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Abstract

This article aimed to study (1) to study demographic factors affecting to purchase decision
(2) to study consumer behavior factors affecting to purchase decision and (3) to study online
marketing mix factors affecting to purchase decision. The research format is quantitative research,
use the concept of online marketing mix as a research framework. The sample was 400 LGBT
people who have experience in purchasing lesbian tank through online applications. They was
selected by purposive Sampling. The instrument for collecting data was questionnaire. Analysis
data by frequency, percentage, mean, standard deviation, one way ANOVA and multiple
regression analysis. The research results were found as follows;

1. LGBT by age, education Level, and average monthly income different to purchase
decision different statistically significant at the 0.05 level.

2. LGBT by online channels for purchasing, frequency of purchasing, and average cost of
purchasing per time different to purchase decision different statistically significant at the 0.05
level.

3. Online marketing mix by products, pricing, personal service, and privacy affecting to
purchase decision statistically significant at the 0.01 level.

Knowledge from research found that online product business operators cannot ignore
online marketing communications. By studying marketing communications that are appropriate
for the alternative gender group and use the concept of communication channels to promote

sales will make it more efficient.

Keywords: Consumer Behavior; Purchasing Decision; Online Application
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