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Abstract

The objectives of this research are 1) to study the level brand image, service quality,
satisfaction, and repurchase of customers who order food through the food delivery app, 2) to
study the direct influence of brand image and service quality on satisfaction when ordering food
through the food delivery app, 3) to study the direct influence of customer satisfaction on
repurchase when ordering food through the food delivery app. 4) To study the indirect

influenced of brand image and service quality on repurchase by satisfaction, by using survey
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data collected from a sample group of 420 customers who use the food delivery app in Samut
Songkhram province. The statistical methods used for data analysis included frequency,
percentage, mean, standard deviation, and Structural Equation Modeling Analysis.

The research results found that 1) service quality, brand image, satisfaction, and
repurchase were all rated at a high level. with mean as 4.17, 4.17, 4.17, and 4.14, in order. 2)
Brand image had no direct influence on satisfaction at a statistically significant level of .05
however service quality had a direct influence on satisfaction at a statistically significant level of
.001. 3) Satisfaction had a direct and statistically significant influence on repurchase at a level of
.001 and 4) brand image had an indirect influenced on repurchase by satisfaction at statistically
significant .001 Service quality had an indirect influenced on repurchase by satisfaction at

statistically significant .001
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Mevesniinay 2) drun1snauauns(Responsivenessnaneis AuRslanazaunseudiazliusnns
Tiusnisgnénldedemmiaauy winnudilauinisquagnét Uitanufignddesnis dwdnaudios
weiagliuinisgndn 3) arwilinde (Reliability) maneda vinwznsliuinnslsogiegndes adaniy
1idlaaingnén wu wiinauuinisldegngndes dauduiieondn Snwiaunimuinislaetng



¥

48 | TunanNuduNuSI T MnvaIRanIWNsIRUSNTLAZNINENYAlUaIn T dUAI LK
anuinswalanaznsidusnistrvasiaundinduyantiies

asiiaue 4) fuausiila (Assurance) mnefis AnaamaINsaveEnNUlRUINs I dsHaliiE AN
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