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via Creative Economy Concept.

Apsorn E-sor!, Paweena Jeharrong?, Dussadee Nakruang®

Sutida Lekhawichit®, Wiroj Phaiboonvessawat’
1234 5Faculty of Management Science, Yala Rajabhat University

Email: apsorn.e@yru.ac.th!
Received: Jun 11, 2024
Revised: Sep 10, 2024
Accepted: Sep 18, 2024

Abstract

This research aimed to study Yala identity and develop for pandan weave
products, Yala Province via creative economy concept. This qualitative study used
research and development design. Data collection employed focus group discussion,
development operation, and in-depth interview, from target groups including
manufacturers, middlemen, customers, and designing or creative product development
scholars. Results of the research were concluded as the following. 1) Yala identity were
selected to develop for pandan weave products which were hornbill, Mani, torch ginger,
spiderweb-like city plan, bullet wood flower, Aiyerweng skywalk, Shogun orange, Saba
banana, Betong post box, and Musang King durian. 2) The development for pandan
weave products, Yala province via creative economy concept. The operation to develop
bags, as planned for totally 10 workpieces. The operation included online broadcast of
the workpieces of Wang Paya Community Enterprise of Peace Housewife Group and
Community Enterprise of San Kala Khiri Group, under the concept of “Soft Power : Yala
Identity Bags”. After development: the chairpersons of Wang Paya Community Enterprise
of Farmer Housewife Group and San Kala Khiri Community Enterprise of Leatherwork
Group, both were at high-level satisfaction in terms of knowledge gained from Yala
identity creative product development and communications through online media which
created rapid recognition, increasing numbers of visitors and viewers, and also 25% higher

sales than before.

Keywords : Products Design, Pandan Weave, Yala Province, Creative Economy
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Abstract

The objective of the womenswear branding innovation for the social elite
consumer target group deriving from the accessories industry is to find guidelines for
designing creative clothing as well as to find ways to create their brand. This is a
combined-methods research incorporating both quantitative and qualitative research
along with the process of developing innovative materials and creative fashion designs.
Having studied the theories of metal recycling and processing, costume design, and
product consumption behavior of the social elite target group, the researcher has
gathered data using the in-depth-interview technique and questionnaires created and
developed by the researcher. The data was collected from a sample group of 15
consumers, and the researcher gathered information on consumer clothing through the
use of the paper doll data set process in order to analyze the element of clothing to
be employed in the creative design process while experimenting with techniques and
decorative details. The findings of the research are 1) Innovative development of
recycled metal materials for fashion design work is suitable for knitting techniques using
metal yarn mixed with knitting yarn. 2) Guidelines for designing creative clothing for the
social elite target group are suitable for clothing meant for social occasions (party-wear)
in a contemporary style under the concept of post-minimalism art featuring a straight
sithouette, I-line and A-line styles with metallic color group. 3) Guidelines for creating a
brand are for the B+ level market. 4) With regard to a form of clothing design that
provides structure to specific parts with details of embellished knitting, creative
experiments with techniques and decorative details find that stocking stitch, stocking
stitch and holes, and leaf and button holes combined with the use of mixed metal
threads and metallic yarn are suitable to be applied in developing the design of

women’s clothing for social occasions (party-wear).

Keywords : Post-Minimalism, Recycle Metal, Fashion, Innovation, Social Elite
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A519ATTANANUALLUUINNLLIARAAUY
yandaddueadal (Post-Minimalism) Lite
naulmune ldeadan (Social elite) 81
s¥mine 28-42 U Aendeglungaymumiuag
sulufsnsfnwinldumaunduggnia
ause-duues Tud a.a. 2025 n1sas1euse
Vunnalafildlunisesnuuy mMsduduuuy
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meinAukaganlanedusluaa lavenaunu
A18N1TNAaeRNATALAEII8aLLE BANTS
pnusa Mmadeniiian ethlugmsasisassd
AoALAATUAULUY

Uszlemifianadnasléisu

1. wuInuasndnnistuniseanuwuy
13 pausamedi anunsaldausmdulanss
laAa

2. ldwuiAnn13Useynin1500nkuY
\nTeausnesmaioseuAnfasgands
fifisoaday (Post-Minimalism)

3. \unuavnslunisadansaududu
Tigusenaunissulug

HaN1339Y

1. MasgivayadnmsdunTeaivag
wuuaeununguEuslaaluduadin (Social
Elite)

H3delavinisdisianagdauuuasuny
\eAnwiaduAsitungAnssunisuilan
T osusamoundu awaulanefiudals
sufsesiuszney sUuuualadidediiveu
Tnglévinsdrmangudmnedeiesesie
wuugeunu lnedinainsidenngutvaneg
fio nauans Tevhauiiduaugulvl engdaus
25-40 U Geforfunquiiaiouidsanuiuedls
Fu (Millennial) Hungquaudiedoeglun
WIamae NUNNUNIUAT
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STYLISH / GLAMOUR CHIC / ENERGETIC / CONFIDENT / ART - FASHION CONSCIOUS / VINTAGE - WEIRD ITEMS COLLECTORS / BRAND LOYALTY

NTREPRENEUR - DESIGNER - STYLIST - CONSULTANT - BLOGGER / INFLUENCER - ART § FASHION INDUSTRIAL

LIFESTVLE § ACTIVITY

SOCIAL ELITE

From noble families, wealth from at least 2-3 generations who
is the most powerful, rich, or talented people within a particular
group, place, or society as the elite relating to society.

Ul 1 nauifuslnalsideadan (Social Elite)

1
]

=

INMsnuTIUTINdeyakazundun1ual
aydladnguiuslaanqule@eadan (Social
Elite) Fauidunguiuilaadinunendn
Fondevesiifigaen faramine ladandu
YOINUUSURAUA S DU N ST Ive B umnaT]
wilddlduds uavsindimunsssuReafiudedi
Aewes Twdinsavaudswesfidalndlaniau
TV aT pamudn Ui 711 2t eef Uy
a%19a55¢ uRavs wSowluduasiosdu
vosUsswmetu fuilnandudindsatounis
usisnefiliFosnisliauysaifaudtaasni
wrsnLdend uiadoaudenefianunsa ind
wundiulaeg19asda lagldlaniunseua
widuwauiisatonnnueuvemuondu
vén warinaldidefilflassainnisn
wisndaudsnaransinasiidegnvdoiua
wosAqUYIU Ygiiedtunsudenielueen
uitnagliifosiuLazanIui a1nn1s
swsudeyaunduniualfuslaadniuusud
Fudiilduszirgrqrionnasenladndnng

g
o

w1 : 91391 laBadnd (2566)

233 AnFfuLUTUR (Brand Loyalty) finuies
Furounseldveny lnsunnuinasdunused
fifinseenuuusuate (Contemporary)
nduanldlagnuuulianga (Modern) 1y
AMNEEU 418 (Minimal) Aasn nnsaadud
asuuaslaaudelassadna (Structure) 7
wusuFesnIriiaue Snviefdauragnidu
MINNUAY (Gimmick - Details) isan1saaNKkUY
figaun wanll havls vilndeduados
wismeldiseuauiuly
NNISANYINGANITUNITUTIAAA LA
voanguloiTuadan (Social Elite) lomdoya
sualag (Style) Fsannsasualad (Style)
vosnguitmaneld 4 sUuuu Ao 1) Modemn
Craft Luxury 2) Modern Futuristic 3) Street
Minimal Chic 4) Minimal & Deconstruction
2. MywReideyadmiuinismaaes
AIBUINNTTY
2.1 Mavaasunailainfsdniiofs
NBILAT YUIA 0.30 TadLUNT WUV
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nownsfidnvaranewnssemeduitule
AsENURULES WeswnauwInTeImeuns 0.30
fladiuns Aeudraditudnvilddanuaamy
dedavioduiuguriilvidusuianuegnss
mugﬂuwﬁﬁmmi winnzAunisnlulely
ueENLUUT uuenuIensadialas iy
LA BIUAINNY

2.2 Mmsvaasunadadndsdnilane
NOILAT VU1 0.15 TadIUAT NUIEV89
noundidnvardnewunssznmeduseudle
nsenufunas Ifanuandudsenne Sni
dloanvunavenduasiwilfnudnianuu
wazdamsanumilen Gangu inungiunig
Wl luauesnwuudulundodunnus i
Foamsenuazden witEnsadndou iy
Funud uiese vereauwuveenlulal
duan

D¢

De

2.3 Msnaassnealainfsanionied
LAULAE VUTA 0.12 TAALUAT NUINEUALAY
walianwuglusaunuazidmidnu suiuy
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vosiiuArTanindTovadoudusuiidan
wrla Aredvesaunuiaan damniulyd
AaandRINL n3nsT wangdunisualuld
fusueenLUUT daen1saulus suas ueg
neqle 01w ihluldesnuwuusiuiudngng
0814 f13dlea doeunud wiodweaLsEeY
gAY Indleames [udu

2.4 msveasanadadniadnilesea
LAULAE YUIA 0.12 TAALUATLAZYDILAY
19 0.15 Hadwnsiaensdudugdingiuiu
wuirnsdnidulansis 2 viln Fensld
AaautAnvauldaeeinnsdniduien
vaugiRofudidsmaliiAndlsalnadiiusng
devnndniutuiufnauaudAvesdluad
g TNAU NERULALEANVMNBIA
fioandvewnissnedusewionsznuiu
was wneAunsihluldlusnueenuuuiuly
wIod umnussideanIsANRELBen TTalls
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A15199 1 N1svnasninfnlglarewaylanenaulany

viavadlave | wadanisin Fragnedusy AnsauRALY
MDA nstnaInany AneaunaUseneduidy
(0.30 fadiums) aftanfia fliawiin vilvany
(Stocking Ay Wedaniaduiu
Stitch) sUvlituuiinneg
mmmmﬂﬂuuuﬁ
D3N3
dnosunelszniedy
VIDIUAS nsinanay 8UNUHNT AU
(0.15 dadiuns) afieni wargeAIAINNLNTYY
(Stocking daneu
Stitch)
dwndu Tinuenay
aunuaa QRERIGPERRE nins1 danvauzluse
(0.12 dadiuns) affenfia vnadihmtinin suluy
(Stocking vouR ud27an 39
Stitch) Wisuladloududui
ANuLla
AuwnuLaa itz dlsalnas Lﬁ'aﬁm*}ﬁ’n
(0.12 fiaflums) | Msdnannang gazas ¢ wnudsiedlufign
UAENBILAY afenis 3313 a9 uazdens
(0.1581a51A3) (Stocking 3373 TiaasdAviuraunlsl
Stitch) ssanmsiniduiien

va o

11 : {33 21900 ludnding (2566)
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A15199 2 Nsveapsaninfanielangsiunudule

gy (Leaf &

Button holes)

sinvaelany sinvaaduly walansin Freghatuay
NN duleddlaa 60% | nsenaleany
(0.15 fadwuns) | Wndeaweswa | Tuldwaunisan
&n 40% adutoegLan

NOIUAY wWuledalea 60% | nsdnalnane
(0.15 fiadwns) | Indwawedusta | afonnweaunns
wazaLnuLaa an 40% InvYeag
(0.12 fadlung) (Stocking Stitch
& Holes)
NDILAY wWuledalaa 60% | nsdnalnane
(0.15 fiadwums) | Indledwmosiudia afonia
LavaunuLaa an 40% (Stocking
(0.12 adLung) Stitch)

o o

w1 : {338 91301 1aERdnA (2566)

b

MnMInaaemuIauauiRfld 1) s
dnananglulinaunisdnadudessian Tng
(Leaf & Button holes) danuwuzaanu
amaievesiuldasuivale Button holes
duddduans vl ununaasdndan
@1u1508n nala Linanangluladeaie
anlsf manzdunsilulslunusenuuud
FasnsseaziBunviedadiuiivuenieny
Jugnds (Feminine) 2) nstinainateadion
ﬁqmaumﬁﬁﬂﬁmg (Stocking Stitch & Holes)
Tanwugaaenuwmaianig Cutout lagdl
msinaduduresiunsinuuuainaiaien
Aq ey lilmumsuuazidulanes 2 vind
audameuuazdeluivavesaniignuaniii
FuAUs WILNE A UIIUBBNLUUT A B9n1S
Ul dvdawdalasanizan 3) n1sdn
amaneafionna (Stocking Stitch) lunnsén
wuuitugulaifiaududeu vazdeatuns
unsnaveslrumsuuazidulansvinliiuiag
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winnzdunsilldlususenuuuiideanis
\UALHEANLYATRDINTT

dsluazanusena

InMsvaassdninfiiielansuay
Tanenanlane wuimsdndnneelanzuas
Tansnaulany ilddunuamsosndesu
FugUld Sevunvestanlangiigivernanlily
N15NARDIATIRA 1 WazATet 2 muaFy
winzdunsi v g lusuesnuuudidesnis
asnalaseasrans e luuseneuiunisivia
wostuihugiilutudinvonaioussne
saziierfunisldimadadning waolans
wisngiunsitlunueenuuulussiusenau
YOUATBILAINETUYDN WiDlT A SRS
pudndusingg fldauauiivesdifiaiiy
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i fanlanedaadlinnulusauass
vmtnun laidunissungdanld e
Wiguiisufunismeassdniing saaelans
saduduly nuinsidenltvinveaduled
wam’amiaaﬂLLUUm'%lamm'amwmqama
19y nsidenidulunennou Ldulaseeu
duledalaa waziduloduasiesigidnd uq
wingdunsthlUlddwiunisesnuuuaies

LmeaﬂaaLaﬂ%"uQ@%fau wadilevndulenn
fnsaufuidulansianesunnazaunuiad
wuindandlianudaveuuasiiminu 8n
wadsdanalud esvesnsIiEiunanndves
Tangiigauauluduidulevidasaquaznis
Fonamanaiiievanldsnludndiufidesnis
auazBun paluse viieduilae wiolu
UsznaumseeniuuAsasussnednae

KNITTING EXPERIMENT

STOCKING STITCM PATTERN
MY T TN

STOOONG STITCH & MOLES PATTERN

STOCKNG STITOM RASI PATTERN

- - - - 3 : |
T H
.

A bt o A o

SCULFTURE : SHAPE - FORM

l 9

* .
&
11 e
o ©®

JUN 2 Jupunsveaesduiuwuumemaianstinilngs (Knitting) WagnsdulaleesTud

PATTERN : BASKC - EXPRRIMEINT
INFINITY & 2ERO WASTE

|
- G
=l s

FINESHING | METALLICS COLOURS
ROUGH TEXTURE / SEE THROUGH

fare

2
U v

(Draping)
01 : {398 301 WEndna (2566)

o
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’i

MATERIALS : SUNTRETIC METALLIC KNITTING

PROTOTYPE FITTING

F r f 4

EXPERIMENT PATTERN & DRAPING

"“w..

gy,

N

Cura sven

sn ponvESTER

LOOK 1

JUT 3 fiRIWIN1508NLUUNARBITUAULUY (Prototype) MBENAULAYHITS
w1 : {398 391 Endna (2566)

PROTOTYPE FITTING

anxltﬂlrn

MATERIALS :

EXPERIMENT PATTERN & DRAPING

LOOK 2

JUN 4 Wnnsesnuuunaaesuduluy (Prototype) MginAuLAZRNITY
01 : {398 391 WEndna (2566)
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PROTOTYPE FITTING

bitw
wola
jorle =2 fov b
\ | Gt bk
) ?‘m'“",, Yot gty / saviifle
v
'y ia i
N ~_~
ot

e

EXPERIMENT PATTERN & DRAPING

:
:

LOOK 3

3UN 5 finnnseenuuunnaesiuiuLuy (Prototype) MuRAIULAZRNDTS
w1 : {398 391 lEndna (2566)

PROTOTYPE FITTING

)
z
H
-
g
E
H
£
§
=
H
-]

iwﬂ].

LOCK 4
JUN 6 WwunIeenLuUNARBIYUAULUY (Prototype) mgrnAuLAZRNTTY
= Y a o £
1 : 33 21501 laiBadng (2566)

N13a31eARALAATIATRAINNY
NNIANYILAEIATIETaYa T ANLINzaNi UAATIA SIUTIAINNABINITVDINGY
Huslaadwmang {33elavinisveassuinnssunisesnuuy wauratunisidinalainia

Y
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(Knitting), IAsisl (Crochet) LLasms"ﬁugU (Forming) Buduwadans sensmaasdliidulany
sududuledanseiiioRmuuinnssunisesnuuuguuuuiedssussnsansluguiuuney
w3lns13 (Contemporary Style) Aadeldimuiniseenuuuaing (Sketch) filasesnaemss -
Line way A-Line tneddnwuelomuiinainvats 019 1niven Ua?iqu AL Lasadgy
nseluse Weudaimasulva mansndu nansnemmsinszuenivey

SKETCH DESIGN : NUANCED METALLICS COLLECTION

A MUST SILHOUETTE

BUSTIER ' ‘ \

BODY SUIT JACKET

HOT PANT

MINI DRLSS

TUBE DRESS

WRAP SKIRT TROUSER

NUANCED METALLICS COLLECTION FINAL SKETCH

E‘U‘ﬁ 7 NUANCED METALLICS COLLECTION FINAL SKETCH
fiun : 3de 915 Tadndnd (2566)
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NUANCED METALLICS COLLECTION

JUN 8 nanuARAAATUALLUY
W1 : {398 391 WEndna (2566)

anUseNa
ASvatul et mansenuid
vInsiedandon nmyudsunisliiand
mﬁaﬁw‘%as‘maigﬂﬁwmﬁﬁuma&ma%ﬁaaﬁﬁ
Tngnrsuiaelanss liAauInauInoganli

N AUTElETUN UL UIAALALASTTUIUNNST
AS9ETSAM N TUBALAIND MIEmANATARAY
(Knitting), lasw# (Crochet) wagn15duaiusy

Y
£

(Drape Forming) wdulanziaUsznauldon

v

\WATBALAeNY Weadayadi it uTanmaeis
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=p_

3] mmmmﬂaumuﬂssﬂlmmamalm
Ndugn FsdonndatUAINa1Iv09d5195E
ASUNIYIN (2556) 191n15NITUINADA

q

D
DE

o

10ans¥Inveandnsiae (Product Life Cycle)
ABI32UTINI1TTLATIZVAUTTOULNI190 U
Asuandenveswaniog mstansuniivaneny
nsanNansznusied wandenlunnyleves
29958 nveandnsuel §aurn199unY
nAnSuI n15eankuy nsedn nsululy
wazn1viatenainisidiase aaue funis
Ansvitadediudu Wy Fununszuiums
AR N1TAIVANANNTNLAZNITNAIN
SnitadsannndostunurAanisudly
Hoyiswvdslanzangramvnssuiedonsesiy
1098010 Tonaz WU S Lazins og
UsgdUumannA (93d n1sumvw) (2564) 7
naMfwwIAaT fin15U13UuUULATYEAa
myudeunld fausiniseonuuy deduns
WAUINEAA 9T kazNIzUINNITHER 1A8NnIs
genuuveEedaiiy (Sustainable Design) Ju
nseenuuumsannsindsnuildudavun
Tlitieeiigauazdeiedswandon Tned
nsgvuMaHAnTiumuaumsgadeTiadiu
nawuLaznsiinvenduviedanmieldlv
desian 92ufenszuIunisi arusat
ndvuuusguiduinaAulvdle Wenlesdu
miAdelaveludaatud dldiemdnns
fananunian eliAnusslovigegaiu
usBNLUUINTUIATB LAY
Tngnsadiassdnsaudnaiosdanie
anfanlanzuussy Saadayaruiindean
N19LABN AIAINE1IVOT 51U T9a719UAY
wag@a3 astyuTe (2564) nsunauanlglvl
ieringarndunumslunsivezundy
w3od aveaft LildudInAndududilnii
41115080018 WAL YYD IITNANTIUNIS
uilnelidnas Bnvsdsrelmiinsndnuallag
duaduuaziannanuiliofltmadanwzidi
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smaunauli g uauddn vl dayadu
UIRNTINNTOBNLULLAS BIUAINBARI T
ldlaaswavnaulanglulonianisaiuldves
naugustnadmvuneg nauledieadan (Social
Elite) F9dnoglungumomasznaiidgiug
$1990 udugfislgsfvduduazenindass
faruauleswiannszuaundyu daonns
NALHALIULUUNSUASN8 Y8R LT T BY
wyogailienanual vauziAeIfudineianis
lamué’ﬂ%yuﬁimLc»iul,ﬁ"alﬁmﬁmmwums
LmeaLLa Inflouazauvoaiuma (Vintage)
fivenn S Fanquidimnewarisng
Aanssudlésuidyviedeadisananudny
nuhiidassdegiane wardillaialadns
vieaflwineussmaiivgus Snitadiefnniu
TUUNIN Fadamalyindudoanisues
naudmangludeadan (Social Elite) 1in
Fondendndusinarauuiidanulaniiu
ondnwallimiioulas uafidladsnmnin
Huvdndautdudmiendnfasindniuasd
FIAES INMLEANTUAMANLAZAUR
wela nauiuslnameaEtseonineludsiiagld
Fuin

JoLEUBLULINNNTTIVY

1. MENAISANUIANTTUAITOBNUUUAIE
Aavzgandsddueadasl (Post-Minimalism)
naunaunsIfinadadnia (Knitting), lAsiA
(Crochet) LLazmﬁusﬁugu (Drape Forming)
Fanunsaadreusstusalaldinesnuuy
Wannutanssumslfmadanisinuas vty
FUNUINAVLWIAANIIAaUZAINN1TAN WYY
foya nsveans n1sad1sdunudusuy 3n
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Madsanansaddulovietagduuniamiie
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2. luAunueenkuy @1unsausvendly
wwiAnRaUzifiaroganuLazn1sNaaels
sthanannuany Wieadendnvalvosunie
asrAudliaulaanuninan il
Tummmfﬂszﬂaumim?vawiw”ml,ag
ﬁiﬂszﬂavmim%mmmaLW\IGE{“u g@1un5a1n
WuINeNITERNKUUNIUTEYNAlEnI 05 uile
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Narrative Exhibition Design and Space Management:

A Case Study of the 'Banana Banana' Exhibition
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Abstract

The exhibition “Banana Banana” aims to promote knowledge and awareness of
the value of bananas in Thai lives by presenting the importance of bananas in terms of
history, culture, agriculture, product processing, and innovation. The research aims to
study the design that can stimulate awareness and promote learning among visitors
through the organization of content based on storytelling, the use of cultural symbols
that connect with the audience, the organization of spaces to encourage participation,
and the use of light, color, and sound to stimulate the senses. The research methodology
consists of in-depth interviews and analysis of related case studies. The research and
design results found that the exhibition space is divided into four main zones: history,
culture, agriculture, and innovation, which are organized in a sequence of contents linked
with interactive activities and direct experiences to enhance deep and sustainable
learning. The exhibition format reflects the concept of making bananas an essential part

of daily life, generating income for the community, and sustainably conserving resources.

Keywords : Bananas, Lifestyles, Agriculture, Exhibition
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