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Abstract

This research aims to: To study the current situation. Barriers Sustainable Tourism
Development in Chai Nat the key informants are government employees, including government
executives. And people involved in tourism in Chainat Province Use in-depth interviews with 3
experts to check the consistency of the questions with the objectives. Qualitative research by
inductive and content analysis. The study found that the tourism situation of Chai Nat province.
The number of tourists increases every year. Continuous growth. The province has a variety of
places. There are problems and obstacles in many aspects, which are lack of connection and

continuity of each tourist. Apply the seven-part service marketing mix to the implementation.
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