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Factors Influencing the Decision to Buy Trees Through Social Media:

Case Studies of Live Broadcasts Via Facebook Platform of Consumers in Bangkok
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Abstract

This article aimed to study the online marketing mix factors that influence the decision to
buy plants. and to study factors influencing the decision to buy trees by buying through online
social media, case study, live format via consumer's Facebook platform Case Study in Bangkok
Using a purposive sampling method, a questionnaire was collected from 300 Generations Y people
who had used or bought online products. Statistics used for analysis include: Basic statistics to
analyze general data. and multiple regression parameter reference statistics.

The results showed that: On personal factors affecting the decision to buy plants through
online social media The live broadcast format through the Facebook platform found that
consumers gave the highest level of importance. is that there are many types of products to
choose from convenience Orders can be made at any time. and about you using product review
information from experts to make purchasing decisions, respectively, in terms of online marketing
mix that affects the decision to buy plants through online social media Live broadcast via
Facebook platform Each aspect is as follows: specific services (Personalization) in providing
personal services in terms of distribution channels, there are prices, products. and marketing
promotion, respectively, and the decision to buy plants through online social media. The key
online marketing mix is 1) Personalization 2) Product 3) Distribution Channel. And the personal
factors that consumers pay attention to are: 1) a variety of products to choose from; 2)
convenience and speed. Can make purchases at any time. 3) Product review information from

experts.

Keywords: Online Marketing Mix; Buying Decision Process; Broadcasts; Facebook Live
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