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Abstract

This article aimed to 1) study the risk perception factor and 2) to study the influence of
risk perception of online banking innovative financial service users on trust in commercial banks
in Thailand. It is quantitative research. The research area is people who use financial transaction
services from commercial banks. The sample is Those who use financial transaction services from
commercial banks Which must have 3 main qualifications: 1) Must be a Thai person who has a
savings account with a commercial bank in Thailand 2) Must have registered for applying for digital
banking services on the bank's website that has a savings account and 3 ) have experience in
using financial transaction services via digital banks from all commercial banks registered in the
country The research instruments were questionnaires, data analysis using basic statistics and
parameterized reference statistics. The results showed that:

1. The relationship between personal factors and the trust of users of online banking financial
innovation services It was found that service users with different personal factors The trust of users of online
banking financial innovation services varied statistically significantly at the level of 0.05.

2. The influence of risk perception of users of online banking innovation services on trust
Commercial banks in Thailand It was found that the risk perception of users of online banking innovation
services, financial and psychological aspects of system operation. Privacy, time It has a positive influence

on the trust of commercial banks in Thailand.
Keywords: Risk; Innovative Financial Online Banking; Trust
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