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Abstract

This article aimed to study 1) The level of perceived risk, trust, perceived efficiency,
attitude and purchase intention to buying online products of consumers 2) Perceived risk and
trust to had an influence on attitude, and 3) attitude and perceived efficiency had an influence on
purchase intention to buying online products of consumers. The research applied quantitative
research, the sample was 400 people in the baby boomer generation and generation x in Bangkok
and metropolitan region who used to buy online products. They were selected by quota
sampling, the instrument for collecting data was online questionnaire. Analysis data by descriptive
statistics and structural equation modeling. The research results were found as follows; 1) The
level of perceived risk, trust, perceived efficiency, attitude and purchase intention are all in the
high level. 2) Perceived risk had no influence on buying online products attitude at statistically
significant level 0.01 and trust had an influence buying online products attitude at statistically
significant level of 0.001.3) Attitude had an influence purchase intention to buying online products
at statistically significant level 0.05 and perceived efficiency had an influence purchase intention
to buying online products at statistically significant level 0.001.

The findings from this research will be useful to online business operators in supporting
and developing their stores, because consumers value trust where trust is essential when
shopping online. Most consumers choose to buy products from stores that build their trust. If

consumers trust, it will lead to the purchase intention.

Keywords: Perceived Risk; Trust; Perceived Efficiency; Attitude; Purchase Intention
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A W 2489 2507 iufunuresaiweisfuudyumes $1uau 200 au uazdiiAn we. 2508 - 2523
\Dusunuvesiaiuelsiudnd S1uau 200 Ay LLausLGUGZJEJyjaV!G]EJQNL‘WEJLUULLN’JV]’NIW‘H%ﬂ’]MU@ﬂS@U
NIty Msdavhuuvaeuay MUlUiIEnMsiivteayauasiiaszideya lnevinsdnwduaiideya
e wazunAniadesiuiAdoanidde 1sas unany

N3ATIAABUANN TNYDIATD ST TATE

Fadelauseidunnuiisinssveaisadensidouazmuioduvenniosilen1side mu
Fovteluil

nsnadeuAaLiiBsnsadaionn (Content Validity) Tnsthuuvasuniudiléusuugeny
AMuuzthwoseanssiuInuineinug uaziausunimsinanAiiinndeiny S 3 v ey
n1sUsziundemauudazdelunuuindainuaenndoiuasas ounqud TnUssan Juudny uas
anumizanludunwvesdamay lngldaviauaenndessyninsdamatuiuussifiunanues
e (Index of item objective congruence : 100) Swiimnudendasszuiiedomausaus 0.60 Tu
1V lesipsnisTiuuuasunmidiauiiemss saanmsdunen 10C wud dednnluluuasunisiia
I0C Raust 0.00- 1.00 Fafidanuiiiiangngr 0.60 $1uu 2 Fa FAteTvinsindadaesn

MsveaeUAULeiy (Reliability lngrifeihuuvasuauluneassld (Try Out) ﬁ’umjmﬁlaﬂsﬁ
faeee Ao fiiededudrooulat luldiAnsenined wa. 2489 - 2523 $1uau 30 Au Tar3Tld
FuUsans wean1vesnsouuIn (Cronbach’s Alpha Coefficient) Tun1snaasuaand osiu ninen
Fuuszans weanivosasouviIafiA1LAy 0.6 uanadwuvasunuiaImLd ofugs (Nunnally and
Bernstein, 1994) Fasaanmsiiasizsidelusunsudniag wuih mssudmmides mnalinds ans
YufUszAndam sieuaR wazaudslade fenduuszans woanivesnseunia windu 0.656, 0.722,
0.827, 0.723 waz 0.792 mudAy uansiuvuasuauiimudesiugs amnsadluldlunsifudeyals

nsATEidaya
nshasiideyawuteanidu 3 diu il 1) Iadfganssaw taun anud Sesay Tunis
Tasgvideyailureinguiiegns wasnsieseiteyanmunginssulunis@edumesulat 2) 1dada

wysaw loun Anade wavdiudeavuninsgiu Tunmslnnegissduanufnaiiuresineusuuasuniy
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LAY 3) NI HATITHAUNITIATIAS aAnwdNSNnanswUsn1euaniinamkUsnelumunsaukulAnly
ANSIY

NAN133Y

srAumsiudaudes anuldande nsduiuszansaw fauad uazanunsladodudn
saulavvasfuilnamuaistuudyumesuaziawaisiuing

nanFIdemud Funisiuianandeseglussdugs (X = 3.57, SD = 0.68) sumwilindaeg

luseduga (X = 4.20, SD = 0.62) aun1ssuiussaninimegluseaugs (X = 3.92, SD = 0.76) A
simunRoglusedugs (X = 4.03, SD = 0.57) wagsumnusidlatoaglusedugs (X = 4.25, SD = 0.59)

i Sl LTunTnTeiBvinavesnisiuimudss anulinda fieuad n1ssud
UsyAvsnn Aifsemnudidlatedudesulativesfuilaaauasduuiyumeiuaziaueistudng 3
fidvsdunsleglénsiesziaunislasaiie TaeiEuanmnsaaeuanuduiusiazn1suanuas
wuvUnfvesiaulsdang ndantuisinislinseilueanisiauesluealasadne Seiaeanden
padduail

NANTINTIVADUAMNTURUSUALNITUANUIIUNR

nMsiesganuduiussenitsiuusdune dudunisieelddulseans anduiud foddu
(Pearson’s Correlations) Wun Aduszavsanduiudifie Sdudidnsewing -0.055 1 0.857 wanaing
wUsanualaifianudusiusfunniuly Bolboaca & Jantschi, 2006) wagiiofiasanAmALLTLaE AN
Plds WU Aoy sening -0.33 fs -0.94 uazAAalesiANSEIng -1.53 fe 1.55 Faein
Ay £3 wazauladhiiiy +10 wansi duusdanainisuanuaswuuung (Kline, 2015)

NANI3IATIZALNABNITIR

mMsleseilaeanista (ionismaaeuaisensadelasiadng dudunisiagldnisg
A3 eanusynauLdsdudu (Confirmatory Factory Analysis : CFA) it a8 usuesdusznauaesiuma
msfailddeninduiinruaenedosiulinammgul nuanslesed wud edvianudenades
vosluinanisdn HrunasinsRiarsundianun uaneit leava 5 Tuea dauaeandosiudoyaids

U5eany FanNS1eN 1
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A15199 1 ANADRATUAINUADAAABILULAANITIA

wiynwesuaziaiualstudng wangunmumuaskayuama

fydainudanndas  CMIN/DF RMR GFI AGFI CFlI RMSEA
ma%?uifmm?%m 0.016 0.001 1.000 1.000 1.000 0.000

fatlaudenndas CMIN/DF RMR GFI AGFI CFI RMSEA
Aulinda 2.884 0.007 0.991 0.956 0.996 0.069
nsfuiUsEdansam 2.185 0.005 0.997 0.973 0.999 0.055
NAuAR 0.403 0.004 0.999 0.994 1.000 0.000
mudlade 1.834 0.011 0.993 0.973 0.997 0.046

NANTSAASIZIIULAALASIES

ANTIATITILURALATIASY LNDLANIDNTNATBIFILUSHEIN 18BN Aas kNN eTy T

= va o

NIy

Y

AUNTIATIZAIAETNAINNIATITFDUANNABAAREIYBILILAA AT N UYL AL UTEdnY Tewa

NNITIATIELAAIATIASIS NUI1 A1 CMIN/DF windy, RMR U, GFI winfu, AGFI windu 0.901,

CFl WInAU 0.966 waz RMSEA WA 0.068 §aW1ULNENNNITNANTUNNINUA band1 tuLnalasiasiad

ANddenAdasuTaNAlNUTEANY

ndu e laviinnaaevanuigIuve 1T Tgd lunaanuduiusigeatmvguesladen

dwaliinaussladedumesulativesuilnaaiuastuudynuesuaziaenstuwand lngldluna

aunisiasasslunisnaaeuaNuduRuSSE g seninednls Tnedsnsussanamnisidunig g

(Maximum likelihood estimation) TAHASNSAIAITIN 2 WALAINA 2

M15°991 2 ANUIMTINNTANNBEUINTFIULALAT R2

WU B S.E. CR. P a3y
H1:PR = AT -0.013 0.429 -0.306 0.759 T Bulumnu H1
H2 : T = AT 0.466 0.117 8.910 0.000 Julumu H2
H3 : AT = Pl 0.100 0.030 1.992 0.046 Juluau H3
H4 : PE = PI 0.837 0.087 11.717 0.000 Juluau Ha

R%; = 0.217 uaz R%;, = 0.787
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AT1 AT2 AT3 AT4 AT5

PR1
.95
PR? RZ, = 0.217 Pl
PR3 PI2
.10
PR5 PI3
T1 Pl4
™ R2. =0.787 PI5
T3
Ta
5 PE1 || PE2 || PE3 || PESG
Note: PR = mssuiaundes, T = eaulinele, PE = msfuiusednSam, AT = vieuad, Pl
= ANUAILITR0

AN 2 HANNTIATITAAUNNTIATIAS

INA597 2 LLammﬂfmﬂfﬂmaamaaammgmuazm R? wWU11 A1 RZ; = 0.217 LaAd1n
msiuinudsaazanslindeasnsaesuismuiulsvesinuadlddadudesas 21.7 uazAn RZ,
= 0.787 wand1 ViruaRuagmssuiUssaniamannsaesuisarmiuuUsuaanusdlateldAnduies
8y 78.7

Suwavaan1sFuiaudes anulindatidnerauailunstedudresulal

NAN1SITINUI mﬁ"ufmmL?{'mﬁﬁmﬁwaﬁiaﬁﬂmﬁ 1A B 111U -0.013 A1 C.R. WNAU -
0.306 waw p Wiy 0.759 wamslidiuin mssuianudeslifidvinasorimuailumsdodudealat
f B Wiy 0.466 A1 C.R. Wiy 8.910 wag p Wiy 0.000 thufle Anulindadidninasderieund
seAuaddnnsadia 0.001 wansliiiiuin mnfuslaadanulindadiuduas iliviuailunisde

i
sautudrgneaia 0.05 Faldidulumuauufignuueanside HL useulindaiidvdnaseriauag i
7

e
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NNIngUsEasAn 3 Wefinwdviznavesiruailunistedumoesulall wazn1siuiussdnsain

' (%
a1 U a 1

inemuaslageduaesulal nan1939enul1 Aauadilonsnanemiusladedurioeulal da1 S

1w A v a

Winfu 0.100 A1 CR. WU 1.992 Lag p AU 0.046 UuAs ViruaRIdnSnanenufsladodudn

v v o W a

soulaul fisvauteddgvieadia 0.05 uaasbiiud Wedulaaaueistuulyunwesuaziauelsdu

a

@ eaw ada Y o8 Y a g X a w « 2 X = a
Laﬂ%NWﬁUQmV]@ﬁ]gllLLu’JIu&WﬂIVLﬂﬂﬂ')']ﬂmﬂi‘ﬂ‘ﬁaﬂu@n@@utaua")ﬂlﬁ'ﬁsﬂu 'ﬂﬂLquLUmquallﬂJ@ﬁ']usﬂa\‘iﬂflﬁ

1

39y H3 wazn1ssuiUssdniamiansnadeniusslagedurooulal da1 B windu 0.837 A1 CR.

Wiy 11.717 wag p Wiy 0.000 tuRe Mssuiusednsnmildviznasennunsladedunieaulail 7

[y Y o
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=
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o =2 a ° v aa v a DN o & o w ¢ A v
N3N T es wuudnassdaduiidnasevinuaivesiuilaafidrenisdedunesulal titedadnis

n3vRdeUviruAivsUIInAndden1steveteaulall Tulsemmraiuau naddenudn anulindgdadwa

v o
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q

]

L4 ' a o [ aaa [y 1 Y a A & 1 Y ' 1 = 6
soulall egaditudAynsadanseiu 0.05 enaslunseziuslaandungudiegiesinadivszaunisaily

nsgedumesulatintew vilAsuimuFsLazsouTuALERasAnTUle NsTuianudeelid

ansnaseviruARlun1steduAoaulall aenAdeiuIwidy (Marza et al, 2018) wud1 n1ssuiaany

aa a ! £y

a a Y a dglj a ;4 6 1 ¥ aa a 1 CY al d’lj
dedlifidvanaserirunivesiusinalun1s@edumesulal uwinulindatdninasesiauailun1sie

[y

dureoulall E]EJ'NZJUEJEI']?]EUV]’Naaqﬁ’iSG]U 0.001 udunaeg N‘U'ﬂﬂﬂll"dﬁwﬁUﬂ’]’imsLUﬂﬁieﬁ’E]ﬂUﬂ’l
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Qdydl ¥

NAUART AR ON1TITUTNIT @9AAa BINUIIUTTE8S (Cheung & To, 2017) Wui1 Anuliangladl
AudTusBuIniuinuafnidelavan lukeundinduna auddlanazglavailuweundiadu oy
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molawanluLeUnalAdy

NaaINNNTITETRqUIEasATl 3 wuln euadiidnSwasdoaudsladedudeeulay ognsdl

Y

U o w aad ) Aada ~ Y o v a o X a v
HodAneananseau 0.05 oradunsy wuﬂm NAUARNAL AL LULYN LM AnAUA Tl AR A UAN

a |

paUlatl iy danrapInuWIde (Asanwal 15aufasule, 2561) WU VALARTDNSNaRaAINLRILaTD
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