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Abstract

This article aimed to study 1) develop and validate the casual relationship model of
repurchase intention of Thai North-Eastern food on application Lineman of consumers in
Bangkok and its vicinity. 2) study of causal factors influencing repurchase intention of
Thai North-Eastern food on Lineman application of consumers in Bangkok and its vicinity. The
sample was people who have bought Thai Northeastern food on Lineman and live in Bangkok
and its vicinity of 289 people. The tools used in the research was online questionnaires.
The statistics used in data analysis were frequency, percentage, confirmatory factor analysis and
structural equation model.

The results of this research were the development of the causal relationship models
consisting of 5 components are 1) electronic word of mouth 2) product and service quality
3) satisfaction 4) image and 5) repurchase Intention and the model is consistent with
the empirical data to a great extent. The statistic shows CMIN/df = 1.18, GFI = 0.94, AGFI = 0.90,
SRMR = 0.03, RMSEA = 0.03. The final is predictive coefficient of 0.75, indicating that
the variables in the model can explain the variance of repurchase intention on Lineman
application by 75 percent. It was found that the electronic word of mouth, satisfaction, product
and service quality directly impact on repurchase intention. The results of this research are
useful for the owner of Thai North-Eastern Food restaurant on Lineman to create marketing

strategies that are suitable for consumer to repurchase intention for the next time.

Keywords: Casual Factor; Repurchase Intention; Lineman; Thai Northeastern Food; Application
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ps1aapuANAsIdauiienn (Content Validity) Instauefideriny $1umu 3 au mAdudia
aonndesvesiofniuiuiagussasuesnaive (index of Congruence u3e 10C) ) ol 10C agfazning
0.67-1.00 mﬂuummmmmmwauu (Reliability) lnanaasdly (Try Out) ﬂUﬂanaﬂmVILﬂfJ%@a’]‘Wﬁ
Sanuagstios 2 afstuluvunouniadulatduuy S1uu 30 Au udrthamdaudeilagli3smen
FuUszanssalagiiniseuinmenseuta (Cronbach’s Alpha) Wui apanudesiudunisuende
wuulnseUnuudedidnnseding = 0.93, AUAMAINFUAILATNITUINTS = 0.87, Auadnuiieanala
= 0.93, funwdnual = 0.85 uaz Aruauiilatedn = 0.94 Tnsfiansuunusiaiaudediu 0.70
1l (Hair et al, 2010) LLamﬂﬁLﬁudﬁaﬁwmﬂul,muaaumuﬁ?uﬁmmﬂwL%@ﬁ@luixﬁuqq

maiusausndoya

Fadulddiduninfudeyalnslduuvasuniussulataingfuilnaiinsdosinisdaiu
vuweundindulatuuueeslios 2 adstuld Taefidomaiudansessiuau 2 4o 1dun 1) viwesie
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sroznalunafudeyatiedu 1 ey Sfpouuuuanuniu S1uau 300 vdaniuideldinsdaden
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adfa1m1ud (Frequency) wae Sasag (Percentage) afifL¥sayu1u (Inferential Statistics) 14n13
IATIER0IAUTENBULBIEUTY (Confirmatory Factor Analysis) kazn153tAs1zsluAagun15lATIEs19
(Structural Equation Model: SEM) Lﬁawmaa‘ummaamé’amauﬂé’uiwdwimLmaamgagmﬁ’uﬁaaﬂa
Badszdnid laefiarsanainrada CMIN/GF < 3.00 (Ullman, 2001); GFI > 0.90 (Joreskon & Sorbom,
1984); AGFI = 0.90 (Schumacker & Lomax, 2004); CFl > 0.90 (Hu & Bentler, 1999); RMSEA < 0.08
(Schreiber, Stage, King, Nora & Barlow, 2006); SRMR < 0.08 (Thomspsom, 2004) and
Hoelter > 200 (Hoelter, 1983)
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Yoyavialuvesgneuuuuasuaiy S1udu 289 au wud1 ddvaifuwanie 1wy 155 Ay
Anlufeway 53.60 Jongeglutig 31 - 44 U §1uu 163 Au Anlusesas 56.40 d@auninlan 91w
147 au AnluSeeay 49.00 o13nwinauenyu S1uIU 159 Au Anlduiesay 53.00 ds1eldnelfou
5¥111914 15,000-30,000 UM 3143 181 Au Antduesaz 60.30 LLaw:JmaUquaaummﬁy’mmma%@
ansauuLkeUndwnduladuuuegatios 2 adeuly wazdinefelungammumuaskasUsuuna

1. mamiﬁmmLLawmaaaummaamé’awaaimmammé’mﬂ’uélﬁqawme’m&gﬂﬁ]gga
pmnsBaut e UnAinduladusuvesiuilalunjummuasuas Usama

1.1 nan s lnannuduiusiameanuislates mnsdaut uuueUndiadulatiy
vosfuilaalunsammumuasuazUuama wuilieaanuduiudiBsaumgfifauntu Ussnoudae
5 ¢ il 1) frunisvendeuuulindetnuudedidnnsedind 2) Fuamawaudiuaznisuing
3) gumufionela 4) Frunmdnual war 5) fuaudtlatedh nan1smIIEEUALASLTASIAS
¢ Confirmatory Factor Analysis (CFA) 91nms3assianuidiesiuvesauasnadasnisly (Intermal
Consistency Reliability) WUdwéf’sLLUiL.LmﬂqﬂﬁaﬁmmammaaummL%aﬁummmﬁwﬂwm
(Composite Reliability, CR) 411131 0.70 waziA1 Cronbach’s Alpha 11nn31 0.70 33a3Ulad1
nMsTafaudsudaiualuluwainuindefie (Hair et al, 2018) Mslwszdaunsaddonndas
(Convergent Validity) wui1 ﬁaLLUsLLmnﬂﬁaﬁmLaﬁasuaqmmLLUiUiauﬁQﬂaﬁﬂlﬁ (Average Variance
Extracted, AVE) 111111 0.50 39a3Ulad1 fanunsugaenndeslunndiwdsulsvasdilung
(Hair et al., 2014) drun1siasiziauudedove sy sdunald (Indicator Reliability) Wwuq1
fudsdanaldnniadanismeaevihntnesduszneuniauen (Outer Loadings) 110041 0.70 #3ii
A5T 1 wanein dnusdanaldnenualusilumainnuuiefs (Hair et al, 2014) uay 15199 1
wansdemauvashulsdaunald fail

AT 1 NANITATIVADUAIINATUTILATIATAIY CFA AIANUITRNUYBILUVADUATL A1 Composite
Reliability (CR) waz A1 Average Variance Extracted (AVE)

GT?LLU?LLBJiLLaz Cronbach’s AVE Construct Validity 14 CFA

AU Alpha y2 o df p  RMSEA  GFI
Electronic word of mouth 093 0.94 0.75 8.9 4 0.06 0.07 1.00

EWOM1 wuzth¥uemsdaleuduy Outer Loading = 0.84

EWOM?2 venaUszaunsaiia Outer Loading = 0.84

EWOM3 F1101MNIDEIU Outer Loading = 0.84

EWOM4 lAguns oAU U IMNTINET Outer Loading = 0.93

EWOMS5 wugtliausdnliuinisladuuu Outer Loading = 0.91
Product and Service Quality 0.87 0.92 0.68 008 2 0.96 0.00 1.00

PNS1 U WNTBAULAMAIN Outer Loading = 0.91

PNS2 Tsandduendnual Outer Loading = 0.84

PNS3 TRauA MM ZaNTUTIA Outer Loading = 0.89

PNS4 Tardunuiiunnsiia Outer Loading = 0.83

PNS5 Tadwanfiuinisdndefisaniss Outer Loading = 0.71
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éﬁLLUiLLNiLLaz Cronbach’s R AVE Construct Validity 14 CFA
U9 Alpha 2 o df p  RMSEA  GFI
Satisfaction 0.93 0.94 0.75 6.07 3 0.10 0.06 1.00
- Aswelalumnurainaigues Outer Loading = 0.88
913
CS2 flnelalunisusnisdede Outer Loading = 0.92
CS3 fawelalusimeng Outer Loading = 0.85
csa fmelalutuneuntsdsde Outer Loading = 0.89
Cs5 Aswelalunisdaasunisuneg Outer Loading = 0.83
Image 0.85 0.92 0.68 1.87 3 0.59 0.00 1.00
IM1 faffiansine Outer Loading = 0.83
IM2 finndnveldia Outer Loading = 0.86
IM3 fIedeimifentusawd Outer Loading = 0.91
IM4 \Huisanegaunsvany Outer Loading = 0.89
IM5 aandeglunisvhens Outer Loading = 0.83
Repurchase Intention 0.94 0.95 0.79 3.88 a4 0.42 0.00 1.00
RPI1 Filaasnduundodnadiuaunen Outer Loading = 0.89
RPI2 #ilaavndunndesgriaiiie Outer Loading = 0.94
RPI3 funltufiaddnadiluouan Outer Loading = 0.89
RPI4 #ilaavdeuunaundetusnade Outer Loading = 0.88
RPI5 Infeladuuudududuusn Outer Loading = 0.85

1.2 namns1adeumudenadosvadlunamuduiusidawniiaundutuioyada s dng
wu1 leaiiwanduiininuaen adesuasnaunduiudoyaidese dndifusg1ed lnfinnsunain
ArlaauAsduing (CMIN/ID = 1.18 A1dvil GFI = 0.94 AGFI = 0.90, CFl = 0.99 uag TLI = 0.98
Faudulumuinasilasdn GFI, AGFI, CFI FosfiAndaus 0.90-1.00 A1 RMSEA = 0.03 A1 SRMR = 0.03
Julusmuinasilagal RMSEA waz A1 SRMR siaelia1 oandn 0.08 wagdn Hoelter = 285 Wuluny
nsllagAn Hoelter Fasilinuinnin 200 Favsdldinlunanuduiusidaunganuddladonins
Sanuiuuwoundiedulatuuudauasaadoatudeyailesedng fanwd 2
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AuslaalunsunnumuasuazUsuuma

2.1 wan1sinundafoidamaiiidninadeanuitlatosmsdadiuuneundindulatiuy
vosfuslnalungaumwumunsasyunna nudeudilatesimsdauguuneundiedulatiuay
lsudnsnamenssnndadosunisuendenuuuindetinuudedidnynselinddivinadninawiniu 0.60
sl tudAynsadmviaiy 001 wag Jadeaumiuienwslaiauindnsnawindu 0.31 egrsiitedAey
yadinisziu 001 nenaniidadedunnufimelalddudninammsandadedunisuendeuuy
Unseuinuidedidnvsedinduuiadvdna wiriu 0.50 eghefitudfuvnsadfisesu 001 Fanmd 2
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Unsiatnuude

Sidnnsatind

X° = 248.89, df = 211, CMIN/df = 1.18, GFI = 0.94, AGFI = 0.90,
CFl = 0.99, SRMR = 0.03, RMSEA = 0.03
Al 2 dadfveduearuduiusidamaaudilatoom sBau
vuuaUnandulatuiuvesfusinalunsannumunswasUsunng
(lumaiaonndosiudoyadseing)

2.2 wansAnwdadeuideave dnsnanianse Svdnanisdonnaydvswasiiduadoniusila
G?Jyammsﬁmu%wuuaﬂwamﬁﬁ’u”l,aﬂl,musuaqﬁu%lmiumgqmwumumuazﬂ%um%a Fann5197 2

AT 2 UARIANBNINANIINTI BYBHaN sSeNuAYVENaTILTiTHARD A LATlaTe a1TEA Y
FruuneUnaduladuy

franusueleannely
fruusenIuen fuAMUNIwela funruddatedh
DE IE TE DE IE TE
funsUsnNABULUINABUIN 0.50%** - 0.50%%*  0.60%**  (.15%** 0.75%%*
vudedidnnseiind
AIUANNINEUALALNITUTNNT 0.09 - 0.09 0.14* 0.03* 0.17*
fuAMUNINe e - - - 0.31%** - 0.31%**
FATUNNENWE] 0.29** - 0.29** -0.12 0.09 -0.03
Andulszansn1snensel (RY) 0.67 0.75

BW**p < 0.001, **p < .01, *p < .05 DE = 8VEWan1Ws9, IE = BVanan1eey, TE = Bnanasiu
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210015197 2 nudrdedeuminudidedesmsiaugrvune ndieduladiuuld Sudnsna
yensanniigaaniadesunisuendenuuiindetnuudedidnnsedndivuindniwawindu 0.60
atefifadfy v sadifisedu 001 sesaundedadediuaiufiaelafvuindnina windu 0.31
ogsilfddnmneaiafiseiu 001 wazldsudvdnanadonuniigede Jadunisuendeuuudinseuin

o v a

Hvundnswainiu 0.15 egnlidudiAgynsadanszau .001

2AUTIEHNAN1IIY

{ifveAuToramingUIzasiuIn1sIdeld fodl

e uduiudidsaumnanuddlatesimsdarusuuseundiatulatiuuuaesuilnaly
nymnurIuAskasUsuMMa Usenauniy 5 aau laud 1) arunisuendewuudindeayin
vudedidnvnsednd 2) druaunimdudiuazn1suinis 3) Munindnwal 4) Fruanufianele
way 5) fMumnusdlated deaenndosfunideves Gumilang et al,, (2021) wazlunaaUdUNUSLT
awniianIuaenadosiuloyadsedndiduedied Tnefinsannndeya dnsed 3

M99 3 LARINANIATIIR UM L@BAAGBILAL AN NANNF uYes TadeLTsamaiTiBvEnasie
auidlatoemsBmudiuuseundiedulaiumesuilnalunjwmamuasuas Usiuma

AEER LT Afle ATTHNNEY
1.7 CMIN/Gf < 3.00 118 HAWN D4
2.A1 GFI > 0.90 0.94 HAWN D4
3.4 AGFI > 0.90 0.90 HALN W]
4.7 CFI > 0.90 0.99 HALN W]
5.A1 RMSEA <0.08 0.03 HAYN W]
6.A1 SRMR <0.08 0.03 HALN W]
7.A7 Hoelter > 200 285 AL W]
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