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Abstracts

Nowadays, information technology is important for human beings. And also helps to
facilitate everyday use more, such as searching for product information and service. Ordering
products without the need to leave the house. The article aimed to examine how people accept
technology and the factors that influence their decisions to shop online in the new normal life

era: a case study of baby boomers in Chonburi Province. It was an in-depth interview qualitative
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research using semi-structured interviews, group discussions, observations, and document
analysis. 30 Baby Boomers (those 60 years and older) who had previously made online purchases
and resided in Chonburi served as the study's subjects. This study employed the method of
analyzing the themes and presented the research results in an analytical descriptive manner.
The findings demonstrated that in the new normal life era: a case study of baby boomers
in Chonburi Province, the incentive element and the adoption of technology had a favorable
impact on decisions regarding online buying. Convenience was the main factor in baby boomers'
online shopping. The consumer goods purchased were health supplements, clothing and
accessories. Facebook and Line Shop were the applications utilized to make purchases. Payment

options included paying cash upon delivery and transferring money to a bank account.
Keywords: Baby Boomers; New Normal Life Era; Technology Acceptance; Motivation
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