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An Analysis of Consumer Behaviors of
Undergraduate Students at

Mahasarakham University
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ABSTRACT

Research in consumer behaviors is important to development of
the current way of life- because it enables us to live wisely and safely in the
changing stream of the present world. The purposes of this study were

to: 1) investigate consumer behaviors of undergraduale students at
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Mahasarakham University, 2) compare consumer behaviors of undergraduate
students with differences in gender and faculty, and 3) analize factors of
consumer behaviors of undergraduate students at Mahasarakham University.
The sample of the study consisted of 1,057 first — year undergraduate students
from 8 faculties in the first semester of the academic year 2008, obtained
using the multi — stage random sampling technique. Data were collected using
a questionnaire on consumer bhehaviors of the undergraduate students. The
collected data were analyzed by the uses of percentage, mean, standard
deviation, t — test, and F-test (One —way ANOVA); and exploratory factors
analysis.

The study findings revealed that most of the respondents were female
students in the Faculty of Accountancy and Management, followed by the
students of College of Politics and Governance. The students showed théir
opinions about consumer behaviors as a whole in the aspects of food
consumption, health and beauty care, facilities, entertainment consumption,
and values at a low level.

Male and female students demonstrated different opinions about
consumer behaviors, in favor of the male students. The students studied
at different faculties exhibited different opinions about consumer behaviors
at the .01 level of significance.

An analysis of exploratory factors consisted of these 6 factors and
37 indicators : Factor 1 in the aspect of comprising 12 indictors; Factor 2 in
the aspect of fashionable dressing and things comprising 7 indicators: Factor
3 in the aspect of materialism comprising 7 indicators; Factor 4 in the aspect
of entertainment consumption comprising 4 indicators ; Factor 5 in the aspect
of values comprising 3 indicators ; and Factor 6 in the aspect of food
consumption comprising 4 indicators. These factors had weighted values
rangingi 0.35~--0.77 and could explain consumer behaviors of the students at
62.95 percent.

In conclusion, the factors of consumer behaviors of undergraduate

students at Mahasarakham University of these 6 factors, and comparing
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consumer behaviors of undergraduate students according to sex and faculties
studied which found to be significant. Therefore, those university administrators
and personnel irvolved could use this information as a guideline for studying

and developing students in the future.
Keywords : consumer, factors, indicators
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