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Abstract

Communication innovation is a prevalent sort of innovation in modern times. A
development paradigm has transitioned from face-to-face communication to digital
communication via the internet network, known as digital communication. Digital communication
is a streamlined and rapid method of communication utilizing innovative and developing apps.
Utilizing these communication advancements in organizational management, whether in a
government or private sector setting, can enhance the organization's status to a leading position.
These communication advancements can facilitate a streamlined, efficient, and punctual work
approach. Currently, numerous new communication innovations are emerging. Organizations may
not be able to completely and swiftly learn when they integrate all communication technologies.
The organization is at risk. Therefore, organizations that will use communication innovation need
to know the elements of communication innovation, which consist of 7 important elements: 1.
Communication aim 2. Sender 3. Message 4. Media 5. Receiver 6. Context 7. Evaluate and know
the components of media innovation. You still need to grasp the nature of innovation. Know the
pros, downsides, and benefits acquired from employing innovations. Through the process of
spread of innovation and the process of adoption to use the innovation. Therefore, building an
understanding of the innovation diffusion process and the innovation acceptance process. It will
foster integration between innovation, communication, and management. This will boost the
organization's ability in 5 ways: 1. Increase work efficiency. 2. Increase decision-making efficiency.
3. Increase rapid response 4. Increase teamwork ability. 5. Ready to adjust. change Therefore, if
communication innovations are linked effectively and appropriately with the organization, this

will raise the organization to an innovative organization.

Keywords: Communication Innovation; Public and Private Sector Management; Management in

Digital Age; Innovation Adoption
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(Context) 3. Usziilusa (Feedback) teliAneanduszuulumsieansiinsuiiu Jslifinosdusznou
msdeansi] 7 asdUszneu louA 118 wanensdeans (Objective ) 2. §dwans (Communication source)
3. @15 (Message) 4. 49 (Channel) 5. ;:J:%J‘Uﬁ’li (Communication receiver) 6. U3un (Context) 7.
Useifiuna (Feedback) iieliAnanundussuulunsiearsiinsudulnsudazesiiseneufiansydify
aun

"Whnenisdeans’ Juegiuynnavieasdnsiisatos ddlnealunds msfeasemaitunis
iidawazarandlavesnguitimung Tsunsunsdeansasgnesnuuulidnfanguidmansldiouas
fuszansnm eaunnandediu TideyaiignieuiioliiAnmnuundefio nszsuufdumius aunm
aula WnladndeuuazTausssy wazaireanssudinuteruiuials nmslédendnidddieasnanis
Sudlunguidmaneuaztislumsdnduls dssndudesdifeyadaaunaziiiome



aa o

296 | uinnssuNITHRANTNENITEAEINNTUTMITIANTRANIAIATTUazAAENYUTuEARIYE

(3

"Hdaans’ vanefsyanavielnsedleiilidsenumioasde, Wy Insdwsiflefe, Sua, udo
uwinsetauulnozunsy, Lﬁaéaawsﬁuﬁéuw'%aﬂajmﬂu ielmAnaudlafinssiu,

“an3” fdnwasdudviodydnunifignaidufiodorumunenddsludaifuiugoma
ynan1w avneiadnues nenw mades mnedsdeyaiignaiiatudiedonumnerumades T
Foana nas v3edy 9 Wwudenundeu amane @eana

Fo" Wuvesnsddglumsiemsszrinsdduasd3udeya fivaresuiuy wu demaniw wu
awdeunEenn doMmanw 1wy nma1e AW wEenmsng  devades iy 1ideame deamnas
vy q Wy msduda n1sldnau Inedewmariannsavnldluiinmsaeansinary msdeansmis
5370 uFen1sfiny maealuaunsdenldidersluiuntuegfudnunsvosoyafidosnisdoasuas
AT LN GHG!

“f{3uans” Aeyaraviessdnsiutoyaangdians dunumilumadlauaznevausssedoya
Ingdnwazveusuasiinasdonisinaulanasnisnevauss anugdnla an1me1sunl wazanIuEINNIY
TneAavaniduinadenmadilouasmevaues Snviatiafemedany wu anmuwinden ausss uas
Usvaunisal Tnenadlaunumiasdnunsvesifumstuliduddyenisaanssuiunisdoansi
UsgAnsam msfiansanyuuetazaudesnsyes Suans avtheliildeansusunisdoansldedia
RVFTRETHY

U%Uwiumwﬁms?famwmaﬁqammmé’auﬁﬁmammilfﬁﬂaLLavmauauaw{aﬂﬁvmumi
doans mavu‘uwmmmmﬂumﬂwmmwmaLLmJanawmaami Feazvgnuueenilumaneuwuy wu
USummsdsny annuil 1A wnnsal wazanuy mshmdlauiuniiAndesasdietasiuay

a

duaunaziunlane ’e)ﬂ‘VlﬂEJx‘i?NLﬁiuﬂi%ﬁ%ﬁﬂW‘WIUﬂ’]iﬁ@ﬁﬂﬁ

d‘ ¥ a Yo

"Usgiiung” Tuquwﬁmiaaa’li‘mmaﬁaGuaua‘mﬁgiumsmﬂa‘ummmmLwafLWiTaagaLﬁa’gﬁ’U
nsiilavienisnevaussedeyatignasn Weusuugenssuiunsieasuasifinuszdnsam ns
Uszifiunadaelimsuiavunateyaiignidnlowazaiugndesvesdeya Ufudsuazuseidunatie
Usuugansieans ssraaeuanufimelansiuiannudfianelavielifewelavesifuans Ussidunanis
nsErnIIUiwadnsnionsnssidiind undainnisdeans Ussd unardudaudrdnylunsvinle

ASTUIUNNSERANTHUSLANS NN

Objective
7.Context u Context

-

2.5ender/Sources 3.Message 4.Channel E.Receiver

r ¥ : kil ~

&.Feedback

WRUAIWT 2 Uszeninsaunguinisaeansvesuesia (Berio, 1960; 3101 13ellAan, 2565)



Ly

NIATUINNTIUNTIANIANWIMALNITIAE T 6 aTuil 1 unsIAw - NUATNUS 2567| 297

MNuEUNMNITUSEENANTBUNg Y MIFeasveaueila lnasussiuseneunisdeas Useneudie
7 asdusznau loun Whvnensdeans Jdens a1s de J5uasuiun uaslssdiuna eliiannudy
svuulunsdeansiasuiuuaeiiuszdnsam

1 o/ o/ L%
ANILLNINITITYUIANIIULESNTIYBDUIUVUIANITIN

= ! = v o & 1o [ 4 o w « s | g

Wenandwinnssulunisdearsduludndudesirinanivlusswawnalulagwiitu
winnssulunisieansdeanunsaniufisundia 35msdeans vsemsldmalulagnilegludayiuludnuay
Xt ' 9 1 1Y) v ) Y ' | ~ A
induaguiulsaimunzauiuaudeanisvesdenuludagdu dregrau msldlu@vaiiifelunis
doanmedeny nsuauedeyanianisunndituniamalulad viensldnsdeasnisesulaly
nsAnwkasn1siusniy winnssunisdearseraluiisaniasdeniiiAnniswmuesiaiug
UG 9 UYWL anduinnssunsaeasdaiusavin iAnAnnssauiiunisdny
wuulnidenisihuinnssunisdeasiuiugiulunisadisguuuuanudsindlunisdeansndalineld
o weduUssyndldsiudumalulagnisdearsiiiiriuusunnunisaeasiveliinuselow
9819g9an (§rTu waslnsu, 2557) Anlumsriluuinnssunisdeanstuldliiinusslovigeanis
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