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Abstract

This academic paper has three main objectives. Firstly, to explain the importance
and meaning Second, to analyze the relevant industrial technologies. Lastly, to present the
design guidelines for applied arts, creative arts, communication arts, decorative arts, and
industrial arts. Craft Arts to NFT ART and extending to international art commerce

NFT stands for Non-fungible token, where Non-fungible means non-replaceable,
token refers to a coin, which is currently accepted as a digital asset. It is a work of NFT ART
can be traded Exchangeable through blockchain technology. According to analysis, the global
NFT ART market is likely to grow globally every year and is expected to reach US$980 billion
by 2028. By the way of design, what designers need to know, there are 3 unique
characteristics. including 1) Unique It will specify the characteristics. 2) Rare will have a limit
on the number. 3) Indivisible cannot be divided into subunits.and there is a process to
continue to become an international art commerce which has a total of 7 sales steps and a
total of 5 purchase steps, where the value of revenue from the sale of NFT ART by Thai

artists ranges from hundreds of thousands of baht to billions of baht.

Keywords: NFT ART, Non-fungible Token, Blockchain
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Abstract

Study and development of basketry patterns in the central region for the creation
of contemporary jewelry products. The research objectives were as follows: 1) to study
basketry patterns in the central region; 2) to design basketry patterns and to create
contemporary jewelry products; 3) to assess the satisfaction of basketry patterns in the
central region for jewelry product creation. and the combination of materials to be
contemporary The sample group used in the research included people aged 28 years and
over, a jewelry selection group of 50 people. wicker pattern jewelry production process
Product Characteristics jewelry manufacturing process wicker pattern Central region,
patterned patterns in basketry Can be divided into 3 types of usage: 1) Basic patterns regarded
as a pattern for general weaving, there are 6 patterns, namely, polka dot pattern, second
pattern, third pattern, Ta Liu pattern, Khor pattern, Bong Yong pattern 2) Pattana pattern, a
pattern that weavers in the past have developed and developed. Ginger Lai Di Lom 3)
Artificial pattern It is a pattern that is invented. From the satisfaction assessment, it was found
that the first prototype of contemporary jewelry products was found that the overall
satisfaction was at a high level, mean (X = 4.32,SD. = 0.59) and considering the topic. and

identity at the highest level (X = 4.37, S.D. = 0.59)

Keywords: pattern, basketry, jewelry, pattern design, jewelry design
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Abstract

Ban Mae Chaem is called a land of 3 races, and it has sustainable development of
natural tourism, located at Moo 1, Chae Son Subdistrict, Mueang Pan District. Lampang
Province. Mae Chaem Subdistrict area is rich in natural resources and has a good weather.
Most of the villagers make a living in agriculture and the produce is cold-season crops. Ban
Mae Chaem is a community with a unique history and unique lifestyle of the people. This
unigueness is a tourist attraction. At present, there are not many media presenting about
Ban Mae Chaem, including the lack of interest in existing media, causing some tourists to not
know about Ban Mae Chaem. This research aims to find a guideline for a media design to
promote a tourism of Ban Mae Chaem, Lampang Province. The study used a mixed research
method. The research was conducted by collecting qualitative data from field surveys,
including interviews with five graphic design professionals, and quantitative data from a
population of 100 tourists aged 20-35. The result of the research shows that 1) Most of the
tourists in the prefer to travel with a group of friends, accounting for 489%, followed by family
trips, accounted for 40 %. Solo travel, accounting for 6%.

Data collection from graphic design experts found that 1) Using organic forms or
shapes are suitable for use in designing 2) Design personality: Natural (natural), Casual
(independent, informal), Lively. (Lively) 3) Headline font characters are Sanserif and
handwritten characters; body texts are serif font. 4) Illustrations that communicate well with

the target audience should use photographs. or drawings in digital format.

Keywords: graphic design, public media, tourism, Ban Mae Chaem, Lampang province

W 23



Design Echo Vol.3 No.2 July - December 2022

unin
msvisagdluzUwuumsvisaiewdeinnssy
o v & avy a fo d' o
mdaduilaandedlunitdnvissiiegadagiu
Fadunisvioud vt luiiesunlend susuds
anunuy 9 uadelasudsvaunisal Seuad
FINAN9 ) VOIYNYUTU 9 WIuNIvienied Tu

Useinalvedudvareyuyui basunisdadia

'
=

Huuna sioadion Wesnnguyudainudu
ondnwallanizdu 3849%0 Aavs Tmusssy
sysumATiansnufiuenastiusaniy
rundusuduiuilauondovesssanay
mmfmmemfjmw@ﬁuﬁ:ﬁiﬁuwaﬁﬁaasjﬁwuﬂaﬂa
yuduadududeou farelvadaaizdiu
nansruvy 3alddoindu “Fuuay 3 wiiug
wgﬁ’mviam,ﬁml,%wﬁmwa Warwnognededu”
tuusiudy vy 1 duauddeu suneidesun
JIINAIUN G'?wﬂw‘%nmﬁuﬁﬂu%ﬁLsuma'a
Smfimnilean Wuittuusiudy Juedfutu

R
v

v 1uii ey erdovusindanazaty 91ty
woduuf-uidoias Suden Fedhedhandeiiau
vhanuwiies Taedeusnsduduniudng vhlsd
Ussmnsuiadunssusndlou 187) anjmdes
(1190) wazauiwilos uaziflesieiufivuul
Wi IANMUANANYTAAIUNTHEINTTITUYA
finuvinAu wagilanmgiionnaia Jagtudu
waiudy f91wau 3 Jon (nydw) tawn druu
udu (auide) Truduwiudy (vadlou) uwas
Trudhausduda (¥19819) wagyndudlng
Mo1TNMTINYAT Ugnivaiileanund 1wy nuw
duunanede uas ansoluesd Wudu yuwy

Ul wanginssnwdndnwaivesnuaslile

i 24

\Huetned daduuvdsioniendsinussai
hanlauvivileesimiadng (algiusi, 2553)

TuY 2561 ladnsiUadguautnuusdudad
uguwuvioadien 1iesanniduduuuunis
viouflgavesdmindne ieatuayuduaiy
Tineafisnfumadiunludminmniuuey
ogwaiiles Ineldsndnuaivesyuvudugn
deuloswesuvawiondioniad ey Sausss
29 3080 Tufiivssmasulaneiu Inu
YANANYIUNETTUYIFA YViFdae i enne
uaurenaonsd vliiuudududuunas
vieud sndenusssuiuraulawvianid sueq
Jarinanune (Wealusdinsa, 2561)

wif1asfitnveuiaagid i ead
GQQJGUULLM'LL‘\T@JM”IﬂG‘f‘LJLLGfﬁEJUJﬁVLN'M’]ﬂfllﬂ 70
nsfinwdeyailestuiinudt dnvieaiieafian
vioud saudusutudrulva T uaului ud
AU B3adaninlndiAes (auvne, 2562)
dosandunadudmiaiidunasiudimiu
dnvisafierfiAunsiissnsunslngganung
Uanemedsdaminduiifuiifeulunsveadin
wnn31 Wy el wigesrou (Judu Snuewa
wilafensuszanduiusnisvieaioagusuu
wiandu fimsuszanduiusiiuiuleduien
psfnsUinsdudming1ung uazdeyannde
ooulavikulinvieufieiinesnvieiendmo
LG

o =

INNVBUAN NANIU1V19A UT 9D 83180

U

v ¢

Usgnduiusiiedaaiunisviennetyuyy

wiudy Fandad1unedaligluvuaeudadey

N

[ 3 3

8 UUTE OV UN AL AN LAY DBNWUUED

¢

IWHUN LW

Q) e

atdunisuseanduiusdoyanis



osansalsdionla UA 3 aUURA 2 NsSNNAU - SUDAU 2565

Voaieryurudududusinluisidsuuuy
naAnfidsganuaulareyeu Navdwali

UL Jarinduaduiizinunniu

IngUITaIAvaInITITY
1. wuamslun1soanuuud o sfiusiiile
Ussmduitusuazduasunisvieai saguvy
wagN dendnandns
2. 9ONUUUA 0f WUTLH o UTE M FUWUS

duasunisvisangguyuwiugy Jmindaiung

'
=

figvuvuinaula Aagenguidvang

YOULIAYBINITINY

1. voumd iU guauiiusiudy T
a9 UagnJuMnNnILAS

2. vouluan 1uUsEYInTAI8g1e laun
{13 srmgdunisesnuuunsfin uazng

Use¥1ns ¥3987g 20 - 35 U

se1lguUasI98
11383981 %9nn M (Qualitative Research)

NANAUNNTIVBIUS Y (Quantitative Research)

=

AnwinsguirunsuazmwuInislunIseanLuy

dodanuiUszurduiusyuvunaiudyn laouus

<

YURDUDDNLUU

)

Qe

Yumauin 1 Msuiinteyan1sfnudeya

a a

Ugunil WAen MAeNENILaLaIRALI NN Ues

Y q Y
]
=

Yunawdl 2 asiuiiiudeyavinauluiiud

Qe

8380151599 Funtwal ielinsudeya
\RerfuuruLiLgy

sunoudl 3 ivteyadaquamAsiiy
LUIMN9NITEENUUUIINELT Ba81 gy A1unIs
2onkUUNI1An 91U3U 5 AU waziutoyaids
UsinaAnfuanuseulussduszneunans
9ONLUULATNOANTINAITV DT BaFUNgH
Uszrnsimiesna (fnvieaiiien) $1au 100 Ay

Sunauit 4 s evideyauasrnaosedsasse
UBANKUY

YupaUN 5 ajUuaraiUTIeNa

IonNANUNI
Yuyuwiudy Jmdnan

L

nauidnue
woAnssuinvinaiien

~

o
Wituonry
BUINENTTRANRUY

-

‘ wamuasasse ‘

L

‘ asUia:onusawa ‘

JUT 1 nsuliAnlunuyld

Wi 25



Design Echo Vol.3 No.2 July - December 2022

wuIAALAENOEY)

v
Ay a A GLAV a

Turuddeildenlduufinuaznguiy

3

\RetesivamAde fail

1) LLmﬁmﬁaaﬁﬁ’wﬁﬁﬂmw (Kobayashi,
1991) 1AgfuyAdnamuesdiidnasooisus)
ANUaniinarani1seaniuulaTakUNIAmY
voadTiassasAyndnam il Natural (guiu
555UR) Elegant (@vlenazas adewuurf) Chic
(uri wivi Viuadewuugd) Cool Casual (aune 9
wuUWuasTe) Dynamic (Fn1sindsul lade)
Dandy (913131 1881 3931) Classic (1d5u
Autenunlagnaon) Dandy (61578) Modemn
(uade vialval)

2) wnAnAgatunsldnmuszneulunis
gonwuy Jafeidussdusznaudidgluau
ganuuu dwnsakenaindszneuldidu 3
Uszlanudn 9 el Uszaamusn mwmmﬂugﬂﬁ
AnnnssuIsnensanenn Tduselovilan
Ty fuinsizawaedaudnuazianesn
naneasne 1 slundaumdeuai ez
azi8unARE ANTNATINATIALANINAIUTEAN
nstenmitothulduseneudsiniiagiu
Uszlaviiaes nwnaaeiduusuilivszney
Asfuriindausgausn 9 uazdndldsuanuden
agudadagdu dn1sldimadanisinnin
HANKAUAUNAEDE1Y LTUN1TIINABEULUY
aumsgulaenisldfuas Wiu Uinnmdine
187 Uszlangaing anddsiadug iy
NITUIUNITTANITLAEABUNUABTUIUA 028
Wannnisveawalulagaeuiunesludagdu
Tiawnnviinfazidng szuunisianfossiny

nszurunsulasgua i uliidunmAdva

i 26

@OADU 19U NITALAUNIN ATENYATNAILNADS
f3vfa warmsadenmiulnidieneufinnes
Wudu RRu, 2461)

3) lnAnR Ui nwsis i lunsesnuuy

Famonwsiiaudifganasnuesnwuy 110

yiludedfiud N9 fin W3ousIenel sz

=]

o v o

MidnusagimthiiuenianeazBenuesdeya
anszddgfidesnisiiaue vseudnsziady
amusznev Tnnsidenld@asnusiidguiuy
Lagmsdaeiumisueindnysi Yalau s
418 feanuuvazAeIiatsufedlsenauly
N35LEeNAITNYIUAZININAITNYT JULUUVEY

LY

Wnwsnwive wisesndu 4 Uuuu lefun

0 nwsHULTT fadnuswuuldili fdnys

wuuUAITU Msnwsiuuednwal (igla, 2564)

HaN1339Y

HaN1SANYITIMUNAINTNGUIEAIANIITE
Usngualneuendudiusng 9 il

gauit 1 foyaainnguiszinsiiedn

D) naudmuie neukuuanudungy
tinvieailen egluraseny 20 - 35 U ngueuga
Lelstune Aifinuidudiesgs maiisaves
waniunFsAoudrandaniyi iwudiagiiease
Fiosniu

2) wAnsIumsvionfirveenguiieeg

q

W8I U NIULNUTY WUI1T08aE 58 Y09
Unvieniigiliauaulaiferdunisaniduia
FIveIr YUY 58389019 03n15LUE BTy
a0 - ' a & v o
anuivioaiieasing o Annluesay 38 daens

Anwesdanuiifesiuyuau Anludosay 2



osansalsdionla UA 3 aUURA 2 NsSNNAU - SUDAU 2565

'
aa o ' =

3) lunsvieaiiguunityuvuinvieniien

= a < v

drulngluvieaneiunguiiouanduiovas
48 sesasuiieanuaseuns Anlusesay 40
P A a & v

Wienaudefaluiosas 6

4) AANTTURATWIIE Y D e luy N UL

'
=]

wiwiitnvieadielsieuaulade ussenaway
nsaniduInTinuarTausssaluguuuusig 9
yosauluguruiinITTufureuEIANg 9

dauil 2 Teyanngideamaunsesnuuy
NNAITULLININITODNLUY aannagy
Hutszislsed

1) lgushasegunssludnuasiidugunss
535UUR 138 Organic form daauuizanlu
nsdnlgluniseeniuy

2) yadnnmniansesnuu LTIz auly
mseeniuu Taun Natural (Jusssuw@) Casual
(®ase llunanis) Lively @33ndan)

3) fadnusiivuzadlunisiuldlunisg
sanuwuuludiuninia lawn dagnes wuuldd
fuazuvuddouaieiie dauduideniuld
JeryVie

a) amsgneuTimngauuazans i
naudmunelas asldnimene wsenmaaiu
sUuuuRIaTidniulddfugaat

MnAuAniuves i dermguandliiu
IlunseeniuvdeUssmduiusnsviesiion
guauthuksiudy Sorfad sy msdulums
AINAEUTRIANITUININLUUAT AN TINGEY
wazmsliiasnus msidenguuuudisnysid
ANUSEUNY 81091 ieaztnUseynalddn
shefu Wi fuadelidifungudmined

Judnviesieniduaugulv

nsuszgnaldnaive

TumsUszgndlinaidoiiotnluaireassd
NAUFUILUUA BUsETndTUS Msviaafl oy
Urusindy Samindns lugduuudsfiaivssiam
wiseiiies (Travel Guide Book) Siumensisl)

1) Weulangn1enisesniuy (Design Brief)
TnethiaweuwiAniildluniseenuuu (Concept)
“Wow €7 uaiudu” f11 $12 (wow) (e
gyunaniudeiifuanson laula dan1s
ponuuuNAinazaueionuazi osvos
guvuwsiudalideuyad uazdeanseenunliiy
viuasty anla Tnodmendevnluduiidui
aulavestinvieafien 1y 1399317009380

' =

Aanssuse 9 wazidlenandednin Jeu (Pop)
wain 1uitdon §3deTadonlduuimanis
asassnnulagltussiunialaandaizuund
2UD130 (Pop Art)

2) 15 UFUBINWUUAIENITTAVIRUUT IS
Q’%%’aﬁamﬁmwﬂimauLﬁmaﬁﬁaaﬁnﬁm
vonfuauviguruumiugy feyusudiuul
windugawudn o Aflanugauanysalves
s35umR Tnesouiivaituiles vurnduaran
vedueg Tauiu uagA1dn "WOW" finazinds
ddu nedardsanarninvesuumiluyuvu 1ile

afsddulinuesnuuugiTIng N

e

\ /
SR b
ﬁé}sﬁ

=

.

3UN 2 amwuusemtin

Wi 27



Design Echo Vol.3 No.2 July - December 2022

o

3) dowdly Wanuuusiuasanntudide

FeaseassAnauLuvanysaialelusunsy
ARUNIADS

E‘Uﬁ 3 ATNLUUTNRUIULAASNINT NV

DSG R RRTIR L HEAIIEUTE

JUN 4 mneanuMsesnLUUnTvde eI TULLLTY
= Y
wn: (13
AT maddeluuszgndldlunisesnuuy
dodu 9 lneidenlvisuiuuresnmuseney M3

° & K v & = v
U Laualfu@ﬂ’]LLagLiaﬂiTﬂViLUuz‘U LbUULAYINU

5) NM5UsZEIUUSEENS NaVRINAIILRBNLUY
Tuusefuuse@nS N NUeINaIUB BN LU

idglivihnisasunmmenmslduuvasuanauuy

SUf 4 AwUSEREUULLELT TiazuuuAede (Linkert Scale) annngundwing
v

=

o = a < '
Au: Q"J';JIEJ UIU 5 AU IANUAALNUANBDHNAIIUDBNLUU

i 28



osansalsdionla UA 3 aUURA 2 NsSNNAU - SUDAU 2565

naUsziiunuianelald sadunasiy
panukuy WUl nqudinaneiianuiianels
ANINYBINAUDenLUUaglusEAUNIA 7
Aade 3.8 nguidvanedurouuuaAalunis
99NLUY AAE 4.6 ngudmined uvey
amdsznovegluseduuin faede 4.8
neuitmansduroud ooy Tuseduunn 7

ALY 4.4

dsduazenusena
n53de1309 MsoenuuUdsUsEudusiug
nsvieaiien gusuuludy Smindna g
NnraasUreInuiTLionuinguszasdves
3198

Wwnuszasddan 1 muwmndlunisesniuy

' '
a

FedfiuriiioUssuduiiusdaasunisvieaiien
ukdnIL nunguidmvanetnvieanengu
YaUN1Tv s gwuIInyuvuogluyiteny
20-35 U W fngfnssunisvieadiganuuluiv
NN 8y Uazd UYBUUNA IV BUT eI By
Usvaunisaluaziseuiindinds q vesnuly

& a Ao Y ¢
guyuiu q Auraulafidenuduendnual

wngduiy 9 amulunisesnwuuasideny

4? <@ a a v aaddaa
il ey ludszwwui uraula eanuiddinly

Vioadiu 1y N159enTnugnniun neruiiuy
Anudune sk Ussinainunauls Wudu
Tudguve999nUsENBUNIINITRBNKUL tdanld

29AUTLNAUNIINITRONLUUT NAU 1ML 8T

q

o

YU LU AMNUSENBUWUIAIV AT Idduanla
M3dneiigvivasie 1Wudu

ngUszasAtan 2 oanwuudedsiusiiiie

Usenduiusd a3 un1svn N e IguvLL LIy
FevaaneenuuuiasaseuSesws §Idulitn
Was1ueonuuuluasuniuauianeladu

NR U IMUNY WUITIRANISITEUATHAIY

¥ 3

afvassAnoaniuy tananunanelaeyly

o

s2Auf wandliiiudnguuuuvesesuszneuly
U WU aNwEYININUIENOU LuIAnluNS
9ONLUY 5209 an15UaueLd e Uil A
WzaNLazIRagangudivane Fengui

v =2 [

Wuidafnwiey Asnquinvieaiigagulu

kYl q

e

43981y 20 - 35 U ludagduiSentinioudien
nauildn dnviewfienyavdszaunisal (The
Experiential Tourists) 1utinvioaiienfithiums
P’ s Y a LY -:4'
W BLAIMIUTEAUNITINILRTY Unvisien
Usznnilauladnwinazlasuuszaunisalf
Y a o = Al YY)
N ReR N N ORI IR AT
v
SGIGHGIRIE
INMsAnYe vl JUuuuresde
Uszmduiusnfiguwuunaiinfianeay s
asgannuaulatengulmnglviunaulateys
fnosnsusyanduius wilouduusinisanu

wsnfinsed uliaugusgInAanudesyads

W 29



Design Echo Vol.3 No.2 July - December 2022

wane199nd o laile Funisesnuuuliiie
Anuhaula
ﬁﬁﬁ;umﬂLf]ul,mﬁﬁﬁauﬁmgﬂl,wuim 9
wudgylugduuulndiAesiy dneenuuuy
arursasuuImsluldlunisesnuuvie
Uszoduiuslugduuui adedunasd
naudmmgidedtuld mnasiluuszgndld
funguitmneiusndnafusiduseadudeya

VLAY

References

Chiangmai Press. (2018). "Mae Jam" is the
name you must come ( know) .
Chiangmai press newspaper online.
http://chiangmaipress.com/2018/12/04

Jitima Suathong. (2018). Guidelines for
illustration design for Kudi Jeen dessert
packaging for sales promotion: Suan
Sunandha Rajabhat University.

Khwanchai Sukkon. (2021). Branding and
Packaging Design for Processed Cashew
Nuts with cultural Capital of Ranong
Province: Suan Sunandha Rajabhat

University.

9 30

Natthanan, K.  (2010).  Guidelines for
community potential development to
increase the value of agricultural
products of Mae Jam village, Mueang
Pan district, Lampang  province.
Complete Research Report. Office of
the Science Promotion Commission
Research and innovation.
Shigenobu Kobayashi. (1991). Color Image
Scale. Japan: Kodansha International.
Somchai Chaimoonwong. (2019). Factors
Affecting the Agrotourism Motivation
and Behavior of Thai Tourists. A case
study of Ban Mae Chaem Village,
Pan  District,

Mueang Lampang

Province: Mae Jo University.



osansalsdionla UA 3 aUURA 2 NsSNNAU - SUDAU 2565

N15RNUUUNANAM9IvaIRNUAsINLIAYldd S UdIUNgNEAEnS

U INYIRY5161)an5571 Audnsineaiuniag
3] Jinsgassall, Ssvams wiede?
L2 guigneenwuunandn ausuyvemansuasdinumans uninendesivigenssiil
Email: “teerayuttal6@gmail.com
Received: Dec 01, 2022

Revised: Dec 16, 2022
Accepted: Dec 22, 2022

uNAnga
N15398A1500NUUUNARA Y vaIRNLs s LAYl dMS UaIuNgnuaansunIIneIae
51 enssdaudnisfnwanuning Ainguszasd 1) Anwuumnanmisdnasliinldluniseenuuy
nAnS e anuAsaIn 2) i peanuuundnduel anudsaruanaslddvivaiungnueans
uAnendssvinenssdgudnisnmaiunin 3) ieussiliumnudniureanguilididse
HandnaiveInnuas Ayl dusvatungnumansumInerdesviganssidaudnisfng
AN

[

HIWdoyan1539e Ao HysIRMIAii I uaINNgNYAIansuIINed o5 1¥i g Asslaud
nsnwanmin funisesnuuukdasaeidiuAauTanssafiuiu Aunsunvadnliuassu
fauylne $1uru 3 au nguiindnw yaains uaryanavhlufdsuaungnumansuming1ds
swAgeasell S 104 ey ivdeyaladliiedoslefeuuuduniual wazuuulsziiunufionela

nan1$Ienudn 1) madwavlduldlunisesnuuundnsurivesmnussaiu arsidueslil
deuds iesnibundndusinanauds lhdoudedefanuudauss numusoanmornia Tyl
Usgguazlsiunsdaumnzandesaniifmenumnzaudmivinnunzadnldaisn 2) a3
ponuUUHANAasvesnui@UIULUUA ST RN ssulagldinadiansunsadnussgndldiy
BrsunzadnanaeiifienumeilagUszgndnisesnuutludladsiwats Téusedumalanain
w1 Liededsrnudefainisundesdunssaaznisiansnaesyiday 3) nanisuszidiuny
fanelasionany wuinindnwy anuianelonondnsdausivosmnussdruaniaulisuuuuis
Uizﬁmﬂsimiméﬁamﬁaaeﬂuizﬁumﬂﬁqm (ALade 4.50, S.D. = 0.65) Arulsylovildans
UsgAsnnssulifunzadngunaunn eglussduann (Aiede 4.23, SD. = 0.68) uaziuANBN
agluszAuLN (Aade 4.43, S.D. = 0.63)

o

AaAty: NanATIveInnuLel, vl aaungnumans, weywa, dleasady

Wi 31



Design Echo Vol.3 No.2 July - December 2022

A Decorative Product Design from Wood Waste for The Botanical

Garden Udonthani Rajabhat University Education Center Sam Phrao

Niwat Muengsuwan', Teerayut Pengchai’
1.2 Product Design Faculty of Human and Society Udonthani Rajabhat University

Email: %teerayuttal6é@gmail.com
Received: Dec 01, 2022
Revised: Dec 16, 2022
Accepted: Dec 22, 2022

Abstract

A research of a decorative product design from wood fragment for the botanical
garden Udon Thani Rajabhat University Samprow Center aims to 1) to study the guideline
bringing the wood fragment for the decorative product design in the garden 2) to design the
decoration product from the wood fragment for a botanical garden Udon Thani Rajabhat
University Sam Prow Center and 3) to evaluate the opinion of users toward the decorative
product design from the wood fragment for a botanical garden Udon Thani Rajabhat
University Sam Prow Center.

The data informants from 3 experts in different fields, namely; the expert in a
botanical garden Udon Thani Rajabhat University Sam Prow Center, the expert in product
design in the local art and culture, the expert in wood carving and Thai art and the students,
ane the officers, and the visitors, which visit at the botanical garden Udon Thani Rajabhat
University Sam Prow Center, 104 people in total, the research tool for data collect were the
interviewing and the satisfaction evaluation.

The results found 1) the decoration product design from the wood fragment should
be the hardwood due to the product was set at the outdoor so the hardwood had been
strong, weatherproof, owning to Padauk Wood Red Wood as a beautiful color thus they
should be suitable for carving with attractively 2) a design of the garden decoration product
which the equal part of sculpture style by using a carving technique apply to the attractive
pattern carving by applying a design with the contemporary style inspired by King of Nagas
that convey to the belief, the protection the respect of Isan people and 3) the satisfaction
evaluation towards the product that found the satisfaction of the garden decoration product
design as an equal part of the sculpture with contemporary style was at the highest level

(mean= 4.50, S.D. = 0.65) in terms of the usefulness of the sculpture and carving of the King
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of Nagas was at a high level (mean=4.23, S.D. = 0.68) and in terms of the beauty was at a

high level (mean=4.43, S.D. = 0.63).

Keywords: Decorative Product, Wood fragment, Botanical Garden, King of Nagas, Contemporary

style
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Abstract

The purpose of this research was to identify identity for Chan durian shops. And
suggesting the interior design of the Chan durian shop which is a durian product from
Chanthaburi Province Including processed products that are local products to be known
more There is a research method for studying and collecting information related to
Chanthaburi durian and important products of Chanthaburi province. Analyze data and
synthesize it into the design process. by using corporate identity design principles and interior
design principles for retail stores Then created a three-dimensional design work with Sketch
up program. By the scope of this research. A total of 5 types of Chan durian shops have been
designed: 1) Shops in department stores with an area of 201.60 square meters 2) Community
Mall with an area of 96.00 square meters 3) Event Booth with an area of 36.00 square meters
square meters, 4) Kiosk, with an area of 9.00 square meters, and 5) Food Truck, with an area
of 9.78 square meters. The results of this research Get an idea to create an identity from
durian shells and gems. which brings two famous things of Chanthaburi province Come to
create an identity by bringing shapes and square shapes with sharp corners inspired by durian
shells and gem cutting. Let's create a modern image. Combined with yellow from durian.
which is the main color in creating the identity and decorating the interior of all 5 types of
Chan durian shops, with every design area having yellow as the corporate color and the
shape of the acute angle It's the pattern of every shop. Each store has the same space,
including a dessert and beverage area. trading area exhibition area and dining area in order

to respond to the use of each area and group of users.

Keywords: Identity Design, Retail Design, Interior Design
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