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Abstract

This article aimed to (1) study level of service quality, brand image, trust, and decision
making in transportation system of Kerry Express (2) study influence of service quality to brand
image and trust in transportation system of Kerry Express and (3) study influence of brand image
and trust to decision making in transportation system of Kerry Express. Research is quantitative
research. Research area is higher education institutions in Nakhon Pathom Province. The sample
was 4 0 0 students’ education institutions in Nakhon Pathom Province used to service
transportation system of Kerry Express by convenience sampling. The research tool was a
questionnaire. Analysis data by frequency, percentage, mean, standard deviation, and multiple
regression analysis.

The researh results were found as follows; (1) service quality, brand image, trust, and
decision making in transportation system of Kerry Express at high level (2) service quality influence
brand image and trust statistically significant at 0.01 and (3) brand image and trust influence
decision making statistically significant at 0.01. The findings from research enable Kerry Express
(Thailand) Co., Ltd. to improve services, fix any bugs that may exist by supporting personnel
training in organization, knowledge development for employees to allow employees to develop
themselves leading to better customer service.

Keywords: Service quality; Brand image; Trust; Decision making
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