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Streetwear Collection Design for Alternative Culture Group

from Post Human Art Concept

Passawat Tabsai', Atthaphon Ponglawhapun?
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Abstract

Alternative culture groups are the target consumers among the late Gen Y and Gen
Z. The Consumers have diverse fashion tastes and mainstream fashion styles, focusing on a
mix of subcultural and streetwear influences, which is the representation of cultural diversity.
The purpose of this study is to (1) study the design concepts, occasions and fashion making
techniques for the target group, and (2) Design a prototype fashion collection with 4 looks.
This study included (1) a quantitative research approach to derive target needs and (2) a
qualitative research approach to derive inspiration, design concepts and collection designs.
The study found that 64.3% of the target group preferred the concept of post-human art
design, 59% preferred streetwear, and 91% preferred digital fashion production. In addition,
this study developed the analysis results of post human art concepts and fashion trends to
create an inspiration board and 4 fashion collection designs using digital fabrication
techniques.

Keywords : Streetwear, Alternative Culture, Post Human Art
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Abstract

The Study of the Wicker WiS.D.om of Phra Nakhon Si Ayutthaya Province for Designing
Prototype BagsThe objectives of this research were as follows: 1) to study the wiS.D.om of
local wicker handicrafts and local materials 2) to design and produce woven bags by using
local materials. 3) to assess satisfaction for consumers in purchasing wicker handicrafts.
Results of the study of local wicker handicraft wiS.D.om and local materials. Select a specific
sample group A questionnaire was used to collect data from 100 people by simple random
sampling (Sample Random Sampling). Study the physical characteristics and community of
Phra Nakhon Si Ayutthaya Province. study the wicker pattern past and present Study the
production process information. Study the characteristics of woven bag patterns. study
pattern production Divided according to the nature of use, can be divided into 3
characteristics: 1) basic patterns regarded as the master pattern for general weaving, there
are 6 patterns: Lai Khad, Lai Song, Lai Sam, Liu Lai, Khor pattern, Bong Yong pattern. 2)
Development pattern: patterns developed by weavers in the past, there are 5 patterns,
namely, the Ba pattern, the Dee Kham pattern, the Chalao Kled Tao pattern, and the Dok
pattern. Ginger, Di Lom pattern 3) artificial pattern It's a pattern invented, invented, invented.

From the satisfaction assessment, it was found that the satisfaction of the basketry
in Phra Nakhon Si Ayutthaya Province for the creation of bag prototypes and the combination
of materials to be contemporary, it was found overall was at the highest level. pattern
application Identity (X =4.77,5D. = 0.77) product combination between pattern and bag is
at the highest level with an average (X = 4.80, S.D. =0.72). The distribution channel (Place) is
at a high level. (X = 4.47, S.D. =0.87) and the price (Price) is at a high level. (X = 4.29, S.D. =0.94)

Keywords : pattern, wickerwork, wiS.D.om, product design, bag
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Abstract

Dvaravati art has an influence on Buddhist art and its civilization has been found
through out the historical evidences, including the sculpture of 5 lady musicians and this is
inspired me to develop a sculpture of a modern day. This research aims to develop terracotta
figures souvenir developed from the art of Dvaravati and aims to preserve its value for the
younger generation. The tool of this study is an interview form. The sample populations are
5 artists who gave opinions on art composition. The results of the study found that using a
mix of 3 types of clay that are Baan dan kwian 50% Baan don sela 30% and white clay of
Lampang 20% The casting mold for the prototype used plasticine and wax then processed
it based on the original terracotta process. The decoration techniques are scratching, digging,
graving, sticking. For the burning process, electric klin used at 1,200 C in the atmosphere of
an oxidation firing without glazing. The design is developed from the lady’s charactoristics

of Dvaravati era and the ornaments designed according to the evedences of the artifacts.

Keywords : souvenir, terracotta figure, Dvaravati
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Abstract

The objective of this research is to design a user interface (Ul) for an application that
is easy and suitable for users with anxiety, and to assess user satisfaction with the Ul of the
application for individuals with anxiety in the Gen Y group.

In this research, the user interface (Ul) design for an application targeting individuals
with anxiety was conducted using documentary research methodology. Data was gathered
from internet sources, books, documents, theories, and related research on anxiety and
design affecting emotions. The gathered data was then used to design the Ul for the
application intended for individuals with anxiety. The data providers were divided into two
groups. Group 1 consisted of three design experts who were interviewed to collect
preliminary information on design factors influencing user emotions and ease of use, which
would be used for the improvement and development of the Ul design. Group 2 consisted
of 100 individuals from the target audience, specifically individuals with anxiety in the Gen Y
group. The research findings indicated that the target group exhibited anxiety-related
behaviors (X = 3.54, S.D. = 0.46), with the highest levels of discomfort, sadness, and genuine
distress (X = 4.54, S.D. = 0.46). These findings guided the design of the main interface to
provide encouragement to users, particularly targeting their emotions. As a result, user
satisfaction with the application usage was at a level of (X = 4.47,5.D. = 0.57), and satisfaction
with the application design was (X = 4.58, S.D. = 0.48).

Thus, User interface design for applications to stressed person It has features that

truly meet the needs of stressed people.

Keywords : User interface, applications, stress
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Abstract

The objective of this research was to promote tourism from cultural contexts of Non
Permanent Exhibition Design of Spatial Identity Context in Sukhothai. The gathered data in
this research derived from Searching for documents and publications related to spatial
identity and cultural tourism. Including principles of non permanent exhibition design and
exhibition design presentation. The research results showed that Cultural Tourism in
Sukhothai. Information should be designed through non permanent exhibition spaces that
are consistent with Cultural Tourism and Archaeological Site to economic conditions and
tourism that can generate income for the community. The indication found in this research
was that to present ideas to be analyzed for non permanent exhibition design. The issue of
spatial identity and the issue of interaction area can be divided into 3 types of spatial area.
1) Spatial interaction between humans 2) Spatial interaction between humans and their
perception, experience, and feelings towards the environment. 3) Spatial interaction between

data display and exhibition elements.

Keywords : Non Permanent Exhibition, Cultural Tourism, Spatial Identity, Cultural Context,

Spatial Interaction
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Abstract

Nowadays, the problem of global warming is increasing day by day, causing natural
disasters. and many environmental impacts Made the world see the importance of all
sectors, including consumers around the world. Turn to use more environmentally friendly
products. Thailand has developed a BCG Model that focuses on the Bioeconomy, linking with
the Circular Economy and the Green Economy, to take into account the sustainability of
environmental resources. Therefore, designing eco-friendly products is a response to such
importance at the national and global levels. The design must take into account both internal
and external factors that consider the environment. The internal factors are Materials and
production methods Functionality and aesthetics. External factors include market
competition, internationalization, safety, and environmental conservation. The design uses
the 4R principles: Reduce, Reuse, Recycle, Repair with the development of environmentally
friendly products, there are two processes, namely Upcycle and Recycle. Which, when
designing eco-friendly products, the next important thing is to have an eco-friendly brand,
including various environmental labels and certifications, both nationally and internationally.
Therefore, there are suggestions that designers should pay attention to and design plans
based on the aforementioned principles to lead to the production of environmentally

friendly products in the market that can compete in the future.

Keywords : Eco-friendly design, Eco-friendly Branding, Eco-marketing, Eco-consumer, Upcycle

product
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