. (2018). “Introduction: Literacy ideologies,” Lang. Commun., vol. 61.

Helmers, Marguerite. and Hill, Charles A. (2004). Defining visual rhetorics. New Jersey
: Lawrence Erlbaum Associates.

Howard,Y. (2018). The Negative.

Irgens, Eirik J. (2014) “Art, science and the challenge of management education,”
Scand. J. Manag.. 30, 1 (March): 86-94.

Jain, Pooja.(2018). “Visual Persuasion- a Creative Aspect in Communication,” Int.
J. Humanit. Soc. Sci. (INHSS). 7, 3 (April-May): 5-12.

Kee, Ying Hwa and Li, Chunxico. (2019). “How is your mindfulness?: Data on qual-
itative inferpretations of the meaning of mindfulness,” Data Br., vol. 25.

Keshavarzi, Firoozeh. (2010). “Evaluation techniques of photography in visual com-
munications in Iran,” World Acad. Sci. Eng. Technol., 4, 6 (June): 856-859.

Kunda, Maithilee. (2018). “Visual mental imagery: A view from artificial intelligence,”
Cortex, 105 (February).

Sander, Leonard M., Zochowski, Michal R. and James P. Roach, (2017). “Memory
recall and spike-frequency adaptation,” Physiol. Behav. 176, (May): 139-148,
Lewis, Carroll. (1998). “PHOTOGRAPHS & ALBUMS: An Ethnography of Family Mem-

ories,” Master of Arfs. Los Angeles: University of Southemn Californiai.

Li, Piji.. Ma, Jun., and Gao,Shuai. (2012). “Learning to summarize web image and
text mutually,” in Proceedings of the 2" ACM Infernational Conference on Mul-
timedia Retrieval, ICMR 2012.

Loewenthal, Del. (2013). Phototherapy and Therapeutic Photography in a Digital
Age. London: Routledge.

Michelle. A. Borkin et al. (2016). “Beyond Memorability: Visualization Recognition
and Recall,” IEEE Trans. Vis. Comput. Graph., vol. 22, no. 1.

Madatténen, Pentti. (2017). “Emotions, values, and aesthetic perception,” New Ide-
as Psychol., 47 (December) 91-96.

Maes, Alfons. and Schilperoord, Joost. (2008). “Classifying visual rhetoric: concep-
tual and structural heuristics,” Go Figure: New Directions in Advertising Rhetoric
. New York/London : Armonk/M.E. Sharpe. 227-253.

Maitland, Heather. (2018). “Visual Persuasion,” Persuasion in Your Life.

Silpakorn University Journal of Fine Arts Vol.8(1-2) 2020 315



Mange, Purva. A., Adane, Vinayak. S. and Nafde, Ravi. R. (2015). “Visual Environ-
ments for Visual Thinkers,” Procedia - Soc. Behav. Sci., 202 (December): 209-217.

Murray, Richard F. and Adams, Wendy Jo. (2019). “Visual perception and natural
illumination,” Current Opinion in Behavioral Science, 30 (June).

Nijs, Laura. (2017). “Visual and verbal metaphors in advertisements,” . Communica-
tion and Information sciences Business Communication and Digital Media Tilburg
School of Humanities, Tilburg University.

Patel, R., Schooley, K., and Wilner, J. (2007)."Visual Features that Convey Meaning
in Graphic Symbols: A Comparison of PCS and Artists’ Depictions.,” Assist. Tech-
nol. Outcomes Benefits, 4,1 (Fall): 62-80.

Seliger Marja. (2009). Visual Rhetoric in Outdoor Advertising. In: Undisciplined!
Design Research Society Conference 2008, Sheffield Hallam University, Sheffield,
UK, 16-19 July 2008.

Tileaga, C. (2010). “Book Review: Book Review,” Mem. Stud., 3, 2.

Van Leeuwen, Theo. and Jewitt, Carey. (2011)."The Handbook of Visual Analysis,”
.London: Sage.

Vaquero, D. and Turk, M. (2015). “Composition context photography,” in Proceed-
ings - 2015 IEEE Winter Conference on Applications of Computer Vision, WACV
2015.

Weiser, Judy. (2015). “Establishing the Framework for Using Photos in Art Therapy
(and other Therapies) Practices,” Arteterapia. Papeles arteterapia y Educ. artisti-
ca para la inclusion Soc., 9, 0(Februrary): 159-190.

Wheeler, Mark. (2009). “Photo-psycho-praxis,” European Journal of Psychotherapy
and Counselling, 11, 1(March): 63-75.

Winawer, Jonathan, Huk, Alexander C., and Boroditsky, Lera (2010). “A motion affer-
effect from visual imagery of motion,” Cognition, 114, 2 (Februrary): 276-284 .

Zhang, W. (2017). “Smartphone Photography in Urban China,” International journal

of humanities and social sciences, 11,1(January) 231-239.

An Overview: Visual Communication in Photography as Healing Therapy By Ellyana.M.M.Tan,

316 Ruslan A.Rahim, Mastura M.Jarit



