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Abstract

Currently, the number of shophouse had increased dramatically due to its archi-
tectural benefits such as its worthy space utilization in limited area as well as its functional
flexibility. Besides, existence of shophouses also implied the image of the city particularly
their facades since their location mostly was along sides of visible public streets with a
plenty amount of traffic volume. That made those facades became an image of the district
or even the city in people’s mind inevitably. To preference of townspeople, this study used
methodology of preference study. With this kind of study, the data were differed in various
depths and analyzed their correlations to define people’s general preference in architec-
tural elements of shophouse in Lampang. In the latter part of the study, the result of this
questionnaire was also applied to a design by using people’s preferable architectural ele-
ments to create an example of shophouse prototype. This might help suiding people in

Lampang city to ameliorate or preserve their shophouses in the same direction.

Keywords: Preference, Facade, Shophouse, Lampang old city , Architectural ornaments
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Abstract

This article aimed to find out the physical and social elements of Tonlamyai
Flower market and so as to provided the guidelines for improvement the flower market and
city environment. The research methods included physical survey, participant observations,
in-depth interviews with market owner, sellers and buyers. Regarding the relationship be-
tween people, space and activities in flower markets, the study area was in the flower
market along the Ping River or Tonlamyai Flower Market in Chiang Mai.

The findings showed that the physical and social elements of the market including
the specificity, location, history, duration, and existence of social space. The guidelines to
promote these physical and social elements were to enhance the unique identity, to make
convenience to customers, to build community network, and to communicate the history
of trading transmitted through generations to visitors. The knowledge can be used for pro-

moting traditional markets and other urban landscape to enhance economy and tourism.

Keywords: market, flower market, urban landscape, physical and social elements, Chiangmai
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