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Abstract

The management of organizational development towards excellence has become
important in both public and private educational institutions. The development of educational
administrators aims for the administrators to continuously develop themselves and their work.
Currently, the management and development of education will be different from the past. Private
educational institutions will have more power to manage and organize education by themselves.
Therefore, the administrators of educational institutions must adjust their roles and
responsibilities to perform the new educational administration in a sustainable manner. Therefore,
it is necessary to continuously develop the management skills of educational administrators so

that they have knowledge and understanding, are ready, have competence and potential, have
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morale in their work, can effectively manage education, and implement learning reform in
educational institutions. They can effectively manage and support the development of the quality
of learning management, which will affect the quality of students according to the intention of
the National Education Act. This article presents the strategies for educational administration

towards excellence in the 21st century as a guideline for further study.

Keywords: Educational Administration; Excellence; the 21st century
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