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Abstracts

This article aimed 1) To examine personal factors influencing Thai passengers' choice to
travel on international routes operated by Thai Airways; 2) To examine factors influencing Thai
passengers' choice to travel on international routes operated by Thai passengers classified by
service behavior; and 3) To examine marketing mix factors influencing Thai passengers' choice to
travel on international routes operated by Thai Airways. This research was quantitative research
using a questionnaire as a tool for data collection. The sample consisted of 385 Thai passengers
traveling on Thai Airways international routes. Statistics used in the study were frequency,
percentage, mean, standard deviation, T-test and ANOVA.

The results showed that: 1) At the 0.05 level, there were significant differences in gender,
age, educational attainment, occupation, and other monthly income parameters influencing the
choice to use Thai Airways international routes. 2) Factors affecting the decision to use Thai
Airways international routes of Thai passengers classified by service behavior such as travel
objectives, ticket price, frequency of use, period of use, channels for buying tickets, and travel
companions affecting the decision to choose Thai Airways international routes were significantly
different at the 0.05 level. 3) Service marketing mix factors were significantly different at the 0.05
level.

Keywords: Service Marketing Mix; Thai Airways; The Coronavirus Disease 2019
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