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Abstract

The Elephant World Project is a tourism destination that provides knowledge
about elephants and the traditional culture of the Kuy people, who have been raising
elephants for generations. It is considered a comprehensive elephant tourism
attraction. However, in recent years, its popularity has declined, leading to a loss of
income necessary for elephant care. This research aims to study and develop effective
promotional media to boost tourism. A mixed-methods approach was used, combining
qualitative data collection through field surveys and interviews with one project staff
member, and quantitative data gathered via questionnaires from 113 participants. Part
1: Analysis of Tourism Behavior 1.When thinking of Surin Province, most respondents
associated it with elephants (37.9%) and the Elephant Festival (21.8%) 2.The primary
decision-makers for visiting the Elephant World Project were family members (61.1%)
and individuals themselves (31.9%) 3.The most common way respondents learned
about the project was through social media (43.2%), followed by recommendations
from friends and family (20.7%) 4.The most appealing qualities of Thai elephants,
according to respondents, were their playful and adorable nature (65.5%) and their
intelligence (20.4%) 5.The most preferred elephant-related tourism activities were
learning about the way of life of people and elephants (60.2%) and participating in
activities with elephants (20.4%). Part 2: Findings on Promotional Media Design 1.The
most preferred logo design style was the Combination Mark (61.9%), followed by the
Mascot Mark (20.4%) 2.The most suitable font style for promotional materials was Sans
Serif (47.8%), followed by Serif (28.3%) 3.The most appropriate color theme for the
design was Natural (15.9%), followed by Friendly (10.2%) 4.The preferred illustration
style was Graphic Illustration (66.4%).

Keywords : Media for Public Relations, Kui people raise elephants, Promote tourism
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Abstract

Nakhon Nayok is one of the secondary cities with a provincial development plan
(2023-2027) that promotes and develops eco-tourism, health tourism, cultural tourism,
services, and standardized conferences, including public relations. The tourist attractions
in Nakhon Nayok are diverse, encompassing both natural and cultural tourism. One of
the interesting cultural aspects is "Thai Phuan," which refers to Phuan people who
migrated from Xieng Khouang, Laos, and settled in various provinces in Thailand. Some
of them reside in Pak Phli District, Nakhon Nayok Province, with interesting cultural
elements including lifestyle, dress, language, food, and traditions.

From field research, the researcher found that walk-in tourists receive limited
information despite the availability of various tourism promotional materials in both print
and online media. However, the community lacks interactive media on-site that provides
information and creates new tourism experiences. Interactive media is effective in
combining multiple media types such as still images, animations, text, sound, or
participatory activities. Quality content design would help attract more visitor attention.

Therefore, the researcher is interested in studying the identity, traditions,
culture, and needs of Thai Phuan ethnic group and tourists in Pak Phli District, Nakhon
Nayok Province, to create interactive media that aligns with their needs. The study
involved surveying community problems and needs, along with participatory prototype
design to reflect community identity. The result was developed into a community
mascot inspired by the Suet Suea Suet Pha ceremony, the community's sacred shrine
(San Pu Ta), traditional tools and clothing unique to Thai Phuan people, along with the
Yellow Cotton Tree flower, which is the provincial symbol of Nakhon Nayok. These
elements were applied with Augmented Reality (AR) technology to enhance information
presentation and community data accessibility, as well as enable sharing to increase

tourist awareness.

Keywords : Interactive Media, Cultural Tourism, Thai Phuan
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wuugeua wud Jesar 93.3 ilaeumanevesnsdeansiiuiiazas uazdesay 90.0 Wiy
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3111881 LINE Creators Market waglaSudnidontidnuanslunifiuiuivis ADA 2022
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Abstract

This study explores the character design process for LINE stickers by developing a
character named “Yoga Teacher,” targeting female yoga practitioners aged 20-40. The
objective is to create a character that functions as an emotional and expressive
representative for users in a messenger application, LINE. The research applies key
theoretical frameworks, including character design principles, Super Deformed (SD)
proportion, color theory, and user-centered design through the creation of a persona.
The design process is structured into three main stages: research and development,
finalized visual design, and production. Using freehand vector illustration on iPad
applications, a set of 40 LINE stickers was created, incorporating a range of expressions,
gestures, and short messages reflecting the personality of a modern yoga enthusiast.
Following the production stage, user feedback was collected from 30 participants
through questionnaires. The results indicate that 93.3% of respondents understood the
communication of the character, while 90.0% found the character’s appearance
appropriate for representing yoga practitioners. These results confirm the effectiveness
of integrating theoretical frameworks with a well-defined persona in enhancing emotional
connection and clarity in visual communication. The sticker set was later published on
the LINE Creators Market and selected for exhibition at the ADA 2022 International
Exhibition of Art, Design, and Architecture, underscoring its potential for further

development in commercial creative industries.

Keywords : Character Design, LINE Sticker, Yoga, Persona
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Wuneundintudimsunisaunuiuuy
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nsfafideny wazaenenaisualauian
volfuliegradaaukazidilaing sauis
agvioudsyninninves ldauldvainvae
3ULUU (Areepermporn, 2019)
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TanuInnda 300 S1UAY LAEAINIINAINTD
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2564-2570 nszuanuilaudanailadua
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Toazitarnlnguays1if1emd (Pinthong,
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dantdidunssduaaladidgylunisesnuuy
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AMNTOAHANUT 15 /I NIUBULLNEAND T
299 LINE Store laotg199asy dmald LINE
Creators Market nanetduszuuiiiamuesnsio
wosiiulnegwoiilos Tl 2563 Uszina
Inefifainsdiduniomeosues LINE STICKERS
$113 680,000 A FaiuTuarnUiisuan
Sowaz 31 wazlimsassassfanninesiiuiu
1NN 4 S Tudeanalnanadin
nesiintudosay 18 avieuldifiuinay
awlalunisidrsandunsiomesifuuniy
Yz gt udansliiud smauanui s
v09A3iownelunisasanaudi naulang
Al¥au LINE §8neenuil 3a3 ASITinEna
wantingsiia LINE STICKERS - LINE Usgineilng
Tana1l3lueu LINE Creators Connect Day
2020 (Bangkok Business, 2021)
PnwgAnssunsAeansrinukendindu
dmfunisaunuinuuseulati iy
n3zdu T20L57 wazaunsaanenensisualla
agataaued LINE nsldaininesuguwuy
vosnmEniguinaneduisnsiidenldly
mMsdeasununisdstonin nszurunislu
N1908NLUUAIAYAT (Character Design) 343l
unumdrdglunisadiaiiazasiaunse
WonlosdrmudAvdldau annsaldidy
s"hLmuﬁamimmiﬁﬂLLa:é’amumaﬂquaaﬂ
s o 5 aduil uveensdnw
nszUIUNITERNLUUARNNesTlatYyn “Yoga
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wuaAa noufiiedes
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MANNNTIONULUUAIAZAT (Principle of Character
Design) nqud (Color Theory) kagn15a31e
AunuvaInqudiving (Personas) 53104
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99nWUY LINE Sticker sniunsaulunswemn
WAZIATIEINAIY

wann15eNULUUA82AS (Principle of
Character Design)

N1999NLUUA8EAT (Character Design)
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LaEAIUUIIATT (Memorability) THA UG
azas Insanznsldfazasiiedoansian
394 (Tillman, 2011) psAUsENoUdAAgylung
aaﬂLLUUﬁaazﬂimmiaaqﬂﬁqﬁ
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NN990NUUUANILAZNINUIFIa AT
(Facial Expression & Gesture) fieonndosiu
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(Exaggeration) uena1NIzaa NN NaNual
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Thnauiudndae wu o1sualings wi ile
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Form)
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YAISYALLRYAYRIRIaLAs (Tillman, 2011)
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Character Design for Animation Production
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Abstract

This creative research aims to 1) explore the concept of gamification and design
a camified experience that enhances user engagement in perceiving and understanding
local arts and cultural narratives, and 2) propose a design approach for a game and its
mechanics that emphasizes learning and user participation in engaging with the cultural
content of Nan Province. The study focuses on transmitting local cultural knowledge
through a motivational, enjoyable, and exploratory gameplay experience. Player learning
behavior was studied and analyzed alongside cultural data to design the content, game
mechanics, and player experience of a prototype game titled Culture Quest. The game
applies gamification principles and the MDA Framework (Mechanics, Dynamics, and
Aesthetics) to shape gameplay systems and user experiences that promote fun,
engagement and learning through interactive in-game activities creatively linked to real-
world locations in Nan. The research found that the most suitable gameplay model is
the Open World format, which allows for the integration of in-game missions and
activities to assess learning through gsameplay. This model aligns with player motivations
that favor autonomy and freedom in exploration. Key gameplay elements that effectively
encourage prolonged engagement include a progression system, task-oriented goals,
visible outcomes, creative interaction, exploration, and the collection of in-game items.
The design of the prototype successfully incorporates these gameplay mechanics to
foster engagement and participation. It seamlessly blends spatial learning with cultural

content, providing an experience that captures the player’s interest.

Keywords : Game, Gamification, Cultural Tourism

P 34



sansdlsdionln UA 6 aUUA 1 UNs1AW - Tnu18U 2568

unin

FenTaurwdudmtaluaiawmdeves
Uszwelveiifiiondnuaineiausssulanmny
ﬁﬁ’ﬂ‘&meqﬂumiﬂ’wu’nmdwhdLﬁmﬁjd
Fausssu 1l searndnunistausssnly
EULLU‘U‘VTIMaWﬂwa’IEJ Usznauluaevu
Sausssunssaniisudadduasdsuianu
Foslally Ussaniidudedldagrlusaann
lunadngueaiesu ¥a MuAalzguuuy
i suiluddludaunienin videdsiungud
a¥9tu Luenns Asseivg nuiausTaly
UszLandudeslailiidunui oglugunes
ningaunestagvnien1nioninTmusssy
ﬁlﬂ,ﬂ,‘ﬁmq (Krairoek Pinkaeo, 2011) 1y YU
535 BuUTTINAINE nTIN AaUgn1Tuans
was WWudy wandduasieulifiudsny
Dy “iffestmusssufidin” @ sflqumis
UseiRenans fials uazdndnuaifianunsade
aamlﬂajﬂﬁﬁ’ﬁuu%méwiﬁmﬁEJ’JLG?Ni’Guuﬁﬁiu
IFagneiunuasitu

TuvSunvedlangadag du nuns
Fausssumand Feaunsatuawau iy
Soft Power fifidnenwlunisadanndnwal
wazAapaANaulannuINEle Tngang
dlenaufuuinnssuadneasss Wy derdva
Iy WeeuoUNEATY deanunsouvaniion
medmusssuliiinfising aun wazidlalalu
291313 13 Soft Power Wawa3 ailaida
a¥19assasadunuament slunisudneuy
Yausssuviesd ulinareduduni swes
nsguaauteusmatelusyaulseinanas
seaulan

agalshny wiTminuuazddnenin
FaAUTRINETTY WAINTTANENIABIAAIINS
wianiilugnauinvieademieusssmuitily
FavnnalnifaaisassAfianunsanseduly

Wnauaulawaznisidiusiulaog1auias
Tagiamzlugaddviafifaududuiunisioans
Humalulad desnisusyaunisaluuulinay
wardianududaudanniy nsawelungy
thvieuiinrulwifidesnisuszaunsaiuasdl
dausw wnAnndfnduigniunlddu
w3 osdoddlunisesnuuuszuu Tagld
sUuvvTRaNLR UM SauLUUTAY e
MsAuUNT uagnaiseuiuuulisfiriunisd
Ufduiusiuinguisuiunluing Jededu
N15Us88NAlY Soft Power H1UN1588NKUY
auassAluguuuuivng fuauguluel

ATadasId i saueuuIMIINIg
ponuUUINNFULUUTA a1anTad eansidlew
Fausssuvaiminunldegnesnade wWile
19 wazadensandild dusruunsiaui
aun fanuvne wasdouleafuiuiiade (u
nmsldumAandfndudunalndrdglunis
wneuTausssuiesd ulidudiuniaves
Usgaunisainisiiouduasnisvieadioauuy
Tmifneulandfiadnisinw wswgha uaz
TAUTTTU

IgUITaIAYaINITITY
1 W efinwuifnveandflindulas
sonuuunifliaduiidnasunisiidiusauly
mMssufiesnvesiayiausssw
2. WisdnausuuansluniseanuuuLny
TaglduuiAand ety dnsvdauasunis
viouflndeinusssuluiuiisminunu

a ad o v
wuUAR / NOYNNNYIVDY

AseanuuUiavn luinu

lunisasrailomaindeyaisessinies

]
P

934 Tunsusulmaniunisiaulunuaisaeed

i 35



Design Echo Vol.6 No.1 January - June 2025

1511355y 09AUTENOUNT 08 WAz KN
vsunvieLioniessn Tuunanudeany
iedeed Tesdusznovazlsvne (KKMTC,
2019) l@dademuuziniinsasaiedady
Salownulrinandwaznsmds Tngunanuil
158198990 EM. Welsh Jiduinifeumniade
Y18 UNANEURAS UNAZASLATUNIALBLNY
lagflwuInig Asdesniuagluuuinule
Aefa agugu MruagUsuukuanudy
LULBAT Y (Action) WAy, kUITI FPS
(First Person Shooting), Wu3u3eun (Puzzle)
viouurdu 1 Jsavthelinsadanuinseu
p819TALAY wavanAudutoulwnely
nsvaunsAnededuialeny wszdnle
Midmnelunisasranuegelslinsmiu
sUuuuTmanialy

MDA Framework

MDA L0y framework #5835 Anlunnsg
gonuuuLazdATIzinueg 1l Tnedu
NUITYTINAUTENIE@IUYIIU A Robin
Hunicke, Mark LeBlanc tkas Robert Zubek
TnolAseadns MDA 4§ wene1u9zesule
ANNENIUSIEWIN Mechanics) isangnina
FULUUAITLAUANN 9 YaUANAUAIINIY
(Aesthetics) ﬁammaqﬂmaqmuﬁlﬁwﬁﬂu
F1using o Tnefifinisduiad o (Dynamics)
AodafiLAndu mmfﬁﬂmmc@duﬁlﬁmﬁu
stwiamsiduiudusaden (Tuaned, 2557)

Gamification

WnATATuABTINwEIRIN1SIASUIINAIY
aynaUIY wazesdUszneuveansiidaus 1
Taanndang wagihludsulanulanainuase
w3eAanssuiienelifinnasie o (YuKai
Chou, 2017) SnAATNeTid “Gamification

i 36
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Abstract

The purpose of this research is to 1) investigate the issues and requirements for
the development of hand-woven cotton goods in the hand-woven fabric group of Ban
Han Sai, Tambon Han Sai, Amphoe Aranyaprathet, Sa Kaeo Province. It was discovered
that existing hand-woven cotton product designs are not in high demand among
consumers. As a result, the crew has come up with the notion of creating shoulder bags
and coin purses since the bags' shapes make sewing easier. Both types of bags remain
popular among customers. 2) Design and produce hand-woven cotton items in Ban Han
Sai, Tambon Han Sai, Amphoe Aranyaprathet, Sa Kaeo Province. The researcher has
separated the data analysis stages into two portions, as shown below: Part 1 Analysis of
Problems 2) To design and develop hand-woven cotton products in the hand-woven
fabric group of Ban Han Sai, Tambon Han Sai, Amphoe Aranyaprathet, Sa Kaeo Province.
The researcher has divided the data analysis steps into 2 parts as follows: Part 1 Analysis
of problems and needs of hand-woven cotton product development. It can be
concluded that the current hand-woven cotton product designs are not in demand by
consumers. Therefore, the group has an idea to develop cotton product designs to solve
this problem. The researcher used the analysis results from Part 1 to design 3 designs of
shoulder bags and coin purses. Part 2 Evaluation of the design by design experts. The
researcher took the newly developed shoulder bags and coin purse designs, 3 designs,
to ask for opinions from design experts for evaluation. The issues used in the evaluation
consisted of 5 issues: benefits, beauty, materials, production, and local identity. The
evaluation results concluded that the draft model 1 was the most appropriate. 3) To
study the satisfaction with hand-woven cotton products from the hand-woven cloth
group in Ban Han Sai, Han Sai Subdistrict, Aranyaprathet District, Sa Kaeo Province, which
were developed. The results of the analysis of overall average satisfaction were at the
highest level, with a mean of 4.62 and a standard deviation of 0.60.

Keywords : Handwoven cotton products, Ban Han Sai, product development
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Abstract

This research investigates the application of Thai legal requirements concerning
Universal Design to auditoriums in educational institutions constructed prior to 2005. The
primary aim is to ensure these facilities comply with the Education Act and benefit all
users. This research aims to examine the physical condition of existing facilities, analyze
barriers to access and use of the auditorium, and propose improvement guidelines based
on the principles of universal design: A case on fine and applied arts auditorium, RMUTT.
To achieve this, the study reviews relevant theories and concepts into 4 issues: 1) Thai
laws requirements: policies and standards concerning the design of accessible facilities
in buildings for persons with disabilities and the elderly 2) Auditorium design concepts 3)
Universal Design principles and 4) Post-Occupancy Evaluation (POE) concepts. The
research methodology comprised physical environment survey, an expert facility
inspection by three specialists, and practical trials in conjunction with a focus group
discussion. The research results found that the proposed sguidelines for improving
facilities based on Universal design principles: A case on fine and applied arts auditorium
(RMUTT), consistent with expert recommendations and Thai legal requirements, divided
into 4 issues: 1) Outdoor facilities, including disabled parking and signage; 2) Building
access, ramps, stairs, and connecting pathways; 3) auditorium access, directional signs
and information services; and 4) Inside the auditorium, safety systems, doors, emergency

alarm systems, floor levels, seating areas, and escape areas.

Keywords : Thai legal requirements, Universal Design, Auditorium
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