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Abstract

Creation of Environmentally Friendly Products from Rice Straw Using BCG presents
the results of a study on developing products from rice bran using the BCG process to create
environmentally friendly products. The work is based on applied research, which includes
qualitative processes such as in-depth interviews, statistical data from questionnaires, and
the evaluation of product development by experts.

The results found that developing products from rice bran using the BCG process
can be applied to various product forms, including landmarks, pots, sandalwood flower,
containers, and packaging. This depends on the use of different materials and production
techniques. The resulting products are highly environmentally friendly because the main
components are made from materials that can biodegrade. The evaluation of creative
product development found that the possibility of self-production in the area had an average
satisfaction rating of 4.78, which is the highest level of satisfaction. The next highest rating
was for the selection of locally sourced natural materials, with an average rating of 4.59. The
suitability of utilizing products from rice bran had an average rating of 4.52. The average
rating for the design of the products and packaging was 4.47, and the increase in value
creation and sales opportunities for the developed products had an average rating of 4.38,
respectively. The evaluation of consumer satisfaction found that it was at the highest level
of satisfaction (X = 4.54), with a standard deviation of 0.47. Additionally, the researchers
conducted practical training to transfer the environmentally friendly product development

technology from rice bran to communities, leading to future income generation.

Keywords : Straw products, BCG process, Environmentally friendly product, creation
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Abstract

This research aims to study and develop packasing products of packaging for Thai
products to support souvenirs. This research was conducted by using mixed method which
are collecting qualitative data from onsite surveys with local. The number of the populations
are 50 people, which are new generation and interested in collecting souvenirs age between
21-35 years old. Research findings on the concept of cultural capital can be summarized as;
Thailand have also a province with a history and identities of 4 regions through local
materials, food cultures and folk music., as well as being outstanding in cultural diversity in
all 4 regions. These are the ways of life of the Thai people living together from the past to
the present. It is called a multicultural city with differences that coexist in perfect harmony.
In collecting data from design experts, it was found that 1) to present a story about the
cultural capital and wisdom of the products representing the four good regions corresponds
to the behavior of purchasing souvenir products, should present a story about the patterns
of cultural capital of the four regions, namely eating sticky rice in Isan. Weaving in the
northern region Stringing Manohra beads in the southern region Ways of eating sweet food in
the central region 2) to Presenting a contemporary packaging structure based on local
products, names and lifestyles. Collecting data evaluation of packaging structure quality and
satisfaction from population is tourists and interested in collecting souvenirs found that, the
structural and graphic design issues represented representations of northern cultural capital.
Satisfaction level was at a high level (Northern region had a mean of 4.15 (S.D. = 29.9),
Southern region mean of 4.13 (S.D. = 27.0), Northeastern region had a mean of 4.10 (S.D. =
29.1), the central region had a mean of 4.0 (S.D. = 26.0) standard, respectively). The overall
issue of using appropriate colors was satisfied at a high level (the northern region had a mean
of 4.25 (S.D. = 22.7), the northeastern region had a mean of 4.23 (S.D. = 21.6), the central
region had a mean of 4.15 (S.D. = 22.5), the southern region had a mean of 4.05(S.D. = 26.1),
respectively).Graphic design issued suitable for packaging (Northern region had an average of
4.20 (S.D. = 21.4), Southern region had a mean of 4.14 (S.D. = 20.9), Isan had an average 4.25
(S.D. = 22.4), the central region had a mean of 4.20 (S.D. = 26.4), respectively).

Keywords : cultural capital, brand, packaging, Unique Thai products
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Abstract

Architectural theory is fundamental in analyzing space and reasonable geometric
shapes within buildings. It also depends on the nature of the building to meet social attitudes
and appropriate behavior in buildings with complex spaces. Distinguishing spatial elements
must begin with separating proportions and showing the transformation of physical locations
into easily understandable elements. The passage from one physical location to another is
a common functional connection, which is why space emerges in how people use it. There
is occupation of space, and there is movement. The duty level determines what the building
should look like. Its function is the first screening in the field to analyze existing architectural
features. The second is the culture of each ethnic group or the needs of the type of building.
The third is the structural features of buildings that have different purposes in each building.
Guidelines for designing floor plans within the physical learning environment that are
consistent with the needs of users with different characteristics can promote effective
teaching and learning. It also helps create interest and foster discipline among students. The
physical environment of learning is one part that encourages students to be interested in
lessons and become more motivated to learn. Therefore, creating an atmosphere in the

physical learning environment is extremely important.

Keywords : Perception, Lecture Classroom, Spatial Design
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Abstract

The objective of this article is to evaluate the participatory process and guidelines for
creating a homestay model, focusing on the Ban Som Kop community in Chomchoen District,
Maha Sarakham Province. The Khok Khao forest is present in this part of Maha Sarakham province,
which is the largest forest area in the province. The study of the utilization of health tourism from
the abundant nature has not yet been emphasized. A project implementation plan for the
development of homestay formats using participatory action research (PAR) is necessary to create
sustainable ecotourism. The research results indicate that community participation can be divided
into three phases: 1) In the upstream phase, the research team collaborates on jointly studying
and analyzing forest utilization data.; The initial faculty and students must comprehend the
context of the natural features and plants in the Khok Khai forest to present a model for studying
the ecological characteristics of the Khok Khao forest. Leading to the expansion of the study
results by using the media 'Forest Model' 2) in the mid-stream phase, cooperation with all sectors
of the project, including the research team, students of the faculty of Architecture, and others.
Ban Som Kop Village, community leaders, village headman, and representatives of the Lao
Dokmai Subdistrict Administrative Organization were present at the meeting. Collaborate with the
community by organizing a joint forum through workshop activities that incorporate landscape
architecture knowledge and brainstorming. 3) The downstream stage entails the synthesis and
integration of teaching and learning. Academic services involve collaborating with the community,
research team, and lecturers to organize activities that are beneficial for both parties. By utilizing
workshop activities, including knowledge- sharing activities, we will establish an environment
where community homestays can flourish. Additionally, we will present ideas for improving
community homestay- style accommodation areas. Promoting and improving Basic English
language skills for conversation and presenting models (models) with ideas for development and

improvement to the owner of the house.

Keywords : Participatory process, Development guidelines, Home stay
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Twitter Bird to X. It's what's happening

Hidden symbols in the logo design

Krit Tulvandhana
Graphic and Multimedia Design Faculty of Industrial Technology Suan Sunandha Rajabhat University
Email : Krit.tu@ssru.ac.th

Received: Dec 5, 2023
Revised: Dec 18, 2023
Accepted: Dec 20, 2023

Abstract

This article presents the contents of Twitter logo design. which is an online social
networking service (Social Media) which is a popular service By studying the logo design from
2005 - 2023, this article analyzed the content of the information in terms of history. The
starting point for designing a Twitter logo that connects through social and cultural context.
This makes the logo design process all have hidden symbols in the design work. The emblem
has been adjusted and modified to bring it to its current perfection. This logo design study
aims to find hidden symbols in the design of the Twitter logo. Since the origin of the symbol
The first official emblem The combination of the bird symbol until Elon Designer rebranded
Twitter as “X” is all about using images to represent meanings that are related to the usage
behavior of people in each era. It is like a symbol that is a recorder of events. changes in
social context Including different usage behaviors such as In the past, logos served as the
face of services that reflected identity and created recognition for users. But at present, logos
do not only serve to create recognition but can also create changes in symbolic meaning
rather than design beauty. It is up to the service provider how to create recognition.
Therefore, the design of the current logo may not only serve to create recognition, but there
will be other elements such as user experience design (Ux/Ui) that come in to act in place

of the logo as well.

Keywords : Logo design, Twitter, Social Media, Symbol
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#FUNFACT

twitker

THE TWITTER BIRD

e

INSPIRED BY THE MOUNTAIN BLUEBIRD
WHICH CAN BE FOUND IN NORTH
AMERICA, THE BIRD REPRESENTS

FREEDOM AND CREATIVITY,
REFLECTING THE ESSENCE OF THE
BRAND AND ITS CHARACTER.

q 1 5 The cheapest logo Nadter it
D inthe world ? The little bluebird was named
after Larry Bird from the NBA's
Boston Celtics.
Simon Oxley 2006 Biz Stone & Philip Pascuzzo 2009
abandoned the
cause companies
to use iStock
= their official logos. It was
2 i with a new design
k1 with cartoonish details to make it
‘E look friendly.
@
£
k-]
<
f;f Biz Stone & Philip Pascuzzo 2010 Doug Bowman 2012
H
o
(5

Yy

The one that stands till today. It
was built up by parts of perfect
circles. This means, that every part
of the bird can be defined with the
help of portions of circular arcs

ain replaced by a cleaner
age. The paws were
and the bird acquired a
classic look that is rather similar to
the way it looks today.

(one or two circles).

Prepared by Ideology

www.ideology.com.my

idoology

JUN 1 nwddamnnisveniseanuuunsdeydnual Twitter

fiun https://www.facebook.com/ideologydesignstudio/

W.fl. 2548 : Iafliansdyaneal

isuduveImsdydnualliildeanuuuly
Duunegreiiidla lugainsdydnualves
twitter Wildldoandansisaldlunsimuuay
dumioudunuuresdaunanwasuivindy
Foefiveulilunsdydnvaiiesduszneulng
A dendunandeagou fneabdrsunaan
U3dasnes uansdennudusssunfuay
@3 muesiaunanesy adydnuaididu

Funuy twitter Tutaansienn wiusdei3enddl
msaniesiuegiann fdesu g Whdenld wu
“twicth”, “smssy” WsigAvIe twitr ﬁﬁlusﬂqﬂ%a
Ananuunflildesngasisue aziuldin
gals uRuvesnTonLuundyanual gl
auysaluazdslailifuisanegislutiagiu usf
\dugasuiilunsvauiesdydneailuna
LY
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An Odeo Thingy

#hatchingTwitter

Ul 2 ammsesnuuunsdrydnual Twitter Tul wa. 2548
I https://www.theverge.com/2013/11/12/5094724/0ld-twitter-logos-show-original-names-

were-twttr-smssy

W.A. 2549 - W.A. 2553 : Asd ANyl
usnagnaudunianig

dlounanvedudasegradunianislud
W.A.2549 ns1dganwalldnfan 8@
“Twitter” @eaulasunisesnuuulag Linda
Gavin faiisanisTunoufiesdasm azidiu
IFmeuinndydnuaignesnuuuliaznauuy
fafiuidniavn (lowercase) iusaselifg
Fonaudu aurd1sneslaseadneiiZoudne
sUnssldsu gaihdanafe i t Adudafa
anuansdemnussuitevibidldaudadeld
$18 mnndsldasuyadlndtoma 9nds
Huddeonvdoududiseunasditu (ui
wuiulsludmsuunannasy social media
wnefenulingds Anuasukazaudednd
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Tud w.a. 2549 19 twitter Ssoonuuudydnual
(Ilcon symbol) wuatantugUvesundfineeu
Huadausniisuunldangtiu wininlddenm
971 Istock lus1ANTEs 15 aoaans {eaniuy
Whunlunesdunsne simon oxley Wlidme
#1911 Puveanduiilasissnglugnives
BBC waz CNN nliduntwalunlaasiqunsa
\dnTummudetnuiainuea NBA Larry Bird
il Boston Celtics usawafuiJuduun
11a@men lary bird lananeidulendnwaindn
gosunanesy unifudidendidaaumilessin
AuduiuSTeUsUA T UUNEuTouay Inadd
Soni1 e’ 91nialud 2009 Biz Stone, Philip
Pascuzzo Ieenuuuunveauwuin Faiitn an
917 wazvualvg)ndn wsdiunauas Philip
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Pascuzzo LA @aNkUULIADIA LA DNAINTU
dydnual WuULINABUUUNITAU (Cartoon)
wuUNgRIRpkuLINMas (Vector)

The Twitter birds over time,
and their designers.

¥»

2010
2006 Biz Stone, Philip Pascuzzo
Simon Oxley
2012
2009

Biz Stone, Philip Pascuzzo Doug Bowman

U7l 3 amnsesnuuudydnuaiundih (icon symbol)
w1 https://twitter.com/simonoxleee/status/1372040553001549830

W.A. 2553 - W.A. 2555 : N153UNUVBIFYanEalun

twitterd

U 4 amnseenuuuns daydnuel Tull n.e. 2553 - 2555
31 https://1000logos.net/twitter-logo/

mwé’zyé'ﬂwmﬂuqﬂﬁﬂué’ﬂwmz Combination Logo Mark MiﬂﬁmﬁﬂwiﬁﬂizLﬂﬂﬁLﬂUﬂ’li
wfusgniiisnesuargunmlunsdydnuelifediu asiunssuiuves “twitter” (e) way
un Larry Bird (¥21) Anosdusznauduiilisniusenly aaneuliioudieiign 1438nsuiush
dryanwalun (lcon symbol) Inanaidunmauasdiieniudenes
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W.A. 2555 - W.A. 2562 : AINANYTAILUUTRIRT AN wal

v HE2 - -

L L 4
¥ #Hashtag
L ¥ @handle
¥ @handle #Hashtag
v v

Ul 5 nminiseenuuunsidnydnual Tud w.e. 2555 - 2562
w1 https://about twitter.com/content/dam/about-twitter/en/brand-
toolkit/downloads/twitter-external-brand-guidelines-01272021.pdf

Wed 2 Undsarnnisilafnsidydnuwal
Combination Logo Mark s twitter Alsimonuuuy
Tmidnadsluieudquiu wa. 2555 Tasmsau
Fowusudoananasdydnvalludliinie
\isausdnydnualunifissegafeniefiaz ey
AIMUY8IN15UIN1TIAT 0U edsANeoulalls
9819TALAULAZI18DN15INT AagunTELElY
NM5USUNINAN Al DIAUIAUAINAZNITUIAS
#7199 WU Srunundesaegng Starbucks Tul
WAl 2554 fianneusFUsznouYeINITOONLUY
nadydnualli3ouietu winfuiumileuldd
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ity Beililinsdadnuvallnusunngad
vuiunddvnvemdniuled venanddn
VBUTIUAZIBEAYDIFUTIUN AndIuvuleiiuu
YosdLmLazUSuILln Yuindnausg 9 e
ﬁwlﬁmwé’zﬁnmﬂuﬂ@ldwEJLLazaW'hmmﬁu
anvhedaudsudounsdufiaddninseiednan
Larry Bird Wy twitter bird &sdeaumnuneda
dydnvalvesmiuauuaaiamuaznisdeans
l3Tasin
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Ul 6 nwnseenuuunsdydnual Tl wa. 2555 - 2562
31 https://about.twitter.com/content/dam/about-twitter/en/brand-
toolkit/downloads/twitter-external-brand-guidelines-01272021.

undudadsansziednidunsatuniala
Tfuniseenwuundydnvaidadudydnuel
YpeAUnTs Basnm nswaLazauduly
187149 ns i 29naud ad19d ununedanis
L%amimmmﬁmLLazﬂaﬂmauiﬁlﬁzJaqQ’ﬂuﬁl,mmm
Martin Grasser & 9anhuuns1dyanwalund
sy Tdeenuuuunndn 1,000 faneuiiazle
Fadruitauysaluuy Tuduil 24 nsngres wa.
2566 1W1lA tweet NudoANUBARI ANl
M ausfudaud we. 2555 vupSeYredeny
poulail X.

W.A. 2566 - YU : Elon Designer Suusus
Twitter {u “X”

Elon Musk 114 o Twitter lusnan 44
NUAIUADARTT wardonNaIRINaIIuTTANALY

TUN 27 ganmu w.a. 2022 Taeyinliea1unse

AuAuA3eveluTaiilaniaud sldlnegi
seaulan AUAY WAz dansnaniaTausssy
Elon Musk Td#m8nws X aslunususs u 9
VleMNW‘UENLEU'l A SpaceX, xAl, X Corp. Wag
Twitter luifaqtiu 1o tuefindruun Musk
Uszn1ein Twitter %gmﬂ?{au%aﬁ]u X kg
Tumyswuveaiuledifieviniseonuuuns
dydnwallud n1sTuusudeg1engiuiuees
Twitter dunilanainannudureudasnues X
84 Elon Musk Feusingliiifiunasaeidnns
Nuven uenanidudeulosegndlnddaty
AnamenenveseunsUAsueS et eI
Fpuooulad nsndaanwal Trdves Elon Musk
dnsunsTuusud Twitter Tudie “X App” WJu
Wiesdyanwal X @aNunlng 1nwuusnys
“Special Alphabets 4” mnmzqmwué’ﬂm
Special Alphabets 983 Monotype
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Home / Fonts / Monotype / Special Alphabets / S

Special Alphabets 4

Special Alphabets 4 by Monotyp

oA .-

Special Alphabets 4 ¥4,315

Special Alphabets 4

Ul 7 ammsesnuuunsdrydnwal 1l we. 2566 - Jagiu
" https://twitter.com/Fontendou/status/1683416962674868231/photo/1

mwamaﬂwm“[,mulmumiawmmamm
\Juagn9nn HanszuIunIseaniuy sULLUU‘w
aradan15ne saidazidinnumngly
PUDBNWUU ANNNYBIDIAUTENOU aaulAsU
deoadnndiansalludeau uadlallavihled Elon
Musk WasunaulUldnsdydnuaiifu Tngli
WMANAIIYUAIIFYSNYIT09 Sawyer Merritt
asurgdududidenwuy “ednnlanuuiiil
woadas” Tnawasudn “env9s” fnsiwasunlas
Tunends vieegrliosiian “Iésunsdana”
SRR UINTISNES X @a1015085990 NN
ansle wid 97 Uraula Elon Musk Sawels
g ldaudidiuiinlunisandulalunisesniuy
axddnual Wy Wasudunanrlosusuduves
wususduden lusasidou 99011581599
auAaulnaslag Elon Musk l8Sunzuuy
@esunnninaudes lneieu 75 Wesidudves
Qma‘uLLwaaummﬁuﬁwﬁumimﬁauwmﬂf
(A9 no41l, 2566) WioderavidunuImianis
aaﬂLLUU@ﬁwﬁmﬁﬂwiﬁgﬂLmuimjﬁv!ﬂﬂummm
Wandidusinluniseenwuuiagylduinig
w3 evnedenusauladadaiunsnennluunsn
drydnwalvesiedldeslidesdtediuwannis
ponuuy uiliimuddgiusuuuulvsfiindsi
JsiAnTY
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