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Abstract

The objectives of this article were to study consumer behavior in purchasing Eurika milk
tea in Sukhaphiban 3 area and to study marketing mix factors affecting consumer behavior,
marketing mix factors affecting decision making. Purchasing Eurika milk tea and to study
consumer behavior in purchasing Eurika milk tea influenced the decision to buy Eurika milk tea.

The sample used in this time was the consumer of Eurika milk tea in Sukhaphiban 3 area, all
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ages, 400 people by quantitative method. The results showed that most of the women were
between the ages of 21-30. Year with a bachelor's degree Occupational employee of a
company/private organization and average income is 25,001 - 30,000 baht. Behavioral sciences
focus on marketing mix factors such as product, price, distribution channel and marketing
promotion at a level that. The physical characteristics of the staff/personnel and the service
aspect were at the moderate level in terms of consumption behavior of Eurika milk tea. The
respondents agreed with the decision to buy Eurika milk tea because of their liking and
interesting promotions according to the behavior of using the service, choosing to drink because
they liked the taste to increase. Refreshing and drinking to replace coffee, drink according to the
values and drink to relieve thirst, respectively, the respondents consumed 1-2 cups of Eurika
milk tea per week during lunch time. The most favorite is the original milk tea and the most

favorite type of popping is pearls.

Keywords: Behavior Factor; Eurika Milk Tea; Marketing Mix Factors
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