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Abstract

This article aimed 1) to study the factors affecting the purchasing behavior of consumers
in Don Mueang area. Bangkok 2) To study the purchasing decision behavior of consumers in Don
Mueang area Bangkok Quantitative research model, research area, consumers interested in using
electric vehicles who live in Don Mueang Bangkok the population and sample consisted of 400
people. The number of samples was obtained by using Yamane's prefabricated table (1967). The
research instrument was a questionnaire. and parameter reference statistics One-way ANOVA
method of analysis of variance.

1. Research results according to objective number 1, factors affecting the purchasing
behavior of consumers in Don Mueang area Bangkok Overall, there was a high average score.
When considering each aspect in descending order, it was found that the marketing mix brand
value and technology acceptance, respectively.

2. Research results according to objective number 2, consumer decision-making behavior
in the Don Mueang area Bangkok Overall, there was a high average score.

The factors affecting the purchasing behavior of electric vehicles the most were brand
value, followed by marketing mix. and technology acceptance Consumers pay attention to the
following: 1) Information of electric vehicles from experts 2) New technologies to protect the
environment and save energy 3) Modernity than using conventional cars 4) Saving on fuel costs
5) Comparison of cars each brand of electricity in the decision to buy an electric car, the decision

to buy an electric car Sort them in order of importance as follows.

Keywords: Marketing Mix; Technology Acceptance; Brand Value; Purchase Decision
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vasdoyamunufniuieifuiunseensumeluladidmadong inssunisdnduladesas udli
YoUsInAlUIAABULITEY NTUMNLVUAT

Unstandardized Standardized
RINIFOI R Coefficients Coefficients t Sig.
B Std. Error Beta
ﬂ"lmﬁ (Constant) 1.206 0.184 6.556 0.000
nseausumAlulad 0.124 0.053 0.124 2320 | 0.021*

PNAITNT 2 wan1siesesnlstaduniseonsumalulad utu 1 ¥l azdINane
a v a & N = a X | 44'
ngAnssunsnauladesas udlnivesiusinalulwnneuiies nunnuvILAT LT 0.124 e Lile
mMuualidademudus Al wagnansinszimLlsiunseeusumalulad wansliifiuin nsgeusu
welulagdwadong Ainssunisandulatesasudlnihvewuilnaluwnnowdon JunnunIuas agiadl
v o w aaa a 1 . . = 1 . tzl'
HodAgn19atin .05 lnefiansanainal Significance Fedrulszaun1an1snain a1 Sig. 91 0.021

qUNAgIUN 3 AuAmTEAUAIkANARiudmadengAnssunsindulade salniihveduslaaly
UARDULIBY NTUNNUMTLATUANAATTY

15NN 3 WARINANTAATIZIAIMETT AT Iwvinnneenan (Multiple regression  analysis)
Y03ty aduANARTA BT UA A MA TR AU danadengAnssunisandulate saeud llfinves
Auslnalulnnauiies NTuvWLIUAT

Unstandardized Standardized
fauUsdase Coefficients Coefficients t Sig.
B Std. Error Beta
fAsil (Constant) 1.206 0.184 6.556 0.000
AAINTIAUM 0.446 0.054 0.447 8.320 | 0.000*

MM 3 wanshesgiiulsiafeamaimsndud findu 1 mihe wwdmadengfing
nsinaulatosnsudlnihvesiuslnaluwnnowiies nyummamuns Windu 0.447 e dervuald
Jadesnudug Al uaznamsieneiiulsiunuAndui waadiiuin auinsdudidnase
ngfnssumsdinauladososudlifmesfuilnalunsreuiionsummumuas egnaiitddynisadfd
05 lnefin15an9nan Significance Fadrulszaunisnisnana Sian Sig. # 0.000
A5 4 LLammamﬁmwﬁmﬁnéﬁa%ﬁ%mswzﬁmaaawmm (Multiple regression analysis) maq%’auﬂa
Frunrmdauiufeutadosine fidmasongfinssumsdaduladossudlniimesd uilnaluannou
W9 NTUNNUNIUAT
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Unstandardized Standardized
fauUsa s Coefficients Coefficients t Sig.
B Std. Error Beta
ﬂlﬂm‘ﬁl (Constant) 1.206 0.184 6.556 0.000
drudszaunienisnann 0.169 0.041 0.176 4.095 0.000*
nsgauTUwAlulag 0.124 0.053 0.124 2320 | 0.021%
ANAINTIAUM 0.446 0.054 0.447 8.320 | 0.000*

F = 86.702, R = .630, R® = 396, Adjusted R = .392, * fitfuddayneaddfisziu 0.05

MNN7 4 HenFiesviduUsd LU sEaIn1Isiatn Msgenfunalulad wazamAInT
dum lunmsauwandliiiud dudszauninisnain nseensumalulad uasAuAInAu dwase
ngfnssumsdinduladososudliimesfuilnrlunareuiionsummumuas egnaiitddynisadfd
05 Tagfiarsanaind Significance JsdruuszaunsnInaaLazaMAn AU fld1 Sig. 71 0.000 du
msvousumalulad Sig. 71 0.021

Lﬁaﬁmimﬁ;mﬁfﬂsuaqmaﬂiwwaaﬁﬁaﬁﬁama(ﬂ'awqﬁﬂssmmaﬁmﬁuia%asaaum‘lv&ﬂwm

Y a

HuTlnalulunnouiiiod NTUNNUMIUAT WUIT AMAINSIAUAT (Beta = 0.447) denasangAnTsunis
dnauladesnsudlaihuesussnslunaouiies njwmamuas wnfian sesawmnfio dulszaung
n1snann (Beta = 0.176) uazn1sueuiumalulad (Beta = 0.124) MuaGY
diednsgiandulszansnsimun (R Square = .396) WU d@UUSTANTINNNNIAAIANTTE DU
welulad uazanAnAud dwadafulsmuie noinssunisiaduladesnsudlnihuesfuslnaly
waneuidles njavmuvuAs Sevar 39.60 dwfimdsdnievas 60.40 maniadesudu q Jadedau
Jszaunianisnaindsnanonginssunisindulad esosudlni1vosiuilnaluiun neud os
nsunmvuASE t = 4.095 maveuiumelulaBdmarenginssunisdaduladesasudliiivesguilna
Tuwnnowdos ngunmamiunsdl t= 2320 wazquAmsAuddsmaienginsunisdnduladosooud
Iwihwesfuslnaluwaneuidies nsammamnuAsi t = 8.320 MmyAnevidaianagey F = 86.702 ¢
Sig. Ay 000 Fetleandn .05 uanvidfulsdaszetetien 1 M dwadefiwusny
nnIsnaaeuanufgiuaguladn drulseaunianiseain n1sgausumalulad wazAMAINT

a ¥ ]

durdwariongiinssunisdndulaesasudliivesiuilaaluwaneuiliod nTunnumIuaT 981l

v o w a

HodAgynisadansedu 0.05

aAUsINANITIVY

aInniTetanUsyasdd 1 Yadeiidmarenginssumsinaulatosnsudlnihuesuilnaly
waneudlos njawmumuas lunmsadasuuuedslussduann Wefinsandunefusglusefuuin
e WeiFesdduanunlulos wui1 drudszaunianisnain AuARIAUAT waznsERN3Y
weluladfinzuuuadelusziuann sdoradunss soouddundesueiidnags sududosgiade
Mnvimdndas 9191 Msdadining uaznisanaSumInaianoudeiedlate sgUuuuuaznnslden
vosuAnfus nadifuslaafnindanumnzailusasudiusaziy udsaildaelunmguasnuisagus
yndinsthsanazdestennen anuiidadimefimsimiuiidedeuayiisme winsgiteiaussina o
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lunsbesneuiftdudniiddvinasonisindulate fuilna enafiniaieuieulusTudussninaniste
sosudnAugUIMsUay M3dmiosasudlunudiiwisng o Wus @i @3 2edumen (2558) 16l
MdrAnmuvedIulsEaunIInsnaInin Msfidudfiaiunsanevaussnnufeanisvesiuslan
nauimangld dwheduiilunaiduilaesoniu sudsilnadueuiiosineiunsizusaiiuia
AnuduAfiazldsuLazivemanisnszeiedadminedusietsiadsli uluaumginssuuas
Amwdissmsvesiuslan ieaaussgdaliAnmandesnsludui FaUszneusendndue 511 113
fading uarnsduaiunanain uenaninadand daudenrdesiunnAnve usuBad way in
autl $ralu dasens auela (2558) finanliin msademnuitawelalifuduslnn Sududosdisds
NOANITTULALANABINTVBILUSINA danndasiUuNaaUmMuduUsEaunInIsnatn wulinssulseiu
snguAkarnsUINInaInIsuedludmiunisviesosud

frumssensumelulad dwasenginssumsinduladesasudliiessyansluanneuiies
NFVNUNIUAT NaRINANEANNARAAIDITULINIAAYEY ARNS willoursdey (2555) lalviAndeuveans
ousuimaluladindutadoddylunisldnuuazeysmiumalulagannisildldinalulagsiliifn
Usvaunsainmiinusuaraudesnisldnumeluled drfudofiansanlufunissouiumalulas
wuin nguimeuLuUaBUnLiliruARTIAdessudliheglusyfuin enaileannanmsuszunduiug
sovudlnihaznanisdeyaifnfuanslovitazauandiluirmaiaves sooudlnindudiulng

FrunmAnsAudn diwarenginssunisinauledesasudlaiivesussinslunnouides
NTUMNNNILAT HadIna 1l muaennd B A ULLIARYes AS255 La3 TRy (2560) Tinan2li9
aruduiustesmnduiiuanmiiinannivy Aeanduilnadeiemaudiuiannings 9
Pndlauazanuinidodie uazanmsagunanisinudanuin fuilaalinnuddgluiiesvessasud
Iwidiedesvnesusosganin i lsiiulalunisdesgluszduun iesanguslaaliaiuddy
wsomneusesan vilvdulalunsdesneudlnlin

ANt TnqUIzasdi 2 wuih wednssunsdnduladesnsudliiivesuilnalulunnoy
les ngammamuns Tunmsufiazuuedsluszduinn defimsanidusedesylusefunnmnde e
Sesasuanuinluties wuin aaumwﬁagamaﬁaUum”lw%mﬂgﬂ:ﬁ&nﬁmm fnaulagosaaudlin sy
weluladlmilunis$nsdundouuazUssndandsnu dasuumadsluszdunn waslomsiznoud
Inlihdaanindeiemnnnisneudvialy Medoradumse fuslnaanialslowidldsugsgaainnis
Fende dsaonndoatunaidoues diganu wndaed (2558) IdAnuniladanisaain ns¥ug wasifruadiisl

o

Hasion1sindulagesasuddlansvesduilanlunauvnuniuas wudn uslaaduuiliunaesud

U

N

(%
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s 1 a o
29AA1N3IME1NN153RY
MM FITeTliiinesrauslnivestidendmadenginssunisdndulagesasudlni1ves
Auslnalulnneuliiod NTUMNUNIUAT MENaNNS T-B-C-E Model — AauNuA™? 3

A9 3 a3fmusing

nuHuAMT 3 annsnesuislasdaaUlsed

Technology =malulad ludagdunelulagitnundunumdfglunsmsadineyudogng
w0 annsaldanldvanuans vindhitldesnaiiussansnm uandufiiuiimeluladmaduldgn
aanietigsineauazmnauislunsiiuiislinniian lnslowizegadsmeiauvasiiu
welulagvmesunmsdeasivisliauanunsafateduldetunuianalladildlunismansmeud
Iwlonouaussmudesnsvesiuslna

Benefit =aaselovil snoudluiiduszansnmaandt mszlduemesluidsdusadaunniy
Tnedudauseand shlsasussdnirsosudilldthiy Ussndaaldang osnnsnsudlwiiulid
wisosnu Telaifedldisudomadunmasnlng Sniamdsnulnihdsdnagnni

Confidences =rusiila guslnadmnusilafildldsasudluiimsnzaenividdnluns
Hufiaousodsnunarduandon fdmdwaenislitiudomas uasdiamusulasonsulumeluladunn
Y1

e

Environment =a419804 sagudliidudulnsfudwindsy 939in9umen1sondsy
Tnuusweas vinluldiinisuassladensetuseunszaneanutazliassuanis Ysenauiunanis
Anwndenuinguilaansentnfanissnudwinaey

R

Tugatadsusaeudlniii (Bv) Wui feuldfuegradursnilaeddiuuiinimaniged uves
pansosuditalanuazanudesnislunislésnsudlunsanmamuasfiunnt uededeios Tnsay
Fosmsmsufumufesnssns uinlindsnuas eaiinenafiwiesuasiis ameeuten dslutlagu
sopusndsnulwihidudsiineulandmnudesnamanildifianlunats q Ussne uazmevausanaiu
Fosnslunguiuilaaiidosniserummueilindsnuazerauas devafivtion fduiladeiidnadonis
FenFetouiiunnung nn1sAnvnuitdauyszaunnan1snain eiqmaﬁawqaﬂssm'ﬁﬁmﬁﬂﬁasaauﬁ
Iilmesuilan mszsnsudidundnsueififse sudufosndateanioudadus s1a1 n3da
$mne wasmsduaiunmananeudsiadulate asUuuunasnslinurewmdnsue s1eniiduilaa
Andndanumunzanlusosududasju saudeanldineglunisguasnesasud niseensumaluladidu
tadeddnlunsldnunazegsutumaluladannisildldmaluladvinliAsuszaunsalmnudvinee
wazaudasnslinumeliladfeoniuiy Snfeumanauiddnadetiatonndendofeduiu o
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